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1.Introduction 
      
[bookmark: _Int_BNJciuEg]Digital and social media have revolutionized marketing, changing the way all companies in the world interact with their audiences globally. In today's interconnected world in which we live, social platforms such as Instagram, Twitter, Facebook along with a lot of other networks or digital channels, are used as vital tools for all brands to communicate with each other, build relationships and connections and especially stimulate the behavior of potential consumers.

2. Social Medial and Digital Medial in Marketing
[bookmark: _Int_J3xc8j4D]Today's high-speed connection networks of today's social media will put marketers in touch by being interconnected with each other in far-flung corners of the earth like never before. Direct interaction with consumers is another important driver for online platforms. This helps you understand how they think and what they want to receive from the companies they are interested in. and search for tips directly from your data. Unlike traditional one-way messaging, social media channels give us a two-way channel of communication between all businesses across the globe and their customers, making it possible to set up longer lasting relationships than would be possible through any other traditional means of communication. So, businesses are creating value for customers by satisfying their tastes and needs.
[bookmark: _Int_htcHaiu4][bookmark: _Int_RE81hn1U][bookmark: _Int_nm3JYYYd] The ways to capture the attention of customers are many nowadays, this means that you must be very good at what you do and know how to use absolutely any way to make your product as well known on the market as possible. Creating and sharing engaging and valuable content on social media goes a long way in attracting and keeping a large audience. Through videos, blogs and posts, companies can present their products and display information about them and how to obtain them. Consistent content, which combines with customers' interests, encourages them in the decisions they must make when they are put in the situation of choosing a product, but above all it is extremely useful for sharing and increases visibility.
Through social media platforms, any business can create and develop online networks related to what they develop in their companies. By interacting by commenting on the posts made by followers , sending them messages and offering a number of interesting materials to each , for example interactive segments such as question and answer sessions or polls , businesses will be sure that their audience will stay connected with what they are doing and more importantly that they will stay in very large numbers. Satisfied customers advocate for increased sales by telling relatives, neighbors, acquaintances, or other people who need a particular product about their company's brand.
[bookmark: _Int_bIty8ha0]As an advantage the low cost of marketing would be a very good example because compared to traditional marketing methods, social media advertising can be more cost effective and affordable.
Social networks also allow immediate and direct communication with customers. This helps to build a relationship with them, answer questions and give feedback, and offer support in a unique and personalized way for each individual customer.
[bookmark: _Int_9USmExye]An exceptionally good example would also be the fact that we can get viral content and recommendations from customers and people who interact with it, which can go viral, meaning that it can be distributed quickly and widely, reaching as many people as possible in the shortest possible time. Also, recommendations from influencers and friends can have quite a substantial impact on the purchasing decision of potential future customers.
[bookmark: _Int_SPoApOjl][bookmark: _Int_pd1fMpIZ]As a disadvantage I could say that high competition and over-saturation are some of the most common hindrances especially for those who are just starting out. On social networks, competition is very high and hard to match, as many companies and brands are trying to attract the attention of the same audience. This over-saturation can make it extremely difficult to capture the attention and differentiate to potential customers, especially for small or start-up businesses. Yet another factor that must be considered difficult to manage is the need for time and resources. Effectively managing a constant presence on social networks requires considerable time and resources. Creating quality content and watching interactions, responding to posts and comments requires a large team constantly dedicated to this, which can make it difficult for those who are just entering the market and have a company that does not have as many resources.

3.Conclusion
In conclusion, social networks are an extremely powerful tool for attracting new customers due to their ability and impact to reach a wide and broad audience, offer low marketing costs, allow direct interaction, and offer precise targeting and measurement of results. But while they can be extremely useful for attracting new customers, it is important that companies are aware of these drawbacks and adapt their strategies to manage them effectively.
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