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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site loads quickly when I opened the cooking Academy website, The home page content popped up almost immediately for me. In general, websites that load in under 2-3 seconds are considered good, especially on desktop. The cooking Academy appears quite responsive, making for a smooth user experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website for cooking Academy contains many subpages. There are separate pages for different kinds of classes (e.g. Asian, European, skills-based, health-focused), corporate/team-building events, wellness/ workplace programmes, a shop, a blog, gift vouchers, and general info like “About Us”, “Contact”, testimonials, etc.
A prospective customer navigates these via a clearly structure menu or directory: from the homepage classes and services are grouped into categories (e.g. “Cookery Classes", "Wellness in the workplace”, “Cooking Events”, “Shop", "Blog”). By clicking on a category, the customer is taken to a page listening relevant sub-options; each sub-option leads to its own page with full details (e.g. class description, booking info).


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking via the website of The Cooking Academy. On each class page (for example “Beginners Cookery Class”, “One-to-One Cookery Class”.) There is a “More Info + Booking” or “Buy Open Voucher / Booking” option.
Also, the site`s FAQs confirm you can buy cookery-class vouchers online – these vouchers can then be redeemed for class. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could be more usable with a few improvements:
Simplify navigation-reduce the number of top-level menu items, use clear, descriptive labels, and group related pages logically, so users find what they want in few clicks.
Add “breadcrumb navigation” so visitors always know their place and can easily back-track when exploring subpages.
Improve content readability-consistent fonts, sufficient contrast and whitespace help make pages easier to scan and digest.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:  The webpage looks quite pleasant and professional, with good use of images and a clean layout that makes the content easy to follow. It feels organised and visually appealing, especially on a computer where the design has more space to spread out. On a mobile phone, the appearance can change because everything must fit into a smaller screen. This might mean menus collapse into icons, text becomes shorter, and users scroll more, which slightly alters the overall experience.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses imagery quiet effectively by featuring photos of food, cooking classes and people taking part, which helps show what the experience is like and makes the site more engaging. The colour scheme is simple and professional, using neutral and warm tones that fit the cooking theme. Video, if used, could help demonstrate techniques or promote classes, but imagery seems to be the focus. Overall, visuals are used to create interest and support the website`s purpose.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No – The Cookingacademy.co.uk does not have an online chat tool built into the site for live help. I looked through the contact and booking pages, and the site only shows email, phone, and enquire forms (e.g., a general enquiry form) rather than a chat widget you can click to talk in real time.

	Question 2d – How effective are the social media links on the website?


	Answer: The cooking Academy includes social media links on its blogs pages, encouraging visitors to follow them on platforms like YouTube, Instagram, Facebook, and Twitter, which helps customers stay updated and engaged. However, the links are not consistently visible across all pages, which may reduce effective they are for directing users to their social platforms. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the cooking Academy are clearly laid out on their website through distinct categories like “Cookery Classes”, “Private Classes”, “Corporate & Team-Building Events,” Chef Tutoring,” Wellness in the Workplace”, and “Gift Vouchers”.
Each category includes descriptions explaining what you get – for example, in cookery classes you get hands on cooking at your own station, with ingredients and equipment provided.
They also list a wide variety of cuisines (Indian, Thai, Italian, Japanese, nutritional & health focused classes) and class types (beginner classes, full day intensive causes, bespoke private lessons, online or in person group events).


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The cooking Academy makes customer reviews available in a few ways:
They publish a “Testimonials” page on their website, with quotes from clients describing their cooking-classes and corporate events.
They also list feedback on Trustpilot where a few independent customers have left reviews about their experience.
As for how up to date the reviews are: yes – the Trustpilot reviews include entries from 2025 (e.g. January 2025), showing recent customer feedback.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service from The Cooking Academy is presented as high quality because:
Their classes are hands-on and taught by expert chefs, nutritionists and food scientists.
Groups are kept small max 8 participants so giving an opportunity to each student to have a personal attention and cook at their own station.
Participants consistently report positive experiences: reviews and testimonials note good organisation, helpful instruction, and enjoyable atmosphere.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes – the price on The Cooking Academy is made clear on their website. Their “Classes” page shows pricing, e.g. half-day classes at £125 and full-day classes at £199.
Yes – in my view the prices do reflect the quality of service given the small classes sizes, hands-on instruction, fresh ingredients, and variety of classes offered, the cost seems reasonable and fair you get.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking

	
	2.Classes

	
	3. Uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: To be honesty the answer is NO, even I try to search on google using these 3 words together it's still not appearing to the first 10 websites at the first page on google.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the website still has relevance in modern Uk business because it shows a real company offering practical and current services like cookery classes, team-building events, wellness workshops, corporate nutrition programmes and gift vouchers – all things people and companies still want today. The online presence helps customers find and book these services easily, which is important in today`s digital market.
In simple terms: it stays relevant because it clearly markets active services that people use now and helps them to find and book those services online.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend improving the website by making the homepage layout simpler and more modern. Now there is quite a lot of information on the screen, which can feel a bit busy. A cleaner design with clearer sections would make it easier for visitors to quickly see what courses are available and hoe to book. I suggested this because a more user-friendly homepage can help attract more customers and keep people on the site longer.
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