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Executive Summary


FuelHaus is a mobile food enterprise specialising in high‑protein, health‑focused meals delivered through a fully equipped mobile food truck. The business operates within the street‑food and healthy‑eating sector, responding to increasing consumer demand for convenient, nutritious, and fitness aligned meal options. As a mobile unit, FuelHaus benefits from operational flexibility, enabling the business to position itself strategically in high traffic areas such as gym districts, university campuses, business centres, and community events across Birmingham.

FuelHaus will collaborate with high‑footfall gyms in Birmingham to access fitness‑focused consumers who value high‑protein nutrition. Target gyms include PureGym, The Gym Group, and the University of Birmingham Sport & Fitness, as they all have strong member demographics, accessible locations, and alignment with FuelHaus’s performance‑driven brand.

Partnership activities will include member discounts, post‑workout food truck service, co‑branded social media content on Instagram and TikTok, nutrition workshops, and sponsored fitness challenges. These collaborations boost gym member experience during which providing FuelHaus with consistent footfall, increasing brand visibility, and a direct link to its core target market.

This strategy is cost‑effective, scalable, and supports FuelHaus’s long‑term growth by affiliating the brand within Birmingham’s fitness community.



Table of Contents

OVERVIEW OF THE BUSINESS	3
1.	What the Business Is	3
2.	What the Business Is Offering	4
3.	Legal Format	5
4.	Management Structure	7
5. Environmental Sustainability and Community Support	8
MARKET RESEARCH	9
1.	PESTEL Analysis	9
2.	Competition Analysis	11
MARKETING COMMUNICATIONS	14
1. Brand Positioning	14
2. Digital Marketing Strategy	14
3. Community Engagement	16
4. Sustainability Messaging	17
FINANCIALS	18
1.Funding Requirements	18
2. Startup Expenses (First Month)	19
CONCLUSION	23
1. Unique Selliing proposition	23
2. Critical explanation of why this is a good entrepreneurial idea	24
REFERENCE LISTS	25
GLOSSARY	27



[bookmark: _Toc243395264]Overview of the business 
1. [bookmark: _Toc243395265]What the Business Is

FuelHaus is a protein‑focused mobile food truck that provides convenient, nutritious, high‑protein meals for consumers pursuing a healthy lifestyle. Its mobility enables the business to operate across multiple locations in Birmingham, including gym districts, university campuses, and community events. The concept integrates the accessibility and flexibility of street‑food vendors with the nutritional value of organic, locally sourced whole foods, positioning FuelHaus as a modern alternative to traditional fast‑food trucks by offering meals that actively support wellbeing. Although FuelHaus operates within the broader street‑food sector, it differentiates itself from conventional food trucks, typically associated with fast food and sweet treats, by responding to growing consumer demand for protein‑rich diets and aligning with current market trends centred on fitness‑oriented living.

Statista (2024) reported that the UK street‑food sector continues to expand, driven by accessibility and affordability. It indicates consumer demand and market space for FuelHaus in the food truck industry.

[image: Woman working at food truck selling bread]
Stock image
2. [bookmark: _Toc243395266]What the Business Is Offering

FuelHaus prepares all meals fresh and offers additional options tailored to low‑carbohydrate, vegan, and gluten‑free dietary requirements. The business prioritises nutritional transparency by clearly displaying protein content and calorie information, enabling customers to make informed choices and align their selections with individual macro goals. Its menu is built around high‑protein dishes formulated to support muscle recovery, sustained energy, and balanced daily nutrition. The offering includes:

· Protein bowls (chicken, tofu, beef, tuna) for customers wanting a quick, balanced lunch.
· Organic Protein smoothies and shakes (from raw milk directly sourced from the farm).
· Organic soup of the day (will vary as the produce will be sourced organically from the farm - seasonal).

According to Mintel (2023), high‑protein product demands are increasing in response to rising consumer interest in nutrition for health and wellness.

[image: The image shows a colorful, nutritious breakfast plate featuring a perfectly cooked egg, smoked salmon, a variety of fresh fruits, vegetables, and a slice of whole wheat bread.

AI-generated content may be incorrect.]
Image(s) taken and owned by Shohor Banu.
3. [bookmark: _Toc243395267]Legal Format

FuelHaus will operate as a Private Limited Company (Ltd), providing limited liability protection, enhancing credibility with suppliers and investors, and supporting long‑term growth. Registering FuelHaus Ltd with Companies House also allows the business to market itself professionally, benefit from tax efficiency, and create a scalable formation suitable for future franchising.[footnoteRef:1] [1:  Brand name FuelHaus LTD is available to register at Companies House - GOV.UK. (See screenshot above). Also see PESTEL Legal factors.
] 


[image: The image displays a search results page for FUEL HAUS LTD, showing two dissolved company entries with addresses and dissolution dates.

AI-generated content may be incorrect.]




FuelHaus will use the ® symbol once its trademark is officially registered, as using an unregistered mark is a criminal offence under the Trade Marks Act 1994. Securing a registered trademark provides legal protection, increases brand credibility, prevents imitation, ensures compliance and brand visibility, and secures the trust of the consumer market.

[image: ][footnoteRef:2] [2:  Canva, Inc. (2025) was used to design the FuelHaus logo.
] 
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4. [bookmark: _Toc243395268]Management Structure

FuelHaus will operate as a small owner‑managed enterprise, with the founder acting as Managing Director. The initial team formation will include: 




This lean structure lowers labour costs while maintaining proficiency, and the mobility of the food truck additionally reduces overheads and enables variable, strategically targeted operations for FuelHaus, which wants to proceed as a Private Limited Company. 

Johnson, Whittington and Scholes (2020, p. 3) state that “strategy is the long‑term direction of an organisation”.





[bookmark: _Toc243395269]5. Environmental Sustainability and Community Support

FuelHaus incorporates sustainability and community support to meet investor expectations while building a strong Birmingham‑based supply chain through local food suppliers, eco‑friendly packaging providers, and regional sustainability partners. FuelHaus will implement: 

	Biodegradable and compostable packaging. [footnoteRef:3] [3:  See Environmental Factors on the Pestel analysis table.] 


	Reusable container scheme (offering discounts for customers who bring their own boxes).

	Local sourcing (vegetables, fruits, protein and milk to reduce carbon emissions and support local suppliers/farmers).[footnoteRef:4] [4:  See Economic Factors on the Pestel analysis table.] 


	Community employment (hiring local young people).

	Food‑waste reduction (including discounted end‑of‑day bowls and donating vegetable scraps for composting back to local suppliers/farmers).



WRAP highlights that reducing food waste is increasingly crucial, stating that “the ethical, environmental and economic case for reducing food waste has become ever more critical” (WRAP, 2022).

[image: ]

[bookmark: _Toc243395270]Market Research
1. [bookmark: _Toc243395271]PESTEL Analysis

According to Johnson, Whittington, and Scholes (2020), a PESTEL analysis helps review the external factors influencing a business such as FuelHaus and identifies aspects that may affect its operations, allowing strategic decision-making.

	PESTEL Factor
	Impact on FuelHaus

	Political
	UK food businesses must comply with Food Standards Agency (FSA, 2024) regulations. Local councils control street‑trading licences, influencing where FuelHaus can operate (Birmingham City Council). Government support for small businesses and sustainability initiatives benefits FuelHaus, particularly as the business incorporates environmentally responsible practices (biodegradable packaging).



	Economic
	The UK’s rising living costs influence consumer spending behaviour; however, the demand for affordable yet nutritious meals has surged. The food truck model reduces overheads compared to restaurants, improving FuelHaus’s financial resilience. Local sourcing can reduce transportation costs and support regional suppliers. CBI (2022) indicates local sourcing strengthens regional economies and reduces supply chain emissions.



	Social
	Current social trends facilitate FuelHaus’s value proposition, as consumers' interest in healthier eating habits, fitness culture, and protein‑focused, nutrient-dense diets is on the rise. Social media food culture enhances FuelHaus’s visibility, attracting customer engagement.
Protein and fibre‑rich foods have seen “considerable growth” in the UK, with protein up 9.6% (NielsenIQ, 2026).



	Technological
	FuelHaus will use Digital tools such as mobile payments, QR‑code menus, and social media marketing, enhancing customer experience and brand reach.
"Technological factors, such as innovation, automation, and digital transformation, play a crucial role in influencing business efficiency and competitiveness". (Belsare, 2025).



	Environmental
	FuelHaus’s biodegradable packaging, reusable container scheme, and local sourcing align with rising consumer concern for sustainability. Waste reduction processes such as discounted end‑of‑day bowls and a composting scrap scheme support environmental positioning.

According to DEFRA, the 2023 regulations highlight accountability within industry, stating that they “require businesses to adopt practices that prevent pollution and promote sustainable resource use” (DEFRA, 2023).



	Legal
	Compliance with food safety laws, allergen regulations, waste‑management rules, and employment legislation is essential. (Food Standards Agency - GOV.UK). “Meet legal duties, file reports and manage risk.” — GOV.UK, Business and self‑employed (2024).
As a Private Limited Company, FuelHaus must meet Companies House reporting requirements (Companies House - GOV.UK). Legal compliance protects reputation and reduces operational risk.





FuelHaus operates within a predominantly favourable PESTEL environment, with social, economic, environmental, and technological trends offering strong external support for its business model. Although political and legal factors introduce mandatory compliance obligations, these regulatory requirements ultimately reinforce organisational credibility, strengthen stakeholder trust, and support long‑term strategic resilience, therefore favouring the business model for FuelHaus’s launch and long‑term growth. 

According to DEFRA, the 2023 regulations aim to strengthen national sustainability outcomes by “setting clear legal duties for organisations to reduce waste and protect the environment” (DEFRA, 2023).

2. [bookmark: _Toc243395272]Competition Analysis

FuelHaus operates in a competitive market that includes direct and indirect competition. 


FuelHaus differentiates itself from its Birmingham City Centre competitors through:

[image: ]
These elements collectively give FuelHaus a clear USP, positioning it as a modern and socially responsible alternative to traditional fast-food street vendors. Strengthened further by its strategic collaborations with gyms and fitness partners.

This map shows direct competition for FuelHaus, around gyms in central Birmingham.[footnoteRef:5] [5:  The map shows there are not many healthy eating options around this geographics, reducing direct competition for FuelHaus.] 


[image: ]
This map shows indirect competition for FuelHaus, around gyms in central Birmingham.[footnoteRef:6] [6:  The map shows all indirect competition FuelHaus faces in this same geographic area. Evident that the market is overcrowded with fast food and low-protein options, giving FuelHaus a greater advantage.] 
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[bookmark: _Toc243395273]Marketing Communications

[bookmark: _Toc243395274]1. Brand Positioning

FuelHaus positions itself as a healthy, protein‑focused, environmentally responsible street vendor that operates from a mobile food truck, offering convenient, healthy meal options to suit consumers' lifestyle choices. The brand identity emphasises nutrition, sustainability, and community support.

[bookmark: _Toc243395275]2. Digital Marketing Strategy

FuelHaus will use Instagram and TikTok to strengthen brand visibility, promote high‑protein meals, and deliver real‑time food‑truck updates through Stories + Reels, with visually engaging content.

[image: ]
[image: ]
	[image: A promotional poster for FuelHaus's grand opening, offering high-protein meals for ￂﾣ4.99, with a limited offer for the first 200 customers.

AI-generated content may be incorrect.]
	[image: ]


[footnoteRef:7] [7:  Canva, Inc. (2025) was used to design social media posters for FuelHaus.] 

[bookmark: _Toc243395276]3. Community Engagement

	Potential collaboration partner(s) for market segmentation and demographic
	Best Birmingham geographics for FuelHaus: 

	Gyms with high footfall (PureGym, The Gym Group). Thousands of potential customers. Large car park, easy food truck placement.
	PureGym and The Gym Group Birmingham City Centre 
Birmingham, is covered by B4, B15 and B16 postcodes 


	University area/University gyms
	Edgbaston (University area)
Primarily covered by the B15

	Business district - Surrounded by offices and lunchtime traffic.

	City Centre (Snow Hill or Central)
Birmingham, is covered by B3 and B4 postcodes

	Independent gyms with strong community vibes and active social media. With repeat daily footfall
	



Why it’s a win‑win partnership and best psychographic:

These initiatives reinforce FuelHaus’s presence and strengthen its dedication to local communities.

WRAP emphasises the importance of collaboration, stating that “whole chain collaboration is essential to tackling food waste effectively across the supply chain” (WRAP, 2022).

FuelHaus will implement community engagement into its core purpose, by working closely with commercial gyms as well as independent gyms to promote protein-focused meals, healthy lifestyle, and sustainable energy practices. By encouraging participation and shared responsibility, the brand strengthens community trust and visibility, while achieving its environmental goals. 
[bookmark: _Toc243395277]4. Sustainability Messaging

FuelHaus will emphasise its eco‑friendly packaging, reusable container scheme, and local sourcing practices in all marketing communications, as well as social media posts. This attracts environmentally conscious consumers and aligns with investor expectations.[footnoteRef:8] [8:  See PESTEL, Environmental Factor.] 


This Photo by Unknown Author is licensed under CC BY


Picture URL: https://www.openaccessgovernment.org/wp-content/uploads/2024/03/iStock-1353785314-1068x669.jpg







[bookmark: _Toc243395278]Financials
[bookmark: _Toc243395279]1.Funding Requirements
FuelHaus requires £35,000 in initial funding to launch operations as a start-up enterprise. Funding will be spent to purchase and convert a food truck, buy equipment, secure initial inventory, and cover early marketing and operational costs.
FuelHaus will seek funding from:
[image: ]Funding Source:

[image: ]
[bookmark: _Toc243395280]2. Startup Expenses (First Month)

[image: ]
[image: ]
These are the local Birmingham Options[footnoteRef:9] for FuelHaus to consider when purchasing a food truck:  [9:  Demonstrates how FuelHaus are purchasing equipment from local sources in order to reinforce community support. ] 


	Buy a used van (Auto Trader / Facebook Marketplace Birmingham)
£5,000 Vans ideal for conversion:[footnoteRef:10] [10:  These are reliable, easy to convert, and cheap to maintain.] 

	Convert the van (Birmingham Van Conversions / Midlands Catering Trailers). Converts vans into custom food trucks.
£10,000 depending on equipment Includes:

	Ford Transit
	Branding wrap

	Mercedes Sprinter
	Electrical setup

	Peugeot Boxer
	Serving hatch

	Citroën Relay
	Worktops

	Renault Master
	Grill / hot plate

	
	Refrigeration








[image: ]

[image: Person standing by food truck]

Stock image
[image: ]
[bookmark: _Toc243395281]CONCLUSION 

[bookmark: _Toc243395282]1. Unique Selliing proposition

FuelHaus’s unique selling proposition is its provision of fast, affordable, and customisable protein‑based nutrition supported by eco-friendly, sustainable  practices as a modern health‑focused brand. By offering convenience and nutritional transparency in a streamlined service environment, FuelHaus differentiates itself from traditional fast‑food vendors and positions itself as an accessible wellness‑oriented alternative for urban Birmingham.[footnoteRef:11] [11:  See page 4 (Mintel).] 


FuelHaus demonstrates strong entrepreneurial potential because its USP corresponds with analytically observed market growth, including rising demand for health‑focused convenience and high-protein nutrition. The alignment between FuelHaus’s value proposition and documented consumer trends enhances its competitive advantage and supports its feasibility within a growing UK market.[footnoteRef:12]  [12:  See Competition Analysis.] 


[image: The image shows a neatly arranged box containing four bars of RAW Protein bars, each featuring a different flavor and packaged in a clear, rectangular tray.

AI-generated content may be incorrect.]
Image(s) taken and owned by Shohor Banu
[bookmark: _Toc243395283]2. Critical explanation of why this is a good entrepreneurial idea

FuelHaus is supported by a low‑risk funding structure combining personal investment with the UKSPF Business Support Grant (Birmingham City Council)[footnoteRef:13], ensuring strong financial foundation and immediate operational capability. The business model focuses on affordability, rapid service, and a distinctive health‑focused brand identity, positioned strategically near high‑footfall fitness centres. Market analysis indicates favourable conditions, driven by rising demand for wellness and high-protein whole foods. Statistics from GOV.UK indicate that there is space in the market for FuelHaus, as SME growth has increased according to the Business Population Estimates for the UK and Regions 2024 statistical release. FuelHaus differentiates itself through transparent nutritional information, a community driven brand identity and meet current consumer market trends for a healthy lifestyle. Financial forecasts indicate stable revenue growth, controlled costs, and positive cashflow from launch, with the UKSPF Business Support Grant (Birmingham City Council) reducing early stage financial risk. Overall, FuelHaus is well positioned to become a leading provider of fast, nutritious, and affordable protein‑based meals in Birmingham’s food truck industry, supported by strong branding, social‑media engagement, and partnerships with local gyms, establishing a loyal customer base.[footnoteRef:14] [13:   See Start-up expenses, second page, purchase of a van and conversion cost eligible to be covered by UKSPF Grant.]  [14:  See Community Engagement.] 

[image: The image shows a plate with a colorful breakfast featuring sausage, boiled eggs, steamed vegetables, and a slice of toast, alongside a mug of black coffee.

AI-generated content may be incorrect.]
Image(s) taken and owned by Shohor Banu.
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[bookmark: _Toc243395285]GLOSSARY

Biodegradable: A substances that can break down naturally over time through bacteria, fungi, or other biological processes, returning to the environment safely.
Demographic: Is a measurable characteristic of a population, such as age, gender, income, or location, used to describe and analyse groups of people.
Geographics: Are location‑based traits describing where people live, such as region, climate, or city size.
Health‑focused meals: Meals constructed to support wellbeing, usually made with nutritious ingredients, balanced portions, and practices healthier cooking processes.
High‑protein: Foods or meals that contain a large amount of protein relative to their total nutritional content, supporting muscle growth, repair, and sustained energy.
Influencer partnerships : Collaborations between a brand and a social media influencer to promote products or services to the influencer’s audience, aiming to increase visibility, brand trust, and bridging engagement between the audience and product.
Nutritional value: The amount of vital nutrients a food provides, such as vitamins, minerals, protein, fats, and carbohydrates, and how it contributes to overall health.
Private Limited Company (Ltd): A privately owned business where shareholders have limited liability and shares cannot be sold to the public.
Psychographic: Is a psychological trait describing a person’s values, attitudes, interests, lifestyle, or personality.
Seasonal specials: Limited‑time menu items or products offered only during a specific season to match seasonal demand and attract customers.
Small owner‑managed enterprise: A business that is independently owned and run by its owner, usually with a small number of employees and limited resources.
Street food: Ready‑to‑eat food sold by vendors in public places, normally served quickly and eaten on the go.
Sustainability: The practice of using resources responsibly so that environmental, social, and economic systems can be maintained over the long term without causing harm to future generations.


Managing Director:     strategic decisions, finances, supplier relationships, compliance


Hired as third‑party services:              Accounting & Bookkeeping Services, Legal Services (Solicitors), IT & Website Development Services


Two food preparation staff:                  
cooking, food safety, customer service


Part‑time marketing assistant:               social media, promotions, customer engagement



Direct Competitors


Other food trucks
Offering fast meals near campuses, and business districts. Such as Gorilla Munch, offering popular or comfort foods that consumers easily associate with the food truck industry. 


Indirect Competitors


Local Fast‑food shops
Such as Jaqks, Favourite Bites, The chicken hut and chillichicks offering quick meals but not necessarily high‑protein or health‑focused.


Supermarkets 
Selling ready‑to‑eat protein bowls and snacks, for consumer looking for on-the-go convenience.


Healthy‑eating vendors Such as salad bars, smoothie stands, and protein‑focused kiosks.
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Advanced company search

Searchresults

Al Companies Officers Disqualifications

Allresults

FUELHAUS LTD
12256985 - Dissolved on 13 April 2021
79 High Street High Street, Bollington, Macclesfield, England, SK10 5PF

FUELHAUS LTD
09117802 - Dissolved on 22 August 2017
27 Wyatt Park Road, London, SW2 3TN
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» The domain name fuelhausfood.co.uk is available and will be

registered via Fasthosts (Fasthosts 2025).

» Securing fuelhausfood.co.uk is important as it provides FuelHaus with
a credible UK-based digital identity strengthens brand trust and ensures

customers can easily locate essential information online.
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SOLUTION: BEST  ROUTE FOR  FU ELHAUS  

Food sourcing  Packaging  Sustainability  support  

Birmingham Wholesale  Market + Freshview  Foods .  Yardley Packaging  for eco - friendly  options.  Register with GBSLEP  Sustainability Hub for  grants and supplier  connections.  
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   A fully protein - focused menu     &  performance - grade  nutrition .  

   Nutritional transparency   &  macro precision .  

   Sustainability initiatives   &  Zero - waste eco model  

   Local sourcing and community employment  

   Mobility, allowing strategic placement near gyms and  universities  

   Fitness   partnerships   &  elite - sport credibility  
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Instagram will announce

Exact location updates.

Live streaming

Reels/ Food photos

Trading hours.

Map pin.

A quick clip of the truck arriving.

TikTok will prioritise

Behind-the-scenes

Live streaming

Viral challenges

Quick recipe videos

High-protein meal hacks
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   Collaborations with   L ocal  F itnes s   C lubs   &   Gyms  

Free Samples for Gym Members  -   smoothie  shots, etc.     Boost s   social media  engagement .  

FuelHaus x Gym Loyalty Card  –   Buy 5 meals and get 1 day free Gym pass  or for members get a free pass for a  friend/family.     Support s   members’ fitness  goals.    

FuelHaus “Post - Workout Meal Deal”  –   Protein bowl + smoothie combo at a 20%  discounted rate.     Increase s   member satisfaction.    
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   Private investors :   Interested in sustainable and  community - focused ventures.  

   Small business grants :   Supporting environmentally responsible  startups. For example Birmingham city council (UKSPF)  

   Personal investment :   Founder to in cooperate personal  investment, securing trust and reducing risk for private  investors.   The combination of investor funding and founder  contribution strengthens financial stability and responsible risk  management.  
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Birmingham City Council  –   Business  Support Grants (UKSPF)  Funding available: £2,500 – £25,000  Match funding: 50% required  Repayment: Not required  

Business Grants in Birmingham |  Funding for SMEs & Startups  -   Funding  Agent  Food - related enterprises with  sustainability goals are often prioritised.  

 Local economic growth  

 Occasional grants for  community - supporting businesses.  

 Capital equipment & Productivity  improvements  

Why FuelHaus qualifies:   Food truck requires equipment, local employment, and  sustainability measure, all aligning with the grant’s qualifying factors  
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  Cash in  First Month  

O ne - off startup costs covered by  UKSPF grant  £ 20 , 00 0  

Sales (total sales of product and/or  services)  £ 17,280  

Personal Investment  £ 15,000  

Total cash in - flows (A)  £ 52,280  

 

Cash out - expenses  First Month  Cost   

Food Truck Purchase & Conversion  £ 15,000  

Street - trading Licensing & Permits  £8,973  

Kitchen Equipment, Grill, refrigeration unit, prep station,  storage  £4,000  

Initial Inventory  -   Ingredients, biodegradable packaging,  cleaning supplies  £100   £4,000  

Staff  wages  -   Two food prep staff + part - time marketing  assistant  £2,500  

My wages  £2,000  

  

Professional fees (legal, accounting etc.)    £ 1, 2 00  

Social Media Advertising (Launch promotions, influencer  partnerships)  £ 1 , 0 00  

Fuel & Operational Costs  £400  

Utilities (gas, electricity, water )  £300  

Insurance   Public liability, vehicle insurance, equipment cover  £200  

  

Branding & Marketing (Logo design)  £200  

Telephone ,   internet   and card machine fees (set up fees)  £200  

Total First - month startup expenses Cost   ( cash out - flows (B)  £ 40 , 0 73  

  Your net cash flow (A - B)    £ 12, 2 07  
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Operating 6 days per week

Average 60 customers per day

Average spend £12

Monthly revenue growth: 5%

Cost of goods sold (COGS): 35% of
revenue

One-off startup costs covered by UKSPF

grant (equipment, fit-out).
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This is  the most cost effective avenue, rather than   buying a pre - built food truck .  Demonstrating to investors FuelHaus’s critical and responsible planning.   £ 15 ,000   total approximately, includes purchase of used van and conversion cost.  In  c ompa rison   to   £ 40 ,000   for a new food truck   and  £ 25 ,000   for a used ready - made  catering van .   This builds trust with investors, that  FuelHaus   will use investment funds  wisely.  
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The best - value combined insurance policy for FuelHaus is provided by the  Birmingham - based broker Simply Business, offering a cost - effective and  comprehensive option for a food - truck business by bundling all three essential  covers into a single policy   (Simply Business, 2026)

1

.    

INS URANCE  What’s included    

C om pany:  Simply Business   Website:   simplybusiness.co.uk   Phone:   0333 014 6683  £2, 4 00 per year . Lowest realistic  price for full coverage in  Birmingham. (Maximum premium  £ 200   per month).  

 ✔   Public liability (£1m – £5m)  

 ✔   Equipment cover (grills, fridges,  protein prep equipment)  

 ✔   Legal cover  

 ✔   Commercial vehicle insurance  (food truck)  

 ✔   Stock cover  

   

1

  This  demonstrates   to investors  how FuelHau s are  supporting local businesses  by   p u r c h a s i n g   a n  insurance   bundle   from   a  local  broker   and   introducing   brand  visibility   for   FuelHaus  within  the  community .  
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