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Corporate Social Responsibility (CSR) has emerged as a crucial element of modern corporate operations, highlighting the ethical and moral responsibilities that organisations bear towards society and the environment. In the contemporary day, the hotel sector, known for its historical contribution to environmental degradation through high energy and water consumption as well as the use of consumable resources, is increasingly confronted with the imperative to embrace sustainable measures. Marriott International, a prominent player in the worldwide hospitality industry, has demonstrated a strong commitment to integrating sustainability principles into its business strategy. This essay provides a critical evaluation of the business considerations that have motivated hotels, such as Marriott, to adopt sustainability as an integral component of their corporate social responsibility (CSR) strategy. In addition, we will investigate the correlation between corporate social responsibility (CSR) and the circular economy, analyse the Triple Bottom Line framework, and study the fundamental principles of sustainability.
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Corporate Social Responsibility (CSR) pertains to the dedication of an organisation to engage in ethical and responsible business practises, taking into account the concerns and welfare of diverse stakeholders, such as consumers, employees, communities, and the environment. Corporate social responsibility (CSR) projects extend beyond the pursuit of financial gains, encompassing endeavours aimed at generating a favourable influence on society while simultaneously mitigating adverse environmental consequences (Fernando, 2023).
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Overview of Marriott's CSR Initiatives

Marriott International, a prominent global hotel operator, has made notable progress in integrating sustainability into its corporate strategy. The company's corporate social responsibility (CSR) programmes span a range of significant topics.
· Marriott has established lofty objectives pertaining to environmental sustainability, encompassing the reduction of its carbon footprint, energy consumption, and water usage. The organisation prioritises the implementation of energy-efficient strategies in building design and operations, the reduction of waste, and the conscientious sourcing of resources.
· Marriott has a strong dedication to social responsibility by actively promoting diversity and inclusivity within its workforce and engaging in philanthropic endeavours to benefit local communities. The organisation places a high emphasis on the welfare of its employees and allocates resources towards the advancement of local communities.
· Marriott recognises its significant contribution to the economic development of the regions in which it conducts its operations. The organisation strives to generate economic opportunities and provide assistance to local enterprises.

[bookmark: _Toc148394671]Motivation for Embracing Sustainability

[bookmark: _Toc148394672]Increased Government Pressures

Government rules and incentives are significant factors that contribute to the motivation of hoteliers, such as Marriott, to adopt sustainable practises. Governments worldwide have implemented more stringent environmental rules in light of the global environmental concerns and the imperative to address climate change. An illustration of this would be the Paris Agreement of 2015, which stands as a significant global agreement that established ambitious objectives aimed at mitigating the release of greenhouse gas emissions. Numerous nations later enacted legislation in order to conform to these objectives (United Nations, 2022).

Marriott, as a multinational organisation, operates across a range of regulatory contexts, necessitating their adherence to environmental legislation at the local, national, and international levels. Failure to comply with regulations can result in legal ramifications, adverse public perception, and possible monetary sanctions. Marriott International Inc. (2013) emphasises its dedication to adhering to regulatory standards in order to prevent negative consequences and to conform to the increasing global agreement on the importance of environmental accountability.
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Within the realm of the hospitality sector, there exists a highly competitive landscape wherein client preferences undergo constant evolution. Consequently, Marriott and other hoteliers have acknowledged the significance of sustainability as a strategic differentiating factor. According to Pereira et al. (2021), there is a growing trend among consumers to make purchasing decisions that are influenced by the ethical and environmental attributes of the companies they support.

Marriott's rivals have likewise made strategic investments in sustainability programmes in order to attract and retain environmentally conscious customers. Given its position as a prominent industry leader, Marriott must ensure that it does not fall behind its competitors. The adoption of sustainable practises serves not only as a means of regulatory compliance, but also as a strategy for attracting and retaining clients that prioritise environmental consciousness (Gibbons, 2020).
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The adoption of sustainable practises offers numerous benefits for enterprises, including hotel chains such as Marriott.

The implementation of sustainability initiatives frequently leads to decreased energy and water usage, hence yielding substantial long-term cost savings. According to Homer (2022), Marriott has successfully integrated energy-efficient technologies and adopted sustainable practises throughout its facilities, resulting in a notable reduction in operational expenses.
Enhanced Brand Reputation: Organisations that place a high emphasis on corporate social responsibility (CSR) and sustainability practises have a propensity to cultivate a more favourable perception of their brand. According to Kang and Namkung (2017), Marriott's dedication to sustainability not only improves its reputation but also increases its appeal to consumers.
The concept of competitive advantage suggests that sustainability possesses the potential to serve as a formidable distinguishing factor within a market characterised by intense competition. Marriott distinguishes itself from its competition through its sustainability activities, which can serve as a significant factor in attracting customers (Kang and Namkung, 2017).
Risk mitigation involves the practise of conforming to environmental standards and making investments in sustainability, which serves to reduce potential legal and reputational hazards. According to Marriott (2016), adherence to laws and regulations by the company serves to mitigate the likelihood of incurring penalties and facing negative public sentiment.

Marriott's corporate social responsibility (CSR) strategy, which places significant focus on sustainability, serves as a notable illustration of the evolving landscape within the hospitality industry. The hotel industry has witnessed a notable shift in recent years, as hoteliers have recognised the significance of sustainability in response to mounting governmental pressure, intensifying competition, and the potential commercial advantages it offers. Consequently, sustainability has become an essential component of hoteliers' corporate agenda. The Paris Agreement, a significant international pact established in 2015, has been instrumental in facilitating this shift (University of Central Florida, 2020). This agreement establishes ambitious objectives aimed at mitigating greenhouse gas emissions and addressing the issue of climate change. Numerous countries later enacted legislation in order to conform to these objectives, so establishing a legal framework that incentivized enterprises such as Marriott to give precedence to sustainability in their operational practises.

In an era characterised by heightened environmental awareness, the hospitality sector's transition towards sustainable practises represents a conscientious decision that is also strategically advantageous from a financial perspective. Marriott's dedication to upholding environmental, social, and economic sustainability not only serves to safeguard the world but also contributes to the enduring prosperity of the company. The increasing awareness and concern for the environment among consumers has led to a positive impact on hotels that prioritise sustainability. These hotels not only flourish in the market but also serve as a model for the entire industry, demonstrating the significant influence of corporate social responsibility (CSR) in the modern day (UNWTO, 2017). Furthermore, Marriott's commitment to the Paris Agreement serves as a demonstration of its worldwide accountability in tackling the urgent environmental issues of our era.\
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The Triple Bottom Line (TBL) methodology assesses the performance of an organisation based on three fundamental dimensions: People, Planet, and Profit. It acknowledges the notion that evaluating a company's performance should encompass more than just its financial profitability, but also take into account its social and environmental contributions. According to Kenton (2023),

The dimension of "People" places emphasis on the social component of sustainability. This include the examination of employee welfare, the promotion of diversity and inclusivity, and active involvement with local communities. Marriott's dedication to social responsibility is apparent in its endeavours to establish an inclusive work environment and actively contribute to philanthropic endeavours within the local communities it serves (Ocial et al., 2022).
The focus of this component pertains to the concept of environmental sustainability. The concept involves endeavours aimed at mitigating the environmental impact of activities, decreasing the utilisation of energy and water resources, and advocating for responsible sourcing (Arriton, 2021). Marriott has adopted environmentally conscious strategies, including the utilisation of energy-efficient architectural designs and the procurement of sustainable materials, in order to mitigate its ecological footprint.
The economic aspect of the Triple Bottom Line (TBL) framework acknowledges the significance of profitability in ensuring the sustained viability of a business. Nevertheless, it incentivizes enterprises to attain economic prosperity while taking into account the societal and ecological dimensions. Marriott's sustainability endeavours, which involve the implementation of energy saving and waste reduction measures, not only enhance company profitability but also adhere to the Triple Bottom Line (TBL) concept (Miller, 2020).
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Marriott places a high emphasis on the welfare and growth of its workforce. The organisation provides a range of training and development initiatives aimed at augmenting the competencies and professional opportunities of its employees. Furthermore, the organisation actively promotes diversity and inclusion, with the objective of cultivating an inclusive professional setting that encompasses a wide range of experiences and perspectives (Talent, 2020). In addition, Marriott demonstrates active involvement in local communities through its TakeCare programme, which serves to provide assistance to disadvantaged children and foster the advancement of education.

The dedication of Marriott to mitigating its environmental impact is apparent through its comprehensive range of sustainability programmes. The organisation prioritises energy conservation through the implementation of LED lighting, efficient heating and cooling systems, and environmentally sustainable architectural designs. Furthermore, it places emphasis on the need of water conservation and the need for appropriate waste management. Marriott has established lofty objectives for mitigating greenhouse gas emissions and has made notable progress in attaining these objectives (Guardian, 2015). In addition, the company actively encourages responsible procurement by giving priority to suppliers who adhere to sustainable practises.

Marriott's profitability is enhanced through the implementation of several environmental initiatives. The organisation achieves cost savings in its operations through the reduction of energy and water consumption. Marriott employs energy-efficient practises and incorporates renewable energy sources to effectively balance economic sustainability with environmental conservation. In addition, the company's dedication to sustainability serves to bolster its brand name, thereby recruiting environmentally concerned consumers and establishing a competitive edge within the market (Guardian, 2015).
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· Environmental Benefits

The sustainability initiatives implemented by Marriott have a significant influence on the environment. Through the adoption of energy-efficient technologies and the implementation of sustainable practises, the company effectively mitigates its carbon emissions and curtails its overall energy usage. These endeavours not only provide a significant contribution to the mitigation of climate change but also play a crucial role in the conservation of natural resources. According to Jacques (2019), Marriott implements waste reduction strategies, such as recycling programmes, in order to mitigate the environmental consequences associated with its operational activities. The practise of responsibly acquiring resources plays a crucial role in mitigating the ecological impact linked to its supply chain, hence making a significant contribution towards environmental sustainability.

· Social Benefits

Marriott's social responsibility endeavours yield favourable outcomes for both its workforce and the localities in which it conducts its operations. The organisation cultivates a work atmosphere that promotes inclusivity and diversity, thereby cultivating a sense of belonging among its employees, which in turn enhances job satisfaction and productivity. Marriott International (2019) asserts that the implementation of community engagement initiatives, such as philanthropic contributions and active participation in volunteer activities, serves to fortify the company's rapport with local communities and effectively showcases its dedication to promoting societal welfare. The company's commitment to fostering positive social change is seen in its endeavours to provide support for educational programmes and disadvantaged children.

· Economic Benefits

The implementation of sustainability initiatives by Marriott results in discernible economic advantages. Through the implementation of strategies aimed at decreasing energy and water use, the company effectively mitigates its operational expenses, hence yielding significant cost reductions. The aforementioned savings play a crucial role in enhancing the financial viability of the organisation. Furthermore, Marriott's market competitiveness is bolstered by its steadfast dedication to sustainability. In contemporary times, as customers exhibit a growing inclination towards environmental awareness, enterprises that embrace sustainable practises tend to garner a broader clientele. According to Marriott International (2022), the implementation of sustainability measures by the company not only leads to cost reduction but also confers a strategic advantage within a competitive market.
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Marriott's corporate social responsibility (CSR) policy, characterised by its significant focus on sustainability, exemplifies the dynamic changes occurring in the hospitality sector. The company's dedication to the Triple Bottom Line (TBL), which includes the dimensions of People, Planet, and Profit, highlights the need of implementing ethical business strategies and the potential for beneficial outcomes. This conclusion will provide a summary of the findings pertaining to Marriott's corporate social responsibility (CSR) policy and emphasise the wider advantages of sustainability within the hotel industry.

· Marriott's CSR Policy: A Holistic Approach

Marriott International, a prominent player in the worldwide hospitality industry, has implemented an extensive and forward-looking corporate social responsibility (CSR) framework with a strong emphasis on sustainability. Aligned with the Task-Based Language Teaching (TBL) concept, Marriott examines the subsequent dimensions:

· The organisation prioritises the welfare and professional growth of its personnel. Efforts aimed at training and development, alongside the fostering of diversity and inclusion, contribute to the establishment of an inclusive workplace that recognises and appreciates individuals from diverse backgrounds.
· Marriott's commitment to environmental sustainability is demonstrated via many efforts targeting the reduction of its carbon emissions, energy consumption, and water utilisation. The company utilises energy-efficient technologies and implements appropriate waste management practises, thereby making a significant contribution towards reducing its environmental footprint.
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