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Social Media Strategy.  


Strategy Plan. 
Niche market for this strategy plan is retail and sport tourism as those are both very different but popular there’s a demand to see both on social media. The posts will have to differ as one will need action shots of sports and the other photos/videos of shopping centres/shops. Both will require some sort of a recommendation/description of what goes on. Platforms used to put forward a unique selling point will be Instagram, Facebook and LinkedIn. By using Instagram, it gives the opportunity to tag people/places, use hashtags/stories to reach a wide audience in a light and interesting way. Instagram has also become extremely popular and influential in the past couple of years. The disadvantage would be that people have to be following you to see the posts.  Facebook is a good platform to use for the unique selling point as it’s used by many people but also businesses. It’s great for advertising, tagging, checking in and using stories. Again, the disadvantage is that someone would need to follow you/have you as a friend to see the posts. And finally, LinkedIn will also be used to help with the unique selling point. It’s a very professional social media platform used by different businesses, employees, schools or individuals representing different businesses in different sectors. It’ll help to share a professional side of the trip mainly aimed for young people, sport tourism or businesses that would like to cooperate such as hotels that would be used. Disadvantage of using LinkedIn is that it’s still new so not many young people have it. Due to change of venue because of the Coronavirus the trip will take place in North Wales, Liverpool and Manchester. Those places have been picked to focus the niche market and advertisement on. I estimate that it’ll take about ten minutes to receive a reaction depending on time of day, also my chosen platforms don’t show posts in a chronological order so it may get to different audience at different times. 


	Aims
	Objectives

	To interest the niche market
	Have interesting images and videos.
Interesting and exciting wording included in the posts.

	Reach a further audience. 
	Tag people in posts, add locations, use hashtags to gain more followers and reactions to the posts. 

	Gain interactions from posts. 
	Use interesting, exciting and intriguing wording.
Use correct photos and hashtags for the niche market. 

	Use appropriate hashtags to gain interaction and interest. 
	#tourismontour
#tourismontour2020
#responsibletourism
and # relevant to sports and retail tourism depending on the post. 

	To gain comments on posts from a variety of cultures.
	Add the posts in more than one language.




