





Executive Summary
the text emphasizes the role of ethics in society and business, discusses the impact of greed, the emergence of business ethics, and highlights the importance of companies focusing on ethical issues and corporate social responsibility. It also provides examples of how ethical considerations affect a company's reputation, profitability, and long-term sustainability.
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[bookmark: _Toc117847538][bookmark: _Toc12697][bookmark: _Toc28341]Introduction
In the modern business economic environment, when a company wants to make profits, the greed in human nature will start to influence the decision making of the managers and do something unethical in order to get higher profits. However, today's consumers are no longer limited to focusing on the quality and price of goods. Ethics is gradually becoming one of the criteria by which consumers measure a company. Coupled with the gradual development of business ethics and corporate social responsibility (CSR) and their growing importance in the hearts and minds of the general public, these two aspects are beginning to become important for a company to focus on if it wants to grow in the long run.
[bookmark: _Toc12604][bookmark: _Toc117847541][bookmark: _Toc5950]Main Body
[bookmark: _Toc17236][bookmark: _Toc9925]1.Global ethics principle
[bookmark: _Toc1557]Ethics is a social ideology and standards for the behaviour of people, which means judging what is right and wrong.Basic social ethics is regulated in individuals' lives through social opinion and parental supervision. The formation of moral codes and norms, through social opinion, is one of the ways in which morality achieves universality- essentially pursing the value of 'common good' by the ethical community. Throughout history, ethics has consistently prioritised the pursuit of the highest good, with the notion of the "common good" serving as the spiritual force that unites human society even in modern times.“We all want to help one another. Human beings are like that. We want to live by each other's happiness, not by each other's misery”(Chaplin).The recognition of universal ethics promotes social progress and enhances the happiness of individuals. The extensive support shown to Wuhan during the epidemic from various parts of China represents how the common good can be achieved through various means of wisdom and discussion.

2. [bookmark: _Toc10425]The origin and development of business
[bookmark: _Toc2623][bookmark: _Toc28017][bookmark: _Toc14187]2.1Greed
Greed, one of the seven deadly sins, is condemned in various religious traditions. This is especially true when it involves an excessive desire for something, often at the expense of others, or the environment.In sociology, greed has been associated with wars, traitors, conflicts (Reagan, 2005), ethnic divisions, reparations (Dawson & Popov, 2004), and the explanation of its cause is related to the dissatisfaction in greed (Collier & Hoeffler, 2004). When making decisions about the allocation of resources, greedy people have access to more resources and conversely others have access to fewer resources (Eek & Biel, 2003)."Greed is good", linked to Gordon Gekko's character in the film Wall Street, is a graphic reflection of a view of unbridled egoism.Thus, it can be seen here that greed is seen in the sociological literature as the root cause of social unrest.
In the process of the development of the global economy, human greed has started to become an increasing phenomenon in business activities as a result of the drive for benefits, and in order to curb greed, the concept of business ethics has been born.。Initially, business ethics was caused in response to a series of corporate scandals caused by greed, and it was initially thought that business ethics was not something that needed to be focused on, however, with the persistence of scandals and unethical behaviour within and outside of business (with the United States reflecting the situation the most strongly), people began to realise the need for a continual development of the study and practice of business ethics. And according to the data, research on the topic of business ethics is growing rapidly. From the 1970s, when only 10 articles were published on the topic of business ethics in organizational behaviour (Tenbrunsel & Smith-Crowe, 2008) to 2018, when similar searches generated over 3,000 reads. Furthermore ，O'Fallon and Butterfield （2005）established that more empirical research articles have been published in the last seven years than in the last forty years, and the upward trend continues.
However ,it is essential recognize that there are good things in greed. Greed can be seen as a source of motivation for capitalists, i.e., fostering greed favours competition among producers, thereby increasing innovation and production. For individuals, greed has been found to be the driving force behind a number of positive outcomes, such as personal and organizational performance, innovative workplace behaviours and organizational innovation.

[bookmark: _Toc27389]2.2Business ethics
The purpose of business is to maximise profit, and business ethics refers to the recognised ethical norms in the pursuit of business purposes, which take into account not only profit and financial success, but also the impact of business decisions on the various stakeholders and society as a whole.Treviño and colleagues (2006) list three of the most common phenomena in business ethics which include extraordinary ethical behaviours (e.g. charitable donations), conventional ethical behaviours (e.g. honesty, respect, treating others kindly) and unethical behaviours (e.g. fraud, theft, etc.).

[bookmark: _Toc15002][bookmark: _Toc19696]2.3Companies should focus on business ethics
With the development of modern big data online platforms, it is even more important for modern businesses to focus on ethical issues.There is a certain amount of data to support this view, both from a theoretical and a practical point of view.
[bookmark: _Toc10730]
[bookmark: _Toc7751]2.3.1Theoretical perspective.
Deontology :The importance of responsibility and ethical rules and principles is emphasised. Businesses should adhere to a universal set of ethical rules.

[bookmark: _Toc26263][bookmark: _Toc28637]2.3.2 CSR
Some studies have shown that corporate social responsibility increases profits to a certain extent, and the two are positively correlated.Carroll
(1991) proposed that CSR can be divided into five areas: Total Responsibility, Discretionary Responsibility, Ethical Responsibility, Legal Responsibility, Economic Responsibility, Ethical Responsibility, Legal Responsibility, and Economic Responsibility. Based on inspiration generated from Carroll’s framework, this report will analysis from parts below.
· Reputation and benefits:
1.Unethical behaviour can damage a company's reputation, leading to a loss of trust from customers, investors and employees.Starbucks strives to always buy coffee at a reasonable price and ensure that every process of coffee is ethical, and secondly even uses a third party to verify that its purchases are ethical to the point where the standards set by Starbucks are now recognized as the industry standard for ethical sourcing. Because of this, Starbucks generates billions of dollars in revenue each year, a move that allows it to remain profitable while setting the industry standard for sustainability and is a shining example of the coffee industry in North America.

2.United Airlines Flight 3411 after all the passengers checked in, due to the company's reasons need to empty four passengers empty as, in the people who were drawn out of a 69-year-old Vietnamese-American passenger David Tao (David Dao) said he is a doctor needs to be the next day out of the clinic, refused to leave the seat. However, the flight crew notified the airport's Chicago Aviation Police to come on board and remove the passenger from the flight, and in the process, the Aviation Police used violent dragging and dragging tactics to cause the passenger to suffer a head injury.This incident was later uploaded to the internet by passengers on the plane. The incident of United dragging passengers off the plane and using violence against them is a clear violation of corporate social responsibility. After this incident, United's reputation declined after the publicity, and the most obvious point is that consumers have doubts about United's ability to provide good service, which led to a decline in United's profitability. 
From the above two examples can be clearly seen, when the enterprise in his corresponding social responsibility, will be in the hearts of consumers to highlight the positive and social responsibility of the enterprise, so that consumers are more assured and willing to go to choose the enterprise's products and services, increasing consumer trust, thereby promoting the profitability of the enterprise!
· Legal and regulatory compliance:
Many countries have laws and regulations that require businesses to adhere to certain ethical standards, such as environmental protection laws.
· Long-term sustainability - environment:
Ethical businesses tend to be more sustainable in the long run, (Patagonia)

[bookmark: _Toc28966][bookmark: _Toc26805]2.2The Impact of Ethics on Business Decision Making
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