Business Idea Reflection

In this reflection, I will be looking at how I have included the content in my campaign, so in my content of my customised virtual tours, and in regard to the digital marketing elements that I used for my campaign were social media accounts such as Facebook and Instagram I spoke about this in my presentation. I came up with the idea of doing social media as my campaign because I felt it’s one of the best platforms in the world and everyone uses it. I thought that I would start of by creating the social media pages to put the announcement’s on there firstly, after doing that I then thought that it would be a good idea to create a short YouTube clip about what the customised virtual tours are and give the customers a glimpse of what it will be like. I thought that I would create a blog post about my business, and how it works, and this way I personally think that it’s a good idea as this way people will be able to comment on my blog to what they think or feel, and then I will be able to use the feedback to improve and adapt the business idea. 

The display of my campaign is probably the most important part of my campaign as this is how I would attract my customers towards my business idea. I will use the Dragon Hotel Website to engage with the customers by putting up a link on the homepage that will take the customers straight to the page where they are then able to take a look at what the customised virtual tours has to offer. However, regards to my advertisements it’s a good idea to do this through google ads because the googles advertising program has a lot to offer, and it’s faster than SEO. It allows me to create my online advertisements to reach the audiences that I need or who are interested in the service that I provide. 

The objectives of my business idea are what gives the customers and viewers a real feel of the insight and the location, and the virtual tours allow the customer to view them instantly. This idea is good as it saves a lot of time for people who are not able to visit the location or venue. I thought of this idea because I felt that customers and clients get to step into the hotel from any device, and will give them the ability to get an idea of what it is and can offer. I personally feel that by doing the customised virtual tours would improve the dragon hotel during this coronavirus global pandemic because it will help keep their customer base and the business going. However, even after the global pandemic I feel that this is a good idea because for example if someone from the other side of the country wanted to take a look it’s easier for them to take a look at it virtually, and if they’re looking to book a room, they’ll be able to customise is to their needs. 

I think that I now have to aim to make the customised virtual tours successful, and regards to my target audience they are people of all ages, as everyone of all ages enjoys going to a hotel or organising an event for an occasion. As I spoke about in my presentation, I will have a lot of competitors such as other hotels and other digital marketing businesses because at the moment everything is currently online during this global pandemic. But, when everything goes back to normal there might not be that many competitors, as everything will get back to normality eventually. 



However, I carried out a SWOT analysis for my business idea, and I found that there were a lot more strengths than there were weaknesses so I feel that this is an advantage to the dragon hotel. The main strength that I found is that having good knowledge on understanding what and how I will be doing it, and this is needed because without this then the business idea will not be able to work. I found out that the opportunities can be having an increase in customers and this will have a great effect on digital marketing, because it means a good customer base, and the business can have potential alliances. I do feel that the main weakness that there is would be technical difficulties as I have spoken about in the presentation, and this can happen by either the customer or the hotel having a slow connection, and then it could cut out. I also found out in the SWOT analysis that a main threat towards the idea is that it’s the customer’s choice if they want to see the virtual tours or if they even want to go on the website and customise the virtual tours. 

This idea and the campaign would be such an improvement and an investment for the dragon hotel at the moment, and I just think it will help their business to carry on developing. The customised virtual tours are worthy as it’s different and it can work when the business is online, and also when they are back to face-to-face tours. On face-to-face tours you wouldn’t be able to customise it to how you want it to look like.
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