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Introduction LCMB7024 Critical Marketing Mix Phoenixe
Dove is a major Personal Care brand under Unilever, and p o M. - The product will be sold both in retail outlets and online
== e “ | with premium pricing strategy. The promofional plan will
beauty, self-esteem and sustanability. Having been Y nt 2 be based on using social media and influencer marketing
N to focus on the eco-friendly qualities and health benefits
of the brand (Burns, 2021)

this has made it build a good reputation in the marketing of

successful. Dove is focusing mnto oral care with Dove
Toothpaste which is a premium and ecological product
targeting health conscious customers. Personal care products
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Reason the Brand Will Be Successful:

As a sustainable healthy product is in increased demand.
Dove Toothpaste will be in a suitable position, having a
strong brand reputation as of a high quality product
(Benz, 2022)
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Element 3: Marketing Strategy Pitch

The Company Summary: as one of the biggest
personal care brands of Unilever. Dove is introducing its
new product to Dove T a healthy savings-ft d
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Conclusion

So, Dove Toothpaste is the logical conclusion of the brand
and its sustainability and healthy lifestyle. With a good
reputation and the current consumer pattems of the modem
society, Dove has the potential to succeed in the competitive
environment.

New Brand Name + Product Concept:
Dove Toothpaste is an environmentally friendly oral care
item that is produced using natural components to offer a
goodlevel of cavity protection and whitening



