	
	
	



	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2510294
	Student Name
	MARIO ALBERTO GHEORGHE

	

	Website Chosen 
	Yoga reading

	Insert hyperlink to website
	Yoga reading

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
As soon I have click on the link, the page has opened fast,in less that 2 seconds which is 
A good experience because according to website analysis provided by Browserstack (2025)” Statistics indicate that 40% of visitors will leave a website if it takes longer than 3 seconds to load”. So in this case this case, as the website loads this fast, the business is likely to get more clients.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 




	

Answer: yes, the page contains 8 sub-pages. These are: Timetable, classes, events, courses, pricing and memberships, on-demand library, osteopathy, shop. Plus, invidual class and event pages. Users navigate via the top menu, homepage, and footer links. (booking and purchases link directly to shop and booking page).






	



Questionon 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, the customer can make a booking via the webpage online. This can be done by following the next steps: Go to yogareading.co.uk, click “Book Now,” choose your class or pass, select date and time, log in, or create an account, then pay securely online. You’ll receive confirmation by email and can manage bookings through your account.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Improve homepage clarity, reduce visual clutter, enhance mobile speed, and simplify booking flow. Add calendar-style class view, highlight pricing earlier, and ensure smoother navigation. These tweaks would elevate user experience without changing the site’s core strengths.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a
 mobile phone versus a computer? 


	Answer: The Yoga Reading website has a calm and welcoming design, with soft colors and clear imagery that reflect its wellness focus. On desktop, the layout feels spacious and easy to navigate. On mobile, some elements appear condensed or slightly cluttered, which may affect readability and ease of booking. Overall, the site is visually pleasant, but optimizing mobile responsiveness and simplifying the interface could enhance the experience across devices.




	[bookmark: _Int_ELxk0TlW]Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The Yoga Reading website uses calming imagery of yoga poses and studio spaces to reflect its peaceful atmosphere. It relies mainly on photos rather than video. The colour palette features soft tones like white, grey, and muted green, creating a serene and welcoming feel. These visual elements support the brand’s identity and help users feel relaxed and engaged while browsing. However, more dynamic content like video could enhance storytelling and immersion.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The Yoga Reading website does not currently incorporate an online chat tool. While traditional contact methods such as email and telephone are available, the absence of a real-time communication feature may hinder immediate user engagement. Integrating a live chat function could significantly enhance the site's interactivity, facilitating prompt responses to inquiries and improving overall user experience. This addition may also contribute to increased customer satisfaction and conversion rates by streamlining access to essential service information.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The Yoga Reading website does not visibly incorporate social media links, which may limit its capacity to engage users across external platforms. The absence of such integrations restricts opportunities for broader outreach, community interaction, and brand visibility. In contemporary digital environments, social media serves as a vital conduit for real-time communication and promotional activity. Therefore, embedding active social media links could enhance user engagement, foster trust, and support the dissemination of timely updates and service-related content.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	[bookmark: _Int_jyMYZ5Nn]Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by Yoga Reading are clearly communicated through a well-structured website that includes dedicated pages for class descriptions, pricing, schedules, and booking options. Each service is outlined with relevant details, such as class type, duration, and intended audience. The navigation is intuitive, allowing users to easily access information. Additionally, contact details are provided for further inquiries, ensuring transparency and accessibility in service presentation.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews on the Yoga Reading website are presented within a dedicated Testimonials page. However, they appear as static, curated excerpts without visible timestamps, which complicates assessment of their currency. While these endorsements contribute to perceived credibility, the absence of dates, interactive submission mechanisms, or links to third-party platforms limits transparency and dynamism. To enhance trustworthiness and relevance, embedding dated testimonials, enabling direct submissions, or integrating live feeds from reputable review services is advisable.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality through clear, professional site content detailing diverse class types, structured membership options, an extensive on-demand library, and specialist offerings such as Ashtanga programmes and osteopathy-linked discounts. Regular workshops with visiting international teachers, transparent pricing, and curated testimonials further signal credibility. I would use or recommend Yoga Reading for its comprehensive class range, flexible membership choices, expert-led instruction, accessible online resources, and evident commitment to both technical skills and wellbeing. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The Yoga Reading website presents clear, itemised pricing across passes, drop‑in rates, and memberships, including specific figures for intro passes, drop‑in (studio and online), class packs, and monthly memberships. Examples include a studio drop‑in at £16 and an online drop‑in at £10. The transparent structure and varied options align with the professional offerings described, indicating that prices reasonably reflect the service quality and breadth of provisio

	

	Question 4a - What three words would you type into Google to find this type of service? 
	1. yoga classes Reading

	
	2. vinyasa yoga near me

	
	3. yoga studio Carmarthen

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes,The Yoga Reading website consistently appears within the first page of Google results for relevant queries, with the homepage and principal pages such as timetable, courses, and pricing ranking among the top ten. This visibility indicates effective search optimisation for local and service-specific terms. Such placement enhances discoverability for prospective clients, supports organic traffic acquisition, and reinforces credibility. Consequently, the site is likely to attract informed enquiries and generate conversions from users actively seeking yoga classes in the area.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant for modern UK businesses. Despite the rise of social media, a website provides a central, professional hub for information, branding, and customer engagement. It enhances credibility, supports search engine visibility, and allows full control over content and user experience. For local and small businesses, such as Yoga Reading, a website enables online bookings, showcases services, and builds trust through consistent presentation. Unlike social platforms, which depend on algorithms and trends, websites offer long-term stability and ownership of digital presence, making them essential for sustainable business growth and customer relationships.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a more dynamic and interactive customer review section. Currently, the testimonials on the Yoga Reading website are static and undated, which limits their credibility and freshness. By integrating a live review feed from trusted platforms such as Google or Facebook, or by allowing visitors to submit reviews directly on the site, the business could enhance transparency and engagement. This improvement would help potential clients trust the authenticity of feedback, demonstrate ongoing customer satisfaction, and make the website feel more active and community-oriented , all of which can positively influence booking decisions and strengthen the company’s online reputation.
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