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Through extensive research and findings I have evaluated the appropriate use of modern technologies and social media within the work place below.
What is social media? 
Social media is any digital tool that allows users to create and share content with the public. Social media varies hugely with a wide range of websites and apps. Some, like Twitter, specialize in sharing links and written messages. Instagram and Tik Tok, are built to optimize the sharing of photos and videos. Others like what’s app are encrypted end to end private chat that can be one to one or in a group.
Social media has completely changed the marketing and interaction dynamics of every business big or small. There are lots of options when picking a social media platform to interact with potential customers and current network (existing customers).
 It’s important that the right type of social media is selected to interact in the right way, you wouldn’t choose a text based platform if the main bulk of the business was to display images. So choosing the right one for any business is crucial. 
These options are made up of the following:  
(Social Networks) specialize in connecting and exchanging thoughts, ideas, and content with other users who share tastes and interests. Facebook and twitter fall into this category, although LinkedIn is more professional than these it is also classed as a social network. Through these networks, ad’s can be shared with friends and followers and target a specific demographic making sure the business hits its specific audience. These ads can come at a cost which can be controlled on a daily spend. However is can get costly when not done correctly and not gaining the traffic hoped for. However these platforms have an endless number of users therefore the reach potential is enormous. 
(Media Networks) Encourages users to share and exchange raw thoughts and ideas, media networks specialize in distributing content like photographs and videos. Instagram and YouTube are examples of this. A YouTube user will upload a video they've created, and other users can like, dislike, or comment on the video. If they enjoy the video enough, a user may choose to subscribe to the creator, so that new videos from that creator appear in their feed. From this they can pay a monthly subscription for content which increases revenue. The more subscribers the more income earnt as YouTube also pay a fee per number of views. 
(Discussion Networks) Discussion networks like Reddit are the ideal outlet for posts that can spark in depth discussion among users. Users can leave detailed responses in the comment section, and other users can respond directly to those comments, allowing for conversations to grow and develop organically. This is a great touch to become a little more personal with customers and very engaging. Getting feedback from the horse’s mouth is the best way to develop any company in customer satisfaction. Innovative ideas can come from lots of input that may not have been thought about with in the business previously.    
(Review networks) Yelp, TripAdvisor and trust pilot add social media aspects to user reviews of products and services. Users can interact directly with those leaving reviews, as can the businesses being reviewed. This is a huge help for customers when needing a peace of mind. It’s important that the business is always professional and provides the best service for every customer. These reviews are vital for new and retaining customers. If someone has had a bad experience this will be reflected in the score or rating the company has. Customers tend to start with the brands and companies they have had the best experience with or who have the highest rating. The one negative being in the spot light it puts contestant pressure on the business to preform and sadly in my experience you can’t please everyone. 
All these networks are so accessible at no charge. The majority have a smart phone which allows instant access to record, photo and message constantly engaging with their data base. Only basic IT skills are needed so duties can be shared within the workforce.
Technology is completely reshaping industry and the modern work place. The way we communicate outside and within the work place through all the social media platforms has become fast, instantaneous, collaborative, and unified. 
Emails, text and video calls can be made on the move or even from the comfort of your own home making it far more accessible and without the need to attend the work place. 
When the work force is communicating it allows everyone to be organised and focused on the tasks in hand. With the help from technology like project management software it helps in building, delegating, reviewing, and assessing a task. Employers and managers can easily supervise workplace activities that help in keeping everything on track. 
Project Management Software helps to improve the quality and quantity of work, and also helps in risk assessment by providing a red flag every time a task gets off track that might lead to a project failure. Therefore the workforces are more efficient and productive. 
From the information provided above I will now go on to explain how all this is used in my own work place.
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Explore the use of modern technologies and social media in own workplace 

There are a number of social media portals and technology used with in my work place.
The main ones we use are Instagram, Facebook and Fresha.
Facebook and Instagram are social media platforms and we use these to engage with new and existing customers on a daily basis.

Instagram is a great tool being picture/video based; we can instantly take photos and videos of haircuts done by all barbers allowing people to like, comment, share and give feedback. This can encourage new customers if they see something they like or a new trend as different haircuts these days are very fashionable.  This is solely a mobile app so is accessible to all our staff who own mobile phones. The process is not time consuming and allows customers to tag the location which can be seen by all their followers on stories or main feed. 
Instagram also has a private messaging page which can be used for bookings or cancelations at the earliest convenience. I check this every 30 mins as things can be missed if left too long. 

Facebook works slightly different to Instagram as it relies on both text and images. However there are a lot of similarities. Facebook has the largest user base at 2.7 billion people so it’s a must we stay connected with the largest market place. (Statista.com 2020) Statistics of social media users

The features we use often are the online marketing tools. This allows us to put out promotions like 50% off at the quiet points of the week and the appointments fill quickly. 
The comment page allows a response to a post or picture this gets people engaging and talking which is free marketing if they share is with their friends we find we get a lot of repeat custom from this. 
Lastly we use Facebook messenger which works similar to Instagram allowing bookings, enquiries and cancelations. 
Fresha is a salon booking software this allows people to book an appointment through an online portal. This shows all in information about the salon from the price of cuts, times available, barbers available and reviews from previous customers. This helps massively for the day to day running of the business making things more organised and regimented allowing the staff to work more efficiently which is important as the whole business is run around a schedule. 
Finally for our emails and diary we use Microsoft outlook technology. This email and a weekly calendar blend into one. We can send our client’s reminders of appointments, news and special offers through our own data base collected instore. Every person who enters the salon is asked to give personal information if they are willing so we can stay in touch.
Overall the social media and technology used from day to day really does work well for the business. We could look at other options but for now the all basis are covered for our target audience.  
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How can Personal branding help YOU?
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Evaluate the value of other social media platforms to enhance networking and career prospects

What is LinkedIn?
LinkedIn is the world's largest professional network on the internet. You can use LinkedIn to find the right job or internship, connect and strengthen professional relationships, and learn the skills you need to succeed in your career. You can access LinkedIn from a desktop, LinkedIn mobile app, mobile web experience, or the LinkedIn Lite Android mobile app.
A complete LinkedIn profile can help you connect with opportunities by showcasing your unique professional story through experience, skills, and education.
(LinkedIn 2021) What is linked in and how can I use it

Above I have attached my LinkedIn, I have created this profile to interact with others and to create more opportunity through others interacting with me. By adding my past experiences and jobs along with my CV I am broadcasting to other members the type of work I am interested in and what I can offer as an individual. I have sent numerous emails attaching my linked in profile and CV to the business sectors I am interested in. I have had some good feedback and positive responses with interview offers in roles I am keen on. I have also been invited to online networking groups on Zoom calls where I can share my knowledge and gain new knowledge from others.
I chose a warming photo for my profile so I didn’t come across in the wrong manor. I feel like a going out photo with friends or a holiday picture would be inappropriate for a professional platform. However social media like Instagram and Facebook can be slightly different as it’s shared with friends and family. 
 I am going to look at how other options of social media platforms can enhance my networking skills and other career prospects. 
As a professional individual I think it is very important to be involved with as many of the social media platforms as possible. The reason for this is to hit all targets and create as much traction possible. I know through experience (friends) are on their selected media platforms, some different to others. So to cover all bases, manage as many as you can without spreading yourself or the business too thin. 
Other social media platforms such as Instagram, twitter, tiktok and face book have such huge reach with over 5billion users combined. They all work in different way as explained above. The best ones for me personally to brand myself and are relevant would be Facebook and Instagram and YouTube. 
The opportunities they could create for me are endless. A huge plus is that there is no initial cost to set an account up all is needed is some personal details that are safely stored. Once the account is created I can share through photos and text on Facebook and photos on Instagram and videos on YouTube. 
By selecting these I feel that I have all avenues covered to promote myself in the best way.
When creating these pages I need to make sure my content is relevant and consistent so I don’t create mixed signals on what I am trying to achieve. I need to make sure all content can be received by all ages and that I appeal to everyone.
Facebook ads are great for finding vacancies available across the globe so it doesn’t need to stay close to home. Currently I have seen jobs in Dubai and America which I would not have known about if I didn’t have a Facebook account. Even though there are time differences in these countries a simple message is left and I have a response within 24 hours. I can also share these job opportunities with friends and colleagues if the roles aren’t quite suitable for me. 
I currently use my own Instagram daily, promoting offers and photos networking with my followers. I link and tag it with my work place using hashtags and key words which are then brought up on search engines like google or within the media platforms when someone searches. I personally have 2500 followers which is a good amount and enough to create a lot of traction. These followers tend to be friends and locals which are great for the barber shop as we provide a service for the local community. I have also received interview offers through Instagram recently through my networking.
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Finally YouTube has been at the forefront of the video media since 2005 some videos have made over 5 billion views all across the globe. It appeals to everyone showing videos of the latest songs, fashion tips, math quizzes and sport tutorials. This creates a lot of opportunity for me within the salon business. Due to these difficult times of covid-19 salons have been closed. I have helped friends do some tutorials on how to cut your own hair on YouTube allowing people to comment or ask questions on the videos. This has snowballed into makeup tutorials from the feedback received.  This is something new for me and off the back of the videos when the salons reopen there will be a walk in makeup section from the following we have created on social media.
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What is personal Branding?
Personal branding is a planned process that helps individuals make conscious efforts towards branding themselves in the market with underpinned intentions of gainful employment, entrepreneurial image or celebrity like visibility. 
(Dr Rutu Gujarathi 2018) Personal branding an answer to employability-a-conceptual need base analysis.

Why create one?
One reason is that it is more popular for recruiters to use social media during the interview process. According to a 2018 CareerBuilder survey, 70% of employers use social media to screen candidates during the hiring process, and 43% of employers use social media to check on current employees.
Forbes (2019 Caroline Castrillion) Why personal branding is more important than ever?
When personal branding, I see it being the perception of myself in the minds of others. First impressions are key to draw people in so all personal branding should be more than presentable to keep the engagement for as long as possible and hopefully leave an everlasting memory.
The employment market is crowed at present meaning it is very difficult to stand out. So when branding myself I have to be the best I can to be of value in the market and in touch with the ever evolving cultural shift. I can achieve this by going back to what I’m good at and revisit my swot analysis. 
Some of the main concepts of personal branding are as follows. 
Not to be everything to everyone focus on the specific messages projected through own thoughts. Keeping the message focused for your target demographic will make it that much easier to both create content around your personal brand and have others define you. The narrower and more focused the brand is, the easier it is for people to remember who you are. When it comes time to hire a new employee, the narrowed-down brand will be what they remember.
If the personal brand isn’t telling a story the potential audience is almost non-existent. It’s like reading a book or watching a film it grabs you within the first chapter or 10 mins. If not the book goes down and the TV switched over. The content needs to be gripping and engaging for every demographic. This concept will create more returning traffic curious to what’s going to be next.  
All this can be monitored when improving; you can see the impacts by paying close attention to engagement, mentions and share of voice. Techniques like regular surveys of the audience to understand their level of brand recognition learn what audiences you’re effectively reaching and find out if how they see your brand is what you’re aiming for. I can then use this feedback to apply change to the structure or me as an individual for development. 



Below I have attached a Craap test in relation to how relative Instagram is to my personal branding.

	Currency 
	Instagram was launched on 6th October 2010 and is constantly being updated to ensure the best user experience

	Relevance
	Instagram is a social network used for video and photo sharing

	Authority
	Instagram is largely self-regulated and has more than 35,000 people around the world working on safety and security. However the platform can face fines if certain content isn’t deleted in a timely manner.

	Accuracy
	Most sources used on the social media platform are ad based offering many types of products from clothes, job opportunities and brand awareness. 

	Purpose
	Instagram content makes it very clear that it exists to entertain, sales purposes, amplify people’s/businesses daily routines to create a talking point and advertise.

	Conclusion
	This platform is relevant in gaining knowledge and opportunity to enhance my personal branding. 
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What is online Security and Saftey?
Internet safety or online safety or cyber safety or E-Safety is trying to be safe on the internet and is the act of maximizing a user's awareness of personal safety and security risks to private information and property associated with using the internet, and the self-protection from computer crime.
SAFER INTERNET DAY". (Commonwealth of Australia 2013). Archived from the original on 2014-07-02. Retrieved 2013-09-24
As the numbers of internet users grow, protecting information against online threats is becoming a more complicated task. It is very important to make sure compliances are followed so no issues occur. 
Some of the issues that can happen can affect a business or individual in so many different ways, mentally and financially.
To avoid this from happening there is lots of technology available to assist such as fire walls, which will stop malware and cyber hackers from accessing private information, the best protection will encompass identity theft, risky websites and hacker attacks within a single solution.

When owning or working within a business, technology, social media and important documents are stored which is a target for online hackers as they can hold them to ransom. Smaller businesses are usually more of a target due to limited or no in-house IT support. There are some protocols to follow to stop this from happening. Make the passwords as strong as possible and share the turn on and turn offs this allows the company or individual to control what applications are prohibited.
When using social media security is just as important. It has been known in the past for people to mimic and copy accounts which could be detrimental to applying for a job. It is crucial to know who is on the other when talking, especially if sensitive information is being shared. 

GDPR (The General Data Protection Regulation) was brought into action in April 2018 it changed the way businesses process and handle data. Its world's strongest set of data protection rules, which enhance how people can access information about them and places limits on what organisations can do with personal data. GPDR has modernised the laws and protects the personal information of individuals. This helps provide greater protection and rights to individuals.
It replaces previous data protection rules across Europe that were almost two decades old, with some of them first being drafted in the 1990s. Previous to this people would share their data online freely allowing companies and individual access this data and use it wrongfully.
The data that could have been accessed IE: a person's name, location data, or a clear online username, or it can be something that may be less instantly apparent: IP addresses and cookie identifiers can be considered as personal data.
Companies and individuals now take this very seriously as it can lead to large fines. If information isn’t processed in the right way or a security breach happens it will have a large impact and cause big problems like the Facebook incident in 2019.

Facebook will pay a record $5bn fine to settle privacy concerns, the US Federal Trade Commission (FTC) has said. ... "Despite repeated promises to its billions of users worldwide that they could control how their personal information is shared, Facebook undermined consumers' choices," said FTC chairman Joe Simons. (24th July 2019 BBC News) Facebook to pay record $5Bn to Settle privacy concerns.
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Appendix 3

	Currency 
	Instagram was launched on 6th October 2010 and is constantly being updated to ensure the best user experience

	Relevance
	Instagram is a social network used for video and photo sharing

	Authority
	Instagram is largely self-regulated and has more than 35,000 people around the world working on safety and security. However the platform can face fines if certain content isn’t deleted in a timely manner.

	Accuracy
	Most sources used on the social media platform are ad based offering many types of products from clothes, job opportunities and brand awareness. 

	Purpose
	Instagram content makes it very clear that it exists to entertain, sales purposes, amplify people’s/businesses daily routines to create a talking point and advertise.

	Conclusion
	This platform is relevant in gaining knowledge and opportunity to enhance my personal branding. 
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