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Executive summary
The purpose of this study is to comprehensively investigate Corinthia Hotels and Ibis Hotels, two different hotel brands, by exploring several important areas related to their business operations. The focus areas of this study include figuring out real revenue rates, investigating income sources and trends, assessing market positions, finding opportunities for expansion, and examining corporate social responsibility (CSR) programs. The investigation's conclusion is the establishment of comprehensive recommendations designed to improve each firm's performance and long-term viability.
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[bookmark: _Toc157026379]Introduction
A business operates throughout a complex framework which is determined by several factors, such as income, growth, and revenue, that are crucial in directing the business's overall performance and progress. There are multiple decisions that a business can also take to expand its business and increase its growth in the respective industry. The hotel industry plays a substantial role in contributing to the economic vitality of specific countries. This report will focus on the comparison of two different hotels based on different aspects and components. Some of those aspects are the total revenue of the respective hotel businesses and the position of those hotels in the market. Other components will also include the growth potential of the respective businesses and the financial commitment to the Corporate Social responsibility of the respective businesses. Moreover, at the end of the report, some recommendations will also be included for both companies based on the analysis done in the report. 


[bookmark: _Toc157026380]Comparison of Corinthia Hotels and Ibis Hotels based on various components.
There are multiple aspects that can be used to compare different areas of both the above-mentioned companies. Some of those aspects of both the companies will be focused on in the below sections. 
[bookmark: _Toc157026381]Comparing based on total revenue of both companies.
Corinthia Hotels in terms of revenue source
The revenue of Corinthia hotels can be seen changing drastically in the past few years since the year 2019. The main revenue of the respective company comes from different sectors of the specific company such as their operations in hospitality and accommodation. There are various other sources of revenue for the respective business, but accommodation is one of the main sources for Corinthia Hotels (Corinthia, 2024). 
Ibis Hotels in terms of revenue source 
Ibis Hotels is also a specific business entity that works in the hospitality sector. Some multiple operations and activities have driven their revenue over the years. Some of those are the accommodation services and food and beverages. However, most of the revenue of the respective businesses comes from renting their hotel rooms. The rest of the revenue comes from the food and beverages section of the specific company (ibis, 2024). 
Corinthia Hotels in terms of factors affecting the revenue of the company.
Multiple factors impact the revenue streams of the respective business, and some of those are like the increase in some of the services of the specific business. One such service is the luxury services of the company. The recent period has shown that the specific expenses of the people are increasing towards these aspects and therefore, the luxury services of the specific business might increase which will impact the revenue of the specific business organization (Hayes et al., 2021). 
Ibis Hotels in terms of factors that are affecting the revenue.  
Unlike the Corinthia Hotels, Ibis Hotels mainly focuses on budget-friendly services within their business organization. This might help them to increase the specific revenue of the respective business organization over the years. After the pandemic situation, the increase in travel and tourists in the respective country also increased which can be a driving factor of the respective business (Hayes et al., 2021). 
Corinthia Hotels in terms of trends in the revenue 
The total revenue of the respective business entity was seen to be around £110.46 million during the year 2019. This specific revenue of the respective business also increased by 176% later in the years. Along with that, in the year 2022, the amount of the revenue was known to be £81.84 million and £61.2 million in the first half and the second half of the respective business (Heimerl et al., 2020). 
Ibis Hotels in terms of trends in the revenue 
The revenue of the above-mentioned business entity in the past few years can be seen changing and with lots of ups and downs. Based on the specific global aspects of the specific company, there has been an increase in business of 4.1%. Along with that, the business also saw an increase in growth of 3% to 5% during the years 2014 and 2019. This business growth was also seen to decrease drastically during the pandemic situations in the years 2020, 2021 and 2022 as well (Heimerl et al., 2020). 
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The comparison of both the above companies based on the market share will be highlighted in the below section. 
Market share of Corinthia Hotels 
According to a source, it can be seen that there are 25 hotels under Corinthia Hotels which operate in the country. There are also lands and other commercial properties with a count of 6 in 16 different countries. In recent times, the share price of the respective business is about £0.39 among which the capital issued was about £526.61 and the value of the assets is about £1.45 billion (Bourke et al., 2020. 
Market share of Ibis Hotels 
There are about 1700 hotels with the name Ibis Hotels around the world. Considering the number of hotels Ibis Hotels has, there can be 62000 rooms all around the globe. Among all those rooms, about 38% of the rooms and hotels are located in Asia-Pacific, 30% are located in Latin America and 27% of the hotels are in European regions. Along with that, the number of employees of Ibis Hotels is about 16000 and are located in 93 countries (Bourke et al., 2020). 
Perception of the specific brand of Corinthia Hotels 
The hotels under the brand name Corinthia Hotels have rooms and interiors which are luxurious and with different styles on their ceiling and walls. They usually have a huge variety of rooms with different requirements of the customers such as space or location or views from the respective rooms. Moreover, they have their hotels at various locations, which is also an advantage for the respective brand. In contrast to, the quality of the respective hotel’s changes from time to time and there is limited brand awareness as well for the specific business which might be a negative aspect of the specific business (Ekinil et al., 2020). 
Perception of the brand Ibis Hotels 
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Figure: Brand perception of Ibis Hotels 
Source: (Ekinil et al., 2020)
The major aspects of the respective business are cleanliness, good locations, comfort, and affordability of the specific business. However, in contrast to the rooms and interior of Corinthia Hotels, there are very limited and basic rooms with smaller spaces and other similar things (Ekinil et al., 2020). 
Customers of the Corinthia Hotels 
According to the amenities that the specific business provides to its customers, it can be seen that the respective business organization mainly focus on attracting various luxury customers and the people who prefer to stay at places which are at better locations than other business entities. High-end customers can mainly be seen coming to these kinds of hotels rather than other hotels. The age group that the respective business organization approaches is 40 years of age to 60 years of age (Fernandes Sampaio et al., 2020).  
Customers of the Ibis Hotels 
In contrast to the Corinthia Hotels, the respective business entities' approaches are mainly the travelers who prefer hotel rooms that are clean and are not high-priced. The people who are not that luxurious are the main customers of the Ibis Hotels. In other words, middle-class people are the main segments of the respective business organization. The age group that the respective business approaches is teenagers to the age of 35 (Fernandes Sampaio et al., 2020). 
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The below section of the respective context will focus on understanding the growth of the respective business. 
Market Opportunities for Corinthia Hotels 
Technology is a specific aspect of today’s world which helps businesses in multiple aspects. Therefore, the respective businesses can use technologies to expand their businesses in the market and implement various technological aspects in their workplace that can help customers review their rooms with the help of virtual reality. The respective company can also implement technologies such as communicational platforms to communicate and collaborate with other premises in other locations (Weerathunga et al., 2020). 

Market Opportunities for Ibis Hotels 
Similar to the above-described aspects, the respective business can also implement different kinds of technologies to show the interiors and other specific aspects inside the premises to the people. Moreover, various middle-class people prefer hotels that are affordable in price. Other than that, if the respective business can introduce different types of technologies by keeping their prices for hotel rooms affordable, they might be able to attract more customers for the above-mentioned regions (Weerathunga et al., 2020). 
Expansion strategies of Corinthia Hotels 
The respective businesses mainly use strategies to expand their business globally or geographically as well as in new segments. This can help them reach more customers, which might help them to increase their income and sales of their services. They also prioritize the economy of the respective businesses as well as the contribution to the economy of the country, especially in the Middle East and Asia. Another specific strategy that Corinthia Hotels approaches is the health and wellness of the respective employees who are working at the premises (Provotorina et al., 2020). 
Expansion strategies of Ibis Hotels 
One of the main strategies is that the respective business is mainly based on multiple areas. This way they focus on different areas of their business in terms of expansion. They also try to expand their business in multiple locations rather than opening their operations hotel business in a few areas.  The respective business also focused on expanding their businesses in different known cities where they can find more customers and with the help of their affordable pricing strategies, they can attract multiple people towards their hotels more than other luxury businesses in that specific city or area (Provotorina et al., 2020). 
Barriers to the growth potential of Corinthia Hotels 
One of the barriers for Corinthia Hotels is the competition in the market in the luxury hotel sector. There are multiple other businesses similar to the respective business that offer similar services to its customers. This can create a barrier for the specific business in the respective markets they operate (Yoopetch et al., 2021). 

Barriers to Ibis Hotels 
Similar to the Corinthia Hotels, there are multiple challenges that Ibis Hotels also faces such as competition in the market as there are various other hotels that offer their services at an affordable price. Other than that, different kinds of unfortunate situations are causing people to travel less which can impact their sales and income over the years (Yoopetch et al., 2021). 
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Sustainable practices of Corinthia Hotels 
There are various sustainable practices that the respective hotel business takes every year to help society and help preserve the environment as well. One of them is the initiatives of charity and webinars which help people understand sustainable practices that the respective hotel approaches (Choi and Choi, 2021).  
Sustainable Practices of Ibis Hotels 
One of the sustainable practices of Ibis Hotels is that they are committed to reducing their consumption of energy by the year 2025 by 20%. They also help local businesses by talking about foods and other local services from local business organisations (Fonseca and Carnicelli, 2021). 


[bookmark: _Toc157026385]Recommendations
Both Corinthia Hotels and Ibis Hotels should adopt dynamic pricing models that can adeptly respond to market fluctuations and demand changes. Applying dynamic pricing techniques gives businesses an adaptable way to change prices in response to holidays, events, or times when demand is particularly high. This approach maximizes revenue potential by ensuring that pricing aligns dynamically with market conditions, optimizing the balance between demand and pricing to capitalize on favorable opportunities. 
Moreover, the key to effectively integrating into a variety of marketplaces is customizing services to local tastes and cultural quirks. This involves taking practical steps, such hiring multilingual employees or providing services in several languages, to enable smooth communication with visitors who speak different languages. The arrival experience is further improved by integrating regional welcome rituals or customs into the check-in procedure. This will create a lasting impression that promotes return business and positive word-of-mouth recommendations.

[bookmark: _Toc157026386]Conclusion 
The above report has discussed different types of aspects regarding two renowned companies that operate in the hotel or hospitality industry. The two companies about which the report has been made are Corinthia Hotels and Ibis Hotels. There are various aspects such as the revenue of the respective businesses in the respective country and all around the world. Moreover, the market position of the specific business has also been elaborated for both the companies with multiple facts such as their locations and the services they provide. The report has also highlighted some potential growth opportunities for Corinthia and Ibis Hotels. Among those some of those are like the expansion aspects and building their infrastructures in various locations. Furthermore, some other aspects have been elaborated such as barriers or challenges that they face along with some CSR practices of both the companies.  
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