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Executive Summary
This certain study mainly focuses on the measures and ventures of sustainability in hospitality and tourism industry. There have been issues with rise in Greenwashing in the form of an unsustainable business management. Mitigation of such unethical and unsustainable measures (as in greenwashing) can be done with the help of self-evaluation. Thus, this report also focuses on importance and need for self-evaluation within business management. The report also includes different approaches apart from self-evaluation in order to focus on benefits of an organisation. Thus, other strategies have also been stated in this study in the form of recommendations.
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[bookmark: _Toc159082967]Introduction
Greenwashing is mainly referred to as certain acts of making incorrect, false, and misleading statements about the environmental benefits of a product, or a service. There are plenty of organisations from different industries all around the world that have been accused of greenwashing. Greenwashing misleads the public, and as a result, harms customers (Dumitrescu et al. 2022). Negative perceptions are created from the viewpoints of customers violating their trust and resulting in customer turnover for organizations. Greenwashing also harms the overall business in the form of degrading elements and ventures of sustainability (Ioannou et al. 2023). The idea or concept of greenwashing does not get along with any kind of sustainability measures in any industry. The industry that has been taken into account in this particular essay is the hospitality and tourism industry. Organisation within this certain industry has been taken into account. This essay will mainly focus on organisations practicing greenwashing, and evaluative measures in order to mitigate the chances of greenwashing. 
[bookmark: _Toc159082968]

Main body
[bookmark: _Toc159082969]Overview of the hospitality and tourism industry
The hospitality and tourist industries in the United Kingdom play an important role in the country's economic and social success. It generates £66 billion in Gross Value Added, employs over 3 million people, and pays around £54 billion in tax revenue. The UK's tourism business is the world's eighth largest, with 31.2 million international visitors expected in 2022 (Statista, 2023). Some of the major organizations falling within the hospitality and tourism industry of the UK are Mariott, Premier Inn, Accor, and others. Here, in this essay, the organisation that has been taken into account is Mariott. 
[bookmark: _Toc159082970]Whether the hotel has been accused of greenwashing
One of the leading giants within the hospitality and tourism industry all around the world is Mariott. It has been assessed that the management of Mariott has been accused of Greenwashing. The management of Mariott focuses on reducing the negative impact of their business activities both socially and environmentally (Reid, 2023). In this manner, the organisation claims that it focuses on sustainable, local, and responsible sourcing. But, in this manner, the organisation Mariott also focuses on excessive energy consumption. Energies are used from non-renewable sources (by Mariott), which ultimately leads to a rise in carbon emissions within the environment. By being a significant contributor to carbon emissions, the management of Mariott has been accused of greenwashing (Review, 2023). This is also resulting in the form of misleading their customers and other international tourists to focus on the services of Marriott. Additionally, with the rapid rise in the demand for sustainability, the organisation is deviating from its sustainable aims and objectives. 
[bookmark: _Toc159082971]Areas of Greenwashing for Marriott
Marriott has been accused of "greenwashing," a marketing practice that involves creating false or misleading environmental claims. Marriott's climate aims are to cut water use by 15%, carbon emissions by 30%, waste to landfill by 45%, and food waste by 50% by 2025. Although with the help of such pledges in its effort of sustainability, the management of Marriott has been greenwashing. It is mainly done in the form of the emission of carbon with the help of using non-renewable sources of energy. Marriott has been accused of a 2.5% increase in carbon emissions in 2021 (Cundy, 2021). Also, on the other hand, the management of Marriott takes an active part in proper and effective waste management. Different measures of advanced and upgraded technologies are used by the management of Marriott in this regard (Cundy, 2021). Marriott has also been accused of improper waste disposal. This is also a greenwashing practice, leading to a rise in threat for Marriott. The organisation still takes the help of single-use toiletry bottles from its hotels, globally (Sanvitale, 2020). This is an unhygienic approach in terms of sustainable management, along with Greenwashing. Marriott has committed to setting a long-term goal of achieving net-zero GHG emissions throughout its value chain. Marriott International's emissions reports show that their greenhouse gas emissions grew in 2022, despite a commitment to reduce them (Sanvitale, 2020). 
Furthermore, within the process of internal management at Marriott, there is systematic underpayment of employees which is giving rise to unsustainable internal management. Also, there are unsustainable business operations practices within the management of Marriott. As a result, these are some of the major activities with the help of which it can be assessed that in these manners,  Marriott (a leading player in the tourism and hospitality industry) has been practicing greenwashing. 
[bookmark: _Toc159082972]Self-evaluation of Marriott
The management of Marriott takes the help of different measures of self-evaluation in order to focus on the betterment of its operations, and management practices. Different tools and methods are being followed by the management of Marriott to focus on evaluating team performance and employee performance. Thus, it can be stated that, yes, the management of Marriott does follow the process of self-evaluation. For instance, the management and administration of Marriott take the help of the Applicant Tracking System (ATS) in order to screen employees and candidates, and also for screening jobs, and franchises (Neupane and Khanal, 2022). 
The organisation also focuses on taking insights (in the form of data and information) related to updated market trends for self-evaluating in order to make changes in their operations and management scenario. With the help of the change management structure at Marriott, the organisation brings changes to its operations and functions. This is helping the organisation to reduce levels of greenwashing. Misled customers are also being put back on track with the help of self-evaluation. It is due to the reason that issues or misinformation are being resolved. On the other hand, the management of Marriott has also been focusing on connecting to their customers, to clear every set of misled information. Customer or tourist feedback is being taken into account (after going through the process of self-evaluation) in order to prioritize customers. Customer retention is another major aim of the management of Marriott to focus on rising market share, profit, and revenue for the company (Webster et al. 2022). In order to meet such goals, performance management is done frequently by Marriott after the process of self-evaluation, and the organisation is also getting fruitful results with the help of self-evaluating strategy. Thus, with the help of these measures, Marriott has been focusing on self-evaluating its performance. 
[bookmark: _Toc159082973]Need for companies to self-evaluate
There is a huge need and importance for companies to follow the process of self-evaluation. Focusing on self-evaluating, helps the management of an organisation to focus on identifying its pain points or loopholes. As a result, after the identification of pain points and loopholes within the operational, and managerial procedures within an organisation, the management or the administration can focus on effective decision-making to mitigate those issues (Subramaniam et al. 2022). Mainly, for this reason, self-evaluation is very important and beneficial. Additionally, with the help of self-evaluation, organisations can focus on empowering their skills (as in employee skills), with the help of performance management. Self-evaluations also help in encouraging the personal development of employees with the help of pinning down individual growth opportunities for employees as well as by focusing on training and development measures (Subramaniam et al. 2022). Self-evaluations can help employees and managers communicate more effectively, with the help of prioritising open-ended communication, and also by facilitating open dialogue. 
For instance, Employees can communicate their issues, goals, and accomplishments to their superiors through self-evaluations. By doing this, honest and open lines of communication are established (Lähdeaho and Vilko, 2022). Also, the same is the case with any organization and customers. Enhancement of relations occurs (for both the management as well as for customers) with the help of self-evaluation, as areas to communicate and meet customer demands (or needs) get opened. Lastly, as a result, it can be assessed that with the help of self-evaluation, sustainable business management, and operations take place, both internally and externally in an organisation (Lähdeaho and Vilko, 2022). Due to these reasons, an organization needs to focus on self-evolution. It is done by technological prospects also, given the rise of technology in the sphere of business management. 
[bookmark: _Toc159082974]Usage of Green technology
A wide term used to refer to the application of science and technology to lessen human effect on the environment is "green technology," or "green tech." It covers, among other things, renewable energy production, pollution prevention and control, and environmental monitoring and evaluation technologies (Martínez and Poveda, 2021). Nowadays, with the rapid advent of technology in almost all spheres of business management, it can be stated that most business organizations in major industries take the help of Green management in order to develop sustainability (Martínez and Poveda, 2021). Green technology has the power to be the future of technology in upcoming times. Technology can aid in lowering greenhouse gas emissions, carbon emissions, and global warming. It may also contribute to better water and air quality. Operating costs for green technologies are low and they are renewable (Yin et al. 2020). Green technology can also contribute to resource conservation, environmental protection, and the development of a sustainable future. Therefore, as a result, it can easily be stated that green technology is totally sustainable, as it helps in the betterment of the environment by minimizing waste and reducing carbon emissions. Solar, wind, hydropower, geothermal energy, biomass, and biofuels are a few types of green technology (Yin et al. 2020).
On this topic, it can be stated that the management of Marriott effectively takes the help of Green technology in order to focus on attaining sustainability. With the help of using green technology, the management of Marriott aims to focus on total carbon reduction, efficient waste management, taking the help of renewable energy sources, and others. 
[bookmark: _Toc159082975]Things to do apart from self-evaluating
Self-evaluation helps in the overall development of a company, starting from internal management to external ventures of management. There are other methods of development, however, in the world of sustainable business management. 
Firstly, taking the help of an Action plan for the future can be helpful for any organisation as well as also for individuals (AlQershi, 2021). Creating an action plan can boost accountability and efficiency within an organization and assist visionaries in realizing their goals. An action plan outlines the specific actions that will be taken, together with how and when they will be taken, in order for the organization to achieve its goals. Also, with the help of an effective action plan, clarity develops (AlQershi, 2021). In this manner, the management of organizations becomes precise as to what strategies to follow, and what not to. Lastly, an action plan also comes with a targeted date to achieve one certain strategy. For instance, the management of Marriott can effectively take the help of making and following an action plan for further and precise manners of development. 
On the other hand, apart from creating and following an action plan, seeking regular and frequent feedback from customers or tourists will be of much help to organizations within this industry. As a result, Marriott can focus on collecting feedback from international tourists with the help of their different social media applications, such as Facebook, Twitter, YouTube, and others (Stiennon et al. 2020). Although the management of the organisation already focuses on this strategy, this strategy is needed to be followed frequently, and very often. This will also help in customer retention for Marriott, and help the organization experience a rise in profit and revenue. 
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Conclusion
As a result of the above study, it can be stated that greenwashing is an unethical and unsustainable approach to sustainable business management. Most of the big players within the global tourism and hospitality industry have been accused of this activity of greenwashing. Self-evaluation helps in mitigating such issues, with the help of analyzing the pain points or loopholes in order to perform processes like greenwashing. It is very necessary for business organisations in order to focus on greenwashing. Apart from self-evaluation, action plan, and collecting regular feedback from employees are also helpful for the future development of any organisation.  
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