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	Highfield Town House Hotel

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/boutique-hotel-stay-birmingham/.

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  Website is highly conventional & responsive to all devices with fast & quick loading time. According to Google, a website takes 2.5 seconds to load and this website falls in this category which makes its users to feel that company values their time and is serious about delivering a good experience, it also presents professionalism and reliability leaving a first and lasting impression on its users & makes to revisit their websites which makes a strong bond with their products, brands and services.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	
Answer: Definitely, this website contains many sub-pages and its really smooth for customer to navigate these as “contact us,” what’s on”, “locations”, “contact details”, “phone numbers” etc. are easily and clearly visible on their websites and it does not take longer to load.

  

	Question 1c - Can a customer make a booking via the webpage? 
 

	
Answer: Absolutely, a customer can make a booking via the webpage.  It is responsive on all devices. It starts by choosing the dates for check-in and check-out, followed by selecting the rooms (after checking their prices and any special offer).  Then need to select the number of guests, contact information, and special request (if any).  Customer should check the booking summary before making payments and then a confirmation of email will be sent to the customer to close the booking.



	Question 1d - What improvements could be made to the usability of the website?


	
Answer: According to Inkbot Design (2024) “Clear navigation, legible text, mobile utilization, minimal distractions, user testing & feedback are essential for continuous improvement in usability.” But Raoult (2012) gave importance to two more factors such as background colour, texture and contrast with selection of images & their placement. Apart from these, adding video of their rooms, outdoor space or special events or even a houseful Peach Club will keep visitors on website for longer periods. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	
Answer: Webpage look is quite impressive and covers all the factors as mentioned by Easter Digital (2024)  “The look and feel of a website involves a combo between aesthetics and functionality, where choices in typography, colour, layout, and interactive elements are not just about beauty but about creating intuitive pathways for users to navigate and interact with content effortlessly.”  Also, there is no difference in appearance on a mobile phone so a user can feel the same experience using any device.



	Question 2b - How does the website use imagery, video and colour? 


	
Answer: The website uses the right combination of imagery and colour to create a warm, boutique-style experience that reflects the charm of its Victorian setting and modern comforts. Hand-picked photos of individually designed rooms showcase antique furnishings, plush beds, and stylish bathrooms, giving a sense of luxury and personality.

It uses muted and earthy palette to evoke comfort and elegance.

Unfortunately, website does not appear to feature any video resulting the users to rely completely on their photo gallery.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	
Answer: Unfortunately, there is no sign of an online chat tool on this website. Meaning user’s queries will not be heard or served in real-time which could be quite frustrating in this competitive world however, there is information about all the contact details such as phone number, email address or “booking a table” or “stay online” etc. It seems like they are still following a conventional method. 




	Question 2d – How effective are the social media links on the website?


	
Answer: Social media links such as Facebook and Instagram are present in this website placed at the footer of their homepage, also there is no signs of their Icons, which is not very attention grabber, but it takes its users to view more photos, updates and guest interactions.

I strongly believe they are following the conventional method and believe in “word of mouth” strategy and hence not giving enough efforts to upgrade any social media.





	Section 3 – Perceived Value
(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company is made very clear to customers whether they need to “book a table”, “what’s on”, “stay with us” or “our rooms” e.g. in a room they provide air-conditioning, en-suite bathroom, tea-coffee maker, free wi-fi, flat screen TV, etc. everything is mentioned. 

The site also promotes Peachy Perks, which include packages like dinner, overnight stay, and breakfast.  

They also guidelines about their three promises: maintain peachy life, always serve good stuff and look after planet. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	
Answer: Yes, the customer reviews for The High Field Town House is actively updated across platforms like Booking.com and Tripadvisor as recently as July 17. Updated feedback builds trust, helping users make informed decisions based on recent guest experiences.

Frequent reviews also reflect ongoing popularity, which can reassure potential guests about service consistency.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	
Answer: Converted Victorian Villa into budget hotel with individually designed rooms featuring antique furnishings, plush bedding, and modern amenities like air-conditioning, flat-screen TV & tea-coffee maker shows elegant presentation & create beautiful ambience make a good choice to stay away from home for unwinding completely. 

Perfect for small celebration like wedding anniversaries, birthday parties or just family outings.  Dog-friendly rooms and accessibility features like wheelchair access make it suitable for a wide range of guests.

Good reviews also add a positive reason to recommend further.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	
Answer: Yes, the prices made very clear to customers whether they do online booking or through third party such as Booking.com or Tripadvisor. Once they select the dates, room types, occupancy, the price range pops up with the 3 options like “Room only”, “Dinner, Bed & breakfast” or “Weekend Escape” to make the informed choice. 

Yes the prices reflect the boutique experience with elegant rooms which boasts antique furniture, plush bedding and modern amenities with free on-site parking, dog friendly & wheelchair accessible all make the good quality of service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Boutique Hotel

	
	2. Stay with Us

	
	3. Town House 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	
Answer: Yes the company’s website appears in the top ten websites when we type these words.  It clearly indicates that it has strong visibility and online presence as it is also listed in famous platforms like Tripadvisor, Booking.com, etc. That’s why the customer can easily find their website, read their reviews, make a choice and then can proceed with the bookings. 



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	
Answer:  According to (Atomic Digital Marketing Agency, 2025)
“91% of marketing leaders view the website as their organisation’s top revenue driver among all marketing channels.”  Studies have proven that extensive online & social media presence create an active & engaged brand community. As Kotler, Armstrong, and Opresnik, (2018) also mentioned that “for sellers, direct and digital marketing are powerful tools for building customer engagement and close, personalized, interactive customer relationships. While on the other hand, for buyers, these are convenient, easy to use, and private. They give buyers anywhere, anytime access to an almost unlimited assortment of products and buying information while connecting with other brand fans sharing brand information and experiences. It also helps obtain an immediate response and build lasting customer relationships.” 
Thereby making website relevance is not just relevant but dominant.


	Question 5b – If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	
Answer: While my chosen website is quite impressive, there is always room for refinement.  I would like to make one recommendation which might help its users to convince more by uploading a video/s of  their rooms, any event, outdoor space or any celebrations to give a clearer and broader view of how they converted an elegant Victorian villa to create 12 individually designed en-suite rooms which will keep them more engaged & help them grow faster. Instead of just reading "luxurious" or “comfortable”, viewers can see plush bedding, hand-picked antiques (as mentioned in website), spacious layouts, and ambient lighting. Room videos also walks the viewer through each corner—like a virtual tour—showing amenities, window views, en-suites, and lounging areas while event footage shows lively settings, music, food, and joyful interactions, evoking emotions tied to celebration or relaxation. The use of video enhances users trust by offering an authentic preview of hotel experiences & encourages bookings through emotional engagement.







Reference List

	

Atomic Digital Marketing Agency. (2025). Atomic Digital Marketing Agency. [online] Available at: https://atomicdigitalmarketing.co.uk/blog/the-evolving-role-of-websites.


Ester Digital. (2024). Exploring the Anatomy of Website Look and Feel. [online] Available at: https://ester.co/blog/look-and-feel-of-a-website.


Inkbot Design. (2024). How To Improve Web Usability: 15 Tips & Tricks For 2025. [online] Available at: https://inkbotdesign.com/improve-web-usability  [Accessed 12 Jul. 2025]


Kotler, P., Armstrong, G. and Opresnik, M.O. (2018) Principles of marketing. 17th eds; global edition. Harlow: Pearson.


Raoult, H. (2012). 5 Quick Ways To Improve Your Website’s Usability - Usability Geek. [online] Usability Geek. Available at: https://usabilitygeek.com/5-quick-ways-to-improve-your-websites-usability.”
‌

‌










