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Task 1
This concept map shows the relationship between creativity, value creation and improvement within the health and social care services. Creativity plays an important role in developing new and effective ways to respond to all complex needs. It will involve generating innotive ideas and adapting services to meet all diverse needs of individuals. This may include reflective practice; this is where professionals evaluate and improve their approach Aswell as promoting person-centred care. Creativity is not only about producing new ideas but about finding different ways of thinking to refine and apply apparat solutions effetely.
When creativity is used correctly, it then leads to value creation. Value creation focuses on improving the outcomes for service users by then enhancing their wellbeing, their safety and just overall quality of care they shall receive. It also makes sure that the resources are used efficiently and ethically. This approach doesn't just benefit the users but also their families their carers the staff and ant organisations that are involved. 
Also, value creation contributes to continuous improvement in the health and social care. Improving the service quality and delivery helps reduce inequalities and address any needs that are unmet, while also increasing help and engagement among the service users. It also supports the development of sustainable, evidence-based practice and will then strengthens the workforce.
As improvements are made there is a chance that new issues may arise, that will then require further creative thinking. Therefore, creativity value creation and improvement are close linked and essential for maintaining high quality responsive health and social care services.
Tim brown (2019)
Clayton Christensen et al. (2009)





Task 2
Self-reflection on the paperclip activity we had done in lesson, this reflection is based on using the graham Gibbs reflective cycle (1988) and expresses my own experience of me taking part in the group activity and using divergent thinking using paperclips i was given to by the teacher to show my creative thinking in class. 
During this activity i worked within a group of 5 of us, to then explore different ways we could creatively use the paperclips we were given, and what different ways the paperclips could be helpful, i decided to use my paperclips to then make a bracelet, i did this by linking the paperclips i had together in a circle, there was also many other thing you could make from paper clips when you start putting your mind to work and get creative. Creating this wearable item required me to think creatively and then consider how a simple object like a paper clip can be transformed into different objects, in the convergent thinking stage the group discussed al ideas and discussed which ones were the most effect and useful. My bracelet idea was considered for its practicality and simplicity, but also for its ability to be adapted to different users. At first i felt a little awkward and felt unsure about wanting to share my idea and what i had made, as it seemed very simple compared to some others that i seen, although as the discussion developed i started to feel more relaxed and comfortable that i still contributed to the activity with my group. One positive aspect of this activity is i was able to dig into my creativity and think around ways of how so many things can be done with something as simple as a paper clip, and to explore different ways and needs for them. My group worked well together and everyone was able to share their own ideas about what could be done with a paperclip for example there was many things and way that a paper clip could be useful including a person from my group made a person out of theirs and someone else made a knife and a pick, my bracelet was practical to make which was a strength I feel. 
However we have a time limit on this activity so i feel some took more time to understand so once they understood and found their inner creativity time was almost up, so additionally i wish i had contributed in the early stage of the assignment but im still happy with what i had made regardless and now understand more about how to be creative and explore this more without holding back at the beginning of the activity.This activity highlighted for me the importance of divergent and convergent thinking.
For divergent thinking this allowed for a different range of creative ideas to be used, while convergent thinking helped to identify the most realistic and most useful options. This is relevant in health and social care where professionals must think creatively to meet certain individual's needs, but for the two also make practical decisions about what will work best in real-life situations
The activity was important in developing my creative thinking and teamwork skills, it showed that creativity does not always have to be complex and that simple ideas can and are still very effective. I personally also recognised how important it is in sharing ideas as confidently as you can within your group. Now in my future groups i am going to aim to contribute more confidently from the beginning of the activity and share my ideas to the group with any hesitation. I was also continuing to develop my creative thinking skills and consider how i can applied these in health and social care practice to help improve outcomes for the service users. 
Skills care (2022)
Tim brown (2009)
[image: ]

Task 3 
Case study. The nhs app-a digital innovation in uk healthcare
The NHS app is a key example of innovation within the uk system. Introduced as a digital “front door” to services, it then allows patients to acessa range of healthcare features from their smartphones, includding things like booking appointments, ordering medication and viewing medical records when needed. This innovation shows how creativity and digital thinking have been used to modernise healthcare delivery.
Creativity played a major part in the development of the nhs app by reimagining how users interact with health care services. Usually, patient relied on phone calls or having to go into see the nhs professionals to make appointments and access their information. The app has transformed this process by using mobile technology to create a much better and convenient and user-centred system. Features like notifications, messages and digital appointment letters were made to improve communication and then reduce missed appointments, showing how innovative design can help solve practical healthcare challenges.
The implantation of the NHS app has created greater value for both patients and the healthcare system also, over 34 million people have registered to use the app, showing how widespread it has become. Patients have benefited from having increased control over their healthcare, as they can now quickly access test results manage referrals and receive updates without any delays.
This has improved their experience by making healthcare a lot more accessible efficient and personalised this NHS app has helped reduce pressure of the NHS services; by enabling self-serve Also ice options, it decreases the number of phone calls and tasks for staff
Therefor allowing healthcare professionals to focus more on patient care. It has also contributed to reducing missed appointments (DNA results) which improves efficiency and saves resources. Overall, the NHS app highlights how digital innovation and creativity can drive meaningful change in healthcare. By focusing on patient needs and using technology effectively, the initiative has improved service delivery, enhanced patient empowerment and supported sustainability of the NHS.
This case study shows the importance of innovation in addressing modern healthcare challenges and improving outcomes for service users. 
NHS england (2020)
The kings fund (2020)
Task 4
Mental health stigma in the UK
A significant current issue in health and social care is mental health stigma, which still continues to prevent users from reaching out for support, research shows that stigma is influenced by social attitudes, personal beliefs and structural barriers within the services.
Once study by williamson et al. (2029) examined stigma among UK military personnel and veterans. The research found that many avoid seeking help out due to the fear of being judged or being treated differently.
The concerns about the negative impacts on their career as well as a strong culture of self-reliance, discouraged people from going to the mental health services, the study also shows different types of stigma including negative feelings about themselfs, these forms of stigma work together to create barriers to care, meaning that even those who need support will chose not to go and find it.
Another study by Longman (2025) focused on young adults in the UK higher education and explored why mental health stigma still exists today. The findings suggest that stigma is maintained through cultural attitudes and peer perceptions, many students and young adults worry about how others will see them if they talk about their mental health issues, which leads them to silence and not talking about their issues to get support. This research also highlights that certain groups particularly male students and those from some cultural backgrounds are more affected by the stigma.
Although awareness of mental health has improved, the study found that institutional support and open conversations are still not strong enough to fully reduced stigma.
Both studies show that mental health stigma is caused by a combination of social pressure, cultural expectations and fear of discrimination. These factors reduce help-seeking behaviour and continue to impact access to care. Addressing stigma requires not only increased awareness but also changes in attitudes, support systems and service accessibility within the UK.
World health organization (2016)
Michael west et al. (2014)

Task 5 
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Task 6 
The NHS leadership framework, often referred to as the healthcare leadership model, explains the behaviours needed for effective leadership within health and social care settings. It is designed to help staff at all levels develop leadership skills, not just those in management roles. The framework is built around nine main areas, inspiring shared purpose, leading with care, evaluating information, connecting services, sharing the vision, engaging the team, holding to account, developing capability and influencing results. 
Each of these areas focuses on a different part of leadership. For example, leading with care, highlights the importance of kindness and supporting staff, while evaluating information focuses on making informed decisions using evidence. The framework also promotes teamwork by encouraging leaders to communicate clearly and involve others.
Overall though the model supports a culture where leaders are approachable, supportive and focus on improving patients' experiences.
It also helps organisations adapt to change and continue improving the quality of care that is provided. By following this framework healthcare professionals can build a stronger team and deliver more effective services (NHS leadership academy, 2013).
Engaging the team to encourage creativity  
One thing that is important for the framework is engaging the team, which is about making sure that staff feel included and listened to. A leader can use this by encouraging open communication and creating a safe space where team members feel open to sharing all their ideas.
For example, a leader might hold informal discussions or team meetings where everyone is then given a chance to speak. This can help staff feel valued and more willing to suggest new ways of working. When staff feel respected, they are then more than likely to think creatively and get involved in improving patient care.
Getting the team involved can also build trust and improve morale, which has a positive impact on performance. Staff that are involved in decision making often feel more motivated and responsible for outcomes. Research also shows that higher staff engagement is linked to better care quality within healthcare settings ( WEST ET AL., 2014).
References
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Task 7
While doing this module i feel like i have a better understanding of what creativity means within the health and social care sector. At the start i thought creativity was mainly about just coming up with new ideas, however i now feel like there is much more to it than just that, it's also about finding simple practical ways to improve services and solve everyday issues. I have also learned that value creation is not just about saving money but improving patient outcomes and experiences, this includes making more efficient accessible and person-centred. As i know see how important it is to listen to patients and staff to be able to find better ways of working together or as a team.
This module has thought me to open and be open minded and confident in sharing my ideas, i now understand that everyone regardless of their role can help contribute to make improvements when needed.
Moving forward i will aim to use creativity in my practice to better support better care and overall make a positive difference.
Skills for care (2022)
World health organization (2016)
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