Student Name: Joseph James Hamlyn Nash
P Number: 2306186
Programme of Study: Graphic Design
Module: ADAD4018 Ways of Thinking
Tasks in the order I received them:
Task One: Semiotic Analysis = 503 words
Task Two: Manifesto = 523 words
Task Three: Practice-based writing = 480words

Semiotic Analysis
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Semiotics serves as a vital mechanism for conveying meaning that extends beyond surface-level visuals. Defined as the study of signs, symbols, and their interpretation (Cobley, 2010), semiotics offers advertisers a powerful framework for shaping audience perception. A notable example is Fanta’s “Do we have to say more?” campaign, which employs a range of visual and cultural signifiers to construct its message. This essay will examine the semiotic strategies used in this advertisement, analysing how signs, symbols, and cultural codes work together to communicate meaning.
According to Saussure (1916), a sign consists of the signifier (the form of a word or image) and the signified (the concept it represents). In Fanta’s advertising, common signifiers include bold, saturated colours (especially orange), a refreshing splash, and a visual representation of fruit. These signifiers collectively signify concepts such as joy, vitality, refreshment, and invigoration. For example, the use of orange, the colour of its flagship flavour, not only denotes the drink’s citrus base but also connotes energy through its resemblance with the sun, a main source of energy for many living things, all of which reinforce a lively brand image.
Barthes (1972) expands on Saussure’s model by introducing the concept of myth, where cultural signs take on ideological meanings. In Fanta’s case, the myth constructed is that of an easy hydrated healthy lifestyle. Through recurring imagery of fresh oranges, water, and vibrant colours, Fanta is positioned as more than a beverage. This myth naturalises the idea that consuming Fanta enhances one's health. The ideological underpinning reflects a consumerist worldview where happiness is accessible through brand affiliation (Williamson, 1978).
A strong and coherent brand identity is fundamental to successful branding and marketing efforts. It shapes consumer perceptions, fosters trust, and enhances a brand’s ability to thrive in a competitive and constantly evolving marketplace. As Oswald (2012) suggests, branding enables businesses to influence how they are perceived by their audience. Elements such as typography, colour palettes, and imagery play a crucial role in guiding viewer interpretation and establishing a cohesive, memorable visual identity. Fanta have employed this extremely well, in this advertisement their brand logo is the smallest graphic displayed as the fresh, bubbly orange is naturally associated with Fanta. In addition to this, Fanta use their signature comic-style font as the title, creating a stronger brand identity and reinforcing the playfulness. 
In summary, Fanta’s “Do we have to say more?” campaign effectively demonstrates how semiotics can be used to communicate meaning beyond the literal. Through the strategic use of signifiers such as colour, imagery, and typography, the advertisement constructs associations with vitality, freshness, and enjoyment. Drawing on Saussure’s and Barthes’ theories, it also reveals how signs can convey ideological messages—positioning Fanta not just as a drink, but as part of a vibrant, healthy lifestyle. The brand’s subtle yet recognisable identity elements, such as its comic-style font and signature orange palette, reinforce this message. Ultimately, the campaign showcases how semiotic tools can shape consumer perception, creating emotional and cultural connections that strengthen brand identity and influence buying behaviour.
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Mini manifesto
1. Seek inspiration from your environment – Draw upon the richness of your surroundings—whether it be the lifestyle you lead, the music you listen to, or the broader cultural influences around you. Recognize that creativity is a reflection of the world we inhabit, and it is often through engaging with our environment that the most profound ideas emerge.

2. Exercise patience with yourself – Cultivate the understanding that meaningful growth is a gradual process. True accomplishment and mastery take time, and while it may be tempting to rush, the most rewarding outcomes often come to those who are willing to wait, persist, and evolve through their efforts.

3. Release the need for perfection – Acknowledge that perfection is an illusion, and in striving for it, we often hinder our ability to innovate and express ourselves freely. By relinquishing the compulsion to judge every detail, we open ourselves to the beauty of imperfection, allowing for authenticity and creative exploration without restraint.

4. Commit to continuous development – Understand that creative growth is an ongoing journey. Each experiment, each failure, and each success is part of a larger process of evolution. Never stop pushing boundaries, refining your approach, and seeking new ways to engage with your craft. In doing so, you ensure that your creative potential remains limitless.

5. Create work that brings you personal fulfillment – Strive not for external validation, but for the deep sense of pride and satisfaction that arises from knowing you have created something that resonates with your inner values. When your work reflects your true self, it transcends mere output and becomes a testament to your journey and growth as an individual.

6. Be open to constructive criticism – Embrace feedback as an essential tool for growth. While it may be difficult to accept critique, remember that it offers a perspective that can refine your work and elevate your capabilities. A true artist welcomes analysis as an opportunity for self-improvement and a means to deepen their understanding of both their craft and their audience.

7. Clearly articulate your ideas and process – Transparency is key in sharing your creative journey. By thoughtfully conveying not only the final product but also the thought processes and decisions behind it, you invite others to connect with your work on a deeper level. Clear communication fosters greater understanding and appreciation for the complexities involved in the creative process.

8. Embrace boundless creativity – Recognize that creativity knows no limits. There is an infinite array of possibilities waiting to be explored, and by continually seeking new ideas and perspectives, you allow yourself to transcend conventional thinking. Innovation arises from an openness to the unknown and the willingness to venture into uncharted territories of the imagination.

Manifesto

A belief is a personal conviction that an individual may hold to be true, even in the absence of supporting evidence. Because beliefs are inherently subjective, they are frequently influenced by emotions, personal experiences, and social contexts (Nilson, 2014). This essay will explore my own beliefs and examine their significance.
 
One belief I hold is the importance of drawing inspiration from my surrounding environment—whether natural, built, or socio-political. This belief encourages a state of presence, observation, and openness to the multitude of insights and possibilities embedded in the world around me. It serves as a reminder that inspiration is not rare or reserved for exceptional moments but rather is constantly accessible to those who actively seek it (Bergdoll et al., 2007). Being present involves cultivating mindfulness and attentiveness to the subtle details, patterns, and dynamics that emerge in everyday surroundings. From the intricate forms of nature to human-made environments and the shifting currents of political discourse, such awareness fosters fresh perspectives and creative thinking.

I aim to create work that is meaningful and purposeful, striving to engage in activities that hold personal significance and make a positive impact on both my life and the wider world. This principle drives me to find fulfilment and satisfaction by aligning my efforts with values and goals that resonate with my personal aspirations. Art created with intention allows viewers to either find comfort or be challenged by the ideas it conveys (Rollins, 2021). Creating art with purpose goes beyond visual appeal; it becomes a conscious effort to communicate ideas, emotions, and viewpoints. It is meant to provoke thought, question societal norms, and confront uncomfortable truths. Such work acts as a catalyst for introspection, stimulating critical thinking and encouraging audiences to engage with unconventional or thought-provoking ideas.

In the creative process, being transparent is essential for connecting with your audience. Clear communication helps others appreciate the effort and complexity involved in your work. By revealing the struggles and changes that shaped the final piece, you show the hard work behind the scenes. This makes people respect the process, not just the outcome. As Pink (2005) suggests, creativity is not just a quick idea but a thoughtful process that can be shared. Smith (2018) also emphasizes that being open about the creative journey builds trust with your audience, leading to a stronger connection.
By being transparent in your work, you encourage a deeper understanding and appreciation from others as well as yourself.
In conclusion, my beliefs should form the foundation of my creative practice by guiding how I find inspiration, to creating meaningful work, and sharing my process. Drawing from my environment encourages mindfulness and curiosity, while purposeful artmaking allows me to express ideas that matter. By being transparent about my creative journey, I invite others into my process, fostering connection and deeper engagement. These values shape my personal growth but also enhance how my work resonates with others. Ultimately, my beliefs drive me to create art that is thoughtful, impactful, and rooted in authenticity. By consciously embracing these beliefs, I navigate a path of awareness, responsibility, and meaningful contribution to both personal growth and the broader world.
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Practice based writing
The pieces I have chosen to reflect on are a series of digital illustrations that celebrate places I have personally visited—Gili Trawangan and locations around the Gower Peninsula such as Crawley Woods, Oxwich, and Penmaen. These works aim to visually record meaningful places through a combination of stylised realism and personal storytelling, highlighting the role of location and memory in shaping my creative practice.
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Series of work inspired by walking my dog around the Gower peninsular.

The Gower-based posters, featuring my family dog, Kiko, in each scene, draw directly from mindful walks and happy moments spent in nature. These compositions are simple but well considered; the dog becomes both a companion and a stand-in for the viewer, prompting empathy and a shared experience. This technique is inspired by the way Grayson Perry integrates personal narratives with universal symbols, particularly in his tapestry series The Vanity of Small Differences (Perry, 2012), where personal life becomes a framework for social commentary
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Graphic design of Gili Trawangan memory.
The Gili Trawangan piece was inspired by a snorkelling trip where I encountered sea turtles. This moment was so serene and memorable that it demanded to be translated into a visual form. I used vibrant colours and exaggerated, rounded typography to reflect the playful and dreamlike atmosphere of that experience. The use of bold yellow against turquoise water was a deliberate attempt to capture the warmth and energy of the island, influenced by David Hockney’s approach to colour and memory in works like A Bigger Splash (Tate, 2006). Hockney often emphasized emotional truth over visual accuracy, which gave me confidence to experiment with colour as a form of storytelling.
What makes these pieces especially personal is their rootedness in direct experience. I carried a sketchbook on some of these walks but mostly relied on mobile photography and memory. I then developed these references in Illustrator, using the pen tool and flat colour planes to simplify complex scenes into digestible, graphic visuals. This decision was influenced by the clarity and nostalgic tone of travel posters from the 20th century, such as those by Tom Purvis or Frank Newbould, where landscapes are not so much recorded as idealised.
Reflecting on this process, I realise these works operate as visual postcards—acts of remembering as much as representations. They are shaped by my desire to honour the emotional resonance of place, rather than its strict visual truth. This aligns with John Berger’s idea in Ways of Seeing (1972) that “every image embodies a way of seeing,” making these works not just pictures of places, but reflections of how I feel about them.
In conclusion, these posters allowed me to experiment with graphic storytelling grounded in personal geography. They reflect a broader tradition in art where surroundings and experience inform aesthetic choices but also mark a step in developing my own visual language—bold, personal, and emotionally rooted.
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