Whose corporation/organisation are you representing?
I am representing Transport for London. This is an organisation based in London, United Kingdom which runs day to day operation of London’s public transport network, where every day more than 31 million journeys are made (Transport for London, 2017). They are concerned with Uber as they control or transportation within and around London, which makes Uber there concern as they are also operating within London.
What are the views of the corporation/organisation you are not representing?
Uber have commented directly on the matter stating in an interview they have a zero tolerance to rape and the drivers will be removed from UBER immediately (Samuels, 2016). This is supported by the fact they have taken measures to address this by firing their previous CEO of Travis Kalanick; and hiring Dara Khosrowshahi, this is to address the numerous problems UBER face in terms of racism allegations, sexual assault and rape allegations (Kollewe and Rushe, 2017).
What is the key message you are trying to communicate?
I am trying to display how despite the power that Uber holds in London employing 40,000 drivers and 3.5 million people using their network (Butler and Topham, 2017). It is not okay for them to carry on conducting business how they have been as sexual assaults and other serious crimes committed by their drivers that do not get reported to the police (Murphy-Bates, 2017).
What is the main target audience that you hope will read and understand the message? 
Uber is part of the new gig economy which is made a rapidly growing market that is mainly made up of millennials (Horney 2016). McGrath (2017) supports this with research that shows the majority of Uber users in the United States are between the ages of 16-34. As United States market is similar to the United Kingdom this is my target demographic. However I do not want to exclude others as it is a social problem that effect the whole of society. As it concerns people who follow the Kant theory of philosophy as well as following the naturalistic fallacy; in my applied example they have no problem with rape and sexual assaults. So this should not be a problem that effects exclusively millennials but the whole of society.
What would someone who disagrees with you say in response to your argument?
There is an argument that was theorized by Milton Friedman that organisations should on be concerned with their shareholders and such should be looking to profit maximise (Solomon, 2013). This means that they can disregard the law for the country in which they operate as it is not of a direct concern of their shareholder thus making it irrelevant as it has little to no influence on profit
My response is, we still want Uber to remain in London. But they are not being an ethical company as they are operating only on an economic level on Carrols Corporate Social Responsibility pyramid (1991) in appendix 1. We want Uber to take legal responsibility for their actions. This follows Freemans stakeholders theory where a company should look at more than just trying to profit maximise but also to stay within the law and perhaps benefit society ( Jawad 2017) 


Why have you used the images and words you have selected? 
The image used is from a porn website. Pornhub (2017) released a report stating, 61% of their users in the United Kingdom are between the ages of 16-34, which is the demographic I predominantly am trying to influence. This is as I want it to be an emotional marketing campaign by shocking the viewer. Emotive marketing is attempting to engage the consumer on the level of senses and emotions; forging an intimate lasting emotional connection (Kotler et al., 2016).
The wording I have used is to make an emotive marketing campaign. It is likely to be successful as Netflix found their sales grow after changing to emotive marketing (O'Reilly, 2014). 
What research have you done to underpin your presentation?
My primary research was a focus group of UWTSD students. They stated they intrigued with the poster at first due to the image. But later surprised by the information presented.
My secondary research is from a selection of sources including books, journal articles, reports, PowerPoint presentations and online news articles. All within 5 years but predominantly within 1 year this is to make sure the information is admissible. 
What would you hope would happen after the audience has understood your message?
I want my audience to put pressure on UBER to have a more comprehensive system for ensuring rape and sexual assaults are reported. Aluchna and Idowu (2017) support this by stating that there is an increased preference towards corporate social responsibility.
How strong do you think the evidence is to back up your argument?
Compelling, through the use of primary and secondary research I have been able to ensure that my argument is strong a relevant this is cemented by the fact that Uber assigned a new United Kingdom chair member to try and diffuse the problem (Cox, 2017).
What models and theories will you be referring to in your reflective report?
I will be using Gibbs cycle of reflection (1988)  
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Appendix 1 Carrols social responsibility pyramid 
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