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[bookmark: _Toc45153890]Website description
[bookmark: _Toc45153891]Introduction
Purple Soul Therapy is a new entity created for business purposes in Cardiff and the surrounding area. 
The services PS Therapy has to offer is mobile massage therapy and pampering.

In this short report, we are focusing on the description of our website created on Weebly.
User ID: 1906799student@gmail.com
Password: Purplesoulschool2020 
Same user and password for the email

Purple Soul Therapy website has four pages that are focusing on:
· information (services; general knowledge in health and wellbeing)
· selling services and 
· publicity to our new entity
[bookmark: _Toc45153892]Page names 
1. Home
2. Services
3. Blog
4. Contact
We intend to add About page to promote our team, make known our values and aims to, be transparent and to get more connected with our future customers.
 Customers can see the therapist biographies and choose which therapists they what to work with after they read and inform themselves about certifications and skills. 
Other benefits of an About page can be the formation of a relationship, a bond with our new customers and gain their trust entirely before the first meeting and even rise expectations. 
To build up our website and design it, we used an already template addressed to Spa and beauty domains/category.
[bookmark: _Toc44546721]As a strategy of design-we were inspired by the Forester’s 5 I’s structure online marketing that is the most approachable for us at the start-up level.

The five I’s elements are involvement; interaction; intimacy; influence; individual (Hanlon, 2020)
The mobile version of our website was important for us to, do to a vast majority of people that are accessing/ interact with us via a mobile device. 
Statistics show that 70% of customers were more likely to buy a product/service after they gathered information via a mobile device. (Andjelic, 2019) 


[bookmark: _Toc45153893]Colours
‘The right colours engage the website visitor, 
attract attention, appeal to the senses,
 and boost memory.,
Jill Morton from colorvoodoo.com

We guided our design according to the colour theory. (Colour matters, 1995-2019) see Annex 1

We used our logo with purple colours in the header and very few headlines with hue colour close to purple fuchsia to suggest transformation at and emotional flow. 

To gain visitors trust, we left the background white-symbol of cleanliness, purity and genuinely intentions.

Generally, the impression of our website must be that it is simple and on the subject with elegant lines, good quality pictures that precisely represent our services and aims. 

We intended a relaxing, comfortable feeling suggesting the result after attending our services. 
The base of the first page is also fuchsia to remember and impose/imprint our brand colour.
 
[bookmark: _Toc45153894]General consideration
We are insuring Involvement by inviting customers to:
· Read new articles about self-help and new concepts.
· Questioning and send feedback about our services 
· Added social media buttons to get connected and leave comments or visualising our YouTube self-help movies
We can measure the level of Involvement by monitoring the analytics of our website and posters (how long people remain engaged when they are reading; are people following a link or article/video posted in social media? Etc.) 
Interaction
We can monitor how many people that are getting involved are interacting with our offers/buying our services or asking questions about prices; comparing services or criticising; refer services and rating us etc. 
For that, we have added buttons for Contact or Find Out More About our Services; social media  [image: ] etc.



Intimacy
We can observe and monitor the quality of the peoples that interact by looking at their comments; brand awareness; considering their feelings etc. We can judge our demographics and change marketing strategy by analysing people’s general profiles.
Influence
We can analyse the number of reviews, referrals, shares, and comments on our blog.
How likely our clients will recommend our services? We can apply surveys and questionnaires that can give us a metric about a specific number (qualitative and quantitative) of people that are aware of and loyal to our Brand. For that reason, we added Newsletter form. 
 Individual
We will focus on individuals that can influence a group (an author that can write articles in our blog or we can redirect/recommend influencers articles via our blog and vice versa)
We can add referrals form and vouchers.























[bookmark: _Toc45153895]Home Page
An informative and promotional page 
[image: ] First impact it is an image that speaks for itself showing our primary services addressed to corporate customers. The image is bright suggesting that while they are working, people can take care of themselves with massage therapy, dressed as they are on a unique, comfortable designed chair.
Elegant lines in our magenta/purple Fuchsia colour with a sentence that we are ‘Mobile massage therapy in Cardiff’.
 [image: ]scrolling down three short descriptions and suggestive pictures with our services to acquaintance our customers with our primary services 
Two of the pictures are showing females as after marketing research on a questionnaire, our demographic resulted that more than 80% are females. 
  [image: ] same page 
We have instaled a button ‘Book now’ first suggestion of booking if anyone is already convinced and wants to take action. 
[image: ]
We are considering our primary customer's busy people and, mainly they approach us via a mobile device (most likely a mobile phone). 
We added on the Home page at the very bottom our Brand for answering the question Who? a Contact button and social media symbols for How? And, a map to respond quickly. Where?
For clients that are still curious about us and have more time to explore our website, we added at the bottom page some engagement suggestions about Latest articles or Events. Both Linked/lead the clients on our Blog page

[bookmark: _Toc45153896]Services Page
A promotional and informative page
[image: ]
Services page starts with a short description of our procedures to accustom our clients with a modus operandi.

[image: ]
Pictures and names of the services together with short descriptions are clarifying What? How Much? And How long? With Asterix* and special letters we added some procedural info that makes the possible clients pay attention. 


[image: ]
Next section is inviting the potential clients to act, and we have installed buttons with Book now linked to the Contact page  



[image: ]
If still looking for other services, our page continuing with another service promoted simply 

[bookmark: _Toc45153897]Blog Page
The Blog page is an informative, educational, and entertaining page with a high potential for engagement. 
Pictures and words must be at the highest standard. We can influence people to refer and promote our articles and to be curious about/try our services. 
 
[image: ]
A big picture with a sweet baby at the best resolution open curiosity ‘what is it about here.’ The title of the article is coming after always written in our Magenta/Fuchsia colour remembering the Brand.  
[image: ]
Next section is the article and the author with suggestions to be shared and liked on the most popular social media channel. The article and the author style and charm can convince people with a very engaging subject, to respond and react. 
[image: ]
More engaging section for shy or introvert people is Our Gallery. 
This section is informative, and pictures can speak for us if anyone is wondering ‘Where have we been promoted?’ in ‘Which event we have participated?’ and ‘Who are our associates/partners?’. Humour must be present as it is an entertaining page. 
[image: ]
The bottom section is inviting visitors to subscribe to articles and news and to choose if they want to receive marketing promotional info. Again, this section is inviting people to engage by pressing the social media channels buttons. 
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Purple seul therapy !
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Chair and Desk massage therapy Swedish Whole-body Massage Back, Neck , Head and Shoulders‘

Just sit down to relax at your desk and After a Swedish massage therapy, the A shorter or longer massage sessions,

395553010926481403 Nagic. Minimum of level of oxygen in the blood increases and either your whole body or your
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e're coming to your indicated address or you can attend
ir safe and comfortable premises.
> tners for your pampering event.

Pampering services at home or at work

BOOK NOW
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Latest articles Events

Mind Body and spirit Festival
What is pampering ? or How to take care of yourself ?
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Services

We provide a wide an array of therapeutic massage services to individuals or groups. We offer Swedish massage therapies
described as: BRG or Desk massage therapy. Whole-body massage or any specific body area at your address or a chosen one.
See below few examples of services. We are customising a plan to suit you and your team as well as your budget. You will find
us flexible, totally accommodating and offering sufficient slots for your staff at work, around their busy schedules.
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Whole-Body Massages

£45
1,30 Minutes
We will applying massage therapy to your back, legs and
feet, chest and shoulders, arms and head, abdomen and
face!

By far the best massage therapy choice. The longer the
session, the better retention of the therapy results.

*The price refers to the clients who attend a session to the indicated address.
Please ask via email or text messages if you want the therapist to come to your address

Price may differ with £10 charged for the therapist transport.

Neck, Head, and Shoulders

£20
30 Minutes
Applied on your neck, head, back and shoulders, Swedish
massage techniques include circular pressure applied by the
fingers, hands and palms, firm kneading, tapping, bending and
stretching.

*The price refers to the clients who attend a session to the indicated address.
Please ask via email or text messages if you want the therapist to come to your address

Price may differ with £10 charged for the therapist transport.
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Price may differ with £10 charged for the therapist transport.

Important discount for package of 4 sessions just £36 Book 4 sessions and the fifth is free of charge
per session.

BOOK NOW BOOK NOW
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Pampering
£15

15 minutes

Indulge yourself with any massage session and add a collagen face mask and beauty massage or foot paraffin mask. Peeling
for whole body or just body parts and aroma therapy. What ever you choose it will be always a winner. We're here to pamper‘
you, we are here to take care of you.
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What is 'pampering'?

It's no wonder that massage therapy is the most known and valued way of helping our body to get rid off the pain, as it is also the oldest calming and relaxing experience

that our body recognises.
Therapeutic massage or Swedish massage therapy techniques are what comes to our mind when most of us thinking about massage.

Along the years, he have learned about pampering that is a luxurious service that can be rarely approached by people and we need a special budget to indulge our-selves

w 74K people like this. Be the first of your friends.
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m 74K people like this. Be the first of your friends.

OUR GALLERY rrevious articles: How to get rid of pain in 5 minutes.
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COLOR RELATIONSHIPS

ANALOGOUS TRIADIC

COLOR MEANINGS

INTENSE, FIRE, BLOOD, ENERGY, DANGER
LOVE, PASSIONATE, STRONG.
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HEALING, SAFETY, MONEY
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WARM, STIMULATING, ENTHUSIASM, HAPPINESS,
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