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The purpose of this report is critically to examine and determine the content of the presented information in infographic: “COVID – 19 Accelerating Print Industry Transformation”. The report analyses the charts in several aspects, evaluates the presented approach and identifies the overall design. Determined weaknesses have been corrected using appropriate methods and standards aimed to improve the design.
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“Infographic” is a combination of “information” and “graphic. That is a way of representing information using visual cues – image, diagram, visualising data, statistics, as well as communication with this information. It assists people to understand and investigate the information rapidly and efficiently, and to make more informed decisions based on that data [1] [2]. Global Data Visualisation Market Report 2019 present that data visualisation helps in better decision making [3].
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The infographic is lean, is not dynamic, few colours are used, and the message could not touch emotionally the reader.
· Examination of the message.
Title missing, it takes time to clear the picture of the represented data. That confusing and leads to loss of interest. The topic in Chart 1 is clear but in Charts 2, 3, 4, 5 and 6 is difficult to understand the purpose. That gives problematic reading. The message should communicate with the information but that is absent and therefore there is lack of visual perception [1].
· Examination of the color.
The selected colours are soft, do not fit the subject and the reader could not make a difference. The title’s colour stands out but in subtitles is very pale and it burdens [1] [4]. 
· Examination of the text.
The titles text is a good size, it is readable, but the rest of the text is very small. There are used different colours and that distracted the attention. In Charts 1 and 2 the text is long. The selected font and style are good [1].   
· Examination of the graphs and charts.
Is difficult to read and understand all charts. There is no indication for time – which year(s), month(s) are the specified data.  
Chart 1 is suitable; Chart 7 is not. Both graphs do not meet the standards - inappropriate colours of the different pieces, and location of the data in the Pie [1]. Funnel chart for No7 is preferred to visualise progressive stages [6].
Chart 2 confusing. Part-To-Whole is more appropriate [6] [11].
Chart 3 is almost impossible to understand. Pie to Pie preferably [11].
Chart 4 will be better vertical as the title is [6] [11]. 
The data in Chart 5 required horizontal bars [6 [11]]. 
Chart 6 is suitable, but no basic standards are used [6].
· Examination of the graphics.
No3 looks as hiding information, strains visually and mentally [9]. The information is not clear, and it is hard to understand the meaning. No1 and 7 prevents the viewer to see and understand right the presented data and that raise ethical issues [5]. The overall design is bad, there is different colours of the text, basic requirements are not included and not responding the standards [1] . 
· Examination of the cognition.
That form infographic burdens the memory and perception of the viewer. In this case that is not appropriate mental model for transmitted information [6] [9]. 
· Improvements*.
Message: Unique, clearly, and effective message to represent data is crucial. Its contents should stand out, be dynamic, interesting, and simulating visually. The visual elements must match the message. Infographic's title related to the contents, short and clear titles on charts make a big difference for quick understanding of information [1] [6]. 
· Please note that all improvements are presented in the attached graphics in Appendix. 
Colors: The color is a very powerful tool because it can tell you a story, gives a strong message, and make a difference which the reader could see. The colors greatly influence how people identify and interpret sensory information [4]. In “Visual display of quantitative data” E. Tufte introduced the concept of “data-ink-ratio”, wherein - the ink used to display data should be high, for everything else reduced to a minimum [6]. The good practice shows: 
· use dark colors for an accent, highlighting data and point the viewer to the main messages.
· use natural for everything else. 
Care must be taken - colours everywhere disorient people’s attention [6].
Text: The idea of the infographic is to use as little text as possible. It should to correspondent with the charts, the overall vision, and to be reliable. Data visualisation requires clear, short, and readable text otherwise the presented charts waste meaning [1].
Graph and charts: The graphics are a relationship between the values and gives clear idea of the information presented. The choice of the right type is very important and depends on what is the message. There are basic standards for different types of charts [1] [6] [7] [10]. 
Chart 1 – Pie chart requires the largest section to be at the top and goes clockwise. The second largest in the same way but counter - clockwise. All others below. The logic is that the viewer read from the top to the bottom. Dark colour is used for the largest piece of the pie [1]. 
Chart 3 – used Pie to Pie represent clearer the data. The combine data are explaining in a subsidiary pie and that prevent the mental load and ethical issues [5] [8].
Chart 5 – the best to present comparison is Bar chart and to compare the height of something by using columns. The direction of the columns is from left to right because the reader feels more comfortable [6].
Chart 7 – more than five pieces in Pie chart may make it difficult for the reader. It rises ethical issues with these two pairs of pie pieces with similar colours [1] [6] [5]. The Funnel represent clear the data and the viewer understand the message. Prevent the mental load as well. 
Graphics: It is necessary for the graphics to answer the questions: What? Who? Where? How? Why? to contain and convey accurate, clear, and fair information. They need to be understood, not misleading and confusing, which makes it unethical, as there is a close relationship between how the data presented is used for decision making [5].
Cognition: The human brain process visual data faster than text. The eyes see and the mind interacts with great precision without any dynamic load. That is spontaneous and proceed wherever the eyes are pointed. All visual representations contain that and presenting them correctly for the transmission of information is the key to visual communication [1] [8].
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In the world of information is very difficult to gain and hold people’s attention long enough to share a message with them. Communication through graphs where the data are the message is the main goal of data visualisation. Following the standards and right design leads to success in this challenging task. 
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COVID – 19 ACCELERATING PRINT INDUSTRY TRANSFORMATION
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