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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: On a computer the website loads flawless but on a mobile device it struggles to load on some browsers applications as Safari on an iPhone.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does contain about 5 sub-pages and is relatively easy to navigate even for customers with simple web browsing skills. The interactive buttons and visible and easily readable on the top of the page compared to other pages.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers are able to request a quote via the webpage and receive an email back. Contact the business by phone or message vie WhatsApp or via Facebook Messenger.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The business should look into implementing their web page for Safari as it isn’t compatible with it as it is many people’s preferred web browser.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: It has an interesting idea, however the first photo used is of low resolution and it looks plain. On a mobile phone this photo looks better as the phone itself has a smaller screen.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: On their website are no videos compared to their other social medias like Instagram and Facebook, and they are more up to date with the work they have carried out. The images used are following the same model and are of good quality/resolution. The theme colours used for the website are mainly black and white, which goes well with majority of their work – black and white wraps and it gives a luxurious feel as they work on luxurious and high-end cars based on their gallery.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The business has opted for a Meta-Messenger on their page, instead of traditional in-page chat. It is well-located at the bottom right corner of the page. This option is still better than no option to chat to a member of the staff and it is with a real person and not an AI bot. It is also good as the customers could send photos of their vehicles, and the customer would be able to see when the business has seen the message.


	Question 2d – How effective are the social media links on the website?


	Answer: Both Instagram and Facebook pages are more frequently being updated than their webpage, which suggests that it is better to follow their social media than the webpage as they would be more up-to-date work posts they have done.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The business has a section on their page with the services they offer, however there are no prices for any of the services. A potential new customer would have to inquire with them. Competitor businesses have no prices either as it is strictly up to a vehicle and the customer ideas.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The business has incorporated a window with few reviews taken from Google Maps, however when checked, the reviews are not up-to-date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Based on photos in the gallery and reviews available online it is easy to say that this business works to a high standard, and it is highly recommendable by people for it. If I would have to use their services, I would take advantage of their roof wrapping option and would recommend to my friends with similar needs.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The business has decided not to include any prices as they are calculated solely on the customers’ ideas, the brand and type of wrap the customer wished to be used such as Avery Dennison, 3M, Oracal and more that the business recommend.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car 

	
	2. Wrap

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searched these three words into Google, the business web page appears in the top 10 result pages and additionally it appears on the Google Maps section too.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: As websites still serve purpose, they are becoming less and less important for modern UK businesses compared to social media. Jongmans et al. (2022) found that well-built website design can improve the experience the user has, but SuitedCars lacks visual appeal and interactivity, which can make it less engaging for customers. Social media, on the other hand allows businesses to connect with clients instantly, share content and target specific range of people for advertising. According to NFI (2021) platforms like Instagram and Facebook offer much more opportunities for interaction and visibility than old-fashioned websites. Overall, while websites can provide useful information, social media is often more effective for attracting and keeping new customers in today's business world.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: A major improvement to the website would be to update how it visually looks by using clearer fonts, high-quality images, add video content, more colour, and customer reviews. According to Kotler et al. (2018), strong visual elements and multimedia are helping shape how customers see a brand and improve the overall experience. Currently, SuitedCars homepage appears basic and outdated with the pixelated photo, which could turn potential customers away. A refreshed design with more modern and engaging layout would help the site come across more professional, reliable and inviting. By applying the suggested changes, SuitedCars could leave a strong first impression, keep clients interested longer, and encourage to make enquiries by getting in touch.
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