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This proposal will explain my 3 keywords along with thinkers and references which when come together will lead to my question for my dissertation proposal overall. The 3 keywords that are intended for use are childhood, perception and representation. This initial idea was to explain children and how they are represented differently and how to structure and break this subject down enough for this to become a dissertation altogether. The words will explain what I will be talking about and my references that I intend to use for inspiration and to provide evidence for my point of view.

The first keyword is Childhood. This was chosen because childhood is a massive part of how a child is represented in a book and advertising. Childhood is a time where children learn and make their own views and decisions of things and how they make these up on their own whether it be a book, a person, or any type of advertising.  However, childhood is represented in so many different ways in story/picture books and advertising. In story/picture books, childhood is adventurous, kooky and unworldly. The child characters have a sense of immortality within their childhood because they characters remain children in their story no matter how old the reader gets. Present example is Peter Pan, whom the world knows as a boy who never grows up and his childhood is in Neverland, going on adventures with the lost boys and taking other children from the real world into a surreal one which is the same effect brought on a child when a child reads a book with a childhood so surreal that it excites them and makes them believe is it possible? The belief is that the childhood shown in the book doesn’t come alive without the illustrations and imagery. According to Walters(2013) who is a childrens book author and parenting magazine editor, 
“New borns are attracted to strong outlines, sharp contrasts and images with clearly defined edges. As they get older, babies love looking at realistic and colourful images of objects they recognise and love books that involve expressive sounds, such as animal or vehicle noises. By the time they are toddlers, they enjoy simple storylines as well as fun novelty elements such as flaps and pages that open up into bigger pictures. And when they enter nursery at around three or four years old if they have been exposed to books from early on, they can follow quite complex storylines and interpret highly detailed images” 
In agreement to this quote, illustrations do play a massive part in how childhood is represented because if childhood is shown in a dull way such as no colour, dull lines and simple composition or done in a sense of a “normal” way to an adult or parent, the child will refuse. Children like mess, they enjoy things being in the wrong composition, they like quirkiness and a sense of cheekiness and colour in illustrations explored about childhood because it gives them a sense of exploration and creativity. Also, children always have a sense of place in life. Such as a low place compared to a parent. They are always put in their place of the “I’m the adult so I’m right and you listen to what I say and do “scenario but a story/picture book gives a child a sense of understanding with the childhood happening and displayed in the story and a sense of control on how they think and imagine and developing them to make their own personal opinion on the character, its childhood and how it differs from the real world.  From the book, Gestaltan (2016) says,
“Visual magic. Rhyme, rhythm, riddles, redundancy, repetition and a strong splash of silly ridicule- children love the immediacy of picture books and their power to seduce and delight-and frighten. But most of all, kids love surprises and role reversals: like a round of peek-a-boo, where things appear out of nowhere or in the wrong place, subtle, subliminal pointers that unsettle our perception or upset the status quo (think childish parents, mismatched text image, or timid wolf meets brave boy) kick-start a kid’s brain, heart and senses. At the same time, tricky subjects or nightmare topics-explained in a safe environment to take demons of uncertainty away-can be processed more easily when couched in familiar characters and experienced in loving surroundings “. 
This quote sums up what childhood is all about within this story/picture books, and how children benefit from word, image and illustrations to create childhood whether it’s realistic in story or in fantasy. These are the benefits it gives to a child physically and psychologically. 
How children differ from adults and how they are represented are how children are always seen as heroes, or on whacky and wild adventures and doing things that if it where real life today the parents wouldn’t be agreeing with let’s say.  These books give children a sense of imagination and helps them to think in a way we will never understand. 

The second key word is Perception. How are children perceived in the public eye and why are they such a big picture in story/picture books and advertising. In theory the perception of children in story/picture books and advertising differ from each other completely. Opinion goes that children are perceived more stereotypically in advertising to sell than in story/ picture books however this gets you thinking that both are a selling point to the world so why do they differ from each other. That’s an easy one. Advertising for children is usually advertising to the parents rather than such to children and story/picture books are the opposite so advertising averts to children more than the adult because its for their pleasure not the adults than something like a clothing advertisement where the adults pick whats suitable for their child to wear and isn’t.  But children see the world differently than adults do and in opinion children should have more freedom to make decisions and think for themselves rather than the parent doing it for them. As example from the quote of Gestalten, 
“I believe that you should let the children pick their own direction in thought and emotions. They might come up with their own weird answers on death, belief, friendship, etc, but the result is going to be amazing and beautiful. Children are great because they sometimes see and notice things that we simply cannot perceive. Small kids are amazingly perceptive and quick; it is like they immediately grasp the entire picture and not just the small details we tend to home in on when we try and understand and dissect a situation. And if things are so hug why put everything into small neat boxes? Unfortunately, we often don’t give children enough confidence to develop their own way of thinking”. 
This quote is phenomenal and yet vital to the point that childrens perceptions are important and that their perception is quick and, on the ball, so they way children are perceived in story/picture books and advertising are very important.  Children are perceived in story/picture books more diversely and open compared to advertising. Advertising when it comes to children are usually categorized or stereotyped as girls and boys. Either that or the innocence of a child and their childhood are displayed with their rosy cheeks and soft skin on cards, toys, and clothes but you also get the negative feelings of children perceived such as tears, crying, sense of no control and fear are usually used to their advantage in serious situation advertisements such as charities appeals, news, media and documentaries or warnings. Yet why is it when children are perceived in this state for this type of advertisements, why does it get the point across more than oppose to an adult being perceived in this way.  As quoted by Holland (2006), 
“The victimization of children is nowhere forbidden. What is forbidden is to write about it. Imagery, sometimes the most extreme imagery, can put together meanings that words hesitate to express.”
“Childhood is about impotence and weakness”
“Whether a starving child from the undeveloped world or helpless child from the domestic imagery or poverty, there is an uneasy shift of perspective from attractive gamin to foul mouthed vermin.”
This proves that when it comes to this type of advertising, children are always put in their place as sort of the underdog, the one with no opinion of their own, and yet this encourages serious advertisements to go ahead when children are perceived like this. 
[bookmark: _GoBack]The third keyword is Representation. This word was really important to tie up overall because it explains childhood and perception as one unit of that subject. This one gives the thought of how children are really represented in story/picture books and advertising. How are they looked upon and idolized and how and why children are represented most popularly in the world? Yet again children are represented differently in story/picture book than in advertising. In story/Picture books children are represented as heroes/heroines and even have the powers to do anything which in opinion gives the children a sense of hope and imagination. But on the other hand, children are represented as weak, feeble and unable to make decisions and thoughts for themselves. This is massively shown in campaign adverts where children have no control of their surroundings and whats happening. However, in some story/picture books children can be represented as naughty, cheeky and a little bit mischievous.  The paragraph that  Holland(2006) states, 
“Comics are traditionally complicit with childrens interests. Their prices so low that they can be bought with pocket money. They tend to be frowned upon by adults and forbidden in class. Their inventiveness and irreverence remain icons of childrens refusal to be shaped into an image acceptable to adults. Over the generations Dennis the menace and the bash street kids have come closer to expressing childrens experience of childhood and school than many more respectable medium”
In agreement with this paragraph of text, children are sometimes represented as naughty and mischievous but in story books and comics which gives children a sense of understanding with the characters at first. It also gives children a sense of attitude and fun within these story/picture books and how they are represented.  Children are represented in ways that we don’t even understand. They are advertised more than anything and yet why are people always drawn to children when advertised whether its washing up liquid such as FAIRY or a childrens book. 
These 3 keywords lead straight to my question of “How are children represented in childrens books and advertising and why are they so different”. For this question it will be like a for and against argument in dissertation form on the positives of representation of children in story/picture books and novels and also negatives and also the positives and negatives within representation of children in advertising and the public media. The keywords have helped to differentiate the differences between how children are perceived to people and themselves but also how they are represented and what reputation that this perception of them in childrens book and advertising does. Does it make children look weak when looked at in a serious campaign or do they have to be a girly girl princess in advertising clothes because the gender is stereotyped as that? The issue and point that wants to be tackled in this dissertation is how are children represented, how has it changed through out the years and will the future keep changing this representation of children. 
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