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Introduction
This report looks at Brightwave café and how the business operates. It will discuss how the café keeps existing customers to come back and how the café attracts new customers. The report will also look at the importance of customer service, marketing and how these can help the café become even more successful. It will identify some of the cafes strengths as well as areas where improvements can be made.
The café industry is very competitive, so businesses need to offer good quality food, drinks, friendly customer service and a welcoming happy experience. Most importantly understanding what customers want and expect for the café because it can help the business stay competitive and continue to grow. 
Brightwave café is a small business that needs to attract customers and provide a good experience to encourage them to return. Digital technology can help the café communicate with customers more easily, promote its products and make some every day tasks quicker. This report looks at different digital opportunities that Brightwave café could use to improve customer engagement and support the business.  

Digital Communication
The one useful digital tool for Brightwave café would be social media. Platforms such as Instagram and Facebook could be used to advertise new products, special offers and events. The café could also post pictures and videos of its food and drinks to attract customers, Social media would allow the business to communicate directly with customers by replying to comments and messages.
The café could also use email newsletters to keep customers informed about new menu items ,discounts and upcoming events. However, the café would need to makesure it follows data protection and direct marketing rules. The ICO explains that bsuinesses generally need consent before sending marketing emails unless exceptions apply. (ICO, 2026)

Digital Menus and Customer Service 
A digital menu could make it easier for customers to view the cafes food and drinks. This could be displayed on a website or through a QR code that’s customers could scan with their phones. Digital menus could also be updated when prices or products change.
Brightwave Café could also use automated responses to answer simple customer questions. For example, an automatic message could provide information about opening times, the menu or how to contact the café directly. This can save staff time and allow them to concentrate on customers inside the café. However more complicated questions or complaints should be handled by a member of staff. 

Using AI in the café 
Artificial intelligence would help Brightwave café create social media posts, email ideas and promotional content. For example, AI could produce and initial social media post advertising a new breakfast deal. The café could then edit the wording to make sure it matches the businesses tone and in factually correct.
AI could also help with customer feedback and identifying common complaints or popular products. However AI should not be relied on without human checks. The Information Commissioners Office highlights the importance of accuracy when organisations use AI (ICO, 2023)

Benefits and Possible Limitations 
Using digitak tools could help Brightwave café reach more people, communicate with customers faster and promote its products at a lower cost than some traditional forms of advertising. Digital systems could also save staff time by automating simple tasks.
There are also some limitation4s. Not every customer will want to use digital technology, so the café should also still offer traditional ways of communicating and ordering. Also there are privacy and security risks when the customer information is collected. The café should therefore make sure that customer data is handled responsibly and securely. 

Conclusion
Overall, digital technology could provide Brightwave café with several opportunities to improve customer engagement. Social media, email newsletters, digital menus and AI  could all support thr business when they are used correctly. However, technology should support rather than replace human customer service. By combining digital tools with staff interaction, Brightwave café could improve communication, save time and create a better experience for its customers.

Section 2: Ethical/ Professional Reflection
I used AI to help me generate an initial outline and ideas for the report. I did not use the information without checking it first. I reviewed the content and changed some of the wording so that it was easier to understand and suitable for Brightwave café. 
One  limitations I noticed that AI can provide information that may not always be completely accurate or suitable for specific businesses. This means that human judgement is still important. I checked information against reliable sources, including guidance from the information Commissioners Office, particularly when discussing AI, personal data and marketing. 
Responsible use of AI means using it as a support tool rather than allowing it to make decisions. A business should check AI generated information before using it with customers because mistakes could damage a businesses reputation.
Overall, I think that AI can save time and help a small business generate ideas, but the final decision should always be made by a person. Humas editing is important to make sure the content is accurate and reflects the business.
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