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[bookmark: _Toc161928040]‘About me’ section on LinkedIn Profile

Greetings!
With over five years of managerial experience complemented by administrative assistance and a background in Communication and Public Relations, I bring a unique blend of skills and expertise to the table.
My journey began with a solid academic foundation, earning a diploma in Communication and Public Relations from West University ‘Vasile Goldis’. This equipped me with invaluable communication, organizational, and problem-solving skills, which I have expanded upon throughout my professional career.
Throughout my career, I have held various managerial roles across different companies, providing me with a deep understanding of administrative processes, time management, and team coordination. Whether managing schedules, coordinating meetings, or handling correspondence, I excel in fast-paced environments where attention to detail and efficiency are paramount.
My approach to administrative assistance is anchored in proactive communication, adaptability, and a strong commitment to supporting the success of my team and organization. I take pride in my ability to anticipate needs, streamline processes, and ensure smooth operations on a day-to-day basis.
Beyond my managerial skills, I am passionate about fostering positive relationships and cultivating a collaborative work culture. I firmly believe that effective communication and teamwork are indispensable for driving success and achieving organisational goals. As a manager, I strive to create an inclusive and supportive environment where every team member feels valued and empowered to contribute their best work.
In addition to my professional endeavours, I am dedicated to continuous learning and growth. I stay abreast of industry trends and best practices, actively seeking opportunities to expand my skill set and knowledge base, including obtaining a Level 4 Certificate in Employability Skills from the University of Wales Trinity Saint David.
I am excited about the possibility of connecting with like-minded professionals, exploring new opportunities, and contributing to meaningful projects. Feel free to reach out if you'd like to connect or learn more about how I can add value to your team or organisation.
Specialties: Attention to detail | Organisational skills | Written communication | Problem solving | Technology skills | Time management | Customer service | Interpersonal skills | Team worker | Positivity | 
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The art of storytelling involves narrating a story to an audience while using gestures, spoken words, or visual media to captivate them, arouse their emotions, or deliver a point. With the use of this effective instrument, people may communicate their experiences, cultures, and beliefs in a way that is interesting and captivating (Jenkins, 2023).
Storytelling, according to Brown (2017), is a basic component of human communication that has been utilised historically to transmit information, maintain customs, and foster deeper connections between individuals. Narrative continues to be a timeless and global form of expression that cuts over boundaries and connects with people from every aspect of life, from classic tales and legends to contemporary books and films.
Storytelling is essential for influencing target audiences' views, establishing emotional bonds, and encouraging loyalty in the context of personal and corporate brand building (Smith, 2018). Crafting an engaging narrative that aligns with a brand's values, mission, and identity is the essence of storytelling, which goes beyond just recounting events (Johnson, 2017).
Storytelling has the capability to emotionally connect with consumers, which increases the familiarity and memorableness of businesses. Brands may grab the attention of their audience and create a lasting impact by telling stories that inspire empathy, nostalgia, or inspiration (Keller, 2016).
According to Davies (2020), a brand can be differentiated by effective storytelling, which can help it stand out in a competitive market and develop a unique personality that appeals to customers. Brands can establish trust, credibility, and a sense of connection with their target audience through storytelling, in addition to communicating their unique selling proposition.
Storytelling is the strategic use of narratives to communicate a company's essence, history, values, and vision from the standpoint of brand building. To establish genuine and lasting connections with customers, it goes beyond simple marketing and sales presentations. By using storytelling to convey their unique selling point memorably and sympathetically, brands may increase their brand equity and foster consumer loyalty (Keller, 2016; Johnson, 2017; Smith, 2018).
Furthermore, storytelling enables companies to develop a unified brand story that connects each component of their marketing initiatives, including social media content and ad campaigns. Brands may improve their reputation, boost consumer memory, and cultivate brand loyalty by telling compelling tales consistently across a range of touchpoints (Brown, 2019).
Brands may engage with consumers more deeply through storytelling, which will eventually lead to the development of trust and loyalty. Stories have the power to humanise businesses, transforming them from things that people can relate to into beings with a purpose and personality (Davis, 2020; Smith, 2018).
When used effectively, storytelling in brand creation draws in the audience, stirs up feelings, and leaves a lasting impression. Brands may stand out in a competitive market and develop a devoted following by developing a captivating story that is consistent with their identity and appeals to consumers (Lundquvist et al., 2013).
Consumers and brands can develop a deeper bond as a result of the emotional connection that storytelling fosters, which can boost advocacy, customer loyalty, and long-term brand success. Brands may use storytelling as a potent tool to engage their audience, convey their values, and establish a solid and enduring brand presence in consumers' thoughts and emotions (Keller, 2016; Davis, 2020).
Nike: Just Do it Campaign
Nike's "Just Do It" campaign is an excellent example of a brand development narrative that works well. The well-known sportswear company Nike has had success connecting with customers emotionally and personally by using storytelling. Since its 1988 introduction, Nike's "Just Do It" slogan has grown to represent the company's empowerment, tenacity, and success (Davis, 2020; Brown, 2019).
Nike's narrative approach is centred on motivating people to push boundaries and follow their aspirations rather than just showing their products. Nike inspires its audience to aim for greatness by establishing a strong emotional connection with them through the sharing of real people's success stories about overcoming adversity (Smith, 2018; Keller, 2016).
A good example is their campaign Nike's "Seen It All, 50th Anniversary (2022)" which tells an engaging tale of the company's development over 50 years. The campaign tells tales of success, tenacity, and ingenuity via several memorable incidents. Nike's storyline inspires generations to dream greater and push limits, from the cultural effect of breakthrough products to the ground-breaking accomplishments of renowned athletes. With an eye toward the future and a celebration of its rich history, Nike asks viewers to join them on an enduring journey driven by passion and the relentless pursuit of greatness (Vuong, 2022).
Nike has established a community of devoted customers who not only support the brand but also exemplify its principles and essence by using genuine and accessible storytelling. Fostering brand loyalty and advocacy has been made possible by the brand's capacity to connect with consumers on a human level through storytelling (Johnson, 2017; Davis, 2020).
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In this study, it was addressed the important problem of doing a data analysis on questionnaires. Our goal is to find patterns and trends in this data that can be cleverly used to build a plan for a profitable company.
The procedure involves choosing three to four of the questionnaire's most important questions for in-depth examination. The information was found by carefully examining the replies that will direct our company plan. Our ability to make educated judgments will be enhanced by this data-driven strategy, which will help us understand client preferences, market gaps, and developing demands (Rowley, 2014).
*Please see the entire questionnaire in Appendix 1.

[image: Q4-Importance of safety]
[bookmark: _Toc161928078]Figure 1 - Safety

Almost all of the respondents stressed how crucial it is to be extremely careful when using a taxi. This is consistent with Mum Cab's basic value offer, which places a high priority on passenger safety (Mitropolos, et al., 2021). 

In the transit sector, safety is very important, especially for services that target women and children. According to Beauchamp and Childress (2019), keeping passengers safe increases confidence and service uptake.
Being aware of safety concerns enables Mum Cab to customise its offerings. Passenger safety can be improved by adding features like driver profiles, panic buttons, and real-time tracking. Establishing a commitment to safety fosters confidence among interested parties. Investors, staff members, and passengers value safety-conscious actions (Mehri, et al., 2019).
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[bookmark: _Toc161928079]Figure 2 - Mum's Cab First Impressions

A company's image has a big impact on its profitability, clientele, and brand loyalty. Understanding respondents' perceptions of Mum Cab offers valuable information on potential market positioning and growth opportunities (Keller, 1993; Araujo et al., 2023).
Respondents regarded Mum Cab as a "very good idea." This favorable opinion implies that the target audience finds the concept appealing. The phrase "Mum Cab" conjures up the idea of a service intended only for mothers and kids. Clarity and distinction in the brand count on being consistent with the intended goal (Aaker, 1991; Zhang et al., 2020). A competitive advantage may result from this focused strategy.

The brand is strongly linked to safety. Mum Cab is regarded by respondents as a secure choice when it comes to child transportation. In the taxi service sector, trust is essential. Positive opinions increase trust, which promotes word-of-mouth recommendations and customer retention (Shabbir and Gardezi, 2020). 
Among the difficulties is raising awareness through successful marketing initiatives. Maintaining the perceived image requires consistency in safety protocols and service quality.
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[bookmark: _Toc161928080]Figure 3 – Ordering preference

It is essential to comprehend user booking preferences to optimise marketing campaigns and service delivery (Giombi et al., 2021).  The answers provided insight into how prospective clients like to interact with Mum Cab.

The majority of respondents support Mum Cab service bookings made using an app. This is consistent with larger patterns in the transportation sector, where users' interactions with taxi services have been revolutionised by mobile apps (Kuchoriya TechSoft, 2023). 
As stated in the Ali et al.(2024), the ease of use, instantaneous updates, and intuitive user interfaces of mobile applications are factors in their growing appeal.
It is imperative to make investments in ongoing optimisation and app development. Providing a smooth booking process, easy-to-use navigation, and instant alerts will increase customer satisfaction.
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[bookmark: _Toc161928081]Figure 4 – Social media preference
Analysing the fact that all the users choose Facebook as the most frequently used platform makes a big difference to Mum Cab regarding marketing strategies. This indicates that this platform is the key channel to reach potential users. 
Thanks to Facebook's large user base, Mum Cab can reach a large audience. By using Facebook for engagement, promotions, and targeted ads, brands can draw in customers and increase their visibility.
Therefore giving Facebook-based marketing initiatives top priority conforms to customer preferences and has the potential to help Mum Cab succeed (Cabbies For Life, 2019).
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[bookmark: _Toc161928044]Summary of questionnaire analysis and segmentation

Primary research, conducted through a questionnaire among locals, provided valuable insights into trends. According to Tegan (2024), this analysis highlights primary research as crucial for obtaining direct insights from potential clients, essential for formulating business plans. This research, often via techniques like questionnaires and interviews, allows companies to engage directly with their target market, revealing nuanced viewpoints and preferences not immediately clear from secondary research. Additionally, primary research offers a structured approach for verifying assumptions and identifying specific solutions, aiding in product/service enhancement, understanding client demands, and increasing brand recognition.
The frequent patterns, changes, and advancements in consumer behaviour, technology, and business practices that have an impact on marketing strategies and techniques are referred to as marketing trends. These trends are influencing how businesses engage in, interact with, and hold on to customers in a market that is changing quickly. They also represent new opportunities and shifting consumer preferences (Santiago, 2024).
The results of the survey attest to the significant market potential and demand for Mum Cab's unique mother-and-child-focused taxi service. The age group of 25-44 that Mum Cab is targeting places a high value on convenience and safety when selecting a mode of transportation, therefore the focus on these areas is very significant. Mum Cab's market positioning is further validated by the favourable perception of the brand name and the readiness to pay more for the service. Mum Cab can efficiently respond to the demands and preferences of its intended audience while cultivating a devoted client base by utilising app-based booking systems, creating a strong social media presence, and delivering on its safety and convenience promises.
The strategic process of breaking down a large consumer or corporate market into smaller, more uniform customer groups defined by similar qualities or characteristics is known as market segmentation. These characteristics could include a wide range of elements, such as consumer behaviour, location, age demographics, income levels, psychological characteristics, and purchase preferences. Through rigorous segmentation, companies can acquire more profound understanding of the complex requirements, inclinations, and actions of their target audience segments (Hayes, 2022; Tynan and Drayton, 2010).
A fundamental component of strategic marketing planning is market segmentation, which gives companies the ability to gain deeper understanding of their target market and adjust their product and marketing strategy accordingly. Businesses may enhance their market positioning, foster client engagement, and establish a durable competitive edge by comprehending the varied requirements and inclinations of distinct consumer categories (Araujo et al., 2023).
The questionnaire provided useful insights that not only enhanced Mum Cab's SEO efforts but also allowed for a more profound comprehension of the distinct requirements and inclinations of its customer base. Mum Cab was able to create a more specialised and successful SEO strategy by analysing the questionnaire replies and obtained detailed insights into the unique needs, interests, and expectations of its target market.
Furthermore, Mum Cab could also use the information gathered from the questionnaire to develop focused communication and participation programs that would improve its internet presence and draw in organic traffic from its intended audience. This could be writing blog entries, articles, or social media content that tackle particular subjects or issues brought up by survey participants, establishing Mum Cab as a reliable authority in the realm of transport services targeted at mothers and their children.
According to Mladenović et al., (2023), Search Engine Optimisation is known as SEO. It is the methodical process of raising a website's search engine ranks. Content searchers like Google give priority to websites that have high-quality content, are optimised and are relevant. Therefore, by doing so, the website ranks better in searches.
To make sure that AI prompts are customised to the audience's tastes and demands, the questionnaire analysis was a useful tool. It has improved the efficacy of the AI interactions by using the analysis's insights to craft prompts that produce more pertinent, worthwhile, and captivating responses.
AI prompts are signals or instructions sent to AI systems that direct them to produce particular types of information. They act as the user's input when interacting with ChatGPT and other AI models. 
Users may shape the AI-generated replies by crafting precise and intelligent suggestions. 
An AI model reads input and produces an output (text, picture, sound, video, etc.) in response to a prompt (Cooper, 2023; Bozkurt and Sharma, 2023).
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Please see the website here: https://mum-cab.square.site/
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Chat GPT was used to help generate content for the website based on the analysis of the questionnaire. The results were shared with it and asked for the content which was modified a little and used  for the website (OpenAI, 2024).
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After that, It was asked about the second page of the website and it generated ideas that were then used in building the story.
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Business card example
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Facebook Ad Example
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Flyer Example 
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Welcome to Mum
Cab: Your trusted
partner when
traveling with
children

Are you a busy mum looking for a reliable and safe transportation option for you
and your children? Look no further than Mum Cab - your dedicated taxi service
designed with mums and kids in mind.

At Mum Cab, safety is our top priority. We understand how important it is for you
to feel secure when traveling with your little ones. That's why all our drivers
undergo rigorous background checks, and our vehicles are equipped with safety
features to ensure a worry-free journey every time.

The name says it all: Mum Cab is your go-to transportation solution tailored
specifically for mums and kids.

Connect with us on Facebook, follow us for updates, special promotions, and tips
for traveling with kids. Join our community of mums who trust Mum Cab for all
their transportation needs.

‘We understand that as a mum, your time is precious. That's why we offer
premium service without the premium price tag. Our competitive rates ensure
that you get the quality transportation you deserve, without breaking the bank.
Ready to Ride with Mum Cab?

Experience the difference with Mum Cab - your trusted transportation partner
for mums and kids. Download our app today and enjoy safe, reliable, and
convenient rides for you and your little ones.
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our story

Once upon a time in the heart of Baia Mare, a passionate mother
named Oana envisioned a different kind of taxi service.
She knew the struggles of fellow moms—juggling work,
appointments, and family life—all while worrying about their little
ones’ safety during every ride.
Oana dreamed of a service that would ease their burdens, one that
would wrap them in a warm cocoon of care.
+ Mom Cab was born with child safety at its core. Every vehicle
has snug child seats, and every driver is
meticulously background-checked. Every mom deserves
peace of mind.
e Our drivers weren’t just chauffeurs; they were empathetic
companions. They understood the chaos of spilled juice
boxes, giggles, and sleepy heads. They knew the importance of
a gentle smile during a tantrum.
« Mom Cab cars weren’t just vehicles; they were mini
playrooms. Colourful toys, soft music, and even a hidden stash
of stickers. Because a happy child means a relaxed mom.
Word spread like wildfire. Moms whispered to other moms, “Have
you tried Mom Cab?” Soon, our cars dotted the streets, weaving
through traffic, carrying precious cargo. Families trusted us—their
trusted steeds for school runs, doctor visits, and weekend outings.
And so, dear traveler, whether you’re a mom, a grandma, or a
guardian, step into our cozy cab. Let us whisk you away, worry-free.
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. | have made a questionnaire for my taxi business for mums and kids, and the responses were:
target audience 25-44; safety is really important for the respondents, the name Mum Cab takes
them in the right direction, the preferred method of ordering by app, most used social media:
Facebook, most respondents would pay a premium for this kind of service. Could you create
content for my website based on this?

124

@® chatapT
Absolutely! Here's a draft for the website content based on the responses from your questionnaire
for Mum Cab, a taxi service catering to mothers and children:
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What do you think about a second page of my website to share our story? To engage with
customer's feelings and create a bond.

@® chatapT
Creating a page on your website to share your story is an excellent idea, especially for a business
like Mum Cab, which aims to build trust and connection with its customers. A "Our Story” page can
provide valuable insights into the history, mission, and values of your business, helping to
humanize your brand and foster a stronger emotional connection with your audience. Here's why
a"Our Story" page can be beneficial as the second page of your website:
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