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1.Introduction:

The concept of sustainability is exerting a significant influence on several enterprises during a period when social responsibility and environmental preservation are increasingly crucial. The hospitality business is currently undergoing a significant transition towards adopting sustainable practices. The travel, recreation, and accommodation sectors are all progressing towards sustainable hospitality, which seeks to integrate exceptional guest experiences with social and environmental well-being. The hospitality industry encompasses a wide range of businesses that offer services to tourists, locals, and people on the move, such as hotels, restaurants, resorts, and venues for events (Lyu et al., 2022).  Undoubtedly, this industry holds significant importance on both economic and social fronts due to its huge influence on local economies and employment opportunities. However, this effect often comes with an environmental price.
The need to transition to sustainable practices is driven by the industry's expanding ecological impact. According to the Cambridge Institute for Sustainability Leadership, the tourism industry is responsible for 5% of global greenhouse gas emissions. This number is expected to rise by 130% by the year 2035 (Glion, 2024).  The objective of sustainable hospitality is to incorporate ecologically conscious methods into every aspect of the hotel industry's activities. This includes reducing waste, conserving energy and water, purchasing organic and locally sourced products, and adopting environmentally friendly travel practices. Implementing this action has the potential to bring significant advantages to the sector, such as reduced operational expenses, enhanced brand awareness, heightened customer loyalty, and most importantly, a positive impact on the environment (Bahar and Bozca, 2022).
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Green hotels are establishments that proactively strive to minimize their ecological footprint. To be classified as "green," companies are not required to undertake any specific actions. However, they are expected to market and distribute products, adhere to established procedures, implement regulations, and operate their enterprises in a manner that minimizes harm to the environment (Line et al., 2020). Hotels that engage in environmentally friendly practices are enthusiastic supporters of corporate social responsibility (CSR) programs in their local communities. Sustainable hotels strive to minimize their impact on both global and local pollution levels. Green hotels enhance energy efficiency, minimize waste, and promote the well-being of workers and visitors through a range of strategies that can start during the construction phase and persist throughout the day (Moosa and He, 2023).
A "green hotel" is a building that emphasizes sustainability and environmental protection by implementing environmentally friendly techniques. The term "green hotels" is ambiguous and encompasses a broad range of lodging establishments, including as chain hotels, inns, resorts, bed & breakfasts, and motels. A "green hotel" is a hotel that actively endeavours to minimize the ecological footprint of the tourism industry (Molina-Collado et al., 2022). The travel, tourism, and hospitality sectors contribute significantly to environmental degradation, ranging from excessive consumption to the destruction of natural habitats. Hotels inflict harm on their natural surroundings through activities such as soil erosion, pollution, and exacerbating the vulnerability of already at-risk species. A recent study conducted by CBRE Group revealed that hotels generate a significant amount of carbon dioxide equivalents, totalling 96 metric tons (Cbre, 2024). The entire hotel industry should consider adopting environmentally friendly practices, as similar businesses achieve a score of 80 on the same scale. Hotels must accommodate the increasing population of environmentally aware guests to maintain their competitiveness. According to a study conducted by Statista, it was discovered that in 2022, 78% of individuals expressed their intention to stay in an environmentally conscious accommodation at least once, while 81% of tourists demonstrated their awareness of the significance of sustainable tourism (Statista, 2024).

Due to growing worries regarding global warming and the environmental consequences of tourism, there is a rising trend of customers choosing eco-friendly hotels (Peng et al., 2022). In addition, travellers are in search of destinations that provide refuge from storms, floods, and rising temperatures. Vacationers are impacted by sustainability in various aspects, such as their choice of destination, timing of travel, and activities engaged in during their stay. Disposable plastic containers significantly contribute to the worldwide pollution crisis. Despite implementing effective sorting and ensuring prompt delivery to the specified facility, only a small fraction of recyclable material completes the recycling process (Fan, Hsu and Liu, 2023).
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Political Factors:
The policy of local governments significantly influences the travel and lodging business. While a country's political stability is good for business, it can harm the hotel industry. The hotel industry is susceptible to a wide range of political influences. The government may choose to ban travel in the event of political turmoil or another emergency. The hotel industry may feel the pinch of this decision since it caters primarily to people who are passing through and need a place to stay temporarily (Kim, Ribeiro and Li, 2022). The hotel sector is susceptible to both positive and negative effects of elections and other forms of political turmoil. A political party might pass legislation that is good for the hotel business because of the importance it has for the economy. Their position in the hotel business could lead to their deposal by a new political party shortly. One major factor that determines hotels' overall profitability is taxes (Serdyuk, 2023). Several tax policies that would benefit the country's hotel sector could be passed by the government. For building new security systems or upgrade existing ones, hotels could use the money they save on taxes.


Economic Factors:
Many people are betting on the hotel industry being profitable, thus, it is growing. This is a financial factor. The hospitality sector is a major source of foreign currency for the country's economy. The hotel industry is quite sensitive to macroeconomic variables such as unemployment, inflation, recessions, and volatility. When times are tough, people still choose to stay in fancy hotels, which is great news for those businesses (Carlo, 2021). When money is tight, individuals skimp on unnecessary travel expenses. Consequently, budget hotels are becoming more and more popular among customers. The stability of the economy is good for the hostel business since it helps with conversion rates and foreign exchange. When people see signs of economic growth, they are more likely to be interested in taking a vacation abroad. Raising a nation's FX reserves is good for business. A large portion of the world's GDP comes from the hospitality industry (Rachman and Do, 2020). Worldwide, more than 173 million people find work in the hotel industry, which employs 700,000 establishments. Along with this, there are many other ways, in which the hospitality sector affects the world economy beyond just making it easier for people to transfer money (Virolainen, 2021).

Socio-cultural factors:
An important external element for the hotel sector is sociocultural variables, which include individuals' interests and spending habits. These elements influence the community and traditions to which they belong. These picks and choices are significantly impacted by the age demographic of the guests. The hospitality industry feels the effects of many different socioeconomic problems (Andini and Koesrindartoto, 2020).  Passengers represent a wide range of ages and economic classes. Millennials place a premium on weighing the amenities of a hotel against its price when making a reservation. The hotels' convenient location is one reason why there are so many visitors.
It is common for hotels to organise culinary and cultural experiences for their visitors (Jamil, 2023). An individual might have a deep appreciation for the cultural diversity of a place and marvel at its natural beauty on a trip. Travellers can immerse themselves in the local culture through hotel-sponsored activities. With so many new hotels popping up all the time, competition is fierce in the hotel sector right now. Reviews and recommendations from friends, family, and co-workers influence a large percentage of tourists' reservation decisions. The hospitality sector is thus highly dependent on public opinion and perception.

Technological factors:
Technological advancements have revolutionized the hospitality industry, and the hotel industry is enjoying the fruits of these changes. Technology has several advantages for hotels, including modern conveniences and quicker service. It is possible to book and pay for your stay at many hotels online safely through their websites (Techasriudom, 2022). The secure app and AI-powered customer assistance system should provide a pleasant and easy experience for customers. With just a few clicks, travellers can simply book their hotel rooms, no matter where they are or what time of day it is. Moreover, the direct reservations made by foreign guests benefit hotels.
Due to the innovations in technology, guests may now relax in comfort while feeling safe. To provide a better experience for their guests, hotels use a range of technology (Pinar, 2022). These include contactless payment, keyless entry, smart room service.  They are better protected by security alarms and closed-circuit television (CCTV). In general, hotels with first-rate facilities and stringent safety measures are the ones that tourists choose. Hotels can reach a wider audience using social media. The outcome could be good for or bad for the hotel's image. Hotels learn to compete by reading reviews written by actual guests on various travel websites.


Environmental factors:
The hotel industry is directly affected by environmental concerns. Hoteliers have taken eco-friendly practices seriously in recent years, implementing sustainable practices to guarantee their services are up to par (Памбук, Устенко and Мардар, 2021). Ways can be found by hotels to lessen their impact on the environment by reducing food, water, and electricity waste. Their power needs might be met by shifting to renewable energy sources, which would help lower pollution levels. They will likely utilize materials that are more recyclable as well, to lessen plastic pollution. The use of chemical cleaning products is detrimental to the environment (Burrell, Lewis and Richardson, 2023). Many hotels have already done away with the usage of any chemicals that are damaging to the environment by using cleaning products that are gentler on the environment to help it stay that way. The neighbourhood around a hotel has a significant influence on its decision to open. Customers could have trouble checking in if the hotel does not adhere to cleaning requirements and environmental policies, resulting in polluted air and water.
Legal factors:
The growth of a country's hotel industry is heavily influenced by legal considerations. Laws and tax constraints directly affect a hotel's operations. The hotel's location has a considerable influence on customer decision-making. To safeguard their safety, visitors often seek regions with low crime rates (Gök, 2022). Hotels should not be in high-crime regions because this will dissuade tourists from visiting. Hotels must follow innkeeper rules to ensure the safety and security of their visitors and belongings. These laws establish the grounds for determining culpability and the amount of compensation that should be made in such a circumstance (Fatmawati, Bestari and Rostiani, 2021). Many countries monitor hotels to avoid data breaches and leaks. To keep a competitive advantage in the market, hotels must follow rules controlling visitor data protection. Hotels are required to comply with the EU's General Data Protection Regulation. It safeguards the confidentiality of the guests' personal information.
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Integrated Sustainability Strategies:
Hotels and other enterprises in the hospitality industry are recommended to develop thorough sustainability strategies that incorporate financial, social, and environmental considerations into their activities (Kim, Ma and Wang, 2023). Ensuring the implementation of sustainability actions that align with stakeholder expectations and company objectives is achieved by employing a comprehensive plan (Aladag et al., 2020). These methods should encompass waste reduction, ethical sourcing, community service, water and energy conservation, and staff empowerment.


Investment in Green Technologies:
Investing in eco-friendly technology is crucial for enhancing the sustainability of an industry by capitalizing on technological advancements. Hotel expenditures should encompass water conservation, renewable energy, smart building technologies, and energy-efficient systems. The usage of data analytics and IoT devices can result in the improvement of resource management, the cutting of operating costs, and the increase of visitor experiences (Elkhwesky et al., 2022).

Collaboration and Partnerships:
To promote the sustainability projects abiding stakeholders with diverse backgrounds such as local communities, non-governmental organizations, government agencies, and trading associations must be collaborated (Stoica and Verstiuc, 2021). Hotels can effectively conduct the propagation of environment friendly business practices to all their supply chains by establishing partnership relationships with other businesses. Collaboration boosts the sharing of information and the pooling of resources as well as the mobilizing of joint efforts in pursuit of the same sustainability goals.

Education and Training Programs:
Learning and education are a major element in developing a sustainable culture in hotels. Investing in programmes, which are designed to produce instructions and knowledge for hotel employees, is necessary. Staff should build adequate knowledge and skills for executing the sustainable procedures effectively (Huang et al., 2020). Training programmes cover a wide range of topics including sustainability, trash disposal, green cleaning methods and methods of interacting with customers.

Certifications and Standards:
Hotels can show their pledge to sustainability by attaining the appropriate certificates and practising commitment to industrial standards (Amicarelli et al., 2020). Presentations verified by accredited certifications, such as ISO 14001, Green Key and LEED (Leadership in Energy and Environmental Design) will provide for the reasonable claims supporting sustainable development initiatives. Hospitality facilities that comply with the set-out rules will be forefront and these will have a greater advantage in a market targeting the guests who prioritize environmental issues.

Transparency and Reporting:
Openness in reporting and other types of transparency substantially assist in the responsibility for sustainability initiatives and the cultivation of trust among stakeholders. Hotels ought to convey their sustainability activities, advancements, and impacts through clear reporting procedures consistently (Pozzi, 2021). Examples of this can be seen in sustainability reports, website disclaimers, and materials used to communicate with guests. An enhanced reporting system that is reliable, transparent, and responsible is beneficial for the hotel's reputation and financial performance.

Policy Advocacy and Industry Leadership:
Hotels have the potential to exert significant influence on regulatory frameworks and promote sustainable policies by active engagement in global policy advocacy, thereby demonstrating leadership in the industry (Leta and Chan, 2021). Hotels can contribute to a more sustainable business environment by endorsing waste management regulations, sustainability certifications, and incentives that encourage the adoption of renewable energy sources. Sustainability must become a fundamental principle in business, and influential figures in the industry should lead by demonstrating this.
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In conclusion, the future of sustainability in the hotel and hospitality sectors relies on proactive management practices and policies that give priority to social responsibility, environmental stewardship, and economic competitiveness. Hotels may assume a leading role in sustainable tourism and contribute to a more responsible and resilient business by investing in green technologies, promoting collaboration, pushing for supporting regulations, and implementing integrated sustainability plans.
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