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The payment procedure is always transparent if firms have a mobile wallet system. Guests would therefore feel comfortable at the time of both the check-in and check-out process. It will also display hotels' capability to react to problems of the current time favorably (Voronova et al., 2020). The digital wallet (or e-wallet) is a financial transaction program that works on the connected device. It securely keeps the payment details and password in the cloud. Digital wallets can be accessible by the computer; mobile wallets, which are the subsection, are normally utilized on mobile phones. By accepting digital advancement, hotel firms can shorten operations, provide custom-made guest experiences, increase communication, as well as obtain vital insight through data analytics. The safer secure transaction enhances the trust of people. Another method it improves customer retention. As the transaction is safer and more secure all records would be preserved smoothly. The mobile wallet offers quicker and more efficient communication among guests and staff.
The hospitality business is a billion-dollar industry as well as a bunch of industries involving hotels, food services, leisure, entertainment, amusement and travel sectors. The group gives comfort, entertainment and also aid to strangers. The goal of the hospitality sector is to distribute characteristic, specialized, and extraordinary experiences for the consumers at the time of the spare time, at cost. The aim of the hospitality industry is consumers and offering the maximum experience possible (Davahli et al., 2020).
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SWOT analysis is the technique for looking for and analyzing the internal strengths and weaknesses as well as external opportunities and threats that shape recent and future operations and also aid in developing the strategic aim. It facilitates the understanding of the strengths and weaknesses of a firm. It encourages the growth of strategic thinking. It enables senior managers to stress upon strength and build opportunity.
Strengths 
The strengths involve:
Ease of payments 
Ease of payments would be there in transactions in the hotel industry. Digital payments and mobile wallets make the hotel and customers to leverage the smoothness and efficiency of transactions. This strategy would leverage the customer base by making them comfortable with paying. It gives relaxation in paying from anywhere, and anytime.
Higher safety and security
The other strategy of Digital payments and mobile wallets in the hotel sector involves enhanced safety and security. The theme of technology in the hotels would aid firms in safeguarding the personal information of customers that recruit data breaches and safety. This also makes hotels feel secure and safer in safeguarding vital business information (Dewi and Belgiawan, 2022). 
Data Analytics
The other strength of Digital payments and mobile wallets in the hotel sector involves data analytics. Data analytics strength would aid hotels to understand risk and take preventive measures.
 


Weaknesses 
Reliance on technology
The weakness of Digital payments and mobile wallets in the hotel sector involves higher dependence upon technology. With the increased reliance upon Digital payments and mobile wallets, hotels face a higher risk of cyber threats as well as data breaches. Malware, hacking trials, as well as data theft could drive important financial and reputational harm. This can harm the hotel in the long term. It can make the hotel completely ignore the other way of payment.
Transaction cost
The other weakness is a higher level of cost by the way of transaction cost. The involvement of transaction costs drives to raise the cost of offering the hotels. Digital payments and mobile wallets make hotels pay fees for doing transactions making firms face lower profits. 
Opportunities 
Expanding market
The opportunity for the hotel with the technological theme of Digital payments and mobile wallets involves market expansion (Dandawate et al., 2022). With effective Digital payments and mobile wallets, hotels in the industry can have a higher presence and higher market share. This makes the firm face huge profits. Digital payments and mobile wallets give customers and guests ease in payment which also gives ease to customers at other places. The theme drives the firm to level up its brand image and identity.
Discount and offers.
The opportunity for promotion in the hotel sector involves firms offering discounts and offers to customers that leverage sales. Discount or cashback on paying digitally would drive customers to select hotels from the other players in the m market. The offers and discounts on paying digitally would also make customers feel safe and secure. 


Threats
Cybersecurity issues
The threat of Digital payments and mobile wallets in hotels involves data breaches. The issue can harm the company's image and customer’s trust. There involves a risk of damaging the important information of the hotel as ell that can be at risk (Ramli and Hamzah, 2021). 
Trust issues of customers
The threat involves trust issues. Customers are less likely to be involved with Digital payments and mobile wallets due to the rising frauds and crimes. The threat of security breaches can make hotels lose customers's faith in the firm.
Global mobile payments comprise wallets like PayPal, Apple Pay, and Alipay, although several more possibilities have come to be. In the year 2022, mobile wallets drive for around half of global e-commerce payment transactions. The market size of such wallets varied importantly among areas, however (Statista, 2023)
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A specific area of the hotel industry is Food and beverages. Food and beverage service could be the circumstance in the hospitality or big business where customers are served with the food and beverage. This could involve restaurants, pubs, caterers, cafeterias, and meals provided to customers by the room services at hotels. The food and beverage department carries the duty of keeping the higher standards of offerings, cost of foods, as well as upkeeping of bars and restaurants. With fast-changing consumer needs and tighter health requirements, the significance of handling procedures for food and beverages plays a vital role. The aim of food and beverage operations is to attain the customer’s satisfaction.
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Digital payments and mobile wallets have a huge impact on the Food and beverages area in the hotel sector.
Digital payment and mobile wallets in the Food and Beverages area of the hotel business aid the enhanced guest experience, smooth and quick payment system, high core competency, etc.   It is critical to know the consumers' wants and gives them a superior experience (Sah et al., 2021). This refers to giving outstanding services and ensuring that the hotel employs the newest technology to make things very simple for the customers. A guest’s experience in a hotel is of ensuring the guest feel welcomed, happy, augmented, and that they got value for the money. It is vital that the visitor’s experience seems real and distinct to the individual so that it generates lasting impressions for the consumer. But, in the absence of effective guest experience, the hotel would face huge losses. The ineffective guest experience can make the hotel have a lower brand image and identity. This makes the food and beverage firm lose market share as well, which drives Hotel the lower profit. Poor guests’ experience leads to negative mount publicity which restrict the addition of new customers and makes negative impact on existing ones.
Payment processing is a range of operations that securely transfers duties between the payer and payee. Typically, it entails authorization, verification, and settlement of transactions by use of an electronic payment system. It captures and organizes transactions, involving the QR code and contactless payment (Chalupa and Petricek, 2020). Food and beverage service operators can handle payment without having a wired connection using the wireless POS systems. The system is beneficial for hotels with several locations since it allows for central payment processing. Payment processors and hotels know the optimal set of payment choices to offer the customers. From direct bank transfers to prepaid cards, gift cards to buy-now, and pay-later options, payment processors let the customers of the hotel keep satisfied consumers by making them pay the way they want. On the other hand, an ineffective Payment processing system in the food and beverage segment in the hotels, makes guests feel uneasy. This makes guests revisit to come again to the hotel. The ineffective Payment processing system in the food and beverage segment caused customers to have a decline in the brand image and positioning of the hotel which made them feel lower trust as well. Lack of efficiency in the processing system would make the hotel make guests’ expenses negative. This can impact the guest's satisfaction adversely and ultimately affect the hotel’s profitability (Jennifer et al., 2023).
Operational efficiency is similar to the secret element that unlocks success in the food sector. It centers encompassing informative methods that move hotels ahead. The business's operation involves all things it acts to make the offerings. If the operations are not efficient food and beverage operators can be squandering funds and efforts. Efficient operations are seen as cost-effective, removing waste while keeping the quality and service. Operational efficiency is critical in optimizing resources, allowing smooth procedures, and developing the culture of frequent development in F&B firms. From inventory management to kitchen operation, the impact of operational efficiency vibrates in each element of F&B operation. However, lower operational efficiency in the food and beverage segment in a hotel can result in higher costs and delays in task execution. Lower efficiency can cause overlapping and duplication of work and also drive to waste of time and effort that can be seen as a wastage to the hotel. This drives the lowering of profits. In addition, restricted operational efficiency at the hotels drives loss the opportunity to expand market and attain a higher customer base (Handoyo et al., 2023).
Starbucks, the leader in digital transformation, has adopted several efforts to leverage the consumer’s experience. Through the smartphone apps, users can order and pay ahead, get points, also personalize the beverage option. Starbucks’ digital initiative has resulted in better consumer engagement as well as loyalty. According to stated Harvard Digital article, Starbucks’ Reward Loyalty Program boasts far-fetched 16 active members (as of March 2019) as well as has contributed 40% of the firm’s total sales. The mobile app provides frictionless payment, an order-ahead feature, as well as targeted offers based on the user’s data. Customers can earn a star (reward) that converts to free beverages, food, and goods (ProcureCon Supply Chain, 2023). Starbucks’ investments in digital technology have changed the engagement with customers and shaped great value (Lumen Spei, 2023).

McDonald’s has been undertaking digital transformation in several ways. One of the instances is that they combined a self-service kiosk and mobile ordering alternative in the restaurant to accelerate the ordering procedures (Team GRUBBRR, 2022). Moreover, McDonald’s has made advancements in automation and robots for operations such as beverage dispensing. The effort adds to the digital transformation way and boosts the operation and supply chain. By combining the AI platforms with menu and inventory systems, corporations such as McDonald’s can promote or withdraw offerings based on supply level, maximizing demands and removing shortages. This real-time data-led technique saves waste and assures the optimal supply chain. Also, it empowers individualized suggestions, uses universal distribution hubs, as well as effectively controls stock levels, particularly for newer or seasonal commodities (Lumen Spei, 2023).
[bookmark: _Toc157522072]Future policy and management options for dealing with this issue
The recommendations involve the following:


Aligning payment system with PMS of hotel
The hotel property management system was characterized as the system that made the hotel or group of hotels take care of the front-office functions, like booking reservations, guest check-in/checkout, room works, controlling room price, and billing. Hotel property management systems (PMS) handle areas of the hotel business’s operation, involving the delivery of outstanding guest experience. Alignment of the payment system with PMS makes hotel to leverage effectiveness and efficiency in the payment system of hotel. 



User-friendly platforms
The payment gateway in the hotel sector is the service that approves, processes, and handles online transactions between visitors and hotels. Payment gateway not only enables online transactions but also improves the complete business process. By offering highly secured and quick transaction procedures, leveraging the consumer’s experience, and facilitating universal reach, the payment gateway is the key element of digital commerce. Payment & settlement systems can be seen as procedures likely to aid the clearing and settlement of financial and other financial transactions (Jadon, 2021). Secure, inexpensive & accessible payment systems and services encourage development, keep financial constancy, as well as aid leverage financial inclusion. Making payments of payment use friendly, hotel can raise customer satisfaction and can make the hotel increase the profitability.
Training and development
The importance of training and development impacts the organisational culture through setting up the stress upon planning. Skill development can inspire organisational research and planning; it requires hotels to analyze recent staff and assess growth and development prospective internally, instead of recruiting. Training and development allow staff at the hotel to take care of operations of digital payment effectively and reduce the chance of failure and overlapping of transactions. This can make hotels have customer satisfaction and raise eth market share as well.
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The Research Paper concludes that by adopting digital development, hotel businesses may abbreviate processes, supply custom-made visitor experiences, enhance communication, as well as get essential information through data analytics. The mobile wallet allows quicker and more effective communication between visitors and staff. The strengths of theme comprise Ease of payments, better safety, and security. The downside of Digital payments and mobile wallets in the hotel business entails increasing dependency upon technology. The prospect for the hotel with the technology subject of Digital payments and mobile wallets comprises market expansion and the hazard of Digital payments and mobile wallets in hotels concerns data breaches. In the year 2022, mobile wallets drive for roughly half of worldwide e-commerce payment transactions. A specialized sector of the hotel industry is Food and drinks. Digital payments and mobile wallets have a big influence on the Food and drinks department in the hotel business. The purpose of food and beverage operations is to obtain the customer’s happiness. The recommendations entail Aligning payment system with PMS of hotel, User-friendly platform and training and growth.
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