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Introduction:
Food, water and energy are resources that help to maintain our social, economic and environmental wellbeing. Some of these resources are necessary for our survival, others are needed to maintain our standard of living. Our rapidly growing population is consuming these resources at an alarming rate. Advanced countries are thought to be the highest consumers of natural resources compared to less developed countries. Meeting these natural resource demand has huge impact on our environment such as intensive agriculture, overfishing, deforestation, toxic emissions, pollution and many more. Pressure on our natural system with the help of climate change has pushed consumers towards ethical consumerism. Millennial consumers tend to support product and services that have less social and environmental impact. (ref1) 

Sustainability
Sustainable development is not everything about environment, it is also about the economy and the society. Sustainability is focusing on balancing our ever growing needs to advance technologically & economically and the needs to protect the environment in which we and others live.  (Ref2) The Hotel & Hospitality Industry is one of the major contributors to the environmental impact through energy and water consumption, use of durable and consumable goods especially plastic and solid & hazardous waste creation. Sustainability can be explored and managed in various contexts of environmental, social and economic order. These contexts include the carrying capacity of planet Earth, sustainability of economic sectors, ecosystems, countries, municipalities, neighbourhoods, home gardens, private life, goods and services, occupations, lifestyles, behaviour patterns and so on.
 

Three Pillars of Sustainability

The three pillars of sustainable development act as the backbone of any schemes tackling the major areas our planet currently facing. 
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These three areas are informally referred to people, planet and profit. Environment pillar is the most debated topic in sustainable development. Companies are expected to act ethically and take responsibility for their actions impacting the environment. (ref1)


Circular Economy
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A circular economy is an alternative to a traditional linear economy (make, use, dispose) in which we keep resources in use for as long as possible, extract the maximum value from them whilst in use, then recover and regenerate products and materials at the end of each service life. Moving towards a more circular economy could deliver benefits such as reducing pressure on the environment, improving the security of the supply of raw materials, increasing competitiveness, stimulating innovation, boosting economic growth, creating jobs. (Ref3)

Why should the Hotels & Hospitality Industry care about sustainability?

Sustainable in businesses can save money by reducing their expenditure and wastage. Sustainable development protects our environment. Sustainable business has better public relationship compared to others. This provides them the competitive advantage over others in the industry. Sustainable development creates circular economy where resources are recycled often. Sustainable development provides social security where unemployment will be low. People will have more leisure time and spending power. This will boost the number of holiday makers towards greener hotels. A strong economy will also provide better returns on the investments. Social development will create a caring society with skilled workers.
Marriott Hotels & Resorts (Ref4)

Marriott International owns 30 plus brands and 7000 plus properties across the world. It’s sustainability & social impact is guided by its own Serve 360 platform which commits creating positive & sustainable impact wherever they do business. Marriott classifies its sustainable development goals into three categories. 

Nature:
· Supporting Children around the world trough non profit organisations
· Community Engagement through volunteering, fundraising and donations
· Disaster relief
· Natural capital investments such as Coral restorations, rainforest protection & reforestation
Sustain:
· Reducing environmental impact by building and operating sustainable hotels
· Source responsibly by partnering with like minded suppliers
Empower:
· Empowering the community through identifying and training youth into meaningful careers
· Embracing ethnic differences and putting people first


Radisson Hotels & Resorts (ref5)
Radisson Hotels Group owns seven global brands and 1100 plus hotels across the world. Radisson claims to be passionate about caring for others, believe in conducting business ethically and we want to be a thriving, sustainable, and responsible business for people, communities, and the planet. Radisson leads its sustainability strategy in the following categories. 
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People:
· Creating shared value through job creation, people development and rewarding
· Building futures for the youth through employment
· Invest in a diverse staff force
· Respecting human rights
· Upholding the safety and security of their guests and employees
· Maintaining highest principles of business ethics in their codes of conduct
Community:
· Giving to the community – providing shelter and education
· Helping communities in crisis
· Sponsoring children through SOS Children’s Villages
Planet:
· Carbon reduction – via finding energy solutions, investing in environmentally friendly technologies such as LED lights, using renewable energy and operational efficiencies
· Water conservation via water saving technologies such as Root Irrigation System
· Minimizing Waste and increase recycling
· Responsible sourcing – engaging with greener suppliers

Conclusion
It is very important for every business to operate ethically and care for our planet. It is evident from Radisson and Marriott’s sustainability initiatives that are necessary to win millennial customers. A greener hotel brand provides the competitive advantage to survive the ever-increasing competitive advantage to survive the market conditions.
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Nature


Sustain


Empower


They believe in making the communities where they operate better places to live, work and visit


They have an even greater obligation to operate responsibly with their expanding global presence


Eliminate Unemployment and underemployment through empowering



People


Committed to giving opportunities to people all over the world


Community


Supporting Local Communities


Planet


Sustaining the world’s beauty and diversity
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