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Executive Summary
The first major section of this report which is section 2.0-2.1  will be covering the concept of marketing and the methods behind marketing. This section will provide a brief insight into the marketing topic and discuss in brief the basics behind advertising a product. This section will end with a brief overview of marketing channels which will lead into the 2nd section.
The second major section of this business report which is section 2.2-2.4 will be determining which marketing channels will be best suited for the “Subscription Based Cooking Box” and how much of the budget I am going to be spending on each section. This report then goes on to cover the advantages and disadvantages of each marketing channel as well as companies that have benefited from using them and how much they benefited the company.
Overall, after looking at multiple different ways of marketing the new vegan range at “Subscription Based Cooking Box”. This report has decided that the best way to spend the 50k and get 5000 new members would be to focus on 3 communication channels in specific these would be E-mail, Social Media, and a Publicity Stunt this is because they are the best in terms of advertising an online product and works really with by giving out free samples and getting’s people first reactions after tasting them. This is discussed in a lot more depth in sections 3.0-4.0.


Table of Contents
Executive Summary	1
1.0 Introduction	3
2.0 Main Findings	4
2.1 The Method Of Marketing	4
2.2 Marketing Channels	5
2.2.1 Email	5
2.2.2 Social Media	6
2.2.3 Publicity Stunt	6
2.3 Offers/ Messaging	7
2.4 Budget	8
2.5 Determining Success	8
3.0 Conclusions	9
4.0 Recommendations	10
5.0 Bibliography	11



[bookmark: _Toc71748739]1.0 Introduction
After reading this report the reader will be able to successfully execute a promotional campaign which will promote the recently launched new vegan range at the subscription-based cooking box company using a budget of £50,000 and the end goal being to sign up 5000 new members signed up to the subscription box. This report will include the campaign proposal  which includes topics such as but not limited to which communication channels would be best suited for the company, what they will be used for and how they will be used during the campaign. This report will across cover how the budget is being split across the proposal and end with how the campaigns success will be measured.  

[bookmark: _Toc71748740]2.0 Main Findings 
Using the ‘Subscription Based Food Box’s” budget of £50k and with the use of marketing tactics and research that has taken place, this section of the campaign proposal report will be focusing on the communication channels you can use to market and decide which ones will be suitable for the company and why. This will be done by looking at previous campaigns that is have used the and whether they were successful or not. Each communication channel that is deemed suitable will be explained in detail showing both their strengths and weaknesses.  According to “Fifield” (2008) a company who is trying to market needs to “Retain a clear focus on the relationships between people as the basics of marketing.” Marketing at its core is all about convincing someone to do something they otherwise would not and that is in brief what this section is about. 
[bookmark: _Toc71748741]2.1 The Method Of Marketing
“Armstrong” (2009)  defines todays marketing as “Building profitable relationships with your customers.” Understanding the customers starts with understanding the needs and wants and then deciding which target the organisation would be best pursuing. The proposal this report is covering is a brand-new vegan range which means a lot of the customers will be vegan, but this does not mean you can out non vegans as potential customers either.  “Kotler” (2012) states that “When we think we finally understand how to market a product it starts a new little dance, and we must follow it to the best that we can”. Marketing is constantly changing so nothing will ever be set in stone and there is no simple rulebook to follow. 

[bookmark: _Toc71748742]2.2 Marketing Channels
When deciding what marketing channels are best suited for your company it is important to consider a wider variety of topics. Online marketing has created a lot of new expectations from customers. “Rosenbloom” (2012) discusses the fact that “Customers wish the product/service to be available when and where they wish to buy them”.  This means that the vegan subscription range should be avaiblable in as many places as possible with the 50k budget being given which is why free channels such as E-mail and Social media are 2 of the best free methods of marketing a product. 
[bookmark: _Toc71748743]2.2.1 Email
One amazing market channel which when used correctly will provide huge benefits to the company is E-mail. E-mail is one of the best channels to use because you can send a message out to all your current customers letting them know about your current products as well as advertise your new vegan raise encouraging them to tell anyone about it and offering a 30% of the first 6 months if they sign up with your referral link. This gets you free publicity from people who are already signed up whilst still expanding your customer base by getting new customers from the connections with the people who already signed up. “Hartemo” (2016) states that “E-mail allows an active, interactive and personalized communication to your customers. E-mail marketing is used to empower consumers by sending e-mails based on permission as well as allow you to send individual personalised messages to each customer making them feel unique”. “Mullen” (2011) found out that “Recent statistic show that 60% of consumers admit they have made immediate purchases from E-mail marketing messages. The report also concluded that 44% of customers stated E-mail marketing drove online purchases and 41% reported the same for offline purchases”. This means that E-mail is one of the most influential ways of free marketing which is why a lot of companies take advantage of it. I think that E-mail would be extremely beneficial in advertising the new vegan range because you already have customers who are unknowingly giving you free advertising by telling people they know about the E-mails they receive. 


[bookmark: _Toc71748744]2.2.2 Social Media
One of the biggest marketing channels is social media and when set up and used correctly will provide huge traffic and potential to the company is Social Media. “Saravanakumar” (2012) says that “Social media has become one of the main methods of communication the ever changing 21st century which allows us to to express our belief, ideas and manner in a new way. This provides a huge boost to companies when they realize that without a social media presence, they have no chance to stand out in the rapidly changing digital freedom”.  This means that for the “Subscription Based Cooking Box” to successful promote the new vegan range and for the 5000-member goal to be successful a social media page is a must have. “Tuten” (2020) states that “In a survey with people from 31 different countries 96% of them said they use their smartphone within an hour of waking up with some even saying before they get out of bed”. This means that a percentage of those 96% often look at social media before they even get out of bed. Social media is one of the biggest marketing channels in the world and if the “Subscription Based Cooking Box” new vegan range was the first thing that someone saw when they woke up it would stick in their mind for the whole day. 
[bookmark: _Toc71748745]2.2.3 Publicity Stunt
In the video produced by famous beer company “Carling” (2019) they emphasise the fact that it is made local and that everyone is a part of what makes carling special as a beer.  This is very beneficial when marketing a product because it shows the current and future customers that you know everything is coming from somewhere near you as well as acknowledging that you would be nowhere without your customers. In another publicity stunt which was produced by “Carlsberg” (2015) they allowed people to pour themselves a beer from a Carlsberg billboard placed in the centre of London. Doing this is a way of gaining media attention in a hugely populated area with lots of traffic every day whilst also allowing the public to try your product without paying. This provides a huge boost to your name and can provide to you customer base as well. By doing this you have an original idea which allows you to stand out in the rapidly changing world where everyone is always stealing ideas from each other you have created something unique, and your name will always be associated with doing it first.  By doing a publicity stunt the “Subscription Based Cooking Box” can successful promote their new vegan range and work towards for the 5000-member goal by getting the public to try their product and potentially signing up in the near future.  

[bookmark: _Toc71748746]2.3 Offers/ Messaging
The messaging that the company should portray is why they should buy the new vegan range from you and not from a different company with the same product.  One idea that you could include during the message is that “By the time the kettle has boiled you can have already signed up”. This is great marketing because you are comparing the sign-up period to something that someone does every day which a lot of the time they are just waiting around when they could be doing something.  “Rowley” (1998) states that “Promotion is used to communicate with customers with respect to product offerings. The Promotion has a key role in determining profitability and market success and is one of the keys “Four Ps” of the marketing mix. The other three being product, price and place”.  
“Wilson” (2000) states that when deciding on your marketing message there are 6 principles which you should follow. These being “Gives away products or services , Provides for effortless transfer to others , Scales easily from small to very large , Exploits common motivations and behaviours , Utilizes existing communication networks , Takes advantage of others' resources” they also state that “Free	 is the most powerful word in a marketers vocabulary”.  This is important because if someone see’s the word “free” they are going to be a lot more likely to look at the item/product which is why it might be a good idea to include something like “If you sign up within the next 30 days get an extra 3 months free”. This encourages people to sign up soon because if they do not, they will miss the exclusive offer and must pay full price. 
 

[bookmark: _Toc71748747]2.4 Budget 
“Weber” (2002) suggests that when deciding on how to split your budget you need to consider that “Marketing costs have been increasing rapidly over the past few years. Marketing managers are being asked to provide more concrete evidence that the planned marketing strategies they are trying to show will yield more value for the company and its shareholders and not end as a lost cause.”  Therefore, the 50k budget is being split 10/35/55 which 10% going to online email promotion advertising the new vegan range with an offer stating that if you someone signs up with your referral link, they get extra 3 months free.  Then 35% going to social media which includes but is not limited to influencer posts and sending out free products for them to try as well as promoting on the company social media accounts. Finally, 55% going to a publicity stunt which involves going out into the centre of London with a stand and offering passer-by’s free samples of the new vegan range if they sign up to the email. 
[bookmark: _Toc71748748]2.5 Determining Success
In terms of determining success the promotional campaign will be successful if the recently launched vegan range successfully brings in around 5000 new members with the budget of £50,000. The campaign proposal will also be seen as successful if the current and new customers all leave with happy faces and positive reviews are left on the company page. “Ambler” (1997) quotes that “A company that sells oranges should not be judged by the number of apples it has disposed of. Their marketers will be concerned with what helps achieve their objectives, the drivers of success, not with the interests of the researcher”. This means that having success in one section does not mean you have to have success in all sections marketers are concerned with what helps them to achieve their end goal.

[bookmark: _Toc71748749]3.0 Conclusions 
After looking at multiple different ways of marketing the new vegan range at “Subscription Based Cooking Box”. This report has come to conclude that the best 3 options would be E-mail, Social Media, and a Publicity Stunt this is because they are the best in terms of advertising an online product and works really with by giving out free samples and getting’s people first reactions after tasting them. The budget is going to be split 10/35/55 with the largest amount going to the Publicity Stunt and the smallest going to E-mail this is because since it is a “vegan range” some people would like to have a taster of what they are going to get before ordering and the stunt is a perfect way of advertising plus getting people to try before they commit. 


[bookmark: _Toc71748750]4.0 Recommendations 
Overall, after looking at various marketing tactics to determine how best to spend the 50,000 with the end goal being to sign up 5000 new members. This report recommends that “Subscription Based Cooking Box” would benefit most from using E-mail, Social media, and a publicity stunt. This report also concluded that if people are purchasing food, they would like to try a sample of the product before they fully commit which is why a publicity stunt would be most ideal for this section.
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