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SMART BAG

SPOOKY

NEW BRAND DEVELOPMENT

Samsung will include spooky Smart Bags:

Automatic device charging
GPS tracking

Smart storage
management

Security alerts via mobile

app

Kotler et al., 2022)
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SEGMENTATION

Targeted segments:
1.Urban Professionals- Age 25-40, need portable tech
solutions for commuting( Kotler et al.,2022)
2.Students & Young Adults- Age 18-24, value style and
tech integration(Jobber & Ellis - Chadwick,2021).
3.Travelers & Digital Nomads - Require smart security
and convenience features(Statista,2025)

CONCLUSION

Smart Bag Spooky blends Samsung
innovation with lifestyle mobility to deliver
a high-tech, secure, stylish,travel - friendly

smart bag designed for the modern smart
life (Grant, 2021)

ALIGNING WITH
CUSTOMER TRENDS

Smart Bag Spooky meets evolving consumer

preference by : e
Growth of Mobile/ remote work ( Statista,2025) & @
Demand for smart lifestyle accessories ( Kotler

&Keller,2025) @ & 3
* Growing interest in travel & digital mobility (

Jobber & Eills-Chadwick,2021) O o
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« Preference for secure, connected devices (
Jobber & Eills-Chadwick,2021)

MARKETING MIX

1. Product Strategy
« Premium materials + tech integration
« Customisable smart compartments
« App-based notifications & tracking

2. Promotion Strategy
« Social media campaigns ( Instagram,
TikTok, LinkedIn)
« Influencer partnerships
« Live demos in Samsung stores
( Jobber & Ellis-Chadwick,2021)
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