Contemporary issues 
Have social media platforms changed the way politicians, communicate with their constituents? If so, how and has this helped or harmed the political process? 

The following paper will examine and identify reasons to why the political process may have been harmed as a result of social media and the implications caused. A key focus point of this paper will include who is using social media in politics and how their input effects the process.
Social media has influenced the way politics is communicated within the country but also worldwide with the use of social media. As times approach a digital era the way communication is made between politicians and their constituents and politicians and other world leaders. The head of UK Government, the House of Commons has a social media platform to share political news and to communicate with the public. (House of Commons Media Relations Team,2021). The use of their social media varies, and journalists can contact a member of their team direct. This applies to other political parties like Labour or UKIP that can demonstrate their ideology and campaign with the constituents. 
Political parties use social media to do the following
· Persuade the public on their views or try to gain your vote for the parties cause. This has been expressed with promotional videos and in some case pictures of party leaders being involved with the public. 
· Mobilise this can be a used to gather supporters to political rallies
· Attack this is a method used challenge other political parties on their views. This approach can be considered modern day propaganda.
(Labour.org.uk,2021)
[bookmark: _Int_5NisvxwX]Another way politicians use social media is to reshare news articles or information with their constituents this can benefit the party by highlighting their parties success or involvement in the community for example.  This is often done by sharing news posts or images of political officials engaging with the public and constituents.
Although, the way politicians communicate with the public has changed because of social media supplying a rapid response to queries or statements it has also caused issues within the conduct of this form of communication between world leaders.  A recent example of this is the political conflict between Boris Johnson and Emmanuel Macron. Boris Johnson used social media to display a letter he had sent to Emmanuel which caused tension to rise because this was not viewed as appropriate conduct between world leaders. (BBC News,2021)
However, this is not the first occasion where world leaders have communicated via social media with significant outcomes reached. For a positive example President Trump arranged a meeting with North Korean leader Kin Jong Un at a demilitarized zone. This was seen at the time as a good move in the right direction. Can this be considered a positive as a result of social media with world leaders? (Lederman, J., 2021) 
Considering, President Trump has been a good example of a positive outcome with the use of social media he has additionally demonstrated the potential harms and dangers associated with politics being spread via social media. 
Anyone can create a social media account and post and interact with the content they wish but, this in the context of politics can be viewed as harmful. Figureheads such as world leaders or Government officials can also participate in creating social media accounts and can influence the public views on matters. Having political communications on social media can present its own backlashes. President Trump had shown this with his own social media accountants proving to be biased and, on several occasions, fake news. ( Ross, A. and Rivers, D, 2018)
A key factor to whether social media is harming the political process is to understand how public opinion is being influenced and what information are they exposed to. Politicians who have social media accounts within reason can subject their followers to whatever information they want to post. This is part of the reason why officials like Donald Trump are viewed as problematic as some of their posts hold little truth to them but still impacts society and those that follow them, including their beliefs. 
A reason the public can easily be influenced by forms of communication via social media is because media can construct a narrative or opinion on a matter and only broadcast or show that one viewpoint which does not present the option for the public to see other viewpoints and construct an opinion for themselves. (Static express, 2021)

In light of this, social media platforms like Twitter have incorporated a fact-checker software that will hide information that is confirmed fact-checked incorrect or if the information itself is misleading. The aim of this is to ensure users are not influenced by information that might shape an opinion or viewpoint that is not based on facts. (The Verge, 2021). 

Due to the nature of social media, it is widely used by the younger generation which has had an impact on politics in the UK. The age divide in voters has shifted with a rise of young voters in recent years. This could have resulted from the politics increasing online. Some political campaigns have targeted younger voters to try and boost their party or political agenda. (Bath.ac.uk,2021) As previously mentioned, fake or misleading news should continue to be regulated on social media especially if young voters are seeing political posts because they may be influenced to vote or shape a political opinion that is not fully understood or false. 

In conclusion, social media platforms have changed the way politicians communicate with their constituents but the determining factor to whether it is harmful or not is based on the information shared and the accuracy of the content. It is also the way information is presented to the public that can result in the content being harmful. A positive that remains unchanged by whether the information is accurate or not is the rise in young voters which has been lacking in voters until recently. Younger audiences showing political interest suggests that the future of politics has to remain accessible via social media and proves that the political process has furthermore been affected by social media. 
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