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[bookmark: _Toc70077251]Introduction 
Marketing is essential as it enhances the growth of business for serving the needs of the customers. This is an ongoing strategy that needs to be resigned on a regular basis depending on the changes that are made in the business market. Marketing plays a significant role in serving the needs of the customers by initially analysing their requirements and developing the products based on that. Organisations such as Unilever utilise several strategies that can help them to manage the marketing functions in an effective manner. This paper will discuss the role played by the marketing department in an organisation such as Unilever. The engagement of stakeholder and their impact on the activities of marketing are mentioned.
[bookmark: _Toc70077252]Discussion
The role of marketing in creating value for customers 
Creating value for the customers can enhance the business growth rate and improve the profit rate. According to Alalwan et al. (2017), marketing plays a huge role in creating values for the customers by providing them with high-quality products and services. The product distribution process can be enhanced with the help of marketing. The demand for the products is identified by the marketing department in various areas and accordingly, the commercialisation process is enhanced. The promotion of the products is also designed in a certain manner that can help in providing a competitive advantage to the company. The attention of the customers is gained with the help of the marketing department. 
According to Bala and Verma (2018), marketing helps the company to understand the need for the product in the current market as well as the customers are made aware of the benefits they will receive. This can further help in gaining a competitive advantage and enhances the customer engagement rate. The risk that is faced in the market after the product commercialisation process is reduced when effective strategies are taken by the marketing department. The needs of the customers are served well with the help of the details that are met in this business activity. The marketing department of Unilever provides information regarding the development of products and their details to their customers. The role of marketing in Unilever for enhancing the customer value is discussed below- 
· Creating customer awareness
The marketing department of organisations such as Unilever tries to promote the products in the market by creating customer awareness. The details regarding the products that are sold by the company are mentioned on the online websites and other social media platforms. The people are also invited to join the campaigns that are introduced for describing the product details. As per the view of Krizanova et al. (2019), enhances the customer awareness towards the product purchase rate as the people get the chance to know about the products that they are buying. The benefits they will receive after the purchase can also be estimated with the help of this strategy. Hence, it can be stated that this process is significant for creating customer value.
· Creating a need for the products
The facts regarding a product are essential but at the same time, the customers should also get the chance to know about the benefits they will receive when they purchase a particular product. The need for the product is created by companies such as Unilever by first understanding the details regarding the customer requirements. The products that are designed for serving the needs of the customers can be made available to them at an affordable rate. This can help in gaining the attention of the customers. The audience will also be more interested to make a purchase when they will realise that the product will be beneficial for them.
· Reaching the target market
Market segmentation is essential for initially understanding the requirements of the people and accordingly designing the products. The identification of the target market helps companies such as Unilever to be more specific regarding the product. The resources that are required for the product designing can also be made more accurate and the wastage will be reduced. The budget planning can be done in a more effective manner which can further help the company to enhance its growth. Reaching the target market can help the organisations to focus on the accurate details regarding the expected product and deliver those to serve the needs of the c\customers. This can further enhance the customer value for the company.
· Proper communication
According to Krizanova et al. (2019), effective communication within the business and with the clients is beneficial for the growth of the company. Businesses such as Unilever focus on establishing a better work environment so that the employee satisfaction rate can be enhanced. The marketing department handles the responsibility of managing the work of the employees so that their performance can be enhanced. The customer engagement process can also be looked after by considering the changes that are requested by them for the product delivery process. The feedback and reviews that are provided by the customers on the online websites and social media platforms can be answered on a regular basis. This can help in making the customers feel more valued and enhance their engagement with the company. 
· Increasing brand loyalty
Brand loyalty can enhance the growth of customer value. As noted by Ismail (2017), marketing has the ability to increase brand loyalty as the advertisements that are made regarding a certain product can contain all the details that will be beneficial for the people so that they can make a better choice. When the exact details are provided on the advertisements, the trust of the customers can be gained for the product purchase. The expected products and the final products that are offered should match so that the customer satisfaction rate can be enhanced. By increasing brand loyalty, the company can improve the customer growth rate. The new audience will be interested to purchase the products from the company when they will see that the brand is recognised. The positive feedbacks that are received from the existing clients can further help the people to get engaged by purchasing products from the company.
· Managing the product prices
The prices of the products can be managed so that the customer’s attention can be gained. Several discounts are offered with the products at Unilever for gaining the interest of the customers. This further helps in obtaining a competitive advantage. The prices of the products can be varied depending on the demand and their need in the market. This can help all the customers to think about making a purchase. The high priced products can further be made more convenient with special offers so that the customer engagement rate can be enhanced. therefore, by managing the product prices the customer rate can be enhanced which promotes the value provided to the customers. 
· Free trials
Offering free trials for the product can also help in making the customers aware of the benefit they will receive after the purchase. The match between the products that are expected from the company can be better estimated when the products are tried before the purchase. Customers nowadays like to know about the details of a product before making an investment. Hence, companies such as Unilever try to provide free trials for the newly arrived products in the markets. This helps the target audience to understand the product details and the way it can be beneficial for them.
· Partnering with another brand
Partnering with a different brand can enhance brand awareness and promote business growth. As per the view of Morgan et al. (2018), marketing plays a significant role in engaging the customers to purchase the products. The co-branded offers can attract a large number of customers and hence this factor can promote value enhancement for the customers. The relevant goods and services that are offered by the company can be made aware to the customers who are not related to business in this manner. Collaboration can help the people to get a proper detail regarding the profit that will be earned after the purchase. Excellent services can be offered to the customers with the help of a partnership. Hence, it can be stated that this process can engage the customers to purchase the products with the company. Therefore effective strategies need to be taken by several organisations so that the marketing functions can be handled in an efficient manner.
Stakeholder engagement and their impact on the marketing activities of an organisation 
Stakeholder engagement 
The systematic analysis, implementation, coordination, planning and execution of actions within an organisation are managed by the stakeholders. As per the view of Dembek et al. (2018), the engagement of stakeholders in the marketing procedures is essential for understanding the roles played by each key group. The accountability for a particular product and service that is provided can be improved with the help of stakeholder engagement. The potential for business in companies such as Unilever can be enhanced with the help of their engagement. The changes that are faced in the existing markets by the companies are identified with the help of the changes in the customer’s behaviours.
Stakeholders make huge investments in the company and they make the decisions for the business depending on the financial performance of the company. They are often a part of the board of directors and are responsible for taking decisions for marketing directly. Certain departments like human resource, resource and development and service are handled by the stakeholders. This can help in the growth of business and further improves the profit that is earned. One of the most significant roles that are played by the stakeholders is that they enhance the decision-making process of the organisation. The board of members are consulted before any decision regarding the employees and the ways the activities need to be conducted are mentioned. The environmental laws and human rights are also managed within Unilever with the help of corporate conscience. The long term success of Unilever is achieved with the help of the responsibilities that are handled by the stakeholders. 
The project scheduling and issues related to the budget that is decided with the help of the stakeholders. They manage and look after the functions that are handled by the finance department of the company. The developers of the business related to Unilever are managed by the stakeholders. They maintain a proper bond with them which helps in the growth of the business. According to Eizaguirre et al. (2019), effective decisions are taken when the stakeholders of the company are engaged with the department for handling the marketing activities. The production details are also providing to the stakeholder’s so that they can make effective decisions for managing the company profit. This helps in reducing the issues that are faced by the employees in Unilever. They get the chance to talk to the higher authorities whenever they face any misunderstanding or encounter misconduct within the workplace. The engagement of stakeholders helps in understanding the background related to the decisions that can influence the business growth rate.
The stakeholders of Unilever look after the project constraints that are used by the company so that they can be managed effectively. The risks that are to be encountered in the task are also identified easily with the stakeholder involvement. They help in uncovering the risks that are to be faced so that smooth techniques can be applied for managing the tasks. A set of proper solutions are provided by the stakeholders of the company that can be used for innovations that are made in the products. The marketing strategy that is designed by Unilever is also guided by the stakeholders of the company. The everyday processes are managed in a proper manner so that the overall growth of the company can be maintained. The stakeholders take several approaches for enhancing the business in the market. They look after the activities of each marketing department so that they can get a proper analysis of the way in which the decisions are taken.  Therefore, it can be stated that stakeholders play a significant role in identifying the needs of the business that can help in the successful running of the organisation.
Impact of stakeholders on the marketing activities 
The activities that are handled by the stakeholders play a significant role in addressing the way the marketing activities are conducted. The stakeholder engagement in Unilever has a positive as well as negative impact on the running of the business. 
The positive impact of stakeholder engagement are discussed below-
· By creating the values for the stakeholders, the customer value can be enhanced. Proper analysis of the market is done with the help of the stakeholders that improve the customer engagement with the company. The trust of the customers can be gained with the help of creating more values. This further improves the business growth rate.
· Effective decision making is enhanced with the help of stakeholder engagement. The activities of the business are managed with the help of these procedures. The innovations that are to be made in the business regarding the product development process is further enhanced with the help of the engagement of stakeholders.
· The cost-saving process is enhanced as the decisions that are taken for the business are managed with the financial performance of the organisation. The budget plan made by the finance department is initially handled with the help of the stakeholders. They try to provide guidance to the teams so that the resource and the funding processes can be managed effectively.
· The risk management process is enhanced as the decisions that are taken are initially analysed and then efficient steps are taken. Proper planning is done regarding the product details and the budget and depending on the market analysis the development process is enhanced. The product that is demanded by the customers is matched with the ones that are developed by the company. This helps in improving the product growth and further adds to the profit enhancement rate.
· Accountability is increased as the responsibilities of each team are divided based on their capabilities. The engagement of stakeholders helps in dividing the task into several groups and their performance is evaluated on a regular basis. This improves the accountability rate and reduces the risks that are to be faced by the company.
The negative impact of stakeholder engagement are discussed below-
· Employees feel more pressurised when the demand in the market increases, they need to deal with several works at a single time and this causes more pressure in work. The companies have to manufacture products according to the preference and expectations of the customers. For this, the company have to acquire a large amount of raw material to manufacture a huge quantity of end products. The company have to make a strong bond with the suppliers to get raw properly on time. Moreover, they need to hire expert candidates in their company so that they can able to operate their marketing activities properly. 
· According to Rana (2019), stakeholders plays a vital role in a business. A firm needs to complete their functions of any project appropriately on time as delayed progress can cause a negative impact on the stakeholders. Delaying in progress can create bad impressions of the company in the market. For this, they have to start every project on time and they need to do it systematically step by step so that they do not face any delay in future marketing activities. The organisation needs to implement effective people in the project who has the ability to carry out the duties confidently. 
· Due to increased engagement of the stakeholders can cause a negative impact on the business as it can many the employees of the company confuse about their core objectives. It can be harmful to the marketing department of a company because it can arise conflict in the business due to high work pressure. Moreover, it can cause a negative effect on the business due to disagreement between the management due to various preference and expectation so the customers in the market. Unilever needs to focus on its marketing activities properly to decrease the negative impacts from the marketing activities due to stakeholders’ engagement.
[bookmark: _Toc70077253]Conclusion 
Marketing fundamentals play a significant role in defining the activities of the business. Companies like Unilever manage the business functions of all the departments with the help of the marketing responsibilities. The involvement of stakeholders further enhances the business growth rate as effective decisions are taken for managing the products and services. The customers gain the benefit of receiving the desired products when effective management is practised. Therefore, it can be stated that the growth and development of a business can be enhanced with the help of marketing functions.
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