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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When I accessed the Hollywood Bowl website, it loaded quickly and felt responsive, with most pages appearing within a few seconds. Navigation felt smooth overall, although some features like images and the booking system took slightly longer to load at times. Overall, the site feels fast and easy to use, especially on a stable internet connection. The pages are well-structured, which makes browsing stress-free and efficient for anyone looking to find information or book online (Scamadviser, 2026).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains multiple sub-pages organised under six main headings: Locations, games, offers, parties, groups and more. There are also five additional options: Contact, corporate events, food and drink, gift vouchers, and “Book Now.” I found navigation very straightforward, as the headings are clearly displayed in the top menu. The “Book Now” button is especially prominent, which helps customers start the booking process quickly. Overall, the structure makes it easy for users to explore services efficiently.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking directly through the website. The “Book Now” button guides users through selecting a location, date, and time. While it involves a few steps, the process is clear and easy to follow. I found that the booking system provides essential information like venue options and available times without needing to call or visit in person. This convenience makes the website highly functional for anyone planning an outing or event.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: From my experience, the booking process could be simplified. It takes several steps, and sometimes it’s not immediately clear which times or offers are available. Displaying pricing and availability more clearly at the start would reduce user friction. On the mobile, some images and interactive features also load slightly slower, which could affect the user experience. Making these adjustments would improve usability, ensuring that customers can browse, compare options, and book quickly without frustration.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks bright, fun, and family-friendly. On a computer, the layout is spacious, making it easy to read and browse. On a mobile phone, the site still works well, but some sections feel slightly crowded, and scrolling is necessary to access certain features. Overall, it is visually appealing on both devices, but the desktop version feels cleaner and more immediately engaging. The design reflects the lively atmosphere of a Hollywood Bowl visit.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses bold, neon style colours and bright visuals to create an energetic, playful feel. Photos of people bowling, playing games, and enjoying food help visitors imagine the experience. Video content is minimal but is used effectively to promote events and special offers. Compared to Tenpin’s official website (Tenpin, 2026), Hollywood Bowl’s site feels more vibrant and visually engaging, though both sites are clear and easy to navigate. Overall, the combination of imagery, colour, and visuals makes Hollywood Bowl welcoming, fun, and engaging, particularly for families and groups.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I did not see an online chat tool on the website. Users must rely on the contact page, phone, or email forms for enquiries. This means that answers are not immediate, which could delay planning or booking decisions. Implementing a live chat feature would allow customers to get instant responses to questions about bookings, offers, or events, improving overall customer experience and making the website more interactive.

	Question 2d – How effective are the social media links on the website?


	Answer: When I explored the Hollywood Bowl website, I noticed links to Facebook, Instagram, Twitter, YouTube, and TikTok, all of which worked correctly. While it’s great that there are multiple platforms, the links are quite subtle and easy to miss unless you’re actively looking for them. I personally feel that making them more prominent or including live feeds on the homepage would make the site more engaging. Seeing current events, promotions, and videos directly could encourage visitors to follow the accounts and stay updated more regularly.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are clearly presented through the main menu and individual pages for bookings, parties, group events, games, and food. Each page uses headings, images, and concise descriptions to explain what is available. Promotions and special offers are highlighted on the homepage, making it easy for users to spot deals. Overall, the website communicates its services effectively, allowing customers to quickly understand options and plan their visit.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not directly displayed on the website. I checked Trustpilot, where Hollywood Bowl has many recent reviews (Trustpilot, 2026). These are generally positive and reflect current customer experiences with bookings, venues, and events. Embedding reviews on the website could further build trust and reassure new visitors about the quality of service.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the service as high quality through professional images, detailed descriptions, and clear layouts of bowling, games, and party packages. It highlights that it caters to families and groups, which helps customers understand what to expect. I would personally use or recommend Hollywood Bowl because it appears fun, reliable, and well-organised, with convenient online booking and plenty of activities for all ages.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are partially visible; for some bookings and offers, you need to select a location and time before seeing costs. From what I observed, prices seem reasonable for the quality of the experience. The company may choose to show some pricing later in the process to encourage exploration of offers or location specific pricing, which also allows flexibility in promotions and special deals.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling near me 

	
	2. Family activities - Birmingham

	
	      3.   Kids party venue

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, searches for terms like “bowling near me” show Hollywood Bowl’s website among the top results. Its centre locator and booking pages rank well for UK bowling searches, helping people easily find venues and make bookings online (Hollywood Bowl, 2026).


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I feel websites remain highly relevant for modern UK businesses. According to Kotler, Armstrong, and Opresnik (2018), companies need to deliver value and convenience while providing a central platform for engagement, information, and transactions. From my experience, a website acts as this main hub, where everything is accessible in one place. Hollywood Bowl’s website allows users to check locations, view offers, and book lanes or party packages online (Hollywood Bowl, 2026). Social media can support promotion, but it cannot fully replace these functions. A well-designed website also builds credibility and trust, which is vital for customer decisions.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I could suggest one improvement, it would be to simplify and speed up the booking process. When I tried to book, it required several steps, and it wasn’t always immediately clear which times or prices were available (Hollywood Bowl, 2026). This could be frustrating for users and might lead to abandoned bookings. Displaying real-time availability and pricing earlier in the process would make the site easier to use, improve customer satisfaction, and likely increase the number of completed bookings. Since booking is the main reason people visit the site, this change would have the most significant impact on user experience.
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