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Introduction
This will be an essay on the engagement of the community that will be provided with an analysis that highlights different perspectives of community engagement. This essay will include the benefits and the challenges faced in community engagement. There will be a critical analysed how the challenges impact the possibility of stakeholders in the community engagement. The different ways of the possible engage to the members of the community as an exploration in an effective manner. There will be knowledge understanding and a literature review that shows skills of understanding and knowledge. This gives a transferable skill and practical skill for life. 


Community engagement is a method by which the community benefits organisation or firms and individuals to get the entire organisation or firm involved in whatever is happening and what the company are doing. According to studies, community engagement is about developing long term relationship for the benefit of the community. It is also achieved by the firm through the application of a positive and exciting collective vision for the community to make the area of interest a better place to work on. The most important goal here is to actively engage individuals who share the same viewpoint, and the individual must be enthusiastic, interested, and passionate about what the company does (Di Napoli et al., 2019). For the community to fully participate in any activities, the engager must understand the significance and purpose of their engagement. Even if it appears to be boring it must be exciting and fun. If the program is successful, the individual has the ability and power to make changes in the community.
There are many ways for a company to benefit from community engagement. It has the potential to rise brand awareness, build trust and foster a positive culture. All these things work together to boost profits and help a business succeed. It may also help the number of employments in the firm to increase with fresh and new ideas. The core principle of community engagement is to be careful planning and preparing and the inclusion and demographic diversity with the collaboration and shared purpose of openness and learning with a set of transparency and trust. There is an impact and action that is involved with the sustained engagement and participatory culture. Community engagement is a method of establishing and maintaining relationships between community groups and firms, assisting both to understand and respond to the needs or issues that communities and firms face. There are various types of standards for community engagement that is inclusion, support, planning, working together as one, different methods, communication and understanding and the impact (Natarajarathinam et al., 2021). Getting involved with community stakeholders can help their business. 
Engagement benefits not only community but it can also improve a company’s decision 
making, legitimacy and competitiveness by mining into local knowledge, reducing conflicts, increasing recruitment, and avoiding costly delays.
After identifying the most important part of the community stakeholders, the next step is to choose whether to focus on investment, involvement, or integration for those stakeholders. Before beginning any project or initiative, stakeholders must define their true desire as well as the company’s business objectives. Whenever stakeholders are on the ground conducting and community engagement project, they only focus on how to be very much to the point and be clear to all, the company tries the best to not to let any confusion stay behind with the public (Key et al., 2019). Once that is done, the company move and focus on investment techniques like on advertising, connecting to masses and running social media campaigns or surveys.
Now when the community wants to get involved more into the company, stakeholders start integrating projects for the masses to work on or at least to volunteer in the project. In today's date the best way to engage with masses at the same time with full detailed information about company’s project intentions is through social media. Growing number of social media accounts and pages everyday make community engagement much easier for the stakeholders of a firm. Stakeholders plan and make catchy uploads which look attractive and soon gather attention by many (Galiatsatos et al., 2020). Sometimes firms collaborate with small size business to gain public sympathy. Facebook, Instagram, and Twitter are filled with young and sharp minds which can help the firm to grow. 
The main motive of every member of the firm is to help the company grow more and more every day. Social media changed everything from how advertisement worked in the past and created its own way of reaching out to the masses (Levin et al., 2021). Social media has turned out to be the best way to get in touch with the community. Nowadays people of all age groups are online on different social media platform and stakeholders take advantage of this opportunity. The company run multiple advertisement are attractive content used for and basic information about the project and the intentions of the company (David-Chavez and Gavin, 2018). Sometimes pop-up advertisement contains very little but interesting information so that it gets clicked almost by everyone. Stakeholders use promotion techniques so that they get advertised all around the globe. Social media platforms like Facebook and Instagram work closely with the firms to make out the best banner or advertisement for the company.
After all the process of social media platforms offering and promoting advertisements the company does not stop there. Social media connect the aspirant to the company and let the employees set ideas freely (Adhikari et al., 2020). People who are interested in the project offered by the company is then carried forward by the local public who willingly volunteered to use the public’s own creative ideas to support the project some of the people are very professionally skill and have a great ability to interact well with other people and the firm which also helps in the smooth functioning and running of the project. These aspirants work the project out there on way and guide other people to get involved in it. Stakeholders also improve the quality of supplies as it sees aspirants putting new ideas in the project for the firm. The firm also conducts these types of public open projects which also improve the brand image in public. Seeing these stakeholders also plane more of these projects for more aspirants. Stakeholders also outsource some of the inside work under the name of public project. Community engagement projects also find out some of the brightest minds which are available around but do not get a chance to show more talent (Gilmore et al., 2020). This is the place where social media platforms come into play, social media platforms act as an actual platform offering stakeholders of the firm to pick up aspirants from the open community. Platforms like Facebook, Twitter and Instagram are some examples where firms perform public projects. These platforms also give other firms ideas to work on, other company's project does also get copied by other firms but they integrate new ideas and new recruits are hired as it brings in new ideas. Platforms like Facebook, Twitter and Instagram showcase some professional skilled people who all other company's desire for. These sharp minds perform different from other people in the community and manage to flare out great results. These people also come up with great public speaking abilities which encourage and pull in more people from the community. All these acts show the true work and planning of stakeholders, stakeholders contribute to improve the working environment as it gets more information to work on. Stakeholders also use social media platforms to cultivate more and more ideas into the firm. These ideas help make the efficiency better while the consumption of resources reduce. This generates another point for social media and skilled professionals, which is that recruits which are available on social media platforms might perform way better than all others in the firm which results in less consumption of resources which also protects the environment (Galiatsatos et al., 2020). Whereas the expected expense to find a recruit like them was saved. Social media platforms are the new hub for ideas, and it makes firms a better place to work. Other social media platform like LinkedIn serve directly to the purpose of recruitment for the firms which also saves a huge amount of money and navigates skilled people to the destination of workplace. These platforms also save time and energy and less efforts are made which also helps people spend time to improve. Community engagement projects also helps individuals to learn from other person's work as it is partially get trained too. Ideas are also shared through social media platforms to public and new ideas also take birth here.
There is a need for urgency, and it is created with people who actively participate in the marketing content. The company needs to let the people know about the participation that is limited that provides input by creating the content of the marketing and the calls. There is a long and tough process in order to having people the need to feel the urgency (Ryan et al., 2020). There is a critical problem that comes in the way when connecting a project to the issue of the day. There is content that is relevant always on the lookout. The companies need to reach out to media outlets is important with sources like bloggers within the local areas. This helps the company achieve the goals and not result to spending money on advertising. There is a principle that helps in promoting the values and relations of each institution (Henry et al., 2020). This enables all the people to participate in the economic, social and the wellbeing of the communities of culture and politics. This is the basics of the equality and life with rights and dignity. Inclusion is understood by the efforts that are made to ensure the opportunities that are equal. There is an act of participation in the engagement in the activities of the society. The communities feel a sense of belonging and inclusion. It also refers to the possibility of influence of the decisions and the decision-making process (Gilmore et al., 2020). It creates mutual trust and the bond between individuals that form a basic standard for the sharing of responsibilities towards the community and the society. 


[bookmark: _Toc108116546]Conclusion
This was an essay on the engagement of the community that was provided with an analysis that highlights different perspectives of community of engagement. This essay has also included the benefits and the challenges faced in community engagement. There was also a critical analysed how the challenges impact the possibility of stakeholders in the community engagement. The different ways of the possible engage to the members of the community as an exploration in an effective manner. There was a knowledge understanding and a literature review that shows the students skills of understanding and knowledge. This gives the students a transferable skill and practical skill for life. There is known to be no right way to engage with the community as it requires the goal to be identified in order to act on the knowledge that has been received. There are a lot of potential tools that will help along the way. Engaging with the community is very necessary. it is a very essential part of life. There is a community in every single sector of life, and it also needs to be attended to. 
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