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[bookmark: _Toc187237136]Overview and Context
The Storytelling and Narration in Hospitality programme is a targeted initiative designed to address a critical gap in the skill set of hospitality professionals (Woodside, 2010). It seeks to equip them with advanced narrative tools that are essential for enhancing guest engagement, fostering brand loyalty, and facilitating meaningful brand differentiation. In an industry where the customer experience is paramount, the ability to craft compelling and engaging narratives is vital for establishing emotional connections, cultivating sustained loyalty, and distinguishing brands from their competitors (Gensler et al., 2013). By integrating both theoretical frameworks and practical storytelling methodologies, this curriculum enables learners to leverage narrative skills to transform routine guest interactions into profound and memorable engagements that resonate long after the encounter.
The hospitality sector is characterised by rapidly evolving consumer preferences and intensifying competition, which demand innovative approaches to customer engagement (Hudson & Hudson, 2013). Storytelling has emerged as a critical mechanism for hospitality brands seeking to create emotional connections, foster authenticity, and create lasting impressions on their guests (Sigala et al., 2021). Accordingly, this programme is designed to empower learners to utilise storytelling not only in marketing contexts but also during direct guest interactions, brand messaging, and broader service management practices. By doing so, learners will enhance brand perception, increase customer satisfaction, and build enduring guest loyalty (Lund et al., 2022). The curriculum aims to reposition storytelling as an indispensable aspect of the holistic hospitality experience, thereby driving both emotional engagement and competitive differentiation.
In addition, this programmeme acknowledges that the role of storytelling extends beyond external communication, emphasising its impact within the organisation (Aaker and Smith, 2010). Storytelling can also enhance internal organisational dynamics by building stronger relationships among team members, creating a sense of shared purpose, and reinforcing the brands values (Brown et al., 2018). This internal narrative development is critical for motivating employees, aligning them with the company’s vision, and ensuring that the service culture consistently reflects the brands identity. The dual focus on external and internal storytelling ensures a comprehensive approach to using narratives as a powerful tool for both guest engagement and team cohesion.


[bookmark: _Toc187237137]Target Audience
The programme is specifically tailored for professionals across various facets of the hospitality industry. Hotel managers will learn to craft compelling narratives that enhance guest satisfaction and foster a sense of connection. Front office personnel will gain tools to personalise guest interactions through storytelling, creating memorable first impressions. Marketing executives will acquire skills to develop impactful brand narratives that differentiate their offerings. Guest services coordinators will learn to utilise stories that build rapport and address guest needs effectively, ensuring a holistic and engaging guest experience. Furthermore, it is also suitable for postgraduate students specialising in hospitality, tourism management, or marketing who aspire to acquire practical, experience-driven competencies that will enhance their employability and career trajectory. 
The diversity of the target audience is intended to enrich discussions, foster collaborative exercises, and create an inclusive learning environment (UKPSF, V1, 2023) wherein learners can exchange insights and best practices from diverse perspectives within the hospitality ecosystem. This diversity not only enhances learning but also mirrors the real-world context in which hospitality professionals operate, characterised by diverse teams and varied guest profiles.
The inclusion of marketing executives and guest services coordinators highlights the breadth of applicability for storytelling across multiple roles (Hennig-Thurau et al., 2010). Marketing executives will use storytelling to craft brand narratives that resonate with target audiences, enhance brand visibility, and differentiate their offerings in competitive markets (Lee et al., 2020). Guest services coordinators, on the other hand, will leverage storytelling to create personalised guest experiences, foster rapport, and address guest needs in a manner that feels genuine and engaging.
Storytelling is not confined to guest-facing roles; it is also integral to branding, marketing campaigns, employee engagement, and internal communication (Kaplan & Haenlein, 2010). As such, this programme addresses a wide spectrum of industry needs, ensuring learners from different functions within the hospitality sector can effectively utilise narrative techniques in ways that are pertinent to their specific professional responsibilities. Whether employed in direct customer service, managerial roles, or strategic marketing, learners will find that the skills acquired in this course are relevant and impactful.
Moreover, the course takes into account the importance of cultural competence. Professionals in the hospitality industry frequently interact with guests from diverse cultural backgrounds, and storytelling offers a powerful means to bridge cultural divides, build empathy, and create experiences that feel both personalised and culturally sensitive (Ting-Toomey, 2021). This skill is increasingly critical in today’s globalised environment, where guests seek authentic experiences that respect and celebrate their cultural identities. Thus, learners will also be trained in the nuances of crafting culturally appropriate stories that resonate with a wide variety of guest demographics.
[bookmark: _Toc187237138]Delivery Mode and Logistics
[bookmark: _Toc187237139]Duration:
The course spans 10 weeks, comprising weekly sessions of 2 hours each. These sessions are meticulously structured to provide an in-depth exploration of storytelling techniques while enabling learners to engage in practical application, critical reflection, and peer learning. This duration strikes a balance between comprehensive content coverage and the need for practical, hands-on experience.
[bookmark: _Toc187237140]Mode:
The course will be delivered using a hybrid delivery model, which incorporates synchronous online lectures, interactive in-person workshops, and self-paced online learning modules. This flexible approach ensures that learners can engage meaningfully with the content regardless of their geographic location or professional commitments (Hrastinski, 2019). The online component includes pre-recorded lectures, interactive discussions, and collaborative assignments, which serve to complement the in-person workshops. By employing a hybrid model, the programme maximises accessibility while retaining the interpersonal interaction necessary for effective skill development in storytelling.
[bookmark: _Toc187237141]Location:
In-person sessions will take place at university facilities equipped with state-of-the-art multimedia capabilities, breakout rooms, and group learning spaces. An advanced Learning Management System (LMS) will support the online modules and interactive components, providing a seamless interface for learners to access course materials, engage in discussions, and complete assignments. The LMS is designed to facilitate collaborative learning, offering forums, group project tools, and opportunities for peer feedback, thereby enhancing the overall learning experience. 
This ensures accessibility for participants regardless of their geographic location. In-person sessions can be held at hospitality venues such as hotels, providing an immersive learning environment that connects theoretical knowledge with real-world contexts. These venues offer opportunities for participants to observe and engage with industry practices firsthand, enriching the learning experience while fostering professional networking.
[bookmark: _Toc187237142]Schedule:
The sessions are scheduled for weekday evenings to accommodate the demanding schedules of hospitality professionals, thereby enabling learners to acquire new skills without compromising their existing roles and responsibilities. Evening sessions have the added advantage of allowing professionals to reflect on and immediately relate the concepts learned to their day-to-day experiences, thus reinforcing learning through practical context (Zepke & Leach, 2010).
The hybrid model adheres to principles aligned with the UK Professional Standards Framework (UKPSF, 2023), particularly emphasising Professional Value V1, which highlights respect for the diverse needs of learners (UKPSF, 2023). The combination of synchronous and asynchronous modes of delivery promotes greater accessibility, inclusivity, and engagement (Neuhofer et al., 2015). Learners can control the pace of their learning, revisit content as needed, and contribute actively in real-time or through reflective postings. This flexibility ultimately enhances participant satisfaction, engagement, and knowledge retention, as evidenced by the findings of Neuhofer et al. (2014), who emphasise the importance of blended learning environments in the hospitality education context.
The blended approach also allows learners to benefit from different modes of learning - visual, auditory, and experiential - thereby catering to various learning preferences. For example, visual learners can benefit from videos and infographics, auditory learners can engage with lectures and discussions, and experiential learners can participate in role-playing activities (Mayer, 2020). Online modules facilitate self-paced exploration of foundational concepts, while in-person workshops foster collaboration, creativity, and hands-on practice. The integration of these different learning experiences ensures that learners can build a well-rounded skill set in storytelling.
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	Week
	Theme
	Content
	Learning Activities

	1
	Introduction to Storytelling
	- Definition of storytelling in hospitality
- Importance of storytelling
- Overview of course objectives
	- Interactive lecture
- Group discussion on examples of storytelling in hospitality
- Reflective journaling

	2
	Narrative Structures and Frameworks
	- Elements of narrative (e.g., character, plot, setting)
- Storytelling frameworks
- Case studies
	- Practical exercise: Break down a hospitality story into components
- Small group presentations

	3
	Cultural Sensitivity in Storytelling
	- Cultural intelligence
- Adapting stories for diverse audiences
- Ethical considerations
	- Role-playing activity: Developing culturally sensitive narratives
- Peer feedback

	4
	Storytelling in Marketing
	- Creating brand narratives
- Aligning stories with brand identity
- Guest loyalty through storytelling
	- Analysis of hospitality brand campaigns
- Group project: Develop a brand narrative

	5
	Digital Storytelling Techniques
	- Multimedia tools for storytelling
- Storytelling on digital platforms
- Social media strategies
	- Hands-on workshop: Creating a digital storytelling project
- Class critique session

	6
	Storytelling in Guest Interactions
	- Personalisation through stories
- Emotional engagement
- Storytelling during guest service
	- Role-play: Using stories in guest interactions
- Reflective journal: Example of a personal guest story

	7
	Internal Organisational Storytelling
	- Building team cohesion
- Storytelling for employee motivation
- Sharing organisational values
	- Workshop: Developing internal narratives
- Peer review of internal storytelling strategies

	8
	Evaluating Storytelling Strategies
	- Measuring impact of storytelling
- Guest feedback and analytics
- Continuous improvement
	- Group discussion: Evaluating storytelling campaigns
- Quiz: Metrics for assessing storytelling success

	9
	Multimedia and Digital Storytelling
	- Advanced multimedia techniques
- Engaging storytelling on multiple platforms
	- Practical activity: Create a multimedia storytelling campaign
- Class presentations

	10
	Final Project and Review
	- Synthesis of learning
- Presentation of final projects
- Peer and instructor feedback
	- Final project presentations
- Reflection on key learnings
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[bookmark: _Toc187237145]Justification 
While the hybrid model affords significant flexibility and accessibility, it also presents potential barriers, particularly concerning the varying levels of technological proficiency among learners (Kirkwood & Price, 2013). To mitigate these challenges, the programme incorporates comprehensive orientation sessions designed to familiarise learners with the online platform, ensuring seamless interaction with course materials and digital tools. This proactive approach is informed by Kirkwood and Price (2013). They underscore the importance of adequately equipping learners to effectively engage with digital tools as a fundamental aspect of inclusive education. Moreover, ongoing technical support will be available throughout the duration of the course to assist learners in navigating any technological hurdles, thereby minimising disruptions and maintaining focus on learning outcomes.
The critical reflection component also extends to the pedagogical approach adopted in the programme. Learners will be encouraged to critically reflect on their own learning, identify areas for improvement, and apply insights gained through practical scenarios (Schon, 1983). By emphasising critical self-reflection, the programme aims to develop not only storytelling proficiency but also the metacognitive abilities that are essential for continuous professional development in the hospitality industry (Kolb, 1984).
In addition, reflective activities are embedded within each module to encourage learners to connect theory to practice actively. These reflective exercises involve both individual introspection and group discussions, enabling learners to benefit from peer insights and diverse perspectives (Hounsell, 2003). Reflective learning journals will be utilised as a means for learners to chronicle their evolving understanding of storytelling, document key takeaways, and plan how they will apply these insights in their professional roles (Kolb, 1984; Schön, 1983). For example, learners might be asked to reflect on a recent guest interaction and describe how storytelling could enhance that experience, or to outline a narrative strategy for addressing a common service challenge.





[bookmark: _Toc187237146]Curriculum Aims and Learning Outcomes
[bookmark: _Toc187237147]Aims: 
· To cultivate storytelling skills that enhance guest engagement, enrich customer experiences, and foster a sense of authenticity and connection within the hospitality sector.
· To integrate narrative techniques with broader marketing, branding, and service management objectives, thereby aligning storytelling with strategic business goals in the hospitality industry.
· To enable learners to utilise storytelling as a leadership tool, enhancing team cohesion, employee motivation, and internal communication.
· To develop the ability to adapt storytelling strategies for different cultural contexts, ensuring inclusivity and respect for guest diversity.
[bookmark: _Toc187237148]Learning Outcomes:
Upon completing the course, students will:
1. Apply storytelling frameworks to craft memorable and emotionally engaging guest experiences, tailored to different hospitality contexts.
2. Develop culturally sensitive narratives that align with diverse guest profiles and expectations, enhancing inclusivity and personalised service.
3. Critically assess the effectiveness of storytelling strategies in enhancing guest satisfaction and fostering brand loyalty, drawing on relevant theories and firsthand evidence.
4. Utilise storytelling techniques to enhance internal communication, motivate teams, and create a cohesive organisational culture.
[bookmark: _Toc187237149]Critical Perspective
The curriculum emphasises both subject-specific storytelling competencies and transferable skills such as cultural competence, empathy, leadership, and critical analysis, drawing on Bloom's taxonomy (Krathwohl, 2002) and the UK Professional Standards Framework (UKPSF, 2023) to add academic rigour and clarity. Drawing on Bloom's taxonomy, the learning outcomes are structured to facilitate a progression from foundational knowledge acquisition to advanced critical evaluation and practical application (Krathwohl, 2002). The curriculum addresses experiential learning gaps highlighted by Kolb (1984), moving beyond rote memorisation to foster creative problem-solving, narrative innovation, and real-world applicability.
By combining foundational learning with experiential components, the programme aligns with experiential learning theories, emphasising the cyclical process of reflection, conceptualisation, and active experimentation (Bandura, 1986). This ensures that learners not only understand the theory behind storytelling but can also apply it effectively in practice, thereby developing both cognitive and emotional capabilities relevant to hospitality management.
Additionally, the curriculum draws upon Vygotsky’s (1978) concept of the zone of proximal development, encouraging learners to collaborate and learn from one another, thus extending their learning beyond individual capabilities. This collaborative learning model ensures that learners are constantly challenged and supported, fostering both individual growth and collective advancement in storytelling proficiency.
[bookmark: _Toc187237150]Professional Standards and Benchmarking
This curriculum is explicitly aligned with the UK Professional Standards Framework (UKPSF), particularly focusing on Descriptor 2, which mandates engagement with all Professional Values and Core Knowledge domains (UKPSF, 2023). Key professional values are integrated: V1 (respect for diverse learners) is addressed through accessible tools like Canva and LinkedIn Learning, while V2 (equality) is reflected in culturally sensitive case studies and activities. Reflective practices embedded throughout align with V4. Core knowledge areas such as K2 (subject-specific methods) and K4 (teaching strategies) are evident in role-playing, peer feedback, and digital content creation. The course also aligns with industry benchmarks, including the Institute of Hospitality and the American Hotel and Lodging Educational Institute, by emphasising multimedia and team-building narratives critical for leadership. Assessments combine formative (e.g., group discussions) and summative methods (e.g., campaign creation), ensuring alignment with evidence-based approaches and professional standards.
Integration with professional bodies has been included throughout. The Institute of Hospitality (IoH) (Institute of Hospitality, 2025) is a globally recognised professional body supporting managers and aspiring professionals in hospitality, leisure, and tourism industries. This course will be accredited by the IoH, aligning with its mission to uphold high standards of management and professional development. The IoH plays a pivotal role in the UK hospitality industry by offering resources, certifications, and networking opportunities that enhance professional competence. As a chartered body, it emphasises ethical practices, continuous learning, and industry innovation, making its accreditation a mark of quality and relevance for professionals seeking career advancement in the competitive UK market (Institute of Hospitality, 2023).
Along with IoH, The Quality Assurance Agency for Higher Education (QAA) is a key body ensuring standards and quality in UK higher education. This course aligns with the QAA’s Subject Benchmark Statement for Events, Leisure, Sport, and Tourism, which outlines the knowledge, skills, and practices essential for graduates in these fields. By adhering to these benchmarks, the course ensures that its content and delivery meet national expectations for academic quality and industry relevance. The focus on applied skills, such as storytelling and leadership, reflects the QAA’s emphasis on employability and practical application in professional contexts (QAA, 2023).
Additionally, the curriculum draws on international benchmarks established by the American Hotel and Lodging Educational Institute (AHLEI), thereby ensuring its global applicability and relevance (AHLEI, 2023). The alignment with such professional standards underlines the programme's commitment to delivering high-quality, relevant, and impactful education that meets both national and international benchmarks of excellence.
By aligning with both national and international standards, the curriculum addresses critiques posed by Barron and Maxwell (1993), who contend that traditional hospitality education often lacks the breadth and depth required to encompass the global competencies necessary in todays interconnected industry. This dual alignment ensures that learners are not only prepared for local markets but are also equipped with the skills and knowledge necessary to operate effectively in an increasingly globalised context. For instance, learners will learn how to adapt storytelling techniques to resonate with international audiences, taking into account cultural differences, regional guest preferences, and the nuances of global branding strategies. The curriculums focus on cross-cultural narratives further enhances its relevance, preparing learners to engage with a diverse and international clientele (Hofstede et al., 2010).
Moreover, the curriculum integrates key competencies outlined by the World Tourism Organisation (UNWTO), such as sustainability, cultural awareness, and digital proficiency (UNWTO, 2023). By incorporating these competencies, the programme ensures learners are not only adept at storytelling but are also aligned with broader industry trends that emphasise sustainable and responsible tourism practices. This holistic approach prepares learners to contribute meaningfully to the hospitality industry in ways that extend beyond guest engagement.
[bookmark: _Toc187237151]Timetable and Delivery
The programme spans 10 weeks and is structured into foundational and advanced modules. Foundational sessions will concentrate on the core principles of storytelling, narrative structures, and their practical applications within the hospitality sector. Advanced sessions will incorporate workshops focused on practical skills, including multimedia utilisation, role-playing exercises, and digital storytelling. Weekly themes are scaffolded to progressively build on prior knowledge, thus facilitating an experiential learning journey that culminates in the application of skills to real-world scenarios (Vygotsky, 1978).
Advanced modules will include case studies of successful storytelling campaigns within the hospitality sector, analysis of brand narratives, and guest speaker sessions with industry experts who will provide firsthand insights into the power of storytelling (Sigala et al., 2021). Role-playing exercises will simulate guest interactions, allowing learners to practice and refine their narrative delivery in a supportive environment. The inclusion of digital storytelling tools will further ensure that learners are adept at using contemporary technologies to amplify their narratives across online platforms (Lambert, 2013).
In addition, the curriculum incorporates collaborative projects where learners work in teams to develop storytelling campaigns for hypothetical hospitality scenarios. These projects foster teamwork, creativity, and the practical application of narrative strategies, helping learners refine their skills in a realistic and engaging manner. Collaborative assignments will also allow learners to experience the dynamics of co-creating narratives, reflecting the team-based nature of many hospitality roles (Brown et al., 2018).
[bookmark: _Toc187237152]Justification
The timetable incorporates peer-led discussions, collaborative exercises, and role-playing activities that encourage deeper engagement and reflective learning. This approach addresses the UKPSF’s Professional Value V5, which emphasises the collaborative enhancement of professional learning and teaching practices (UKPSF, 2023). The structured peer-learning opportunities are designed to allow learners to learn from one anothers experiences, thereby enriching their understanding and practical application of storytelling in hospitality (UKPSF, 2023). Peer review sessions will also provide an opportunity for constructive feedback, fostering a community of practice that encourages continuous improvement and support among learners (Biggs & Tang, 2011).
The critical reflection component is integral to the curriculum, as learners will be required to maintain reflective journals throughout the course. These journals will serve as a space for learners to document their learning journey, reflect on key concepts, and evaluate their personal growth. By engaging in regular reflective practice, learners will deepen their understanding of how storytelling techniques can be applied across different contexts within the hospitality industry (Schon, 1983).
Furthermore, learners will engage in end-of-module reflections to consolidate their learning and identify action points for future professional application. These reflections will be shared in group settings, allowing for mutual learning and the identification of best practices. The emphasis on continuous reflection and iterative learning ensures that learners do not merely acquire new knowledge but also internalise and apply it effectively in their professional contexts (Kolb, 1984).
[bookmark: _Toc187237153]Assessment Strategy
The assessment strategy employs a combination of reflective journals, storytelling presentations, peer feedback activities, and a final project. These assessments are directly aligned with the learning outcomes, ensuring that learners develop skills in cultural sensitivity, narrative development, and strategic application, and demonstrate their proficiency in applying storytelling to enhance guest experiences, foster brand loyalty, and strengthen internal communication. Reflective journals will enable students to introspectively evaluate their learning journey, articulate how storytelling theories apply to real-world contexts, and identify areas for personal and professional development. Storytelling presentations will serve as a practical assessment of learners capabilities in narrative development, cultural sensitivity, and emotional engagement (Heath & Heath, 2007).

The final project will require learners to design a comprehensive storytelling campaign for a hospitality brand, incorporating elements such as cultural storytelling, multimedia integration, and digital narrative techniques learned throughout the course. This capstone project will assess students ability to synthesise theoretical knowledge with practical application, demonstrating their proficiency in crafting narratives that align with strategic business objectives (Lee et al., 2020). Peer feedback activities will further encourage collaborative learning, allowing learners to critique and refine each others work, thereby developing a deeper comprehension of the concepts and their practical implications (Sadler, 1989).
Additionally, the programme will incorporate formative assessments through weekly quizzes and in-session activities to reinforce key concepts and ensure learners are progressing as expected. These formative assessments are designed to provide immediate feedback, helping learners identify areas of strength and areas needing improvement (Hrastinski, 2019). By integrating both formative and summative assessments, the programme ensures a comprehensive evaluation of learners learning and skill development.
[bookmark: _Toc187237154]Critical Perspective
To ensure fairness and transparency, assessment rubrics will include detailed criteria focused on creativity, emotional resonance, cultural sensitivity, and strategic alignment with business goals. Incorporating self-assessment and peer feedback is an intentional strategy to enhance metacognitive skills, which are critical for lifelong professional development (Sadler, 1989). Encouraging learners to critically evaluate their own work and that of their peers fosters reflective practice, reinforces key concepts, and supports ongoing professional growth. Additionally, the final project will be evaluated not only on the quality of the narrative but also on its alignment with brand identity and its potential impact on guest engagement (Gretzel, 2021).
To further support the development of storytelling proficiency, learners will be provided with opportunities to present their narratives in simulated environments that mirror real-life hospitality settings. This simulation-based assessment will allow learners to experience firsthand the impact of their narratives on guest interactions, receive feedback from instructors and peers, and refine their storytelling techniques accordingly (Sigala et al., 2021).
[bookmark: _Toc187237155]Conclusion
The Storytelling and Narration in Hospitality curriculum addresses a pivotal gap in traditional hospitality education by embedding storytelling as a core competency vital for thriving in todays competitive market. By integrating theoretical foundations with practical, experience-driven applications, the programme aligns with both UKPSF and international benchmarks, thereby ensuring that learners acquire not only creative and technical competencies but also cultural and emotional intelligence. This holistic approach positions learners to engage effectively with guests, create memorable and impactful experiences, and make meaningful contributions to their organisations in an increasingly narrative-driven industry.
Through its hybrid delivery model, comprehensive assessment strategy, and alignment with professional standards, the curriculum is designed to cultivate a new generation of hospitality professionals who are adept at using storytelling as a powerful tool for engagement, differentiation, and leadership. Ultimately, this programme provides learners with the skills, knowledge, and confidence to harness the transformative power of storytelling in all facets of hospitality, from marketing and guest interactions to internal communication and team building.
By emphasising both external and internal storytelling, the programme ensures that learners are not only skilled in engaging with guests but also proficient in using narratives to foster a cohesive service culture within their organisations. As the hospitality industry continues to evolve, the ability to tell authentic, culturally sensitive, and compelling stories will be crucial for differentiating brands, building lasting guest relationships, and driving overall success. This curriculum, therefore, stands as an essential step toward developing the narrative capabilities required to excel in the contemporary hospitality landscape.
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Lesson Plan



		Topic: Week 5 - Digital Storytelling Techniques

		Class: Hospitality Professionals





		Date: TBD



		Length of lesson: 2 Hours

		Number of students: Up to 20



		Resources required:

· Computer

· Projector / Microsoft Teams

· Internet Access

· Online Examples and tools





		Aim of Lesson



To introduce participants to digital storytelling techniques and strategies for engaging hospitality audiences online.







		Learning Outcomes – The Learners Should Be Able To:



· Demonstrate key principles of digital storytelling.

· Use basic multimedia tools to create digital stories.

· Critique digital storytelling examples

· Offer peer feedback and reflection.







		Previous student knowledge required for the session:	



· Industry experience

· Basic understanding of storytelling and its importance in hospitality.

· Familiarity with social media platforms and digital tools







		Anticipated difficulties (if applicable):



· Computer connection issues

· Learners digital skill level







		Professional Standards (where are these being met within the session)



· UKPSF Professional Value V1: Respect for diverse needs of learners by tailoring activities to accommodate different levels of digital literacy.



· UKPSF Professional Value V2: Promote inclusivity and equality by ensuring resources and examples are relevant to a variety of cultural and professional contexts



· UKPSF Professional Value V3: Utilize evidence-informed approaches by integrating case studies and industry examples to ground learning in real-world practices.



· UKPSF Core Knowledge K2: Incorporate subject-specific methods such as multimedia and digital storytelling techniques.



· UKPSF Core Knowledge K4: Employ a range of teaching strategies, including interactive analysis, hands-on creation, and peer review, to engage learners and promote practical application.



· Alignment with Industry Standards: Enhance digital marketing skills in alignment with hospitality trends, preparing participants to meet current employer expectations.















Lesson Detail:



		

Stage 

		

Focus

		

Strategy 

		

Time 





		Introduction







		Define digital storytelling and its importance to hospitality.



		Brainstorm examples of digital stories that students have seen. Display Linked in learning video “Storytelling for advertising campaigns”. 

		20 minutes



		Development 



		Analyze digital storytelling campaigns





Classroom discussion about the Airbnb campaign



Create a mini digital campaign.

		Display and analyze online examples: Airbnb’s Belong Anywhere Campaign
LinkedIn Learning: Digital storytelling. 



Discussion on the tools and narrative used in the Airbnb Campaign. Explanation about Airbnb competing with hotels. 



Use tools like Canva or Adobe Express to create a mock social media post or ad campaign in pairs.

		30 minutes















40 minutes



		Plenary/conclusion



		Peer feedback on campaigns.

		Present creations, receive feedback using storytelling criteria from LinkedIn Learning: Storytelling for Business.

		30 minutes











		Assessment Strategies: when and how are they included within the lesson?





· Group analysis of campaigns evaluates understanding of effective digital storytelling.

· Creation and presentation of mini digital campaigns assess application of principles.

· Peer feedback fosters collaborative learning and self-assessment.













		Informal reflection (to be completed after the session)
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Lesson Plan



		Topic: Week 7 - Internal Organisational Storytelling

		Class: Hospitality Professionals





		Date: TBD



		Length of lesson: 2 Hours

		Number of students: Up to 20



		Resources required:

· Computer

· Projector / Microsoft Teams

· Internet Access

· Links to online case studies and examples.

· Access to relevant LinkedIn Learning videos or similar resources.





		Aim of Lesson



To develop storytelling skills for team cohesion, employee motivation, and working towards aligning staff with organisational values





		Learning Outcomes – The Learners Should Be Able To:



· Recognise how storytelling fosters team cohesion.

· Create motivational narratives for internal use.

· Apply storytelling to promote organisational values..







		Previous student knowledge required for the session:	



· Basic understanding of team dynamics and communication in organisational contexts.

· Familiarity with organisational values and leadership practices.







		Anticipated difficulties (if applicable):



· Computer connection issues

· Participants may struggle with creating narratives that align with organisational values

· Limited experience with delivering stories in a motivational context.





		Professional Standards (where are these being met within the session)



· UKPSF Professional Value V1: Respect for diverse learner needs, ensuring inclusivity in discussions and storytelling examples.



· UKPSF Professional Value V2: Promote equality by emphasizing diverse cultural and professional backgrounds in team cohesion stories.



· UKPSF Professional Value V4: Foster reflective practice by encouraging participants to think critically about their narratives and their alignment with organizational goals.



· UKPSF Core Knowledge K3: Address the professional and contextual relevance of storytelling in organizational leadership and team building.



· UKPSF Core Knowledge K6: Use innovative teaching methods like role-playing to demonstrate practical application.



· Alignment with Industry Standards: Highlight the role of storytelling in employee engagement and leadership, meeting current hospitality industry needs.













Lesson Detail:



		

Stage 

		

Focus

		

Strategy 

		

Time 





		Introduction







		The importance of storytelling for team cohesion and motivation. 

		Opening thoughts and LinkedIn learning: “Using storytelling for effective leadership”.



Discussion: Share experiences of motivating workplace stories



		20 Minutes



		Development 



		Analyse team-building stories













Create motivational narratives.

		Use class and online examples, along with case studies for discussion. 

HBR: The power of storytelling in leadership
Zappos: Storytelling for employee motivation



Groups develop a short team-focused story. Use a framework from LinkedIn learning: “Building and leading high performing teams

Role-play presenting the story to the group.

		30 minutes















50 minutes



		Plenary/conclusion



		Reflection on storytelling process.

		Discuss challenges and success in creating and delivering stories. Identity lessons for future application.

		20 minutes











		Assessment Strategies: when and how are they included within the lesson?





· Group analysis of case studies to assess understanding of storytelling’s impact on team dynamics.

· Creation and delivery of motivational stories to evaluate practical application of storytelling techniques.

· Peer feedback to encourage collaborative learning and reflective practice.









		Informal reflection (to be completed after the session)
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Week 5: Digital Storytelling Techniques



1. Online Examples:

· LinkedIn Learning: Storytelling for Advertising Campaigns

1. - https://www.linkedin.com/learning/storytelling-for-advertising-campaigns/welcome?u=77966930



· Airbnb’s Belong Anywhere Campaign

1. https://www.design.studio/work/air-bnb

2. https://www.youtube.com/watch?v=rQo6zr1nHvw



· LinkedIn Learning: Digital Storytelling

1. https://www.linkedin.com/learning/the-step-by-step-guide-to-building-your-thought-leadership-on-linkedin/digital-storytelling?resume=false&u=77966930



2. Digital Tools:

· Canva: Templates for Digital Marketing

1. https://www.canva.com/



· Adobe Express for Social Media

1. https://www.adobe.com/express/create/post



3. Equipment:

· Projector or screen for sharing links and examples.

· Reliable internet connection for accessing online tools and videos.



Week 7: Internal Organisational Storytelling



1. Online Case Studies:

· Harvard Business Review - Storytelling Can Make or Break Your Leadership

1. https://hbr.org/2020/10/storytelling-can-make-or-break-your-leadership



· Forbes: Zappos' Storytelling for Employee Motivation - Preserving A Culture People Love As Your Company Grows: Lessons from Zappos

1. https://www.forbes.com/sites/chriscancialosi/2017/05/30/preserving-a-culture-people-love-as-your-company-grows-lessons-from-zappos/



2. LinkedIn Learning Modules:

· Storytelling for leaders

1. https://www.linkedin.com/learning/storytelling-for-leaders/storytelling-for-leaders?u=77966930



· Building and Leading High-Performing Teams

1.  https://www.linkedin.com/learning/building-high-performance-teams/building-a-high-performing-team?u=77966930



3. Equipment:

· Projector or screen to display online case studies and videos.

· Reliable internet connection for accessing online tools and videos.



4. Optional Support:

· Pre-session access to resources for participants to review case studies and videos.
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