Cinema and War (HPHI5903) Assissment 2
‘War can never break free from the magical spectacle because it's very purpose is to produce that spectacle; to fell the enemy is not so much to capture as to ‘captivate’ him, to instil the fear of death before he actually dies’. Virilio, P. (1989)
Discuss the symbiotic nature of war and Hollywood cinema in the captivation of the global audience.
Introduction
In this essay I will outline how the rise and dominance of Hollywood cinema on a global scale is intrinsically linked to the technological developments in warfare of the late 19th and early 20th Century. I will also discuss how Hollywood uses its productions to expand American cultural influence to create an American hegemony in cinema that captivates world audiences.
Before moving pictures, humans have been showcasing great victories and battles through other mediums. Paintings, drawings, writings and spoken the word have been used for thousands of years. Rock art depicting violent skirmishes have been found in Northern Australia and have been dated at around 10,000 years ago show us that human fascination with violence and conflict is part of our human nature and is as old as modern man itself. 
The First reliable account of a large-scale battle occurred around 1500BC between the Egyptians and a coalition of Canaanite states, the battle of Megiddo. This battle has been immortalised with carvings, writings and images mainly in hieroglyphics depicting a victory for the Egyptians and were placed in prominent places including the Hall of Annals in the Temple of Amun-Re at Karnak and Thebes (now Luxor), by the military scribe Tjaneni. Cinema is just the latest and most effective medium to express a narrative to the masses and like the Egyptians of old enables the victor to write history.
[footnoteRef:8800]	[footnoteRef:14473][endnoteRef:14039]
Image 1 - Thutmose III at The Battle of Megiddo	Image 2 – Thutmose carving and inscriptions [8800:  Image 1 - https://www.cleopatraegypttours.com/wp-content/uploads/2020/03/battle-of-Megiddo-15th-century-bc.jpg]  [14473:  Image 2 - https://www.cleopatraegypttours.com/wp-content/uploads/2020/03/Thutmose-III-at-The-Battle-of-Megiddo.jpg]  [14039:  ] 

The symbiotic relationship between armour and weapons has been played out across millennia just as it is mimicked in nature. Creatures adapting to evolutionary changes in hunters in a survival of the fittest. The rise of Hollywood and the technological developments that enabled total war are also intrinsically linked as we see the relationship develop between “visibility and invisibility”[footnoteRef:24037] [24037:  ] 

Early Beginnings
In 1861 Colonel Richard Gattling created the Gattling gun a hand cranked repeating gun essentially the first machine-gun that had the capability of producing firepower which amounted to hundreds of rifles. This innovation enabled smaller forces to combat more numerous and technologically inferior armies inflicting huge losses on the enemies' side with relatively few causalities on the operator's side. It was used to great effect during the late 19th and early 20th  century during the colonial wars but was also used in wars and battles where the combatants were more equally matched in terms of training and technology. Gattling was the forerunner of things to come and it led Hiram Maxim to produce the first recoil operated gun the Maxim gun which then gath birth to the development of the Vickers machine gun. This weapon was used to such devasting effects during the first world war. The tactics needed to counteract such inventions where still in their infancy and the first world war saw two equal sides compete in the world's first true total war.
Around the same period In 1882 a French chrono photographer, Étienne-Jules Marey made a chronophotographic gun which enabled Marey to capture movement with an initial 12 consecutive frames a second with all frames recorded on same picture. Mary went on to develop faster image captures with devices capable of recording up to 60 images a second. These advances built the foundations of the emerging field of cinematography and developments where an innovation for cinema, but the same technology would have an even greater impact on warfare and how it was fought in the years to come. The birth of cinema and rise in equipment to fight a total war are now like twins separated at birth that will always have a deep routed connection.
[footnoteRef:5770] 				[footnoteRef:10098]
Image 3 – British troops with Gattling guns in Afghanistan		Image 4 - Marey's photographic gun [5770:  British troops in the second Afghan War in 1879 - https://upload.wikimedia.org/wikipedia/commons/thumb/6/6d/Gatling_Guns_in_Action_WDL11499_%28cropped%29.png/800px-Gatling_Guns_in_Action_WDL11499_%28cropped%29.png]  [10098:  Marey’s Photgraphic Gun - https://upload.wikimedia.org/wikipedia/commons/thumb/4/4c/Chronophotographic_gun-CnAM_16955-IMG_5275-gradient.jpg/800px-Chronophotographic_gun-CnAM_16955-IMG_5275-gradient.jpg] 

With the birth of cinema and new technologies came the symbiotic nature of film and war, as films were now being used for reconnaissance missions on early aircraft. The use of this technology enabled military strategists to plan more effectively and helped with cooperation between the service branches. The rise in this technology enabled for new avenues for which to exploit the masses with propaganda and indoctrination methods.
The Spectacle and fascination of War
As mentioned in the introduction humans have been recording their battles and victories for thousands of years and is a complex aspect of human psychology and culture. Depicting war is not a new development but the methods and mediums have changed with time and advancements in technology that have allowed for increased immersion and realism reached a pinnacle with modern cinema techniques.
Our inherent interest in conflict and war may be rooted in the evolution of humans themselves, understand and preparing for conflict with neighbouring hunter gatherers and competing for resources to help sustain and expand our own tribe's territory has been repeated not only in human history but our ancestor's as well. One of our closest relations the chimpanzees are very familiar with conflict and are known to mount raids and patrols into neighbouring chimp territory resulting in violence and a stark reminder of our very nature. 
What makes war movies so popular with audiences and allows Hollywood to produce movies that captivate domestic and international markets?
War and battles provide a very dramatic backdrop for storytelling, heroes and villains, good vs evil and themes of sacrifice and heroism which enable film makers to utilise these narratives and help the movies depicting war become extremely compelling and emotionally engaging. The filmmakers can tap into these themes to entertain the viewer with increasingly immersive techniques to contribute to the audience feeling like they are in the action of a real battle. The adrenaline and excitement caused by viewing such films help the audience to get as close to the real-life situation of war but from the comfort their cinema chair.
Images and tales that have inspired stories of heroic deeds have been created to remember great feats in battle and help the people form a link between themselves and their past. [footnoteRef:28044]	[footnoteRef:2202]
Image 5 -  Charge of the Royal Scots Greys at Waterloo in 1815	Image 6 - The Battle of Trafalgar 1805
 [28044:  Elizabeth Southerden Thompson, Lady Butler, “Scotland for Ever”, 1881, Leeds Art Gallery, https://livesofthelightbrigade.files.wordpress.com/2018/12/elizabeth_butler_scotland_for_ever_1881.jpg]  [2202:  The Battle of Trafalgar by William Clarkson Stanfield, https://upload.wikimedia.org/wikipedia/commons/thumb/8/88/The_Battle_of_Trafalgar_by_William_Clarkson_Stanfield.jpg/1024px-The_Battle_of_Trafalgar_by_William_Clarkson_Stanfield.jpg] 

Paintings like the ones above invoke strong emotions of nationalistic pride that is repeated across the globe and Hollywood has been able to capture these sentiments successfully with Cinema.
A Good War
One of the biggest aspects of War and Cinema has been the ability to appeal to a domestic audience with patriotic and nationalistic movies depicting great victories and morally just conflicts. World War 2 was the springboard for the American people and national rising to become a true superpower in every aspect. Hollywood was able to utilise this victory and attempt to unite not only the American people but the globe with through cinema.
“World War II holds a celebrated position in the benign meta-narrative of American foreign 	relations. This narrative holds that the United States is a benevolent nation whose foreign 	policy is based not on pure self-interest but rather on the greater good of all humankind.”[footnoteRef:15910] [15910:  American History and Contemporary Hollywood Film, Chapter 4, P89] 

As H. W. Brands suggests: 
“If a single theme pervades the history of American thinking about the world, it is that the 	United States has a peculiar obligation to better the lot of humanity. . . Americans have 		commonly spoken and acted as though the salvation of the world depended on them.”[footnoteRef:27104] [27104:  American History and Contemporary Hollywood Film, Chapter 4, P89
] 

The American and ‘Western’ view seems to be that these wars were fought for democracy, freedom of speech and to form a new world order. This seems to resonate with people to this day and is used to justify the countless wars that the Americans and their allies have participated to this day.
This inspired Hollywood to produce a greater amount of War films depicting their successes and many films produced in Hollywood were very American centric and excelled domestically and with growing successes abroad. The films being produced enables the viewer to feel a connection to the heroic deeds of their country men's past and helps form a national identity. This can be clearly seen with the Allied Victory over Fascism, Tyranny and dictatorships during WW2 and this was considered a ‘Good War’. In the book American History and Contemporary Hollywood Film, the authors suggest that WW2 was a good war for America in general. The US officially became a Superpower and exited WW2 economically, politically and militarily superior to all other nations. The afterglow of victory seemed to provide the American people and Hollywood with clarity and purpose and Hollywood become more emboldened to infiltrate the world with American ideals.
‘the glow of 1945 persists as a kind of beacon, a moment in which Americans’ attitudes		toward themselves and their relation to the world[footnoteRef:22527] [22527:  Philip Beidler, SAVING THE GOOD WAR: HOLLYWOOD AND WORLD WAR II IN THE POST-COLD WAR
WORLD] 

The films being produced in Hollywood now evolved from a depiction of war into a perceived reality of war. The appeal of American heroism and patriotism during this period helped form part of American folklore and with new cinema techniques helping traditionally successful domestic war films reach an international audience.
‘More people are experiencing the war through feature films and docudramas than actually 	participated in it’.[footnoteRef:6116] [6116:  John Whiteclay Chambers II and David Culbert, eds, World War II, Film
and History (New York and Oxford: Oxford University Press, 1996), pp.
viii, 3–6] 


Capturing a Global Audience and What effect has cinema had on how war is fought?
Considering America is a new nation in terms of traditional European and Asian powers they have managed to be embroiled in many conflicts since their birth. During the 20th and 21st centuries America has been involved in 32 wars in the 20th century and already this century has participated in many conflicts under the umbrella of the ‘war on terror’. This has given Hollywood a wealth of stories to tell and with the rise in cinematic technology has enabled cinema to capture the audience like never before. As we have seen with the past tales of war have always been captured and showcased in art and if pictures are worth a thousand words how much are moving images worth?
With the rising success of America came the rising influence of Hollywood. War movies were not only produced to entertain but were becoming vehicles of propaganda and ideology themselves. The movies being produced helped form social and political consensus on conflicts and entertainment value frequently took precedence over factual information. 
During and post WW2 Hollywood cinema has had a more significant impact on how war is perceived, portrayed, and sometimes even conducted domestically and internationally. The US military understood the power cinema could have as a tool to push propaganda via an entertainment industry. Agency's that preluded the CIA went as far as to circulate a memo stating that cinema is,
"one of the most powerful propaganda weapons at the disposal of the United States[footnoteRef:16699]" [16699:  Redmond, Pearse (March 2017). "The Historical Roots of CIA-Hollywood Propaganda". The American Journal of Economics and Sociology. 76 (2): 285.] 

This is a stance that is being utilised now with the military and Hollywood, the military entertainment complex. This relationship is very much a mutually benefiting one that enables Hollywood film makers to produce war films with the use of US military equipment and facilities creating a more realistic environment for the audience. The use of US military equipment comes at a price that is expectable to most in Hollywood, the price is the US Department of Defence (D.O.D) has the power to edit scripts and scenes to fit a particular narrative
.[footnoteRef:16842]		[footnoteRef:10774]		
Image 7 – Flag of the pigs in ’Animal Farm’		Image 8 - John Wayne and Major General Graves B. Erskine ’Sands Of Iowa Jim’	 [16842:  Hoof and Horn flag from George Orwells ’Animal Farm’
https://upload.wikimedia.org/wikipedia/commons/thumb/4/44/Flag_of_the_Animal_Farm.svg/1280px-Flag_of_the_Animal_Farm.svg.png]  [10774:  John Wayne
https://upload.wikimedia.org/wikipedia/commons/thumb/5/57/Major_General_Graves_B._Erskine_and_John_Wayne_on_Set_of_Sands_of_Iwo_Jima%2C_1949.jpg/800px-Major_General_Graves_B._Erskine_and_John_Wayne_on_Set_of_Sands_of_Iwo_Jima%2C_1949.jpg] 

A great example of D.O.D intervention on scripts and stories is 1954 ‘Animal Farm’, a story by George Orwell with strong political and ideological similarities with socialism and communism showing these in a positive light. Many decades after the film's release it was discovered that the CIA had purchased the rights to this film had had altered the ending so the pigs who represented communists were overthrown by the other animals on the farm contrary to the books original ending. The power of the US military entrainment complex was clear, and many more collaborations have been made since with script alterations being made to continue to portray the US in a more positive light especially when Hollywood cinemas were gaining more traction abroad.
War films after WW2 continued to affirm Americas role in fighting a ‘good war’ and Sands Of Iowa Jim was one of the most celebrated films utilised rising stars in Hollywood and John Wayne’s all American man image to help post WW2 movies reach out to international markets. Iowa Jim also had significant support from the US military with equipment and even military troops serving as extras, it became one of Americas most loved war films.
America has the largest and most powerful military in the world with a military budget that exceeds the entire globe combined expenditure. With such a huge military the US works with Hollywood to showcase its latest tech and doctrine to recruit young impressionable men and women to join the military and help defend America and the worlds values of freedom of speech and democracy. These War films have been used to recruit soldiers by portraying a glorified image of military service highlighting heroism, camaraderie, and a sense of duty, aiming to boost the morale of both the troops and the general population. It also influences the wider worlds view with cinema showcasing the capabilities and power of such a machine as the military of the US.
One of the most iconic movies to have a real impact on recruitment was 1986’s TopGun. The high-flying image of topguns with Ray Bands, motorbikes playboy lifestyles were iconic then and to this day. The collaboration with the D.O.D enabled Hollywood to use the latest fighter jets and aircraft carriers to create an immersive and entertaining adventure at a huge discount. The main aim of the film was to rebrand the Navy in a post-Vietnam world and military recruiters set up recruitment tables at cinemas across the country. Claims that applications went up 500% in 1986 where widespread but false, actual figures came to around 8-9% which was still very significant. Although the film was unrealistic and was purely an entertainment and propaganda vehicle it was the highest grossing film of 1986 and more importantly half of the revenue came from the international market. The 2022 Mavrick the successor to TopGun also achieved great financial success with almost $1.5 billion grossed and half again coming from the international market.
The power of cinema to have a real-time effect was clear and Hollywood and the D.O.D worked on many projects together and it became increasingly clear that entertainment factors outweighed factual information in film making and no clearer example can be seen than the 2000 film U571. A movie set in the war of the Atlantic during WW2 sees an American submarine captured a German enigma code machine in a daring and heroic mission. The historical inaccuracies were glaring, it was the British who captured and broke the enigma code in 1941 years before the US even entered the war. The inaccuracies didn't seem to affect the overall performance at the box-office and set a new pretendent in Hollywood war films.
[footnoteRef:22626]			[footnoteRef:15761]
Image 9 – F14 Tomcat - Maverick					Image 10 - U-571 promotional Poster				 [22626:  https://upload.wikimedia.org/wikipedia/en/1/1d/F-14A_Tomcat_in_Top_Gun_Maverick.png, F14 TOMCAT]  [15761:  https://upload.wikimedia.org/wikipedia/en/5/5c/U-571_movie.jpg, U571 promo poster] 

Hollywood cinema has always influenced the development and popular perception of military technology and in more recent collaborations with the D.O.D has been able to showcase the latest weaponry and equipment in non-standard war films. The Marvel Universe and the films produced helped contribute to public awareness and shaped perceptions about the capabilities of armed forces using fictional universes and moving away from stories involving Vietnam or WW2. Critically these changes still had same impact on global opinions on America.
The Marvel Universe films are some of the highest grossing films ever made and more importantly have managed to crack traditionally difficult markets like China. China has their own successful domestic made film industry and has been notoriously difficult to crack for American films, the Marvel franchise has been a turning point. Avengers End Game taking almost 600,000,000USD at the Chinese box office alone and became the 8th highest grossing film in China. The image of America being these global police force and the righteous fighting terror across the globe resonates with audience. There are now currently 10 US made films that are now in the top 50 grossing films in China, no other nation has manged this feat and it shows the growing influence and growth on the global audiences. Traditional war movies had little or no impact on China, but a shift strategy has enabled Hollywood to penetrate a politically and ideologic opposite in China. We can see these changes not only in Hollywood but in American sport and business. The inescapable rise of China as possibly the next global superpower has made American business and film make changes to their practices to become viable options for the Chinese market.
The changing war movies being created by Hollywood have moved away from classic WW2 and Vietnam features but the effect and goal on the audience remains the same, the expansion of Americanism, its ideals and philosophy to the globe. Sun Tzu a Chinese military philosopher once wrote 
“To win one hundred victories in one hundred battles is not the acme of skill. To subdue the 	enemy without fighting is the acme of skill”[footnoteRef:25631] [25631:  The Art Of War – Sun Tzu] 

The capture of the worlds audience and the attempt to indoctrinate and manipulate through cinema is evident and helps America pursue its globalist goals with minimal direct confrontation. In James Chapmans War and Film, he mentions cinema as a ‘sensory simulation’, This is more evident than it ever was with advances in technology and film techniques all help to fully immerse the viewer into the chaotic reality of war with the negative side effects including PTSD, loss of limbs or death.
The late 90’s film, ‘Saving Private Ryan’ is based around the D-day landings and focuses on the American landing on Omaha beach. The director Steven Spielberg use of post editing sounds, camera angles and shots helped the film sweep the Oscars winning multiple awards. The film was criticised for its very American centric view of the conflict with little mention of the allies during the film. In fact, the only mention of other nations during the film was in a negative light when they discuss the lack of progress made by ‘Monty’ when the truth was, they faced far greater concentration of German troops and armour. Amazingly the film was a massive box office success domestically and internationally thanks to the immersive techniques used through the feature. I remember watching the film at the cinema when it first came out and I was shocked into silence at the end of the film. Hollywood had achieved what many veterans had claimed was the most realistic vision of combat and all from the safety of an armchair. 
Nuclear War and relations with Hollywood
One of the biggest developments post 1945 in combat was the development of nuclear bombs, missiles, and capabilities. The images of Hiroshima and Nagasaki where truly terrifying and enacted powerful emotions on the viewer and world audiences. This is one feature of warfare that has not really been fully explored via cinema as there is nothing heroic or patriotic to showcase in what is essentially a massive strike on civilian populations. There would be no victor in any future war with these weapons even though the spectacle it provides would be awe inspiring in a cinematic setting it would surely not assist Hollywood to capture world audiences. Instead, Hollywood touches on nuclear conflict indirectly in project global power and the threat of M.A.D (Mutually Assured Destruction) with sci-fi films such as Terminator, Sum of All Fears and Oppenheimer to name a few. The later Oppenheimer was a big box office hit and has been tipped to win several Oscars this year focuses more on the ethical implications of such a war and reaffirms the negative aspect of any future conflict involving these weapons of war.
Conclusion
In conclusion we can clearly see the symbiotic nature of war and Hollywood cinema from their early developmental stages to today's Marvel Universe films and advanced unmanned A.I. controlled weapon systems. The rise of mass killing inventions like the machine gun and the multi capture camera ran parallel with both gave birth to total war and early cinema respectively.
The advancements in Hollywood cinema like the colourization of film and surround sound enabled the audience to experience like never before the magical spectacle of war in a safe environment. Hollywood film makers were able to produce entertaining war movies that paid scant attention to global sensitivities or historical context but still provided America with a platform to culturally influence other nations.
The biggest step in Hollywood cinema and its impact on global audiences was the realisation of the power it had to invoke emotions and manipulate the viewer. Victory in WW2 was a springboard for the American film industry to launch movies that not only targeted their own population (recruitment, nationalism etc) but spread the American nationalist globalism agenda.
“Each day it becomes clearer to even the most academic of historians that the visual media 	are the chief conveyor of public history in our culture”[footnoteRef:28825] [28825:  Rosenstone, Robert A. History on Film / Film on History. Routledge. Oxon. 2013. (P.15)] 

The connection between Hollywood, the CIA and the US military is undeniable, and they have aligned their goals to spread and indoctrinate the global audiences in a similar fashion to McDonalds, CocaCola and Ford. America will persist to use cinema to project their ideals and continue an unbreakable bond with their past military deeds. American cinema will continue to grow an international audience, but can they counteract the influence of China?
By Matthew Simpson
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