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[bookmark: _Toc121511737]Introduction 
Economics is a field of study that concentrates on the production, transmission, and use of commodities and services, and studies the decisions that people, corporations, governments, and countries make to distribute resources. The area of business is only one of several that has benefited from the use of economics and its components (Parkin, 2022). When it comes to running a firm, the economic system is analysed through the lens of business economics. In this way, the financial analysis's inherent value and significance may be used for the benefit of elucidating issues in the workplace. Moreover, the entrance of this concept promotes a balance between restricted sources and infinite desires (Bates & Parkinson, 2014). Management economics is a subfield of applied economics that focuses on business. Managerial economics is a field of management studies that relies largely on addressing business challenges and decision-making by using the ideas and concepts of microeconomics and macroeconomics (Forgang & Einolf, 2017). It is a specialist stream dealing with an organization’s internal difficulties utilising different economic strategies. This report is going to analyse various management economics-related tools such as demand and market equilibrium and demand elasticity, This report has analysed those economic topics based on a company as a case study named by Samsung. Samsung is a South Korean multinational manufacturing conglomerate. This company has lots of business but it is globally popular with its mobile phones and electronics products. This report has analysed Samsung Electronics and a particular product named by Samsung Galaxy Z Fold4 mobile phone. 


[bookmark: _Toc121511738]Overview of the business and its product 
Samsung Electronics Co., Ltd. is a global electronics firm that is headquartered in South Korea. It is headquartered in Yeongtong-gu, which is in the city of Suwon in South Korea. As a result of the circular ownership structure, Samsung Electronics has been given a significant amount of responsibility in the group's corporate governance (Samsung, 2022). Across 290,000 people are employed by Samsung Electronics, which has assembly factories and sales networks in 74 countries around the world. Apple, Sony, HTC, and Nokia are just some of the companies that rely on Samsung to provide them with electrical parts such as lithium-ion batteries, transistors, video cameras, and monitors. Samsung is a prominent maker of electronic components. Beginning with the first Samsung Solstice and subsequently, on the success of its Samsung Galaxy brand of devices, it has become the leading maker of mobile phones and smartphones in the world (Samsung, 2022). The firm is also a large seller of tablet computers, notably its Android-powered Samsung Galaxy Tab collection, and is recognised for establishing the phablet industry with the Samsung Galaxy Note series of devices. In addition, the company is a big distributor of laptop computers, especially its Windows-powered Lenovo Yoga collection. 
This report is going to analyse a specific product of Samsung named Galaxy Z Fold4. It is a smartphone device which was launched by Samsung on 25th August 2022. It is one of the latest phones Samsung and this company has used Android version 12 in it which can be upgraded to version 13. It is a foldable phone from Samsung. With the inclusion of the latest and smart Snapdragon 8+ Gen processor, up to 1TB internal memory, and a high-resolution camera on both the front and back side, Galaxy Z Fold4 has already made it highly popular among customers (gsmarena.com, 2022). It is also expected by the company that this phone will become more popular when it will be more available to the customers and among all other folding phones in the market, it will gain a larger market share. 
[bookmark: _Toc121511739]Factors of demand and market equilibrium for Samsung Galaxy Z Fold4
[bookmark: _Toc121511740]Price of substitutes
In the field of microeconomics, two items are replacements for one another if the customers can utilise both products for the same function. A customer views both commodities as being equivalent and equal, such that if they had more of one item, they will want the other good less. Coca-Cola and Pepsi are two examples of goods that can be interchanged with one another because of the commonality in the function that each product serves and the desire that consumers have for a soft drink. The interchangeability of these goods is a result of the similarities in the purpose that each product serves (Salvatore, 2012). The term "substitution effect" refers to the shift in consumer demand for a product that occurs as a direct consequence of a shift in the relative cost of that product in comparison to the cost of other items that may be used as a replacement. Whenever the price of an item goes up, it automatically becomes more costly in comparison to the other commodities that are currently available on the market (Mankiw et al., 2019). 
In the context of Samsung Galaxy Z Fold4, it has some substitute products in the market which are providing the almost same type of services. Oppo Find N, Samsung Galaxy Z Flip 4, Motorola RAZR 2022, Xiaomi Mi Mix Fold and Huawei Mate Xs2. In comparison with other devices the built quality of the Samsung Galaxy Z Fold4 is better (Mankiw et al., 2019). It has provided multitasking features to customers in a more sophisticated way. But the area where the substitute products can get some more customers is the price of the Samsung Galaxy Z Fold4. The price of the Samsung Galaxy Z Fold4 is more than other folding devices of various brands which are providing the same type of features. So this can put a negative impact on the sales of Samsung Galaxy Z Fold4 because the substitute products are offering lower prices. 
[bookmark: _Toc121511741]Price of complements
A product or service that increases the overall value of another is known as a complementary good. In other words, they are two different products that the end user operates in conjunction with one another. For instance, breakfast cereal and milk, or a DVD and a device that plays DVDs. On occasion, the product that complements the primary item is required for the primary item to be used, as is the situation with gasoline and a vehicle. However, the value of the first product may be increased by the addition of a complimentary commodity (Gills, 2015). Take, for example, pancakes topped with maple syrup. When compared, the demand for complementary commodities will have a negative cross-elasticity. If the price of one product goes up, then the demand for both commodities that complement each other will go down. The degree to which the items are interdependent will determine how high the cross elasticity of demand will be. If they are not a strong complement to one another, then the degree of demand elasticity between the two will be minimal. For instance, a little reduction in demand for tea and consumption of milk may result from an increase in the price of tea if it is priced higher.
In the context of the Samsung Galaxy Z Fold4 which is the latest folding phone manufactured by Samsung. In terms of a smartphone like Samsung Galaxy Z Fold4, the complementary products are the applications developed by various third-party organisations or individuals. If the price of Android phones goes up, it will harm sales, which would, in turn, result in lower demand for Android applications. 
[bookmark: _Toc121511742]Consumer Income
The amount of money that a person obtains because of providing services or investing in the stock market is referred to as their income. The term "consumer income" refers to the amount of money that is left over after a family deducts the amount of money that it owes in taxes and the amount that it spends on necessities. A person's propensity to make purchases is susceptible to being influenced by income (Waud, 2012). When customers have larger incomes, their buying power also increases. When a customer has a larger amount of discretionary income, they have a greater ability to spend it on luxurious goods since they have more money to spend. Due to the bad economic condition of the whole world after the post-covid-19 and due to the war in Europe the level of consumer income has decreased in many countries. The United Kingdom can be proposed as the name of an example here because this country has experienced higher levels of inflation and lots of people have lost their jobs regarding the economic crisis. As a result of that, consumer income has reduced which can harm the sale of Samsung Galaxy Z Fold4. Because there are lots of smartphones which are available in the market at different price ranges and the Samsung Galaxy Z Fold4 is an expensive device. If the consumer income is reduced then people will buy less amount of this product. 
[bookmark: _Toc121511743]Consumer tastes & preferences
The preferences and tastes of customers, in addition to the practical implications of those preferences and tastes, are the driving forces behind consumer behaviour. There are a variety of perspectives that consumers have on the level of contentment that they anticipate deriving from a certain product or service that defines their taste (Bogart, 2008). On the other hand, when presented with a choice between two products that constitute their presence, a customer will have some degree of preference for one of the products over the other. The preferences and preferences of a customer are controlled by a range of variables including operational income, government restrictions about the permitted purchase amount, and the sort of available items. In practice, a customer will choose to spend their money on a collection of products that provides the greatest possible level of satisfaction. Their interests and likes, therefore, have a role in the selection of such packages that they go for.
Consumer taste and preferences for a smartphone have been increasing since smartphones have launched in the market. Day by day more smartphones are innovated and come to the marketplace regularly. The main reason behind that the customers want more improved versions of smartphones with the latest technology (Agarwal & Bhagoliwal, 2017). As a result of smartphones, companies are innovating and launching those devices. Due to the increase in their demands smartphone companies like Samsung are manufacturing phones like Samsung Galaxy Z Fold4. So with the result of the taste and preferences of the customers, it is expected that Samsung Galaxy Z Fold4 will be sold in large numbers. 
[bookmark: _Toc121511744]Consumer expectations of price
The buyer's anticipated prices serve as a point of reference throughout the decision-making process for the final purchase. Generally, the buyers have their expected price for a product in terms of buying it for their use. Before purchasing a certain product, a buyer tries to match his expected price with the real price of the product. When both prices match with one another the buyers become ready to buy that product. In the case when the buyer's expectation about price is lower than the real price of a product the buyer may not become happy with the product. 
Buyers’ expectations of price can have a great effect on the number of sales of smartphones. Based on consumer income and buying habits, customers can set their expected price for a smartphone. In the case of the selected smartphone, the price is higher than competitive forms so the customers who want to buy this smartphone may have to wait for a long time to buy it. 
[bookmark: _Toc121511745]Demographics
Day by day the number of buyers of smartphones is increasing. Because more and more people want their smartphone to lead a modern life and to keep pace with the changes in the current tradition of the world. Around 5.5 billion people around the whole world are using smartphones which are increasing day by day (Richter, 2022). As a result of that, it can be said that the number of customers for Samsung Galaxy Z Fold4 will increase despite its huge price. Because the features that this phone will provide to the customers cannot be provided by the other smartphone companies as a result of their it is expected that the company will make an efficient amount of profit from this phone. 
[bookmark: _Toc121511746]Indication of demand elasticity 
The term "price elasticity of demand" refers to the percentage change in the market that occurs in response to a shift in either income or price. Demand's sensitivity to price may either be elastic or inelastic, depending on the circumstances. When the ratio of the percentage increase in demand to the percentage increase in price is larger than 1, we have elastic demand. Inelastic behaviour occurs when the value is less than 1. If the price elasticity of demand is more than, it indicates that a price change, regardless of the degree, will result in a significant shift in consumer demand (Parkin, 2022). This alteration may either be an upward or a downward movement. On the other side, an inelastic circumstance is a circumstance in which a change in price does not result in a significant shift in consumer demand, notwithstanding the magnitude of the price shift. This is the fundamental understanding behind the idea of price elasticity of demand.
The market for mobile phones is very malleable. Because it is not a requirement and there have already been a lot of phones available, if costs were to go up, fewer people would purchase new smartphones and fewer children would update their current phones. Because there are already a lot of phones, this means that if prices went up, there would be even more phones available. On the other hand, mobile phones are an absolute need for certain working environments. Inelastic purchasing behaviour may be expected from on-call medical professionals, many upper-level entrepreneurs, and anybody else who is required to be approachable as part of their job responsibilities (Parkin, 2022). If they are required to have the phone to accomplish their job, regardless of how much it costs, they will shell over the cash to ensure that they can keep working.
The price elasticity of demand is inelastic for expensive phones such as the Samsung Galaxy Z Fold4 because of the high price of these phones. This is shown by the fact that Samsung's income has been rising steadily over the last several years. It demonstrates the company's commitment to its loyal consumer base. The price of the product is increased whenever a new model is released by the manufacturer. However, it will only function with the most basic version of the Samsung device. Because there is a high degree of flexibility in consumer spending about the cost of the Android version of the phone (Samsung, 2022). The demand for Android smartphones is far more elastic, which means that a very little adjustment in price has the potential to have a significant influence on demand. The typical Android user has a frugal attitude and is sensitive to prices, thus it makes sense that they would be price aware. A user may easily transition from one Android manufacturer to another, bringing all their applications and subscriptions with them to a more familiar operating system. This is made possible by Android's open-source nature.
[bookmark: _Toc121511747]Substitution effect 
A change in the cost of products or a change in the income of consumers may have a significant impact on the number of commodities that those customers desire. This phenomenon is referred to as the substitution effect. When there is a rise in the cost of goods or a drop in the money generated by consumers, their buying habits shift in such a manner that they begin to replace expensive items with products that are inexpensive (Gills, 2015). This occurs when there is an increase in the price of goods. There are many different models of Samsung that are not considered luxury products but are rather considered necessities. The Samsung Galaxy Z Fold4, on the other hand, has characteristics that make it a premium product. This phone is out of reach for most people because of the expensive cost of purchasing it.
[bookmark: _Toc121511748]The pricing policy of Samsung 
Pricing is one of the most challenging aspects of marketing since it necessitates both a grasp of the product and an awareness of the market. There is a lot of competition for Samsung in the market from other companies. To maintain its lead in the market, Samsung is working to develop a competitive price plan. As a result of its participation in a wide variety of product categories, Samsung employs a wide variety of pricing tactics. Samsung's pricing strategy is comprised of two parts: the skimming price and the competitive price. The corporation competes with its main competition by undercutting its prices to maintain market share (Gills, 2015). Like Apple, it uses a pricing strategy known as skimming to get a competitive advantage in the market. The second price technique that Samsung employs is known as competitive pricing. This pricing method, in contrast to that of other smartphones on the market such as Apple, which has been successful in securing a certain group of customers despite having had difficulty in the past in gaining a competitive advantage, is adopted by Samsung. After analysing the two pricing strategies Samsung should implement a competitive pricing strategy as it produces android versioned mobile phones. 

[bookmark: _Toc121511749]Conclusion 
In summary, the tools of managerial economics can help an organisation to make different business decisions easily and efficiently. This report has analysed some management economic concepts in the context of Samsung and its product Galaxy Z Fold4. The demand and equilibrium concepts have been analysed in this report along with the price elasticity of demand in the context of Galaxy Z Fold4.
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