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CSR or corporate social responsibility can be defined as the practices and the policies that are relevant to the positive impact of society along with economy and the environment. There is inclusion of number of aspects in the same that is environmental sustainability that would reduce the carbon footprint and resource consumption (Mooney and Baum, 2019). There is inclusion of ethical labour practices like fair wages, safe working condition and the well being of the employees. CSR further includes the usage of community engagement that is primarily based on the philanthropic ideas of community engagement and support for local business. In the present study the usage and the idea of CSR would be assessed in terms of a hotel that is situated in only four places of London that is the Hoxton. There is diversity and inclusion with a diverse workforce that is inclusive workplace along with transparency and accountability in the form of engaging stakeholders (Aragon-Correa, Martin-Tapia and de la Torre-Ruiz, 2015). Hence, CSR can be stated as the contribution towards the social goals of a company in improving the brand reputation and building the loyalty of the customers. the present essay would be evaluating the promotion of sustainability and CSR by the Hoxton, London. 
In the hospitality industry, there is inclusion of hotels in which there is a significant impact that is created by the restaurants, hotels, tourism services, resorts and others on the society and the environment. There is need for energy consumption along with the waste generation that is important for human resources and the reliance of people. In this idea there is implementation of the triple bottom line that is consideration based on sustainability that is economic, social, and environmental pillars (Sloan, Simons-Kaufmann and Legrand, 2012). The incorporation of the CSR is based on the promotion of sustainability that is mostly based on enhancing the community relationship along with attraction of eco-friendly travellers. Some of the sustainability practices include being energy efficient that is saving measures such as LED lighting along with use of solar chargeable lighting. This is inclusion of appliances that are energy efficient in nature. With water conservation and installation of low-flow fixtures there is limitation in the consumption of water. Hoxton has been a hotel in London that has also developed the idea of waste management with implementation of the recycling program that is done with composting and hence zero waste is generated (Mooney and Baum, 2019). 
The local community engagement is done with support of local business that includes partnership with the local businesses that is taking raw materials and other supplies that create opportunity for the local business. The services and staffs are mostly hired from local areas that would entail the support of the artisans and the farmers as well. The community events of the hotel is based on the sponsorship of the local events, engagement along with workshops. The process includes inculcating the idea of participating of local volunteer opportunities. Social equity of Hoxton includes the inclusive hiring practices that include promotion of diversity along with the necessary training opportunities that support underrepresented groups (Sloan, Simons-Kaufmann and Legrand, 2012). The guest engagement includes sustainable practices that support the engagement with the local culture. There is inclusion of guided tours and workshops that would include the idea of local artisans. As per health and safety in the hotel there is maintaining of cleanliness and safety standards that include addressing the different health concerns. The mental health support provides the idea of supporting the staffs and creating an environment that is based on safe environment. there is need for communication and transparency with the strategic CSR role that is played by the website of the hotel along with details being shared through newsletter and social media. the feedback is generated with the suggestions for improvement (Lim, 2016). In case of partnership and certifications Green Key or Earth Check can be one of the ways through which credibility can be enhanced. In collaboration with NGOs there is partnership with the local nonprofit area that would include sustainability, community development and social areas of development. This would include Hoxton taking the necessary steps of following the United Nations Sustainable Development Goals (SDGs). The hotel has been aligned to the SDGs and focuses on four areas namely the nurturing people, building sustainable communities, sustaining responsible operations, and supporting environmental stewardship (Aragon-Correa, Martin-Tapia and de la Torre-Ruiz, 2015). 
The challenges posed by the Hoxton, London include looking after the financial constraints that also include struggling with budget limitations that is use of sustainable technologies and use of initiatives. However, as Hoxton is a small hotel the investment and the recurring ventures are at times hard for which there can be lack of huge workforce. There can be lack of expertise that might be found from the sustainable initiatives that are taken from the community engagement strategies (Bunakov et al., 2015). Training needs are the ones that are developed with respect to additional training along with implementation of effective CSR practices. The balancing cost and benefits would be done based on initial investment and long term benefits that are included are part of the CSR initiatives in which there can be uncertainty in terms of ROI. The perceived value of Hoxton in case of prioritising the sustainability can be affected largely (Mooney and Baum, 2019). 
The impact or the opportunities that are set as part pf practices on the local and wider environment for the Hoxton hotel would include the promotion of sustainability that is based on the idea of adopting eco-friendly practices in which the sustainability and community development is encouraged along with business and the residents to suit the same (Lim, 2016). in terms of local environment there is also development of conservation of efforts that is support and protection of the natural resources that is wildlife, and green spaces that is enhanced with the overall development of the local ecosystem. Waste reduction is the process in which the recycling programs would be used along with fostering a cleaner local environment that is also landfill contribution. Hoxton can be part of the development of wider environment with the use of the carbon footprint reduction that is adoption of energy-efficient technologies and practice in which lowering the carbon is the target (Aragon-Correa, Martin-Tapia and de la Torre-Ruiz, 2015). Resource conservation is the process in which there is need for sustainable practices that is water conservation and waste management for consumption on a large scale. For a hotel like Hoxton there is need for enhanced brand reputation that is strong commitment in the form of CSR that would enhance the satisfaction of eco-conscious travellers. Increased customer loyalty is part of the process that is assured by aligning the values to the businesses and repeat businesses is generated through the process. as part of the community development and support there is a strong relationship that is built along with mutual support and collaboration (Bunakov et al., 2015). 
The environmental sustainability of the Hoxton, London can be part of maintaining the carbon footprint that is necessary for energy consumption along with waste generation. The idea would be to address all the mentioned challenges with the right intervention plans that would encourage the staffs to be part of an effective CSR program. Like any major hotel chains within limited cost and investment can be introduced with the commitment towards environmental impact. The CSR driven ideas are aimed based on energy efficiency, water conservation, and waste reduction. This can be further introduced with energy efficiency like using solar channels or solar energy (Lim, 2016). Furthermore, Global E-Waste Monitor (2020) mentions of the growth of the problem that is utilising e-waste that is relevant to the hospitality industry. For a small hotel like Hoxton, this would include managing electronic devices and reducing toxic waste with the minimisation of the environmental footprint. With the sustainable initiatives like using energy efficient lighting, zero waste, use of ecofriendly products like bamboo Hoxton has been able to meet the areas of sustainable technologies with the Sustainability Handbook (2024). Furthermore, there has been use of water saving technologies that include automatic tap water stop after certain time to standardisation of the water use. Renewable sources of energy have been used for the same (Aragon-Correa, Martin-Tapia and de la Torre-Ruiz, 2015). 
The social sustainability in the CSR for the hotel includes Hoxton looking for employee welfare in which the company has been effective in finding solutions community engagement along with promotion of diversity and inclusion. This would support in contributing to the communities and offering a fair and ethical working condition to the employees. Employee welfare is one of the critical areas of CSR that includes use of various programs along with employee satisfaction. Hoxton tries to utilise employee training and inclusive ways of making employees satisfied. This would also include operational efficacy and being motivated with CSR policies (Molina-Collado et al., 2022). 
Economic sustainability for Hoxton would be built based on the creation of value for the business. This would include improving the customer loyalty and reputation along with limitation of the operational cost. With this consciousness there is support for business that is generated along with commitment and sustainability that would help in attracting customers and enjoying higher profitability. However, the issue for the hotel lies in the idea of struggle for investing in the CSR and to improve the financial constraints. This is one of the key issues that is faced by a small hotel and a hotel chain (Bunakov et al., 2015). 
Hence, drawing from the above areas of understanding the triple bottom line theory compliance is maintained with the environmental and social regulations in the hospitality industry. The policies have been introduced by the government of UK considering the promotion of business sustainability. This is ensured with the Hospitality and Food Service Action Plan that play a pivotal role in reducing the waste in the food sector along with measures being taken with the alignment of SDG (Sloan, Simons-Kaufmann and Legrand, 2012). Some of the acts that have been maintained by Hoxton in referring to CSR includes Environmental Protection Act 1990, Waste (England and Wales) Regulations 2011, The Energy Act 2013, The Climate Change Act 2008, Health and Safety at Work Act 1974, The Equality Act 2010 and The Environmental Information Regulations 2004. By complying with these frameworks there is promotion of sustainability that also ensure operating responsibly within the community (Lim, 2016). 
The challenges as already found in Hoxton has been the issue of the role of implementation and the key challenge of investment that can be incurred by a large chain of hotels. This also include lack of standardisation due to limitation of knowledge and approach along with the lack of awareness. Hence, as part of food waste generation the hotel can try to use food serving based on prior order. Furthermore, in case of local suppliers at times the cost may be high as organic food has higher production amount. This would also maintain the regulatory area with high-cost energy saving appliances (Bunakov et al., 2015). 
The study has been able to show that there are opportunities for a hotel like Hoxton to enhance customer loyalty with different loyalty programs that also include environmental and social consciousness along with support for business commitment towards the sustainability. With the use of automatic energy efficiency like auto off can be the means through which cost saving programs can be improved. The energy efficiency and lowering of the operational cost significant cost savings can be done by Hoxton while reducing carbon emissions (Molina-Collado et al., 2022). 
Corporate Social Responsibility plays a dominant role for a small hotel to improve its brand image and reputation. As found in Hoxton, the idea of adopting the CSR initiatives has been high along with the improvement of the employees and social welfare. The environmental role has been high along with economic sustainability. However, though there are number of opportunities like customer attraction, retention and satisfaction the challenges faced by a single hotel is also high as there is lack of financial adequacy or knowledge. 
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