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Assessment 2



Skills for Employment 
& Skills Diagram



• Skills that can be learnt 
along the way.

• Specific requirements from 
the employer.

• Look at job descriptions 
and emphasis your 
abilities.

https://www.reed.co.uk/career-advice/hard-skills-vs-soft-skills/

Soft Skills Vs. Hard Skills – Reed Example

• Your personal qualities.
• Show examples from 

previous employment or 
experiences.

• Pick specific words, 
phrases from the 
application to focus on and 
show your abilities with 
good examples.

https://www.reed.co.uk/career-advice/hard-skills-vs-soft-skills/


Skills for Employment – Hard Skills



Skills for Employment – Soft Skills



Hard & Soft Skill – Gained in University so far



My Skills Diagram



Personal Corporate 
Identity



Personal Corporate Identity – Development

• (As shown in Assessment 
1), this is what led me to 
my Personal Corporate 
Identity.

• This is how I decided on my 
logo.

• I drew scamps and ideas 
using my name, initials and 
shapes.

• At this stage I was unsure 
whether to design a logo, 
use my initials or just use 
my full name.



Personal Corporate Identity – Development

• (As shown in 
Assessment 1)

• I used one of the 
sketches of my initials I 
liked and adapted it to 
make a potential logo.

• It incorporated my 3 
initials RDK. They 
positions overlapping 
each other to create a 
symbol.

• I tried to incorporate 
them into a shape and 
experimented with the 
use of my uni course 
title 'Creative 
Advertiser' as well.



Personal Corporate Identity – Development

• (As shown in assessment 
1).

• I developed my idea using 
illustrator, to come up with 
a final logo design.

• I tried using my initials in a 
few different positions.

• Some with solid bold lines 
and some with thin strokes 
and no fill to them.

• I did these design ideas all 
in black or white as I 
wanted the logo to stand 
out from the other colours 
I had chosen.



Personal Corporate Identity

• I particularly liked 
the idea of two 
colours that work 
well together.

• My colour 
choices, along 
with the use of 
black and white.

(As shown in Assessment 1)

• My choice of font.

• I liked that the font 
came with many 
types. I used Bold for 
headings and Light 
for body copy.



Corporate Identity – Facebook Cover Photo

• For the cover photos on social media such as Facebook and LinkedIn, they are normally a rectangular shape.

• I wanted to keep my design simple and to reflect my chosen colours like on my website.

• I did think about putting a photograph of my work as the cover photo but I feel I do not have enough work that I feel confident 
about displaying as a permanent cover image yet.



Personal Corporate Identity – Development (As shown in Assessment 1)

• After choosing the 
colour scheme I 
wanted to use, I 
put together 
shapes to create a 
running theme 
throughout my 
social media to 
match my website.

• Using rectangles 
seemed the best 
option for using on 
cover photos on 
Facebook for 
example.



RDKestin 
Creative Advertiser

My Logo Design 



My Personal Brand Identity 

Brand Font Choice:

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp 
Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Headings
Louis George Cafe - Bold

Paragraphs
Louis George Cafe - Light  

Brand Name:

RDKestin
Creative Advertiser

Brand Colour Choice:

#F2B80A #9AA3A8 

#1D1D1B #FFFFFF

Logo Design: 

My logo is made up from the intitals of my full name Rachel Donna 
Kestin. Combined together and placed centrally inside a circle, 

displayed above in the three main colours of my brand. 



Personal Corporate Identity - Business Card Ideas

• I thought it would be quite 
useful to design some 
business cards for my 
corporate brand.

• Here are a few ideas I 
sketched out.

• I want them to be kept in 
line with my brand 
identity.

• Have the same colours and 
logo design.

• They would include details 
of my website and my 
email address, possibly the 
links to my social media 
too.

• I do not like the idea of a 
round business card, this 
was not a great idea!



Business Card Designs 

RDKestin 
Creative Advertiser

racheldkestin@gmail.com
racheldkestin.wixsite.com/my-site

Front Back

RDKestin 
Creative Advertiser

Front Back

racheldkestin@gmail.com
racheldkestin.wixsite.com/my-site

@RDKestinCreativeAdvertiser
@rdkestin



Personal Corporate Identity – Headed Paper Ideas

• I did some sketches, very 
rough sketches of some 
headed paper ideas.

• I made notes on the actual 
paper but the ideas are to 
either use plain white paper or 
a paper coloured slightly with 
my brand colour. So either 
mustard or grey.

• I think I like the idea of 
keeping the paper white. It 
would use a lot of colour and 
be quite bold and in your face 
otherwise.

• I don't like the last idea of a 
water mark across the whole 
page, I think it would make any 
text put on the page hard to 
read.

• I like the idea of the paper 
having a header and footer 
with information.



RDKestin 
Creative Advertiser

racheldkestin@gmail.com
racheldkestin.wixsite.com/my-site



Marketing Plan for 
Employment



Advertisers/Designers that Inspire me

David Ogilvy

• He used to do his research and do it well before he 
committed to work.

• He believed in using the language that the person 
speaks to help sell.

• Ogilvy inspires me because he seemed so down to 
earth and had a passion for Advertising.

• Born in Britain 1911.

• Owner/Founder of Ogilvy & Mather.

• From a door to door sales man to one of the most famous 
advertisers in the world, purely by his skills in writing.

• He wrote the manual for ‘The Theory and Practice of Selling the 
AGA cooker’ this landing him his career in advertising.

Punchy headlines

'The Father of Advertising'



Advertisers/Designers that Inspire me

Leo Burnett

https://biography.yourdictionary.com/leo-burnett

• Born in Michigan, 1891.

• Founder of Leo Burnett Company inc. at the age of 
44.

• He spent many of his younger years writing as a 
journalist.

• Leo liked to break the rules with his work, he tackled 
'taboo' subjects and tried to catch the eye of the 
consumer.

• His company was responsible for famous Ads we still 
know today such as the Pillsbury Doughboy, Jolly 
Green Giant, Tony the Tiger, Marlboro Man and many 
more.

• Leo Burnett was known for his hard work and 
perseverance. He didn't get to where he was over 
night, it was a long hard slog by all accounts. He 
didn't have a big ego, he was apparently a terrible 
public speaker as well.

• I admire his determination, especially living through a 
war and still becoming such a great advertising icon.

• Still to this day 
Leo Burnett's 
company lives on 
and is still going 
strong.

https://biography.yourdictionary.com/leo-burnett


My Social Media Prescence

https://www.facebook.com/RDKestinCreativeAdvertiser

My Facebook page

https://www.instagram.com/rdkestin/

My Instagram Page

My LinkedIn Page

https://www.linkedin.com/in/rachel-kestin-20625120b/

• These are screen shots of my social media Prescence.

• I chose Facebook, Instagram and LinkedIn as the right 
platforms for me right now.

• When I progress further I may start branching out 
and using Twitter or other social platforms.

• At present I feel this is enough for the amount of 
work I have to show.

https://www.facebook.com/RDKestinCreativeAdvertiser
https://www.instagram.com/rdkestin/
https://www.linkedin.com/in/rachel-kestin-20625120b/


My Online Prescence

The Dots - My pageBehance

LinkedIn

• Where possible I have uploaded similar, if 
not the same images to show consistency 
throughout my social media/online 
Prescence.



Pages I Subscribe to:

Below are some of the websites I have joined that I feel will help me with 
future work, jobs advertisements and interesting information regarding Advertising.

• The Drum, is a 
great website for 
advertising information.

• I like how easy it is to 
use and the bold black and 
red colours of site.

• You can watch and vote 
for upcoming new 
release advertisements, 
designs etc.

• You can also search 
archives for older work and 
submit your own if you 
want.

• These are just some of 
the Drum Awards that you 
can be entered that are 
more so relevant to my 
practice.



AD Week

• I like how Ad Week basically has it all!

• Events pages, Award pages, Videos and even Podcasts.

• The best part of this website is the job section. There are job listing 
from all over America. The world really is your oyster and here is a 
great place to start looking!

• I like that they have a 
'Popular Now' section 
on their pages as well. 
The top 5 most popular 
news in the ad/design 
world.

• The only downside to this website for me is that it is all American, not 
any information about the UK. Great if you are wanting to re-locate 
for a career or even get information about America's brand though.

Pages I Subscribe to:



Pages I have joined/subscribe to...

• Campaign has a wealth of information around Advertising.

• They send 'Breakfast Briefing' emails to you if you subscribe.

• Their website is packed full and is easy to navigate.

• You can view current advertising work from many brands and it 
gives information on the Advertising agency, some background 
on the piece and lots of other relevant and useful information.

Campaign



Pages I have joined/subscribe to...

Marketing Week

• This website has a massive amount of information around marketing at 
your fingertips. 

• I particularly liked this statement in their about us section. I like that 
they show the good and the bad!

• They have a great jobs page as well 
that shows all positions within the 
marketing field.

• They break the jobs down into 
categories as seen below.



Pages I have joined/subscribed up to...

Creative Bloq

Inspiration pages!

How To Pages!

Review Pages!

• I really like that this website has things that you want to look at. 
Like how to, review and insiratio pages. They are really insightful.

• I like that there is an easy to navigate jobs page on here 
as well. With a range of different design and marketing 
jobs throughout the UK.

• They also have steps to help you gain your dream job, 
with links to useful pages.



Pages I have joined/subscribed to... In this case not!

Digital Marketing Magazine

• I attempted to 
subscribe to this page 
but I found it quite 
hard to navigate and in 
honesty couldn’t see 
how I could?

• The main home page is 
very cramped, 
crammed full of 
information that just 
made me not want to 
look.

• I felt like I had stepped 
into TK Maxx on a sale 
day, bit of a mess 
everywhere!

• This website was just 
not for me. Not to say 
that I may find it of use 
in the future.



Pages I have joined/subscribed up to...

• Creative Boom is great for 
separating the industries.

• There is a page dedicated 
purely to advertising which 
is great.

Creative Boom • I like how the website uses 
the blank/white space.

• It is really minimalist which 
I like.

• I do not like being 
overloaded with too much 
information all at once, it 
just puts me off.

• I also like how the page 
title changes to little eyes 
when you scroll down and 
how they follow your 
movement!

• There is a 
great pod cast 
section, with 
lots of 
different real 
life people 
experiences 
and advice.



Job Ad Reviews
• When looking at the Ogvily website I saw that 

they had a careers page. This job opportunity 
stood out to me.

• Ok, this would be a job to try and get in the 
future not necessarily from leaving Uni. Also, 
Vietnam would probably not be best for my 
family but this is a job example of what I aim to 
achieve.

• I like the idea of being a copy writer. I have 
experienced this throughout my lectures in Uni 
so far and I am quite interested in it.

• If I could eventually land myself a copy writing 
career I would be very happy.

• As far as the qualifications listed for this position I 
feel I can tick most of them boxes already. I am 
hard working and passionate. I am self 
motivated. I have had experience working in a 
team and individually in the past.

• I would feel confident about applying for a role 
such as this when I have gained some work 
experience after university.



Job Ad Reviews

S3 Advertising Agency - https://s3advertising.agency/join/vacancy-brand-and-marketing-manager-b2b/

• S3 Advertising Agency located in Cardiff.

• There website is fun, they seem like a company that 
would be great to work for.

• This job advertisement may be for a manager but what 
is listed reflects some of the skills I have been learning 
so far throughout university.

• Through the completion of year 3 in uni 
and possibly going on to do a masters, 
jobs such as these would become a 
possibility for me.

• Building a CRM in tune with their 
marketing touchpoints sounds really 
interesting. With having used a CRM 
system designed for a charity, it would 
be different to be the person that 
actually designs the system.

• I feel I have soft skills that would 
support parts of this role already. I am 
team player, good conversationalist, 
hands on and willing to learn.

https://s3advertising.agency/join/vacancy-brand-and-marketing-manager-b2b/


Emails I have sent to reach out to companies

• I really enjoyed looking through S3 Advertising Agency website. So I decided to make contact with them, mainly for a bit of 
advice on when I graduate and what a company like theirs would look for?

• If I hear back from them that would be awesome, if not at least my email has been sent, I have tried to put my name out there.


