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Introduction
The spread of social media around the world is a known phenomenon to all, in both developed and the developing country as well. This media that was intended to help the common man interact with friends and relatives soon became a platform for business organizations to use to market their products and services to their customers (Chi, 2011). The huge amount of people using the social media has made it a very useful source to the company as it helps them in retaining their customers, building stronger relationship with their customers, attracting new customers, causing awareness and so on, thus making it a very good and critical.
Social media is a media that is easy to use and hence this makes business organizations to make use of it more often and with more efforts. The social media is also a medium of communication that is used by business organizations and is also used by businesses to manage their employees that has brought a huge change in the society (Faulds and Mangold, 2009).
Tesco is a leading retailer in the world that was established in UK. There are many such retailers that are as big as Tesco, while some are even bigger than Tesco. Hence, it is necessary that the retailer understands every factor of the social media sites as a marketing tool and as a tool to communicate within the organization as well. The social media sites used within the company among employees and managers help boost quick communication and builds a stronger image of the company. This study will focus on the way Tesco makes use of this social media sites in order to market their products and facilitate better communication and control between the manager and employees.  
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In the early 1990s, there have been many websites that were using to share information with the others although the same was not quite personal to them as there was no sense of togetherness in the same. The same was the reason that leads to the emergence of the social networking sites and networking by 2000s. The respective concept was quite new and has been accepted by the other people who are said to recognize various ways of communications through the websites.
The people were quite fond of social networking sites in the years between 2007 and 2009 and the sites were gaining popularity as they keep on growing at a rapid rate. According to Owyang, the various social networking sites like the Face book have been found to have a quite high growth rate having more than 60 million registered users, and having an average of about 250,00 fresh registrations from the time since January 2007. The Smith (2008) have been stating that the number of people which are using the social networking sites is said to have grown up in the last six months from the month of June 2008. The HI5 and Face book have been found to be some of the popular social networking sites that according to the Smith (2008) they have about 59 million users and have people working in the enterprise for social networking sites too. The social networking sites were quite popular as they free to join and once you are in you can interact with the likeminded people too. They were supposed to spend most of their time on social networking site chatting with their friends and sharing the information while updating their personalized results too.
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Nowadays social networking sites are popular because anyone can access the internet and can join any social networking sites and the process is easy & no money is needed. There is a general thought among the people in many countries that social media access given to employees will tend to make them to spend most of their time on social networking sites chatting with their friends or uploading any information about themselves rather that doing something that would help the business churn in more benefits or may cause many others to misuse this media of marketing and managing the business. Tesco is no exceptional and is a company that indulges in communicating with their employees while working on the floor and also allows the customers to interact with the employees at Tesco as well.
The amount of time the employees spend on the social networking is the main cause why most of the enterprises do not like the using of social networking sites during the office hour. But the fact is that now a days many companies have begun to recognize the many advantages that the social media can facilitate among the employees of the company and the management team.
Though the social media does cause several issues and challenges to the company that is making use of it within the organization, but nevertheless these social media networking sites does help the business organizations to help the employees improve their performance through better communication between the employees and even between the managers and the employees. Social networking can be defined as a social structure made of who may or may not have a common interest.
Social networking sites defined as the grouping of individuals into specific groups. It is mainly possible in the workplace, universities and high school. It is a mostly known as online. According to me, social networking site is an internet site where people go to communicate and try to keep in touch with their friends and family. But according to Boyd and Ellison (2007) stars that social networking and social networking sites should not be used interchangeably by keeping in mind that they do not have the same meaning. They define “social network “as a web service which allows individuals to construct a public or semi-public profile within a bound system. It articulates that a list other users with whom they share a connection can view it and transverse their list of connections to those who were made by others within the system.
Social networking sites have many benefits for the individuals and the enterprises.
They can use in a wide manner to enhance the enterprise's image today. As per the Kelleher (2009) the enterprises or the venture that have strong social networking tie-ups around can have a strong impact on their image locally and across the boundaries too. The clients around is said to acknowledge the enterprise as one of the excellent and reliable sources of the products or information that can meet the requirements or requisites too.
2.    The social networking sites can be of great help to people who are looking forward to the expansion in terms of its market research. The social networking sites can be put to great use if the customer base is found to increase with the time, as they can advertise their products and services to the users of those sites.
3.    The enterprise can also use these social networking sites for their new users to survey the people who are using their products and services and targeting others in growing the small business into a large venture too.
4.    The sites can also be kept at best use in being the low-cost marketing tool for the enterprises. This is because as most of the enterprises found to be doing the advertising at free of cost and are found to be saving the expenses that can be put on advertising their ventures too.
5.    If an enterprise can use the social network and the same can be quite a great help in keeping the employee records at a workplace. As per the DiMicco et al (2008) the social network can be described as one of the new sources of information for the enterprise and are found to be using the various possibilities for understanding the workforce too. This can very well help the managers out at various enterprises to understand the concept of the workforce.
Lastly, social networking helps Tesco to reach its target audience or market far and wide across the world at the same time and it also allows the customers to communicate with the employees, thus allowing the customers to get more information from the employees in regards to the products and services and also allows the customers to give their feedback to the support team, which can help the management improve their products and services at the same time.
Laudon and Laudon (2007) stated that the social networking sites have been quite helpful in expanding the business and the various social contacts/networks. The same can be used to link people through various mutual business as the same has been used to generate a lot of sales leads for their venture. This is one of the effective ways by which you can increase your customer base. This is made simple by convincing people from the mutual relationship that shares with the similar interest can be found to be easy if compared to have no strings attached client base.
So, the social networking can be used to enable the enterprise so that reaching the customers or target people can be an easy task now. And according to Laudon and Laudon (2007), the enterprise can be put to great use by finding out the various users through social networking sites as the same is found to reveal a lot of information by themselves only. The social networking sites can be sued for the creation of the advertisements that can able to tap the target market at large.
Tesco can put the social media network to further use just to keep a check on a close relationship you share with your clients. The enterprise can have said to form their own groups or peers in their own social networks. This can be one of the places where the potential and present clients to gain and join the various deals and offers which are said to be made for the group of members only. The Kelleher (2009) is said to agree with the above and the social networks can provide the opportunity for various businesses so that they can reach out the target clients.
They also agree to increase the client’s base to join the network of like-minded people so that they can avail the special discounts being offered by the online connection to their business. The social media networking can be sued in a positive way too, in establishing the ventures image in the market. This is one of the easiest methods to get through the masses and advertises your products and services, to identify the positive side of the social media networking and help yourself in keeping the same at best usage for your enterprise.
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The spread of the social media is a fact known to all and its ability to cause awareness and to draw a huge amount of viewers is also a fact that is not hidden from any business organization and this knowledge is what makes the social media network a very fruitful ground for business organizations to market their products and services to their customers that helps them to draw many to make purchases of their products.
Tesco is a leading retailer in the world and it seeks to reach as many people worldwide in order to make all its branches in other countries to get a good amount of sales as it receives in its home country. This is what prompts the company to market their products and services to people and that is why the company chooses to use the social media network as it can help it to cover a very large amount of people worldwide at the same time and that too it is done in a very low budget that saves plenty of money of the business owners.
The social media sites were not allowed to be accessed by employees in companies before, but of late the employees are allowed to use their social media profiles in companies like Tesco. The reason behind this is that the companies can make use of their employees to give feedbacks and to promote their products and services faster. It also helps the employees communicate with each other during working hours that helps in better teamwork and stronger relationships between the employees and the customers. Further, the communication between the management and the employees becomes strong as well and issues and challenges are easily passed between the two, thus making it easier to work.
 
 
 
 
 
 
 


[bookmark: _Toc500153648]References
· Chi, H.H. (2011). Interactive Digital Advertising vs. Virtual Brand Community: Exploratory Study of User Motivation andSocialMediaMarketingResponsesinTaiwan,Journal of Interactive Advertising, 12(1), 44–61.
· Kelleher, T. (2009). Conversational voice, communicated commitment, and public relations outcomes in interactive online communication. Journal of communication, 59(1), 172188.
· Boyd, d. and Ellison, N. B. (2007). ‘Social Network Sites: Definition, History, and Scholarship’. Journal of Computer-Mediated Communication, 13/2: 210–230.
· Mangold G. W. & Faulds D. J., (2009).  “Social media: The new hybrid element of the promotion mix. Business Horizons. Vol 52, 357-365.  (Online) Available:http://www.iaadiplom.dk/Billeder/MasterClass07/07-1SocialMediainthePromotionalMix.PDF
     
  
 
 


pg. 1
