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In this broad sense, sustainability is the capacity to preserve an ongoing process or stable condition. A sustainable environment can continue to function normally throughout time, or a sustainable civilization can continue to exist indefinitely without hurting or depleting the resources it requires. Sustainability is paramount in the hotel industry, defined as resource conservation and protection (Batat, 2020). Businesses in the hospitality industry will thrive if they take steps to protect the natural and cultural attractions that bring tourists to their areas. Negative outcomes result from failing to comply. The hospitality business has the potential to adopt environmentally friendly practices led by capable CEOs. Executives in the hospitality sector that emphasize sustainability may see a rise in productivity and success with a growing clientele that places a premium on products made using sustainable practices. Getting a degree or certificate in leadership and management online may help professionals set their companies up for success in the long run.
A sustainable society must balance environmental, social, and economic factors. Maintaining a healthy ecosystem necessitates looking after water, air, and soil (Cunill et al., 2019). In order to ensure that future generations may continue to enjoy a high standard of living, it is necessary to ensure that all members of society have ready access to essentials like food, housing, and medical care. Developing a sustainable economy means enabling everyone to live comfortably into the indefinite future.
It is clear that hotels significantly affect all three aspects of sustainability. Consider the industry's heavy reliance on resources like water and power, both of which have the potential to harm the natural world. There is much trash produced by the business that, if not handled correctly, can affect society's long-term viability (Del Baldo & D’Anghela, 2020). The hotel business plays a key role in the global economy and substantially affects economic viability.
The hotel business is attempting to become more sustainable by adopting policies that lessen its environmental effect, funding social projects that better the lives of hotel employees and visitors, and investing in green technology and practices. It is not easy to pinpoint exactly how hotels contribute to environmental friendliness (Fatima & Elbanna, 2020). There is no aspect of sustainability that the sector does not significantly affect. On the other hand, the industry is making strides toward more sustainability. Sustainability is an area where the hotel sector will continue to make significant contributions in the years to come. Hotels will need to continue investing in green technology and practices to build a more sustainable business as the world becomes more conscious of the importance of sustainability.
A "business concern" is a legal entity set up in accordance with state law and given permission by the state, county, or municipal authorities to do certain business activities (Hamzah et al., 2021). The hotel industry has embraced sustainability and made it a core element of its corporate plan in response to various commercial problems. Various factors, such as pressure from the government, competition from other hotels, and the desire to cut costs and boost efficiency, influence the hotel industry.
The pressure from all levels of government has been a primary motivator for sustainability measures within the hotel business. In many parts of the world, hotels are expected to adhere to particular environmental regulations, such as water and energy conservation. Additionally, several governments have enacted rules that either promote or force hotels to adopt environmentally friendly operating procedures (Khatter et al., 2019). For instance, the city of San Francisco has a regulation stipulating that all brand-new hotels must be constructed per the Leadership in Energy and Environmental Design (LEED) criteria.
Another element that has driven hotel owners to pursue sustainable practices is competition from other hotels. In order to set themselves apart from their rivals and appeal to customers concerned about the environment, several hotels have begun implementing environmentally friendly policies and procedures (Kim, 2020). Additionally, several hotel chains have made eco-friendliness an essential component of their overall business identity. As an illustration, the hotel chain Marriott has a "green" strategy that includes a pledge to decrease its carbon footprint by thirty per cent by 2025 (Del Baldo & D’Anghela, 2020).
In the hotel sector, one of the primary motivating factors behind sustainability measures is the essential requirement to cut operational expenses. In order to reduce their expenses for electricity, water, and other resources, several hotels have begun implementing environmentally friendly methods (Lombarts, 2018). Lombarts also adds that hotels that practice sustainability typically enjoy cheaper insurance premiums and are less likely to be affected by disturbances caused by weather-related occurrences.
In recent years, there has been a general increase in the pressure placed on the hotel sector to implement eco-friendly business practices. This pressure has been brought on by several factors, including government laws, competition from other hotels, and the requirement to lower operational expenses.
The biggest corporate worry is the hotel industry's negative effects on the environment (MacKenzie & Gannon, 2019). When you add in the emissions from vehicles and energy-intensive machinery and buildings, the hospitality business becomes a significant source of global warming pollution. Furthermore, the business has a sizable effect on water resources due to the high use of water in hotels and the subsequent dumping of effluent into rivers.
The hotel industry's effect on society is another major issue of concern. The industry has come under fire for its alleged complicity in exploiting workers, particularly in third-world nations. The business has also been blamed for promoting unhealthy lifestyles, which has increased obesity and other chronic ailments (Mooney, 2020). As a result of these worries, the hotel sector has begun to prioritize environmental responsibility. Hotels have taken several eco-friendly measures, such as switching to renewable energy sources and installing energy-saving appliances and fixtures. The goal is to lessen the industry's harmful effects on society and the environment.
Even with the best efforts of the hotel sector, there are still major obstacles to greening the business. In order to overcome this obstacle, the industry as a whole will need to alter how it now functions. In a linear production model, resources are harvested, utilized, and thrown away; this is the case in the hospitality sector. Given that it ultimately results in resource exhaustion and environmental degradation, this paradigm cannot be maintained over the long run. Reusing and recycling materials is an essential part of a more environmentally friendly manufacturing model that the industry has to adopt.
The hotel sector also has the problem of educating customers on the need to be environmentally responsible. Consumers may not be aware of the hotel industry's negative effects on the environment and society. As a result, they have little incentive to promote green policies. Hoteliers must seek to educate consumers about the importance of sustainability and how they may help the transition to a more sustainable sector. Despite obstacles, the hotel sector is making strides toward sustainability (Sigala et al., 2021). As a result, more and more hotel owners realize the need to incorporate sustainable practices into their businesses. The hotel sector has the potential to set the standard for environmentally responsible enterprise if current trends are maintained.
The circular economy is a philosophy that promotes the reusing and recycling of goods and resources rather than their disposal (Corvellec et al., 2022). Reducing pollution and waste while yet meeting consumer demand is the objective. In a circular economy, rather than abandoning goods and resources, people and organizations put more effort into keeping them in use. This would allow individuals to get the necessary things without creating as much garbage and pollution (Pereira et al., 2021). Instead of discarding things and then mining for new materials, a circular economy's marketplaces incentivize their reuse. Everything that would normally be thrown away, such as discarded clothing, scrap metal, and outdated technology, would be recycled or put to better use under such a system. This may offer a means to reduce pollution, improve resource management, foster economic growth, increase employment opportunities, and broaden our horizons in other ways.
On the other hand, CSR or corporate social responsibility is an approach to business that promotes social accountability on the part of corporations to its shareholders, employees, and the general public (Latapí Agudelo et al., 2019). Companies that engage in CSR (also known as corporate citizenship) are aware of their economic, social, and environmental impacts on society. As part of its regular business practices, a corporation that practices corporate social responsibility (CSR) does things that benefit society and the environment rather than harm them.
It is important to note that the definition of "corporate social responsibility" can vary widely from one business and one industry to another. Companies may improve their public image and do good for the community through corporate social responsibility (CSR) initiatives, charitable donations, and community service. A firm can only be accountable to its employees, customers, and shareholders if it has established its accountability to these constituencies. Businesses that participate in CSR initiatives typically have reached a size where they can afford to contribute to the greater good. Therefore, corporate social responsibility is a tactic most frequently employed by multinational firms. After all, a company must lead by example in terms of ethical behaviour if it wants to be respected by its peers, rivals, and industry.
The notion of the circular economy has been gaining popularity in recent years as a solution to the ever-increasing waste problem and diminishing supply of valuable resources (Corvellec et al., 2022). As an alternative to sending materials to landfills, designers can create items and systems that can be recycled for further use. Compared to the conventional take-make-dispose strategy, this closed-loop technology is eco-friendlier and more productive. 
Using recycled materials, extending the lifespan of items, and encouraging customers to recycle or return things at the end of their lifecycles are just a few examples of how firms might implement the circular economy model (Pham et al., 2020). Many companies' ways of thinking will have to adjust to accommodate this development. However, those that do will be in a strong position to benefit from the circular economy's lower costs, greater resource efficiency, and stronger CSR credentials.
The circular economy and corporate social responsibility are intrinsically linked. The CSR objective of reducing negative environmental effects is consistent with the circular economy, which is inherently more sustainable than the conventional linear model. Another important CSR goal is job creation, and the circular economy can assist in this endeavour. Connections between CSR and the circular economy are growing stronger. The notion of the circular economy forms the basis for the non-financial reporting of social responsibility initiatives, which in turn helps to increase the degree of transparency of circular strategies. While circularity concerns reusing and recycling materials, sustainability considers broader issues affecting society, the environment, and the economy. There is a long history of interconnected ideas, models, and visions supporting the idea that the world can and should function more circularly.
The circular economy is a way of conducting business that prioritizes reducing waste and protecting natural resources. It is centred on repairing and reusing items rather than throwing them away to prolong the lifespan of materials (Yong et al., 2022). There are several benefits of the circular economy over the conventional linear economy, based on the four stages of extraction, production, consumption, and disposal. Waste, pollution, and excessive resource use are all linear economic models' hallmarks. On the other hand, the circular economy minimizes the use of resources while simultaneously cutting down on waste and pollution.
Because of its potential to lessen the economy's negative effects on the environment without jeopardizing its ability to provide basic human needs, the circular economy has been heralded as an essential component of a sustainable future. The hotel business can help the circular economy in a variety of ways (Forti et al., 2020). Avoiding food waste is one strategy. The hotel business is responsible for much of the nation's annual food waste. However, several strategies exist for cutting down on or eliminating food waste. For instance, kitchens can stop ordering more food than they need and instead order what will be consumed. As a result, fewer edible items will go to waste, which is good for the environment.
Using recycled or upcycled materials is another way the hotel business can help the circular economy. Beautiful works of art may be made from recycled glass, and recycled plastic can be repurposed into useful household items. Upcycling transforms unwanted materials into something useful again (Thoradeniya et al., 2020). Doing this can save precious landfill space and conserve valuable raw materials. The hotel business may help the circular economy by cutting its energy use. Solar panels can be placed to provide electricity, and energy-efficient appliances can be utilized in guest rooms.
Due to their ability to lessen enterprises' negative effects on the environment, CSR initiatives and policies have a place in the circular economy. A company's CSR strategy might require them to prioritize using recycled materials or mandate that they cut back on energy usage. The hotel sector has great potential to advance the circular economy, which is essential to a sustainable future. Businesses may lessen their negative effects on the environment and aid the transition to a circular economy by implementing CSR policies and practices.
There are various examples of circular hotels and circular economy in the hotel industry. The first example is one of a circular hotel located in the heart of the Netherlands. The Eindhoven Circle Hotel was designed to be a zero-waste hotel, and its concept is based on the circular economy principle of "reduce, reuse, recycle". The hotel comprises modular units that can be easily disassembled and reused. All of the hotel's furniture and fittings are made from recycled materials. The hotel also has an on-site recycling plant where all of its waste is recycled (Morea et al., 2021). 
The second example is the Marriott Hotel in downtown Los Angeles. The Marriott is one of the first hotels in the world to achieve LEED (Leadership in Energy and Environmental Design) Platinum certification (Morea et al., 2021). The Marriott has several sustainable features, including a rainwater harvesting system, solar panels, and a waste management system that recycles or composts over 80% of the hotel's waste. The Marriott is also working towards zero waste in landfills by 2025. The third example is the ibis Styles Amsterdam Airport Hotel. The ibis Styles Amsterdam Airport Hotel is the first zero-waste hotel in the Netherlands (Noordzy et al., 2021). According to Noordzy et al., the hotel has several sustainable features, including a rainwater harvesting system, a solar panel array, and a waste management system that recycles or composts over 80% of the hotel's waste. The ibis Styles Amsterdam Airport Hotel is also working towards zero waste to landfills by 2025.


References
Batat, W. (2020). Pillars of sustainable food experiences in the luxury gastronomy sector: A qualitative exploration of Michelin-starred chefs’ motivations. Journal of Retailing and Consumer Services, p. 57, 102255.
Corvellec, H., Stowell, A. F., & Johansson, N. (2022). Critiques of the circular economy. Journal of Industrial Ecology, 26(2), 421-432.
Cunill, O. M., Salvá, A. S., Gonzalez, L. O., & Mulet-Forteza, C. (2019). Thirty-fifth anniversary of the International Journal of Hospitality Management: A bibliometric overview. International Journal of Hospitality Management, 78, 89-101.
Del Baldo, M., & D’Anghela, M. (2020). Circular Economy and Corporate Social Responsibility: A Literature Review. Symphonya. Emerging Issues in Management, 70-87.
Fatima, T., & Elbanna, S. (2020). Balanced scorecard in the hospitality and tourism industry: past, present and future. International Journal of Hospitality Management, 91, 102656.
Forti, V., Baldé, C. P., Kuehr, R., & Bel, G. (2020). The global e-waste monitor 2020. Quantities, flows, and the circular economy potential, 1-119.
Hamzah, H., Karim, M. S. A., Aziz, Y. A., & Kasim, A. (2021). Environmental management practices in the SME hospitality industry: Mediating impact of managers' commitment to institutional pressures and EMS implementation. Journal of Emerging Economies and Islamic Research, 9(3), 1-39.
Khatter, A., McGrath, M., Pyke, J., White, L., & Lockstone-Binney, L. (2019). Analysis of hotels’ environmentally sustainable policies and practices: Sustainability and corporate social responsibility in hospitality and tourism. International Journal of Contemporary Hospitality Management.
Kim, M. (2020). A systematic review of the personal value orientation constructs in hospitality and tourism literature—International Journal of Hospitality Management, 89, 102572.
Latapí Agudelo, M. A., Jóhannsdóttir, L., & Davídsdóttir, B. (2019). A literature review of the history and evolution of corporate social responsibility. International Journal of Corporate Social Responsibility, 4(1), 1-23. 
Lombarts, A. (2018). The hospitality model revisited: developing a hospitality model for today and tomorrow. Hospitality & Society, 8(3), 297–311.
MacKenzie, N., & Gannon, M. J. (2019). Exploring the antecedents of sustainable tourism development. International Journal of Contemporary Hospitality Management.
Mooney, S. K. (2020). Gender research in hospitality and tourism management: time to change the guard. International Journal of Contemporary Hospitality Management.
Morea, D., Fortunati, S., & Martiniello, L. (2021). Circular economy and corporate social responsibility: Towards an integrated strategic approach in the multinational cosmetics industry. Journal of Cleaner Production, 315, 128232.
Noordzy, G., Whitfield, R., Saliot, G., & Ricaurte, E. (2021). Modular construction. The Journal of Modern Project Management, 9(2). 
Pham, N. T., Chiappetta Jabbour, C. J., Vo-Thanh, T., Huynh, T. L. D., & Santos, C. (2020). Greening hotels: does it motivate hotel employees to promote in-role green performance? The role of culture. Journal of Sustainable Tourism, 1-20.
Pereira, V., Silva, G. M., & Dias, Á. (2021). Sustainability practices in hospitality: A case study of a luxury hotel in Arrábida Natural Park. Sustainability, 13(6), 3164.
Sigala, M., Kumar, S., Donthu, N., Sureka, R., & Joshi, Y. (2021). A bibliometric overview of the Journal of Hospitality and Tourism Management: Research contributions and influence. Journal of Hospitality and Tourism Management, pp. 47, 273–288.
Thoradeniya, P., Ferreira, A., Lee, J., & Tan, R. (2020). The diffusion of sustainability key performance indicators in a developing country context. Accounting, Auditing & Accountability Journal.
Yong, J. Y., Yusliza, M. Y., Ramayah, T., & Seles, B. M. R. P. (2022). Testing the stakeholder pressure, relative advantage, top management commitment and green human resource management linkage. Corporate Social Responsibility and Environmental Management.





