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Task 1. Analyzation of Infographic:

Message conveyed:
The given Infographic is portraying the information about coronavirus cases of various countries. It is providing information on the countries where the cases are rising and where the cases are decreasing. It is showing the average percentage of changes per week. The data is shown by the infographic, which is divided into two sides, one on the left-hand side and another one on his right-hand side. The left side has all the countries where the cases are decreasing which is denoted by a negative sign and the right side has all those countries with the cases increasing which is denoted as the positive sign. From the data, it can be analysed which country is facing the rapid rise of the coronavirus, while which company can reduce their cases. Switzerland is facing a high percentage rise while Israel is having a high decreasing rate which is a good sign for the country (Nediger 2018).

Colour Factor:
Yes, everything which the author wants to show by the infographic is visible. But the use of primary colour is not appropriate for the rise in the cases, primary colours are used to attract the attention of the audience, so the rising cases obviously need the attention of the audience and management. Red colour catches the direct attention of the user. But the tangerine colour is used.  Eyes easily perceive red colour and which must be the aim of the infographic. The secondary colour cyan is used for showing the rise in the cases of coronavirus, secondary colours are the mixture of the primary colours. The black colour in the background and the light colour in the chart should be there. White background and dark colour content must be preferred to attract audience attraction. So, the author would have used Red colour for the rise in the Coronavirus, which is the Aim to show the rise in Coronavirus (Chow 2019).

Text Selection:
The fonts used here are small and are difficult to analyse. Serif fonts must be used by the author. These fonts are easier to read and human eyes are more responsive to serif fonts as they are published in the newspaper and books. The author must have used more texts to portray the information. The theme and typography of the infographic must be matched (Marketing-partners 2017). 

Graph Selection:
The graph selection is perfect as per the data but instead, different chart can be used, for more clarity and understanding. Information is shown rightly with the proper indication. But the graph is difficult to understand. The negative and fall should be shown rightly in the downfall graph and the rise must be shown in an upward position. This line chart is hard to understand but the bar chart would be an application to compare these independent values. The information is confusing to understand and the contrast of the background and the given line charts colour are not up to date (Zhu et al. 2020).

Graphics:
The graphics of the infographic is good, the information is seeking the attention of the audience. The contrast is good and not so irritating. The colour red must be used for the rise and the white background would be the right choice (Ein 2019). 

Cognition Factor:
In the modelling of the infographic, the rise and fall are appropriately shown, the model is set and gives better insights into the data. The main property which is reflected is the summarization and systemizing of the data of the Coronavirus record. The model is developed for the information, which reflects the verbal, mental, visual understanding of the data. There must be much evaluation of the information, which can reduce a load of visualization from the one who is going to analyse. The graph which is shown, several answers can be given from it but needs some clarity. Illustrating the data and adding many images related to the virus (Damyanov et al. 2018).

Improvements for the Infographic:
There are various improvements needed for the given infographic, first of all, the graph should be changed and using a different chart, where the data can be seen appropriately and so rise and fall of the cases can be seen more clearly, the author must have described the given data with some information. The story behind the data must be properly shown to the users. The understanding text must be used so that the user can understand the aim and the message the infographic trying to portray. The rise of infographics must be denoted by the Red colour as it shows the warning and the rise of coronavirus cases must be taken into consideration for better understanding and the analyser can understand the data shown. Ideal infographic prefers black colour on white background, because which is habitual for the users to see and understand. So white background must be used. The graphical data must be shown more elaborately and should have easily understandable fonts. The large heading should be used with attractive texts (Laux et al. 2017). 
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