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[bookmark: _Toc213754207]2.1 Introduction
I have read a lot of information and seem far many families, friends and neighbours, who do not respond to cervical screening invitation and never booking appointments to do the test. According to Statist Research Department (2023 ) one women dies from cervix cancer every 2 minutes, adding up to over 270,000 deaths globally per year. Additionally cervical cancer prevention behaviours in young Black women are affected and shaped by factors including low knowledges of risks and prevention, low perceived risk. Furthermore, significant combination of emotional, practical, and information barriers such as structural racism, fatalist attitude toward health and distrust in the healthcare. Therefore, Black women have the highest amount of death rate (Gyan et al.,2023) 


[bookmark: _Toc213754208]2.2 What is cervical screening test and how to book
Cervical screening test is a procedure to check the health of the cervix, It is not a test for cancer, it is a test to help to prevent cervical cancer by detecting and treating cell changes and check for the Human Papillomavirus (HPV) that could lead to cancer (NHS England, 2023) The test is a quick and simple screening process offered to women and people with a cervix between 25 to 64 aged. You will be sent an invitation and remainder through the NHS App, by text or by letter. In addiction your invitation will tell you where you can go for cervical screening and how to book. You receive a QR code to scan and see the full information in different languages. Therefore, you can select you prefer one and making easier book from your mobile phone anytime and anywhere. 
Additionally, all young women with the cervical screening done in this period, will receive a free appointment to a beauty salon to have their nails and eyelashes done free. Moreover, all young women receive a badge, and they can show on social media utilizing platform like Instagram, YouTube and create a branded hashtag Love Your Cervix and Stop Cancer Before it Starts.



[bookmark: _Toc213754209]2.3 Why this innovation matters Now?
Cervical screening test innovation matters and is crucial now, because it is key to achieving the potential elimination of cervical cancer as public health issues. Furthermore, to detect potential health disorders or diseases in people who do not have any symptoms of diseases. My innovation goal is early detection, lifestyles changes or surveillance, overcoming barriers to participation addressing many young women fairs. Additionally, encourage young women to have the test done. Moreover, with the concerns open Instagram page to share testimonials and stories about the screening process, facility and benefit to reduce the risk of disease, or detect it early enough to treat it most effectively. In addition, innovation is vital to maximize the reach and effectiveness of screening programs, saving thousands of lives and making the elimination of cervical cancer a tangible reality (Rodriguez, 2021)


[bookmark: _Toc213754210]2.4 Target Audience and Impact
The primary demographic for cervical screening in young women audiences varies by country generally beginning in their early to mid-twenties. In the UK the target audience is women and people with a cervix aged 25 to 64 years including trans men who are registered with General Practitioner. From 2022 to 2023, of 4.62 million individuals invited for their cervical screening test in the UK, only 3.43 million were screened (NHS, 2023). Having a decrease of 2% comparing with the screening in 2021 present that almost one third (30%). Women aged 25 to 30 years are less likely to attend to their screening appointments Moreover, In England for 2023- 2024 uptake was lowest for those aged 25 to 30 years at 38% compared to 62,7% in women aged 40- 49 years (NHS England, 2023)
For women aged 25- 30 years cervical screening have a significant positive impact, It is highly effective in preventing cervical cancer by detecting precancerous cell changes that can be treated before they develop into cancer, and the issues can be addressed and managed. Furthermore, the early detection reduces incidence and mortality, the screening programme is estimated to save lives and high participation rates are the key to this success
(Bolarinwa and Holt, 2023)

[bookmark: _Toc213754211]2.5 Technology Integration and Accessibility
The digital invitations and remainder of cervical screening via NHS App, QR code to book an appointment from the phone, select the information in your language accessible to everyone with Furthermore, text messages if the App notification is not opened. Also use Web portals making very low cost to remaining people to schedule their screening. Additionally, the use of digital tools makes the process more convenient, giving clear information to the procedure and benefit improving patients’ engagement and increase uptake

[bookmark: _Toc213754212]2.6 Implementation Plan
An implementation plan for cervical screening program targeting women aged 25 to 30 years in the UK focus on addressing specific barriers like fear, embarrassment and accessibility using combination of education. Therefore, multi- channel campaigns, use of digital platform such as the NHS App for invitations and remainder. Moreover, use social media and educational videos on Instagram to address specific barriers and lack of the knowledge. Additionally empower through knowledge educate young women they can requesting a female nurse or doctor and request small speculum for the procedure. In addiction the flexibility and accessible appointments including evening and weekend and provides support for young women survivors of sexual violence or abuse (Johnson et al.,2025)
Working in partner with universities and organizations to host informational sessions and quality control with effective programmes the structured call and recall systems.

[bookmark: _Toc213754213]2.7 Value, Feasibility and Recommendations
Cervical screening is highly valuable, feasible public health intervention, the use of human papillomavirus (HPV) testing, which significantly reduces the incidence and mortality from cervical cancer. The value of cervical screening for young women aged 25 to 30 is significantly high effective at preventing cervical cancer in this group reducing the risk the risk of cervical cancer over the next five years. Moreover, the early detection can find cancer at an early, allows for timely intervention, treatment for precancerous cells is highly successful with more than 95% of effectivity. In addition, screening is considered a highly cost- effective public health strategy using HPV DNA testing with longer intervals, disease prevention combined with HPV vaccination, screening is a core component of the World Health Organization’s (WHO) global strategy to eliminate cervical cancer.
The feasibility is strong especially with the transition to more accurate human papillomavirus (HPV) testing, However, depend on effective public outreach to control and maintain high rate of participation.
In the UK, cervical screening is recommended for all women and people with a cervix between the ages of 25 and 64 with the invitations sent starting at 24.5-year-old with routine screening at 5 years intervals. (Zheng And Wang, 2023)

[bookmark: _Toc213754214]2.8 Call and Action
I would like you take control of your health. If you have received an invitation letter, text or notification vis NHS App, please act now. Book an appointment, don’t wait, it is a quick test. Additionally, support is available is essential you know your risk, stop cancer before it starts because by attending your screening, you are giving yourself the best possible protection against cervical cancer.
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