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[bookmark: _Toc175354608]Abstract
The following brief description of the study: this dissertation examines the prospects and constraints of sustainable business start-ups within the UK fast food sector. The current study adopted a qualitative research design that entailed administering semi-structured interviews among the respondents from small businesses, industry specialists, and customers. Having analyzed the obtained data through the lens of thematic analysis, it is possible to state that there are several main barriers to sustainability, including the lack of financial resources, operational challenges, and, finally, high expenses on sustainable solutions. These results are supported by prior research and emphasize the significant challenges that small businesses face. At the same time, the study defined large potential markets for companies that adhere to sustainable policies. Consumers today are more conscious about what they purchase, particularly their environmental impacts; thus, highlighting this aspect becomes advantageous for business organizations. With concepts like efficient energy-using equipment and computerized waste disposal methods, natural solutions can be implemented to minimize damage. The analysis indicated that external funding, including government and institutional support through grants, subsidies, and education programs, played a vital role in facilitating the uptake of sustainable practices.
Furthermore, the research identifies the policy agenda that should contribute to increasing the sustainability of small business companies in fast food: proposed financial stimuli to stimulate interest in sustainability activities; improving programs, teaching, and training approaches to sustainability; and reducing administrative barriers. Given these reform recommendations, start-ups are finding it easier to manage financial and operational issues, maximise market opportunities, and provide positive impacts toward environmental sustainability. The knowledge produced by the research enables the expand the existing academic database by providing insights into the nature of the significant sustainability risks and opportunities related to the fast-food sector and offering useful managerial recommendations to the practitioners in the field of sustainability management in the fast-food chain. Future ideas for sustainability research should involve a longitudinal pattern, cross-sectional analysis across sectors, and the effects of specific policies in encouraging the implementation of sustainable development.
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[bookmark: _Toc175354611]1.1 Introduction
The introduction notes the research background by identifying the importance of the sustainability activities in the UK fast food industry and the deficiency of sustainability practices among the start-ups. Given these factors, these businesses are placed under enormous environmental and consumers’ pressure that are challenges that influence sustainable business practices in areas such as financial constraints and regulations. However, there are challenges, which are as follows: Because the world economy is marred with the above challenges, there may be some opportunities of adopting sustainability, which include the following: Introducing the purpose of the research, it is relevant to state that this study seeks to examine such challenges and opportunities qualitatively, with the hope of offering future strategies for sustaining and optimally positioning such businesses in the market.
[bookmark: _Toc175354612]1.2 Background of the Study
The rapid expansion of the UK fast food industry presents a unique challenge and opportunity for small business start-ups, especially in the context of adopting sustainable practices. With the industry valued at over £18 billion and employing thousands, its environmental and social impacts are significant (Statista, 2024). As consumers increasingly favor businesses that prioritise sustainability, there is a pressing need for small businesses to adapt to these expectations.
However, small fast-food businesses often face substantial challenges in implementing sustainable practices. Financial constraints, limited access to sustainable resources, and lack of technical expertise are prevalent obstacles. Additionally, small-scale operations frequently struggle with the complexities of regulatory compliance concerning environmental standards (Calicioglu et al., 2019). Despite these challenges, embracing sustainability can open numerous opportunities for small businesses. Sustainable practices can lead to cost savings over time through efficient resource use, potentially higher customer loyalty as consumer preferences shift towards environmentally friendly products, and competitive advantages in a market increasingly dominated by green credentials.
1.3 Problem Statement
Despite the increasing density of customers’ interest in sustainable practices and their possible advantages, the opportunities for employing sustainable principles in small business start-ups are questionable for the UK fast food industry. These are: poor resource endowment; poor know-how; and increased concern to minimize cost while being conscious of the rights of the physical environment. There is limited scholarly work that addresses these specific concerns, which is why there is little knowledge about the challenges and prospects of the small businesses in this industry. With this research, it is the hope of the author to fill this void through identifying some of the challenges and opportunities faced by these start-ups to enable the formulation of strategies that will enhance the ability of the fast-food stakeholders to embrace sustainable practices.
[bookmark: _Toc175354613]1.4 Aims, Objectives, and Research Questions
Aim
The research aimed to analyse small business start-ups' challenges and opportunities in adopting sustainable practices, with a special reference to the UK Fast Food industry.
 Objectives
1. To review the literature on the challenges and opportunities faced by small business start-ups in adopting sustainable practices
2. To examine challenges faced by small business start-ups in adopting sustainable practices, with a special reference to the UK Fast Food industry
3. To examine opportunities for small business start-ups in adopting sustainable practices, with a special reference to the UK Fast Food industry
4. To propose actionable solutions and strategies for small start-ups in the UK fast food industry, addressed the identified challenges, and capitalised on the available opportunities. 
Research Questions
1. What are the key challenges and opportunities identified in existing literature regarding small business start-ups adopting sustainable practices, specifically within the fast-food industry?
2. What challenges do small business start-ups face in adopting sustainable practices within the UK fast food industry?
3. What opportunities can small business start-ups exploit when adopting sustainable practices within the UK fast food industry?
4. What actionable strategies and solutions can be developed to help small start-ups in the UK fast food industry overcome the identified challenges and capitalise on the opportunities for adopting sustainable practices?
[bookmark: _Toc175354614]1.5 Rationale/Importance of the Research
This research becomes relevant because it enhances the understanding of the current position of sustainability in the UK fast food industry, especially amongst the new generation business starters. Because many of them lack both the resources and the knowledge to address these problems, new expectations for environmentally friendly operations present various challenges to such businesses as consumers become more conscious (Statista, 2024). Awareness of such hurdles as well as possibilities might aid in the development of appropriate measures that may help small enterprises adapt to sustainable measures. The significance of this research is as follows: It meets the gap in literature through providing grasps to entree entrepreneurs, policy makers and researchers which will go a long way to advance the competence position of small business involved in the fast-food trade as well as in encouraging environmental sustainability.
[bookmark: _Toc175354615]1.6 Methodology
This research employs a qualitative research methodology to identify the risks and benefits that newborn start-up firms face when integrating sustainable practices within the UK fast food sector. The qualitative type of research is appropriate to provide depth of understanding and to explore the nature of the factors under study as perceived by the key participants.
Sources
Secondary data will be collected from scholarly journal articles, business news, and sustainability standards to support the study’s conclusions.
Population and Sample
The population for this research study is the new small fast-food businesses in operation across the United Kingdom. The sample will be chosen purposively which means that the participants will have to have experience in matters that relate to sustainability. The target population will be 15-20 business owners and managers in order to have sufficient variation in the responses but not too extensive in terms of the scope of the study.
Data Collection
Questionnaires will be administered in the form of one-on-one structured interviews to be conducted either in person or through video link as preferred by participants due to location. The interviews will be semi-structured and will take approximately 45-60 minutes with participants’ permission to record voice and content for improved data transcription and analysis.
Data Analysis
Thematic analysis will be used to analyze qualitative data. This entails converting the recorded data into textual format, assigning labels to the data to look for patterns and trends and then analyze the data against the backdrop of the research questions.
[bookmark: _Toc175354616]1.7 Scope of the Study/Demarcation
This research is contextualized within the geographical location of the United Kingdom and concert specifically on start-ups in the fast-food sector. It seeks to examine the nature of these challenges and opportunities which are important at a national level for the businesses in question to incorporate sustainable practices. The research excludes extended fast chain businesses and companies not located in the UK to focus on an area that may have different implications for UK small start-ups. In this way, the current paper delivers focused insights and practical recommendations that would be relevant to similar enterprises operating within the United Kingdom’s legal and market context, while limiting the generalizations of findings made for the entire transnational manufacturing sector to the region only.
[bookmark: _Toc175354617]1.8 Structure of the Dissertation 
The dissertation comprises:
· Introduction: Background on sustainability challenges in the UK fast food industry.
· Literature Review: Analysis of existing research on sustainable practices and small business challenges.
· Methodology: Qualitative approach using semi-structured interviews to explore challenges and opportunities.
· Data Analysis and Findings: Thematic analysis of interview data to identify key themes.
· Discussion: Comparison of findings with literature, implications for practice, and recommendations.
· Conclusion: Summary of findings, implications, and proposed strategies for small business sustainability.
· References: Comprehensive list of cited sources.
[bookmark: _Toc175354618]1.9 Summary of Chapter 1
Chapter one presents the research topic on sustainable issues and prospects for UK fast food industry start-ups as the basis for the study. Since the industry is valued considerably and consumers have realized the importance of sustainability, small business faces challenges such as restricted funding and legal policies. However, implementing sustainable strategies has some advantages which may include Resource Conservation, and gaining a competitive edge. Research has left several areas uncovered, and hence, the study seeks to establish these challenges and opportunities that relate to small start-ups. These are the common research objectives of a case by highlighting tasks and goals of a case such as a need to review the available literature, to identify the challenges and opportunities, and to outline the possible strategies. In terms of research type, the study adopts qualitative research and uses semi-structured interviews in capturing owners’ and managers’ perspectives from the small fast-food businesses. Localized to enterprises in the geographical location of UK, the findings from the research are useful especially for those establishments wishing to seek sustainability and improve on the competitiveness in the fast foods industry.
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[bookmark: _Toc175354620]2.1 Introduction
The literature review aimed to provide a detailed and reflective analysis of the many aspects of merging UK start-ups and small-scale firms within the fast-food sector. This chapter will comprehensively overview the current research, studies, and theoretical frameworks. The summary is achieved by pulling together the scattered ideas in the body and identifying the blank areas and topics of future research, which provides a basis for further discussion and analysis. Hence, the objective of the study was to describe, comprising stakeholders, policymakers, and entrepreneurs, developing their deep apprehension of the complexity and attractiveness of the fast-food business by mining the richness of the literature.
Definition and Characteristics
The fast-food sector of the UK is directly connected with start-ups and small businesses (Denehy, 2024). It contains a multitude of various ventures devoted to delivering fast-service food. These businesses often incarnate the features of dynamism, novelty, and adaptiveness by exploiting the potential of culinary creativity or offering unique services that distinguish them from competitors. In contrast with larger businesses in this field, start-ups and small businesses depend more on creativity and the ability to adapt rather than having their sources and employee force. They are an example of a food business that is under their speed, adapts to customer preferences, and creates events such as personalised customer experience and community involvement projects.
[bookmark: _Toc175354621]2.2 Existing Literature 
Literature on start-ups and small businesses in the UK fast food industry, a vast field to explore, mainly consists of technical research, studies, theoretical framework, and industry reports. These sources are of great informational importance since they reveal various obstacles, prospects, tendencies, and entrepreneurial environments in the country's agricultural sector. One key topic in the studies revolves around recognising and evaluating problems faced by young and small firms in the fast-food industry. According to Denehy (2024), regulatory constraints and compliance rules become the main factors, after which the new companies that enter the market and want to develop separately come against a rejection if they comply with these requirements. Likewise, Shokri, Oglethorpe, and Nabhani (2019) elaborate on the financial strains and resource shortages in new ventures, highlighting the need for incorporating innovative funding channels and a cost-effective model to overcome these thorns.
On the other hand, researchers like Unit (2022) consider the prospects of creativity and uniqueness in the same field of fast food. Their study stresses how technologies and digital platforms can enhance customer engagement, streamline operations, and expand the reach of start-ups. Furthermore, research by Unit (2022) highlights the opportunity for start-ups to get involved in popular consumer trends, like plant-based diets and sustainable sources, to create a niche and collect eco-conscious consumers.
[bookmark: _Toc175354622]2.3 Challenges Faced by Small Business Start-ups
Some of the distinct challenges faced by small business start-ups in the UK fast food industry include the following when it comes to sustainable practices. Some of the challenges that can be classified in this category include financial limitations, lack of knowledge, problems encountered with suppliers, legal barriers, and market demand.
Financial Constraints
Sustainable practices are typically capital intensive at first and a small start-up may not be able to afford this input. Smith et al. (2020) have reported that the most significant challenge related to green procurement, new equipment, energy-efficient systems, and waste management solutions have a negative impact on financial resources. Johnson (2019) found out that it was challenging to secure cheap capital mainly targeting sustainable processes and projects. Lack of sufficient funding becomes a major barrier to sustainable investment among many start-ups since they cannot afford to bear the costs in the short run.
Lack of Expertise and Knowledge
Small businesses face the problem of lacking qualified staff with the expertise and knowledge to put sustainable practices into practice. As Green et al. (2018) have found, this last barrier lies in the lack of knowledge concerning issues like sustainable supply chain management, environmental regulation, and green product development. Brown (2021) predicts that this lack of knowledge results in worse decisions and higher operating costs.
Supply Chain Issues
Managing a sustainable supply chain is an even bigger problem for small start-ups and it is an issue that needs to be addressed. Jones and Taylor (2019) established that small business faces a challenge in sourcing sustainable materials and products from supplies at a reasonable cost. Moreover, the challenge of integrating sustainable practices into the supply chain drivers thereof may not be as efficient and cost-effective as initially expected, as Williams (2020) observes.



Regulatory and Compliance Hurdles
In the context of sustainability, most start-ups find themselves struggling to overcome the legal requirements surrounding sustainability. Black et al. (2019) have also found out that environmental compliance is time-consuming and demands a lot of resources, which could be a problem to small businesses. These regulations are also constantly changing, as highlighted by Clark (2020) making it even more challenging for organizations to keep up with the relevant regulations.
Consumer Demand and Perception
A potentially positive aspect of the consumers’ attitude toward sustainable production and consumption is that they are two-edged. Since people are becoming conscious of the environment, they are willing to pay for green products but on the other hand, they may be reluctant to spend more money for green products. They also note that this results in an uneven demand for the products, and thus small business owners cannot afford to undertake sustainable solutions. Moreover, consumer education failure concerning the need to embrace sustainability can limit market uptake as pointed out by Davis (2021).
[bookmark: _Toc175354623]2.4 Opportunities for Small Business Start-ups
Nevertheless, there are many opportunities that small business start-ups in the UK fast food industry can exploit for growth and success with sustainability. Such opportunities include market differentiation, potential saving, and access to green finance, brand development, and technology.
Market Differentiation and Competitive Advantage
The use of sustainable practices can also make small business organizations to be more competitive. Miller et al. (2020) has found that the customer is ready to pay for sustainable products from start-ups, hence providing a niche market for the small businesses. This differentiation can lead to the creation of a loyal customer base which will embrace the call to be environmentally conscious, as pointed out by Thompson (2019).
Cost Savings through Efficiency
It brings the message to the people that sustainability is not expensive and in the long run it can bring a lot of savings. Research by Lee (2020) shows that factors that lead to energy efficiency such as energy efficient equipment, reduced waste and resources utilized can reduce operating costs. They also increase the net income of the business and increase efficiency in the operations of the business as pointed out by Harris (2019).

Access to Green Financing and Incentives
There are more opportunities that are available for small businesses to be able to get green financing and incentives. According to Evans et al. (2019), it is possible for companies to access government grants, subsidies, and low-interest loans to finance sustainability operations. It can also reduce the initial cost barrier to practicing sustainable measures and increase the possibility of more small business ventures to embrace sustainable practices as pointed out by Roberts (2020).
Building Brand Loyalty and Customer Trust
Sustainability can prove to be beneficial for the company in the long run by promoting the brand image and creating trust among the consumers. Another study by Wilson (2020) establishes that companies that adopt sustainable policies offer their clients better services and products, resulting in loyal clients. This trust can lead to customer loyalty and recommendations, as Brown (2019) notes when customers trust a brand, they are likely to stay loyal and recommend other people to engage with this brand.
Innovations and Technological Advancements
Technological changes are happening at a very fast rate, and this has an implication that small businesses could take advantage of technology to enhance sustainability. Adams (2021) provides evidence that small businesses can save the environment through the adoption of various technologies including sustainable packaging and energy consuming devices such as fridges among others. Adapting these changes can help small businesses transform themselves into sustainable pioneers in the fast-food business as highlighted by Clark (2020).
Sustainable practices in the fast-food industry
According to Richards and Padilla (2019), sustainable practices in the fast-food industry have become a focal point of academic and industry discussions due to the sector's significant environmental footprint and consumer demand for more eco-friendly dining options. This literature review section focuses on sustainable practices within this industry, highlighting key areas such as waste management, energy efficiency, sustainable sourcing, and consumer engagement.
Waste Management
Waste reduction is a critical issue for the fast-food industry (Ionkova and Tomio, 2023). Abdou, Hassan, and Salem (2023) revealed that fast-food chains produce substantial food and packaging waste, contributing significantly to landfill and environmental pollution. Several brands have adopted practices like recycling, composting, and redesigning packaging materials to be more biodegradable or recyclable. McDonald's, for instance, has committed to sourcing 100% of its packaging from renewable, recycled, or certified sources by 2025 and to recycle in all its restaurants, as Altmin (2020) justified. In addition, energy consumption is another area in which the fast-food industry has scope for improvement (Smith and Gregory, 2019). The operation of kitchen appliances and restaurant lighting constitutes the majority of energy use in this sector. Innovative practices such as using energy-efficient LED lighting, Energy Star-rated appliances, and more innovative building designs to maximise natural light are becoming more prevalent. 
Sustainable Sourcing
The sourcing of ingredients has a profound impact on the sustainability of food services. The shift towards locally sourced and organic ingredients reduces the carbon footprint associated with long-distance transportation and supports local economies (Cheema, Hannan, and Pires, 2022). The literature indicates a growing trend among fast food outlets to integrate locally sourced ingredients to minimise environmental impact and cater to the changing tastes of consumers who prefer fresher and more sustainably produced food (Yoon, Chung, and Jun 2020).
According to Smith and Gregory (2019), engaging consumers in sustainability efforts is crucial for the success of these initiatives. Fast food chains are increasingly transparent about their sustainability efforts, using green marketing to communicate their practices to environmentally conscious consumers. Taco Bell's recent campaigns highlight their efforts to reduce sodium content and eliminate Styrofoam (Downs, 2019). Moreover, digital apps that educate consumers about the sustainability of their meal choices and reward sustainable dining habits are also being explored.
[bookmark: _Toc175354624]2.5 Research Gap
Nevertheless, there is a considerable portion of research done on sustainable practices pertaining to small business start-ups within the fast-food industry; there are gaps which have been left unfilled. Thus, current literature lacks ideas for new financing schemes that could be specifically suitable for these types of businesses, applied concepts to address the gap in knowledge, and supply chain solutions. Furthermore, the ability of government agencies in facilitating the removal of barriers on regulatory requirements and the effect of awareness campaigns in influencing the market demand for sustainable products have not received adequate attention. Concerning the general positive effects of sustainability on market competition, there is a deficit of research on its long-term effect on the competitiveness of businesses. It is recognised that there is a lack of focus on the availability and efficacy of green financing tools for the fast-food industry, as well as a lack of measures for evaluating brand popularity due to sustainability. Last but not the least, there is paucity of research for identifying real technological solutions for small start-ups. If these gaps are filled, there will be valuable information that can help small businesses that are interested in becoming environmentally sustainable.
[bookmark: _Toc175354625]2.6 Summary of Chapter 2
Chapter 2 of this dissertation gives a detailed literature review on the problem and prospects of small business start-ups and their sustainable practices in the UK fast food industry. The review identifies five key challenges: The challenges are financial and other resources, limited and inadequate knowledge, supply chain challenges, regulatory and legal requirements, and demand and consumer perceptions. For each of the challenges, there is citation in more than two research papers to show that the challenges are actually real and complex.
Conversely, the chapter also explores five significant opportunities for small businesses: This includes the ability to differentiate the market, ability to cut cost through efficiency, access to green financing and incentives, ability to build brand loyalty and the ability to take advantage of technological developments. These opportunities are discussed in the context of literature, showing that sustainability can act as a basis for opportunities and success.
Furthermore, the review deals with the sustainable initiatives and strategies in the fast-food sector such as waste disposal and reduction of energy consumption, sourcing of raw materials and involving the consumer. The chapter also recognizes gaps in work that include : innovative financing mechanisms, effective strategies for closing the knowledge divide, definite supply chain strategies, and more importantly, the effects of interventions on the competitiveness of business after the long-term. These gaps call for research to help small businesses enhance ways of practicing sustainable business strategies.
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[bookmark: _Toc175354627]3.1 Research Philosophy
This research followed pragmatism philosophy as its research approach. According to Saunders, Lewis, and Thornhill (2009), pragmatism is the philosophy that considers the desired consequences in everyday situations. It aims to provide practical solutions to the issues raised by the United Kingdom's fast-food industry. It allows researchers to choose the appropriate methods and theories in the light of research goals and context. The research gave possible practical solutions and recommendations to the stakeholders; thus, the sector has experienced innovation and sustainability by applying the practical principles.
[bookmark: _Toc175354628]3.2 Research Paradigm
The study's research method was based on interpretivism. Ferguson and El-Dirghami (2017) justified that Interpretivism holds that human experiences are subjective, and thus, social phenomena must be understood by taking the perspectives of individuals. This thinking fits into the qualitative nature of the study, giving room for an extensive examination of the challenges and opportunities for start-ups and small businesses in the UK fast food market (Richards and Padilla, 2019). Through an interpretivist approach, the study is made to capture the complexities of entrepreneurship, which eventually deepens the analysis and brings forth something that can be used in policy formulation, practice, and future research.
[bookmark: _Toc175354629]3.3 Research Approach
The study adopted a qualitative approach. Adopting a qualitative method helped to get deep insights into stakeholders' lived experiences, perceptions, and behaviour as far as the fast-food industry in the UK is concerned (Saunders, Lewis, and Thornhill, 2019). Combining qualitative methods, including interviews and thematic analysis, ensured a greater depth and thickness of data reading and interpreting the challenges and opportunities that start-ups and small businesses face (Abdou, Hassan, and Salem, 2023). This approach is, therefore, capable of capturing the more complicated and contextual aspects of the fast-food entrepreneurship research topic, thus facilitating decision-making, informing new knowledge, and contributing to what is known in the field of fast-food entrepreneurship.
[bookmark: _Toc175354630]3.4 Research Methodology
The research used semi-structured interviews and thematic analysis to collect data. According to Saunders, Lewis, and Thornhill (2019), semi-structured interviews guarantee the flexibility and depth of students' ideas and experiences in the UK fast food industry. In addition, thematic analysis is a systematic way of coding and deciphering information, where researchers can group certain themes that mean a lot to the research objectives (Bryman and Bell, 2022). This methodology is tied with the qualitative approach selected for the study, delivering a robust foundation necessary for data analysis characteristic to the research. With this approach, the study would dive into insights that drive practical remedies and recommendations for the same industry.
[bookmark: _Toc175354631]3.5 Research Strategy
The research strategy for this study was a case study approach. Case studies allowed for an in-depth exploration of individual start-ups and small businesses within the UK fast food industry, providing rich insights into their unique experiences, challenges, and strategies (Shokri, Oglethorpe, and Nabhani, 2018). This strategy enabled the researcher to examine the complexities and dynamics of real-world contexts, offering a holistic understanding of the phenomenon under investigation. The research uncovered common patterns and trends while capturing the diversity and contextualisation of entrepreneurial ventures in the fast-food sector by focusing on multiple case studies.
[bookmark: _Toc175354632]3.6 Sampling Methods
The purposive sampling was used to select participants. Strategic sampling, therefore, keenly targets participants who are directly relevant and worthwhile to the research intention so that opinion leaders and veterans, amongst others (Saunders, Lewis, and Thornhill, 2019). Through this approach, researchers obtained information from people from different walks of life, like founders of start-ups, small business owners, experts from industry, and consumers, who have experiences specific to the research focus and are relevant to the research objectives. 
Study Population
In this study, the participants were twenty persons from twenty different small businesses in fast food industries in UK. Required criteria to work with these businesses consisted of them being small scaled enterprises with less than 50 employees operating in the fast-food sector and integrating sustainability into their practices. The selection criteria excluded all companies outside of this industry, as well as those that were too large and those that did not concern themselves with sustainability. All the participants were either owners or managers and therefore decision makers, this helped to centralise the study of the issue and make sure that the findings truly represented the UK fast food industry in relation to sustainable strategy implementation within small business.
[bookmark: _Toc175354633]3.7 Data Collection Methods/Tools
The data-gathering approach for this study adopted a semi-structured interview. Semi-structured interviews permit open-ended discussions of participants' views, experiences, and reflections concerning fast food businesses in the UK, which function as start-ups and small entities (Saunders, Lewis, and Thornhill, 2019). Moreover, besides the field note collection during interviews to document contextual information and non-verbal cues. Supplementary data collection tools may include relevant documents like industry reports, market analysis, and regulatory documents, which were analysed to give the research additional insight and context (Ferguson and El-Dirghami, 2017). The study employed semi-structured interviews and other data collection tools to access rich data subjected to analysis.

[bookmark: _Toc175354634]3.8 Interpreting Data
Data was analysed using a thematic analysis method. Thematic analysis meant unitising and dividing the data concerning the researchers' objectives and examining the recurring themes, patterns, and trends (Ferguson and El-Dirghami, 2017). Through repeated data exploration, it was possible to highlight the recurring themes and contrasting views of the participants, resulting in the generation of critical interpretations and conclusions. Furthermore, results were cross validated with current literature and perspective theories, which helped guide the research and gave understanding to the findings. Saunders, Lewis, and Thornhill (2019) justified that through a systematic thematic analysis and triangulation process, this study aims to conclude data using a rigorous and comprehensive approach, thus revealing the essential factors that facilitate or obstruct growth in the UK fast food market for small-scale and new businesses.
Time Prospects-Gantt Chart
	Stage of Research
	Week April 1, 2024
	Week 2
	Week 3
	WK  4
	WK 5
	WK 6
	WK 7

	Literature Review
	
	
	
	
	
	
	

	Research Design
	
	

	
	
	
	
	

	Participant Recruitment
	
	
	
	
	
	
	

	Data Collection and Analysis
	
	
	
	
	
	
	

	Report Writing
	
	
	
	
	
	
	

	Review, Revision, and finalisation
	
	
	
	
	
	
	





[bookmark: _Toc175354635]3.9 Ethical Considerations
The project's ethical aspects were a significant focus, starting with recruiting participants to protect privacy and well-being. This involved acquiring informed consent from all participants and leaving prospects free to withdraw from the experiment at any time without repercussions. Meanwhile, the researcher ensured that they were upright in their ethical manner and had a hierarchal transparency that aligned with the code of conduct and ethical regulations set by the different institutional and professional bodies. Ethical conduct is the research focus, an essential attribute because the research is a source of trust and an integrity provider. At the same time, it defended the rights and applied the welfare arrangement of all concerned parties.
Research Questionnaires
1. What is your age group?
· Under 25
· 25-34
· 35-44
· 45-54
· 55 and above 
2. What is your gender?
· Male
· Female
· Prefer not to say
3. What is your highest level of education?
· High School or equivalent
· Undergraduate degree
· Postgraduate degree
· Professional qualification
· Other (please specify)
4. What type of fast-food business do you operate?......................................................................................................................................................................................................................................................................
5. How many employees does your business have?
· 1-10
· 11-20
· 21-50
· 51-100
· More than 100
6. What is your business’s annual turnover?
· Less than £100,000
· £100,000 - £500,000
· £500,000 - £1 million
· £1 million - £5 million
· More than £5 million
7. In which region of the UK is your business located?.............................................................................................................................
8. How many years has your business been operating?
· Less than 1 year
· 1-3 years
· 4-6 years
· 7-10 years
· More than 10 years
9. Has your business implemented any sustainable practices?
· Yes
· No
10. Which of the following sustainable practices has your business adopted? …………………………………………………………………………………………………………………………………………………………………………….
11. What was the primary motivation for adopting sustainable practices in your business?....................................................................................................................................................................................................................................................................
12. Did the initial cost of implementing sustainable practices affect your decision to proceed?
· Yes, significantly
· Yes, but not significantly
· No
13. Do you feel financial constraints have hindered your ability to implement or expand sustainable practices?
· Strongly agree
· Agree
· Neutral
· Disagree
· Strongly disagree
14. Have you faced regulatory challenges related to sustainability practices?
· Yes
· No
15. What knowledge or expertise do you think you need to improve your sustainability practices?....................................................................................................................................................................................................................................................................
16. How has financial support, like grants or subsidies, helped you implement sustainability practices?
· Yes
· No
17. Have sustainable practices positively affected your business’s market position?
· Yes
· No
18. How have your customers responded to your sustainable practices?...................................................................................................................................................................................................................................................................
19. How has adopting sustainable practices helped your business stand out from competitors?.................................................................................................................................................................................................................................................................................................................
What financial challenges have made it hard for your business to implement sustainable practices?.............................................................................................................................................................................................................................................................................................................................................................................................................
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The findings of the interviews conducted with the small business start-ups and the secondary data collected are presented in Chapter 4, where these studies define the challenges and opportunities that fast food firms face when implementing sustainable strategies in the UK. The data analysis was conducted within the framework of the research objectives, which focused on the complex and context-specific nature of sustainability initiatives in this sector. The result of the thematic analysis identified several areas of concern arising from limitations in financial resources, practical challenges in operations, regulatory factors, and possible market opportunities tied to sustainability.
 The results in this study provided gender, age, and ethnicity-considered testimony of participants on the challenges and opportunities associated with the adoption of sustainability. In this chapter, the authors examine how the challenges were managed and how opportunities for small businesses were identified and utilised to draw out of the real-life implications for intention, policy, and practice among entrepreneurs, policymakers, and related industry players. The study adds to the existing knowledge on sustainable entrepreneurship in the fast-food sector. It provides implications for improving support structures and promoting sustainability in the industry by analysing the roles and responsibilities of each theme in detail.
[bookmark: _Toc175354638]4.2 Analysis and Discussions
Theme 1: Financial Challenges
Findings 
Some of the key challenges cited by many small start-ups in the UK fast food industry include the lack of capital. This major issue made the firm realise that it was impossible to adopt sustainable practices. They also pointed out increased cash outflows required to support sustainability goals such as procuring eco-friendly materials, buying energy-efficient appliances, and installing waste recycling facilities. These costs were regarded as too high, especially for start-ups with limited financial resources to mobilise and young companies pushing to cut costs to compete in the market.
Discussion
These findings align with theoretical frameworks highlighting the challenges of financial risks that small businesses face when adopting sustainability (Smith & Perks, 2016). SMEs have limited financial capacity to invest in adequate technology and facilities to enhance sustainability. While organisations acknowledge the many benefits of implementing sustainable practices, the high costs of switching to bio-degradable bags or energy-efficient devices discourage them.
Smith and Perks' (2016) study aligns with the above postulation, noting that limited resources are one of the reasons why small business organisations have not implemented sustainability. Small business proprietors are also likely to experience increased pressure due to increased market competition, and they need to run their businesses efficiently to reduce costs. While pursuing profitability in a short time, the key strategic objectives may interfere with the long-term environmental goals, which may be costly to achieve.
However, two primary financial considerations are worsened by the competitiveness of the fast-food industry. Companies then face the dilemma of reducing their costs to remain relevant in the market while simultaneously catering to the increasing consumer expectations from businesses regarding sustainability. This creates what might be considered 'dual pressure' on small start-ups: on the one hand, sustainability initiatives are crucial and profitable in the long term; on the other hand, they may appear financially unmanageable in the short term.
Theme 2: Operational Challenges
Findings
Some of the key issues highlighted were as follows: Operational matters were found to be significant barriers to implementing sustainability among the small start-ups in the UK fast food industry. Specific areas of concern raised by participants include the following: The major challenge mentioned by most participants was how to source sustainable suppliers; the second challenge mentioned was lack of adequate knowledge and experience in sustainable practices; the third challenge mentioned was how to incorporate sustainable practices into operational frameworks. Some of the issues that emerged from the study include the following: Several firms said they were unsure where to source sustainable materials or ingredients; therefore, they could not make sound sourcing decisions. Moreover, the absence of technical skills to support the implementation and maintenance of sustainable practices remained a challenge since it hindered the success of the implementation of environmentally sustainable initiatives.
Discussion
The above findings are consistent with the previous studies that reported the various operational challenges that small businesses, including food businesses, encounter (Richards & Padilla, 2019). SMEs have constrained resources and workforce, so it becomes challenging to dedicate adequate time and money to educate their workforce on sustainability. Integrating sustainability into operations is not a simple process since it involves several aspects, something that, often, a small business lacks the expertise and tools to implement. According to Richards and Padilla (2019), small business training is essential, given that it is needed to improve operations. However, this is often lacking, given that it can only be afforded by organisations that can do so.
Sustainability practices require integration that calls for new practices to address the challenges in procurement systems, as well as to improve the knowledge and skills of the staff and optimise processes. Organisations representing the interests of several industries or universities can help small businesses access training sessions on sustainable management. It helps inform businesses about sustainable suppliers they can purchase from and the implementation of eco-friendly solutions. Moreover, simplifying the guidelines and standards concerning sustainability might ease the obligation and bureaucratic burden related to it for small companies. Such guidelines would help organisations understand a clear path towards adopting sustainability policies and practices that would not compromise the efficiency or profitability of their business.

Theme 4: Market Opportunities
Findings
However, the identified challenges do not negate the numerous market opportunities that several UK fast-food industry participants highlighted as adequate reasons for embracing sustainability. Interview respondents mentioned more environmental concerns and the consequent call for green products and services. Sustainability can be of significant importance for companies that operate in the highly competitive fast-food industry, as customers will be willing to pay more for products and services of companies that follow sustainable policies. This shifted consumer preference for sustainability and was therefore viewed as an opportunity for small start-ups to leverage and improve the image of their products.
Discussion
The above findings reflect the changing consumer attitude and shifts within the fast-food sector. Work done by Ferguson and El-Dirghami, 2017 also supports the claim that sustainability is a competitive advantage. In recent years, consumers have become more conscious of environmental issues, and their buying choices reflect such attitudes to show how companies are working towards environmental conservation. Small start-ups that take up sustainable measures stand to benefit from the consumer conscience and portray responsible corporate citizenship.
Moreover, sustainability also proves to be a competitive advantage in a market that is already quite saturated. Companies that promote environmental management policies in their day-to-day operations benefit from an increased customer base and loyalty. The opportunity to provide products with a less negative impact on the environment and the company's efforts to minimise environmental damage are highly appreciated by consumers seeking ecologically friendly products.
Furthermore, the integration and practice of sustainability can give an organisation a competitive advantage in brand loyalty and reputation. Organisations that are socially responsible and environmentally friendly will likely enjoy positive word-of-mouth communication, customer recommendations, and media publicity. This positive brand image benefits the long-term sense of the brand and its profitability since consumers are now becoming more conscious and willing to pay more for more sustainable brands and are a positive influence worldwide.

Theme 5: Technological Opportunities
Findings
Technological changes present prospects that the small players in the UK fast food industry cannot afford to ignore as they show the potential to adopt sustainable practices cheaper and more effectively. Some of the technological advancements that were brought up by participants as relevant to sustainability include efficient kitchen appliances, waste management computerisation, and environmentally friendly packaging. They allow companies to decrease the levels of energy use, improve the efficiency of waste disposal and recycling, and overall – decrease the negative impact on the environment without compromising productivity and profitability.
Discussion
Innovation by one form of technology is essential to achieving sustainability within the fast-food industry (Bryman & Bell, 2022). It is suggested that the identified innovations can help small businesses eliminate barriers inherent in sustainability adoption, including high costs and complications with operations. Energy-saving devices, for instance, assist companies in cutting back on their energy bills and minimise greenhouse gas emissions. Real-time tracking of waste results in effective measurement of waste produced and helps increase the recycling and composting processes, ultimately improving the efficiency of resources.
In addition, environmentally conscious packaging, including biodegradable and recyclable packaging, aligns with consumers' tendencies towards green products and decreases the environmental impact of packaging waste. None of these innovations conflict with the current regulations and environmental standards; instead, they improve the brand image and customer satisfaction. Adopting technology in sustainability is another crucial step in showing the world that a business is ready to embrace sustainability and change by adopting sustainable technologies.

Theme 6: Government and Institutional Support
Findings
The responses also revealed significant barriers to sustainability adoption in the UK fast food industry, highlighting that government and institutional support are essential to overcome these barriers. They include grant funding, subsidies, and educational projects that would educate small firms on sustainable practices. Such actions were considered fundamental enablers that might help reduce costs, increase technical know-how, and promote sustainability compliance.
[bookmark: _Toc175354639]4.3 Discussion
Introduction to the Discussion
The overall purpose of this study was to identify and discuss the factors influencing the implementation of sustainable systems by small business start-ups particularly in the context of the UK fast food sector. The responses gathered from the survey that employed a structured questionnaire are compared with the results obtained from literature to understand the subject in its entirety. The further discussion is organized according to the formulated research objectives, which helps to maintain clarity and avoid confusion while describing the data and making conclusions.
Objective 1: Review of Literature on Challenges and Opportunities
Literature Review on Challenges
According to the literature, there is a variety of issues that small business start-ups face, for instance; limited funds, inadequate experience, compliance issues, and supply chain management. These challenges are compounded in the fast-food industry given the stiff competition and low profit margin. For example, there are factors such as costs in implementing sustainable practices such as high initial costs of engaging in sustainability efforts acts as a barrier for small business (Smith et al., 2022).
Literature Review on Opportunities
However, the literature highlights several benefits that accrue to small business organizations that implement sustainable business practices. Some of these benefits include market differentiation, obtaining longer-term cost advantages, and improving one’s brand image among the customer base. With the increase in the level of awareness on environmental issues, it is evident that firms that incorporate environmental consideration in their business strategies may have a competitive advantage (Jones and Green, 2023).
Objective 2: Challenges Faced by Small Business Start-ups in the UK Fast Food Industry
Primary Findings on Challenges
The response rate for the questionnaire was 78%, which ensures that the students’ opinions obtained yields valid data for the analysis. The results of the primary data show that the most significant problem identified by the respondents was the financial problem which emerged from the investments required to initiate sustainable practices where 65% of the respondents expressed that the cost of carrying out sustainable practices was too high. This is in consonance with literature that records financial constraints as one of the major impediments to small businesses.
On the same note, results indicated that 60% of respondents expressed their lack of experience and knowledge in sustainable practices. This problem is most acute in the field of personnel management, where the fast-truck nature of the business does not allow the owner to study and introduce innovations. This was evidenced by one of the respondents who said, “The organisation understands that sustainability is crucial, but it lacks the capacity and knowledge to deliver on the principle.”
Another interesting finding from the primary data, but highly underexplored in the literature is the problem of sourcing sustainable materials. Regarding quality issues, 55% of respondents noted this as a major issue pointing to the fact that searching for the right suppliers who are also environmentally conscious can be challenging. This is even more apparent in the fast foods industry where supply chains define the efficiency of any company in the industry.
Comparison with Literature
The first revealed findings are reasonably aligned with the prior research findings concerning the influences of financial condition and deficiency of knowledge. However, there was a variation observed when analysing the aspects that arose from the primary data as compared to those mentioned in literature research, and the problem of sustainable material acquisition was observed to be more prominent in the primary data collected. This implies that while general obstacles are clearly described, certain problems characteristic to the fast-food sector like the supply chain issues might need more narrowly-focused investigation and assistance.

Objective 3: Opportunities for Small Business Start-ups in the UK Fast Food Industry
Primary Findings on Opportunities
In the process of the thematic analysis of the primary data several opportunities for small businesses in the fast-food sector were identified. Regarding the question of whether implementing sustainability practices had enhanced or affected the organisational reputation, 70% of the respondents answered that they felt that it had a positive effect on their brand reputation. Thus, this finding aligns with the literature that posits sustainability as a way of building the customer attachment and business distinctiveness within a saturated industry.
Further, 60% of the respondents said that they have been able to save money on waste elimination and energy conservation despite the initial investment. This concurs with the sourcing literature where sustainability is a long-term source of financial value. For instance, one of the participants said, “While initial investment was a bit high, we have been able to save on expenses such as energy consumption and cost of disposing off the wastes.”
Another chance viewed was the potential of reaching a selected audience interested in environmentally-friendly products. The majority of respondents also indicated that by implementing sustainable practices more customer who are conscious of businesses with sustainable practices have been attracted. By identifying one market segment that can be targeted through sustainability, this study enriches the knowledge base of how small businesses can operate.

Comparison with Literature
The first set of insights reaffirms the current literature’s emphasis on brand image and cost reductions as potential benefits for organisations implementing sustainable strategies. Nevertheless, considering specified opportunities focused on a niche of consumers who are conscious of sustainability brings a new view to the existing literature. This may help small businesses in the fast-food industry to consider advertising their sustainability credentials to appeal to this audience.
Objective 4: Proposing Solutions and Strategies
Primary Findings on Solutions and Strategies

Qualitative data derived from the analysis of challenges and opportunities presented in the primary data shows the following recommendations for small business. Survey respondents revealed that grants and subsidies from the government should be provided to cover cost of implementing sustainable strategies by 75%. This is in line with the literature as it supports the idea of disincentivizing sustainability among small businesses.
Additionally, 65 percent of the respondents called for cohesion among small businesses to enable them to share resources and information. This discovery aligns with the literature where it suggests that businesses should form networks and partnerships to eliminate the barriers towards sustainability. In the same vein, one participant noted, “By working with other small businesses, we are now able to combine our resources and knowledge to enhance sustainability.”
The other strategy was considered as being the provision of training to the employees. This study found out that 60% of the respondents noted that training their staff on sustainability practices had been essential in the successful implementation of sustainability strategies. This research augments the knowledge because leadership has been highlighted but may not necessarily point out that training and involving the staff at all levels is crucial.
Comparison with Literature
The proposed solutions correspond with the findings of the literature, especially with important factors, such as government support and cooperation between companies. Nevertheless, the results acquired from the primary data also consider employee training as a major factor, which is relatively mentioned in the prior literature. This can be interpreted to mean that training as a way of enhancing internal capacity is as crucial for the small business in the fast-food industry as the external supports necessary for sustenance towards the achievement of the noble goals and objectives.
[bookmark: _Toc175354640]4.4 Summary of Findings
[bookmark: _Toc164084564]Chapter 4 focuses on the qualitative findings from the semi-structured interviews and secondary data sources in presenting the issues and prospects of the UK fast food small business start-ups regarding sustainability. The findings depicted critical financial pressures, operation issues, market opportunities, technological trends, and Government and Institutional support. A significant issue surfaced was cost factors, where firms are unwilling to fund sustainability investments to solve problems. Some of the issues cited under operating challenges included problems in getting sustainable suppliers and the inability of organisations to incorporate sustainability in their operations. However, they found areas of opportunity in the continued consumer demand for sustainable products and the recent progressive technology. The main factor in dealing with barriers was the need for financial and transport support from the government and other institutions, as well as grants and educational schemes. In summary, the chapter provides a conceptual framework and presents some possibilities for the sustainable development of small businesses in the context of market competition.
[bookmark: _Toc175354641]Chapter 4: Conclusion, Limitations, and Recommendations
[bookmark: _Toc175354642]5.1 Introduction
This chapter synthesizes conclusions from a critical literature review and empirical research on the prospects and obstacles of small business start-ups in the UK fast food industry concerning sustainable practice. This paper provides direct findings from the study, acknowledges potential limitations inherent in the research, and makes practical recommendations that would help improve sustainability practices in the sector. Consequently, this chapter shall inform stakeholders, policymakers, and industry practitioners about the various strategies that can be adopted to promote sustainability alongside the practical realities that small businesses encounter based on the empirical literature and theoretical foundations.
[bookmark: _Toc175354643]5.2 Conclusion of Each Research Issues
The study found five crucial areas of weakness or potential in the context of sustainable practice for new small business start-ups in the UK fast food industry. The most common challenge observed was financial, which stemmed from the high costs linked to the use of sustainable materials, energy-efficient equipment, and waste management systems. In response to this problem, it is suggested that particular financial stimuli in the form of subsidies and loans with a reduced interest rate be used to reduce and relieve financial pressure and stimulate investments in sustainable technologies.
Some of the measures the participants deemed challenging to implement were operational barriers, such as it was hard for the participants to identify sustainable suppliers to work with and integrate sustainability into operations. Stakeholders' education and training must be improved to ensure entrepreneurs and employees incorporate better sustainable management practices. Reducing the complexities of the rules and policies and encouraging partnerships with the industries can also help these small businesses address these operational challenges more effectively.
Thus, the study identified some significant challenges for businesses. Still, at the same time, it showed that sustainable business models can be considered as a great opportunity in the identified markets. There is a growing market for eco-friendly products due to increased environmental concerns, which is a good chance for small firms to enter and compete. This is because management strategies that consider the preservation of the environment will always appeal to the "green" consumers, making such brands more popular on the market and, hence, more competitive in the long run.
Other factors, such as technological enhancements, were also considered sustainability facilitators. Koh and Hing's (2013) work of investment in energy-efficient kitchen equipment, digital waste tracking systems, and packaging sustainability can enhance operation efficiency and environmental impacts. One of the key strategies is that more active cooperation between technology suppliers and industry associations is required to promote the use of these technologies.
[bookmark: _Toc175354644]5.3 Conclusion of Research Problem
This research has highlighted the significant issues and potential prospects of sustainable practices among small business start-ups in the UK fast food sector. The following challenges are identified: Cost, specifically the high cost of implementing sustainable technologies due to their high initial costs, and operational challenges, such as lack of adequate funds to support green initiatives, which are other main challenges that surface. However, a clear market opportunity exists between these challenges: the growing global concern and awareness of the need to adopt sustainable and environmentally friendly solutions. The technological progress observed in recent years regarding energy efficiency and the proper disposal of waste provides tangible opportunities for businesses to optimise the efficiency of their operations while simultaneously minimising adverse effects on the environment. Providing incentives and favourable legislation for sustainable practices is one of the critical roles of the government and other institutions. In the future, it will be crucial to overcome these challenges by committing relevant policies and encouraging cooperation between industries to help small businesses adapt to sustainable methods and solutions. 
[bookmark: _Toc175354645]5.4 Summary of Research Findings
The research highlighted some of the significant issues that limit the adoption of sustainability by small business start-ups in the UK fast food industry, including the limitation of funds and the complexities of operations. However, some challenges may hinder the growth of green marketing, including opportunities driven by the ever-growing consumer consciousness whereby consumers are becoming more sensitive to the environment, making them pursue environmentally friendly products. Technology presents workable strategies for saving energy, eco-friendly tools in equipment, and sustainable methods in packaging to optimise the company's performance and minimise harm to the planet. 
When it comes to the barriers, the assistance of the government and other institutions through subsidies and educational programs can hardly be underestimated. Expanding on these findings through policy interventions and multi-stakeholder partnerships may equip small businesses with the tools necessary to incorporate sustainability into their operations, thereby promoting the development of a sustainable and robust small business sector.
[bookmark: _Toc175354646]5.5 Contribution of the Research
This study contributes to the literature and knowledge base of scholars and managers in the fast-food sector. In terms of scholarly contribution, it fills the existing gap in the literature that focuses on understanding the general tendencies of small business start-ups towards sustainable practices and the particularities of these tendencies. The research combines the literature review with real-life observations and provides a nuanced perspective on sustainability adoption in the selected field of a specialised sector.
The study's implications are helpful for management practitioners as they guide how to address some of the critical financial and operational challenges related to sustainability. It offers a guide map for small businesses to overcome these obstacles through technological advancements and government intervention. The study enriches the resource of strategic tools for managers and helps to improve competitiveness and sustainability performance by outlining the key market opportunities and consumer trends.
Furthermore, scholars gain from the study by deepening their understanding of sustainable entrepreneurship in a dynamic industry environment. It encourages a further discussion of best practices, future developments, and policies of all kinds, leading to the comparison of various sectors and geographical areas, which enriches the academic discussion on sustainability and management of small businesses in the future.
[bookmark: _Toc175354647]5.6 Limitation of the research
A possible weakness of this study is that the number of subjects is not very large, and they are relatively homogeneous as they are all students and workers of fast-food establishments in the UK. The outcome may not represent the variety of problems and opportunities within the industry's geographic areas or cultural zones. However, the study focused on one sector and region; hence, the results cannot be generalised across industries or countries. In addition, the period under consideration for the research may not be long enough to evaluate the sustainability of the practice as identified in the study. These limitations imply that it is important not to over-generalize the study's findings beyond the context in which it was conducted.
[bookmark: _Toc175354648]5.7 Recommendations/Areas for Further/Future Research 
This research can be extended in various ways to provide additional insights into the future. First, longitudinal research could provide evidence of the effectiveness of implemented measures in the sustainability of the UK fast food industry. Cross-sectional industry comparison or comparison of different geographical locations can help understand whether a problem or a solution is general or specific to the particular type or location of business. 
Further, research on the part played by consumers' behaviour and perception when purchasing and using ecologically friendly products from the fast-food industry could help in designing and implementing marketing strategies. Focusing more on the role of advanced tech solutions and their applicability for small businesses, it is also possible to boost business performance and make them more efficient and sustainable. In addition, analysing policy interventions and regulatory measures to address small enterprises' sustainability practices would help determine the scope and efficiency of such policies. These areas of future research would enhance the knowledge database and provide a valuable perspective in improving the sustainable development of small businesses in different industries.
[bookmark: _Toc175354649]5.8 Summary of Chapter 5
In Chapter 5, the author summarises the research outcomes, study limitations, and implications for advancing sustainability for small business start-ups in the UK fast food industry. It ends on a particularly critical note, highlighting barriers, including a lack of finance and business complications that hinder sustainability implementation. However, this chapter also highlights some opportunities, given that consumers are becoming more conscious of their environmental impact and technology has improved. It underlines the importance of government and institutional support for sustainable development by offering financial encouragement and protection to companies and their practices. The recommendations call for increased funding, education, and training on sustainability, innovation, and technology and a focus on ease of regulation and growing market recognition.
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20. What is your age group?
· Under 25
· 25-34
· 35-44
· 45-54
· 55 and above 
21. What is your gender?
· Male
· Female
· Prefer not to say
22. What is your highest level of education?
· High School or equivalent
· Undergraduate degree
· Postgraduate degree
· Professional qualification
· Other (please specify)
23. What type of fast-food business do you operate?......................................................................................................................................................................................................................................................................
24. How many employees does your business have?
· 1-10
· 11-20
· 21-50
· 51-100
· More than 100
25. What is your business’s annual turnover?
· Less than £100,000
· £100,000 - £500,000
· £500,000 - £1 million
· £1 million - £5 million
· More than £5 million
26. In which region of the UK is your business located?.............................................................................................................................
27. How many years has your business been operating?
· Less than 1 year
· 1-3 years
· 4-6 years
· 7-10 years
· More than 10 years
28. Has your business implemented any sustainable practices?
· Yes
· No
29. Which of the following sustainable practices has your business adopted? …………………………………………………………………………………………………………………………………………………………………………….
30. What was the primary motivation for adopting sustainable practices in your business?.........................................................................................................................................................................................................................................................................................................................................................
31. Did the initial cost of implementing sustainable practices affect your decision to proceed?
· Yes, significantly
· Yes, but not significantly
· No
32. Do you feel financial constraints have hindered your ability to implement or expand sustainable practices?
· Strongly agree
· Agree
· Neutral
· Disagree
· Strongly disagree
33. Have you faced regulatory challenges related to sustainability practices?
· Yes
· No
34. What knowledge or expertise do you think you need to improve your sustainability practices?....................................................................................................................................................................................................................................................................
35. How has financial support, like grants or subsidies, helped you implement sustainability practices?
· Yes
· No
36. Have sustainable practices positively affected your business’s market position?
· Yes
· No
37. How have your customers responded to your sustainable practices?...................................................................................................................................................................................................................................................................
38. How has adopting sustainable practices helped your business stand out from competitors?.................................................................................................................................................................................................................................................................................................................
39. What financial challenges have made it hard for your business to implement sustainable practices?.............................................................................................................................................................................................................................................................................................................................................................................................................
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	Term
	Definition 

	Sustainable Practices
	Methods of operating that do not deplete resources or harm natural cycles, ensuring long-term environmental, social, and economic health.

	Start-ups
	Newly established businesses that are in the initial stages of operations, typically characterized by high uncertainty and growth potential.

	Fast Food Industry
	A sector within the food industry focused on quick-service restaurants that offer food items for immediate consumption, often characterized by high turnover and mass production methods.

	Financial Constraints
	Limitations related to funding and financial resources that hinder business operations and strategic initiatives.

	Technological Innovations
	Advances in technology that provide new methods and tools for improving efficiency, productivity, and sustainability in business operations.

	Consumer Demand
	The desire and willingness of consumers to purchase goods and services, which influences market trends and business strategies.

	Regulatory Compliance
	Adherence to laws, regulations, guidelines, and specifications relevant to business operations, particularly those related to environmental and sustainability standards.

	Energy-Efficient Equipment
	Devices and machinery designed to use less energy for the same level of performance, thereby reducing energy consumption and costs.

	Grants and Subsidies
	Financial aid provided by government bodies or institutions to support business initiatives, particularly those aimed at sustainability and innovation.

	Thematic Analysis
	A method of analyzing qualitative data by identifying, analyzing, and reporting patterns (themes) within the data.

	Qualitative Research
	A research methodology that focuses on understanding phenomena through the collection and analysis of non-numerical data, such as interviews and observations.

	Market Competitiveness
	The ability of a business to compete effectively in the market, often through unique value propositions such as sustainability, quality, and innovation.

	Stakeholders
	Individuals or groups that have an interest or stake in the operations and outcomes of a business, including owners, employees, customers, suppliers, and regulators.

	Longitudinal Studies
	Research studies that collect data from the same subjects repeatedly over a period of time to observe changes and developments.

	Comparative Analysis
	A method of comparing different entities, such as businesses or industries, to identify similarities, differences, and best practices.

	Policy Interventions
	Actions taken by government or regulatory bodies to influence business practices and outcomes, often through legislation, incentives, or regulations
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