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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a? - How quickly and easily does the website load?


	Answer: 
Acocks Green Bowl's website appears to be user-friendly and functional, as seen by the fact that they provide online booking choices for bowling sessions. Details regarding their amenities, such as 20 bowling lanes, computerised scoring, a snack bar and a licensed bar, are provided on the website. Additionally, they provide free parking and Wi-Fi to patrons.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Indeed, there are a number of subpages on the Acocks Green Bowling website, each with a distinct function to help potential clients navigate their offers. 
The navigation interface on the website is simple and easy to use. A navigation bar at the top provides access to key sections, including dropdown menus for "Leagues," "Bowling," and "Food & Drink." With distinct titles and calls to action, every page is made to be both educational and simple to use. Additionally, it seems to be mobile-responsive, which is important for visitors who view the website on smartphones or tablets because it adjusts nicely to various devices.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
Yes, potential clients can use the Acocks Green Bowling website to make a reservation. Users can reserve their favourite time and date using the website's bowling lane online booking feature. Customers can also make reservations over the phone at 0121 706 1669. The website's Just Bowling and Food & Drink sections are among the pages that provide the online booking option.



	Question 1d - What improvements could be made to the usability of the website?


	Answer:
Clear Menu Structure: To make information easier to locate, the menu should be divided into discrete sections (such as Bowling, Leagues, Food & Drink, and Contact). 
Consistent Branding: Need to make sure that Acocks Green Bowl's branding is reflected on the website to provide a consistent experience across all platforms and the website is completely responsive so it can adjust to different screen sizes with ease.
Clear Contact Information: Need to make sure that phone numbers and email addresses are readily available, along with other contact information.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Although the Acocks Green Bowling website has a simple and useful design, there are certain places where improvements may make it more aesthetically pleasing and easier to use, particularly on various devices.
Present Look: The website has a classic bowling alley look with striking visuals and a colour palette that complements its logo. Although this strategy fits with the venue's character, it could seem archaic in comparison to websites that are more recent.
Desktop Experience: The website's layout looks more roomy on larger displays, but the style Acocks Green Bowling website can provide both new and returning customers with a more contemporary, intuitive, and eye-catching experience by putting these enhancements into practice could still seem a little old.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: 
Colour, video, and photography are used on the Acocks Green Bowling website to improve user experience and communicate corporate identity. 
The website makes use of layout, colour, and imagery to produce a unified and intuitive user experience. Although the brand is well represented by the current design, adding video content could increase engagement even further and offer a more dynamic user experience.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There isn't a conversation option on the Acocks Green Bowling website at the moment. The main ways to reach customers with questions are:​
0121 706 1669 (phone)
agbowling@btconnect.com is the email. Greenbowling.co.uk/acocks
Although these channels work well for direct connection, an online chat function could improve customer service by offering prompt support during business hours.​
It is advised to contact them by phone or email if you need help or have special questions.



	Question 2d – How effective are the social media links on the website?


	Answer: 
There are no direct social media links on the bowling page of the Acocks Green Bowling website. Nonetheless, the website prompts users to "Like us on Facebook" in order to encourage them to connect on the social media platform. This implies that in order to interact with its community, the venue keeps up a Facebook presence.
 Include Social Media Links: To entice visitors to connect online, include a direct link from the website to their Facebook profile.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Through a well-designed website that concisely describes its offerings, Acocks Green Bowl successfully promotes its services to clients.With options for single games or hourly lane bookings, the "Just Bowling" area offers comprehensive pricing for both adults and youngsters. Customers may select the best choice for their group and budget thanks to this clarity.The several bowling leagues that are available for varying age groups and skill levels are described in the "Leagues" section. Additionally, it offers details about the Youth Bowling Club (YBC).


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer evaluations, which offer insights into recent experiences, are available on a number of internet platforms.​ Acocks Green Bowl has a 3.9-star rating based on 10 reviews, with customers praising the friendly staff and well-maintained facilities. Recent reviews from 2024 highlight positive experiences, though specific details are limited.
Out of 55 reviews, the venue has a 3.5-star rating including both positive and negative comments. There is need for improvement, as evidenced by recent reviews from 2020 that highlights problems including parking fees and unfriendly staff. Although the reviews are generally excellent, recent comments point out areas that could use improvement, especially in the areas of parking regulations and customer service.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Acocks Green Bowling uses a number of important aspects that improve the overall client experience to portray its service as superior. These amenities and features encourage prospective patrons to pick this location for their recreational and bowling needs. Because of these factors, I would suggest Acocks Green Bowling to friends and family, particularly if they are searching for an enjoyable, reasonably priced activity that is suitable for both adults and kids and offers the chance to savour food and beverages in a laid-back atmosphere. There is something for everyone among the range of offerings, which include leagues and events.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the website clearly displays the costs of its bowling services. Consumers can locate detailed pricing information easy and may quickly comprehend the cost of their experience and make well-informed selections.
By being open and honest about the prices up front, the business makes sure that prospective clients are prepared and can make appropriate travel arrangements. This degree of openness usually fosters confidence and lowers hurdles for potential new clients who might be reluctant to ask about costs before making a reservation. Nevertheless, enhancements in certain areas (such as the calibre of the food or modern equipment) could improve the whole experience and further support the existing pricing point.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. bowling alley Birmingham

	
	2. Acocks Green Bowling 

	
	3. Birmingham Bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
In the top ten search results for "Bowling Alley Birmingham," Acocks Green Bowling's and ‘’Birmingham Bowling’’ website is not found. Although Acocks Green Bowling provides a more conventional and neighbourhood-focused bowling experience, its website could not be as search engine optimised, which would result in a lower ranking in search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites are still quite important in today's UK industry. A well-designed website is a crucial indicator of client trust. It lends credibility, giving the company a trustworthy and professional appearance. Acocks Green Bowling's credibility is strengthened by having an intuitive website that makes it easy to use and presents important information in a consistent, expert manner, such as prices, contact information, and services offered.
A website is a central spot that can be visited at any time for information like business hours, location, services, and booking possibilities, even though social media is useful for engagement and interaction.
Websites remain an essential component of contemporary UK company, even in the face of the proliferation of social media and other online platforms. They offer ease, credibility, and a trustworthy platform for information and customer interaction. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Enhancing search engine optimisation (SEO) would be my one suggestion for improving the Acocks Green Bowling website. Specifically, I would concentrate on increasing the website's visibility in search results for pertinent keywords like "bowling alley Birmingham" or "family activities Birmingham."
Improved Online Presence:
Currently, the website does not appear in the top search results for well-known local search phrases like "bowling alley Birmingham." By optimising the website for search engines, the business may increase the likelihood that it will rank higher in search results. This would facilitate the website's discovery by potential customers searching for comparable services.
[bookmark: _GoBack]Search engines like Google are how modern consumers locate businesses. If business wants to attract more local clients, being more visible in search results would greatly boost their prospects of attracting a bigger audience.




Reference List 
	Nielsen, J., & Loranger, H. (2006). Prioritizing web usability. New Riders.
Krug, S. (2014). Don't make me think: A common sense approach to web usability (3rd ed.). New Riders.
Zeldman, J., & Marcotte, E. (2010). Designing with web standards (3rd ed.). New Riders.








