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Task 1 B
How the blog posts have been planned and developed
The planning of the blog post creation has been well thought and careful to the details. The aim of the blog posts is that they can be used for the purpose of marketing campaign by the brand. Therefore, the contents in the blog needed to be designed in a way that they include more information in a precise manner. Reader engagement is often lost when the blog posts are unnecessarily long and full of irrelevant talks. Therefore, I had to be careful when including information in these posts. It was challenging at first to structure these posts because each of the topics could be written with a huge amount of necessary information. Thus, selecting particular points for the posts were difficult. However, I was able to develop the posts with the aim of targeting maximum reader engagement as I considered the core information that my target audiences will be looking for and will find useful. All the information has been collected from the company’s official website and relevant fashion industry websites. Thus, the blog posts were planned and developed in a way that they can serve the marketing campaign purpose for River Island. These blog posts will be able to deliver the core brand messages to its audiences in a precise and clear manner, which would intrigue them to learn more about the company, and thus, creating potentials customers for the brand. 

