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Assessment 1 
PART 1:







1. 
THE MAIN IDEA OF THE WHOLE TEXT IS HOW SOCIAL MEDIA HAS PLAYED A BIG ROLE IN BUSINESSES. TIKTOK AND INSTAGRAM HELPS FOR THE UP GROWTH OF SMALL BUSINESSES. IT POPULARISED THEIR BUSINESSES


2. THE KEY POINT IS THE SOCIAL MEDIA HELP THE SMALL BUSINESSES AND HOW IT GOES VIRAL, ATTRACTING MORE CUSTOMERS AND SEEING SALES GOES UP RAPIDLY. 

3.  SOCIAL MEDIA IS THE KEY POINT, HOW IT CAN INFLUENCE THE CUSTOMERS TO THE EXTEND OF TRAVELLING 3 HOURS. SPECIFIC EXAMPLE IS HONYWOOD SANDWICH -MURAT MUTLU

4.                                                              
LITTLE LOVES PAMPERS BUS HAD 45 MILLION VIEWS IN JUST ONE YEAR. IT PRONOUCED HOW SOCIAL MEDIA HELPS BUSINESSES ESPECIALLY SMALL BUSINESSES.



REFLECTION:

5. NONE, I DIDN’T FIND ANY DIFFICUTY IN THIS TASK IN THE SENSE THAT THE LECTURERS ARE DOING GREAT WORK. ATTENDING TO US 1 TO 1, HELPING US IN UNDERSTANDING WHAT IS ALL ABOUT.                                                                                                                     



6. THE LECTURERS ARE HELPING US IN UNDERSTANDING AND I AM APPLYING IT, REFECTING WHAT I LEARNED IN THE CLASS TO MY DAILY ACTIVITIES AND ALSO APPLYING IT TO MY ON-GOING BUSINESS, ESPECIALLY IN THE AREA OF ADVERTISING ONLINE. THIS HAS HELPED ME UNDERSTAND THE IMPORTANCE OF SOCIAL MEDIA, EG, TIKTOK, INSTAGRAM.  
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