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What is marketing? In my opinion, marketing is the management process that includes many stages like distribution of products and services, make promotion, executing the pricing, and make researches in order to anticipate consumer's requirements to create an exchange of products or services that will satisfy individual and organizational goals. Marketing is also  the most effective method of capturing consumer attention. Marketing is a old concept  which the big brands used long before the internet appeared.
Even if  the term was first used in 1996 by John F. Oppedahl, the famous John Deere company seems to have been among the first to use a marketing strategy. Unconsciously in terms of terminology, but extremely well anchored in the needs of the target market since then. The company launched "The Furrow" magazine in 1895, in order to provide valuable information to farmers about increasing the profitability of their work.
Acording to P. Kotler  “marketing is managing profitable customer relationships. The aim of marketing is to create value for customers and capture value from customers in return”
The consumer is constantly changing. So are his needs. When Abraham Maslow, a renowned American humanist psychologist, published in 1954 the famous pyramid of needs, people had needs that fit more into the first three layers of the pyramid: physiological needs, security needs, and love and belonging needs. Over time, consumers have evolved and today our needs are found in the last two highest positions of the pyramid: needs related to self-esteem and development Meeting these complex needs is obviously more difficult to achieve. People need to find themselves, to resonate, to empathize with your goods and services if you want them to buy your brand. But how can we get these emotions, feelings from consumers? How can we get so close to consumers as to make them believe in us and turn them into customers? For all these questions is one answer Marketing that is why marketing is so important for a company, there is a lot of company that has good products and quality but because those companies are not investing so much in marketing their number ofsale are low.
Many business owners have not discovered the importance of a marketing strategy. In fact, having a marketing strategy is so useful that you can think of it as having a road map. It will guide you in almost any business decision you make.
But what exactly does a marketing strategy entail?

In short, your marketing strategy will highlight the path you are taking to achieve your specific goals and objectives. This may sound simple and it is. But it is not always easy to ask the difficult questions that come with creating a marketing strategy. And this is the main reason why many companies do not recognize the importance of a marketing strategy. 

The consequences of lack of a marketing strategy. Why do most small businesses fail? Why do 50% of companies fail after 5 years?
Do you remember that common saying? Planning failure is planning failure. If you do not recognize the importance of a marketing strategy and do not fully integrate digital marketing into your marketing plan, then these will be the consequences:
losing to competitors
there is also a loss of market share over competitors
gaining and retaining fewer customers
loss of opportunities for better targeting and optimization
Lack of planning often leads to suboptimal execution. This means that competitors will pose a greater threat, filling in the gaps of the lightless service you provide.
And finally, given the effectiveness of digital marketing, many companies do not have enough resources for it. This is an opportunity for the wise business owner.
Knowledge is power, and once you've finished reading this post, your business will have a leg up over the competition. You will also be ready to overcome the initial hurdles that are common when trying to come up with a marketing strategy.The challenges of creating a marketing strategy. The most common challenge that business owners face when creating a marketing plan is "where do they start?" In fact, it is the most common obstacle to almost any purpose in life. The scope and scope of digital marketing is quite large. To break it down, you will need to plan a practical number of digital marketing activities that will fully cover the customer journey.

Along the way you will discover tools to beat the competition and increase sales and profits at the same time. We all know how hard it is now that so many companies are competing for the same products and services. And how you distance yourself from the rest will largely depend on how effective your marketing strategy is. A well-planned digital marketing strategy will help your brand highlight your strengths and how good you are than your competitors. It will help you build your brand and, ultimately, be "big" in your niche.
 
Marketing is important because without it, your business will simply not go anywhere because it will not be seen. But it is one thing to market your business without any direction and another thing to market your business with a clear plan. The results are quite different.
[bookmark: _GoBack]Many business owners have not discovered the importance of a marketing strategy. In fact, having a marketing strategy is so useful that you can think of it as having a road map (or a scam sheet). It will guide you in almost any business decision you make.

The challenges of creating a marketing strategy
The most common challenge that business owners face when creating a marketing plan is "where do they start?" In fact, it is the most common obstacle to almost any purpose in life.
the importance of marketing
And, as with many other things in life, the key is to make this big task manageable by breaking it into smaller pieces. We'll talk more about that later. The scope and scope of digital marketing is quite large. To break it down, you will need to plan a practical number of digital marketing activities that will fully cover the customer journey. Along the way you will discover tools to beat the competition and increase sales and profits at the same time. We all know how hard it is now that so many companies are competing for the same products and services. And how you distance yourself from the rest will largely depend on how effective your marketing strategy is. A well-planned digital marketing strategy will help your brand highlight your strengths and how good you are than your competitors. It will help you build your brand and, ultimately, be "big" in your niche.
Below you will learn more about how your business can benefit when you embrace the importance of a marketing strategy.
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