Essay











Student name: Vasile – Florin Apostol
Student ID: 2131343
Lecturer name: Kathryn Roberts
Module name: Sustainable Hospitality & Tourism Management 
Module code: BMIH5006



This essay deals with sustainable hospitality and tourism management. This is a multifaceted arena to work with. Hospitality and tourism management brings together a diverse array of sectors, each having a major part in the seamless experience of travelers worldwide (Walter & David, 2023). From hotels and resorts to restaurants, motels, guest house, event planning, and cruise lines, experts in this field ensure the comfort and satisfaction of guests. Travel agencies, airlines, hotel booking websites, hotel management, tourism board, car rental services, and other local agencies play pivotal roles in facilitating smooth journeys, while destination management organizations focus on promoting and enhancing geographical attractions (Samuelson & Sundereshwar, 2017). Additionally, the emerging field of ecotourism gives importance to a sustainable and responsible travel practice, reflecting a growing awareness of environmental concerns that encompasses with the on-going demand of travelling within the hospitality and tourism industry. This multifaceted discipline intertwines different elements to foster memorable and enjoyable experiences for individuals exploring the global landscape.
Sustainability, in a broader sense, refers to the ability to meet the needs of the present without harming the upcoming future generations to meet their own needs. It ensures environmental, social, and economic considerations are always taken into account, aiming to create a delicate balance that ensures long-term well-being for both the planet and its inhabitants. The critical aspect of sustainability undermines in recognizing the relationship between human activities and the environment and society, focusing on a reevaluation of cultural practices going on for a long time, that may lead to future lack of resources or many other negative impacts (Angeli, 2022). It challenges the prevailing paradigm of simultaneous consumption and directs a hand towards responsible, ethical, and equitable practices. In case of tourism and hospitality, sustainability is a critical and changing concept that has gained increasing significance in recent years. Naturally the tourism industry interacts closely with diverse environments and cultures. As the sector experiences exponential growth in the recent days, the need for sustainable practices becomes important to mitigate the negative impacts associated with tourism and hospitality, such as environmental disasters, cultural alternatives, and social inequalities (Allen & Subhalaxmi, 2020). 
Sustainable tourism, often used interchangeably with responsible tourism or the term “ecotourism”, works to minimize the negative effects of travel while maximizing the positive experiences to the local communities where the traveler is visiting as well as their ecosystems.
London Marriott Hotel at County Hall, a renowned hotel chain with a global presence, illustrates a commitment towards sustainability through the implementation of circular economy principles within its Corporate Social Responsibility (CSR) policy in the United Kingdom. Circular economy is an economic model that aims to redefine traditional linear production and consumption patterns by prioritizing sustainability and resource efficiency. In a circular economy, products and materials are designed to be reused, repaired, remanufactured, and recycled (James, 2018). Thus, minimizing waste and environmental impact to avoid any footprint. The goal is to create a closed-loop system where resources can continuously regenerate, promoting long-term environmental sustainability. Circular economy principles go along seamlessly with Corporate Social Responsibility (CSR) policies as they address environmental concerns, social impacts, and economic considerations (Mensah et al., 2016). Companies embracing the circular economy within their CSR program actively contribute to decreasing their ecological footprint, fostering innovation in sustainable practices, and promoting social and economic well-being. This integrative approach reflects a commitment to responsible business practices that go beyond profit-making to consider the broader impact on the planet and society. In alignment with circular economy concepts, Marriott gives importance to minimizing waste and optimizing resource use throughout its programs. This includes steps such as waste reduction strategies, wastage recycling programs, and energy efficiency measures within their hotels (Mark & Collins, 2023). Marriott's commitment to the circular economy goes beyond operational practices to encompass responsible sourcing and community engagement. The hotel chain incentivizes partnerships with country level suppliers, supporting the local economy and reducing the environmental impact associated with transportation (Kavita & Freud, 2021).

 Moreover, Marriott engages in community outreach programs, contributing to the social fabric of the areas in which they are basically situated. By integrating circular economy principles into their CSR policy, Marriott in the UK shows a holistic approach to sustainability, demonstrating how large-scale hospitality entities can align profit-driven activities with environmental and social responsibility.
One of the primary environmental issues to keep in mind within the tourism and hospitality industry is the ecological footprint related with transportation, accommodation, and recreational activities for the tourists (Manente et al., 2014). Sustainable tourism focuses on the decrease of carbon emissions, preserving the biodiversity, and prevents the wastage of resources. This also includes adopting eco-friendly practices in hotels, promoting public transportation, and incorporating low-impact activities for recreation (Brown, 2020). For example, hotels may implement energy-saving measures, water conservation practices, natural light and energy using the trend of being aesthetic, and waste reduction strategies by making them aware of the wastage people tend to do. While tourists can be enthusiastic to participate in wildlife conservation projects or support local initiatives that promote environmental stewardship by portraying the events as a concerned movement. Economic sustainability in tourism and hospitality deals with ensuring that the industry contributes to the economic well-being of local communities without creating dependency on tourists’ revenue model or exacerbating income inequalities (Rariel & Jacob, 2023). This involves equitable distribution of tourism revenues, job scopes, and investments in their infrastructure. Sustainable tourism initiatives often advocate for community-driven development programs, where local residents are actively involved in decision-making processes, share their inconveniences, and benefit directly from tourism-related activities. This can foster the establishment of social enterprises, cooperatives, or other inclusive business models that empower traditional communities and contribute to the overall economic resilience of the destination.
In recent few years, the tourism and hospitality industry has undergone a transformative change towards adopting sustainable practices & diverse technology, recognizing the imperative to balance economic growth with environmental and social responsibility. 
In this sector, sustainable events span diverse aspects, including environmental conservation, community preservation, and responsible tourism practices (Jones & Mifll, 2018). A vital aspect lies within the implementation of green building standards and energy-efficient technologies within accommodations, with many hotels and resorts adopting eco-friendly designs, renewable energy sources, and effective waste management systems (Henry, 2022). The importance on waste reduction is also clearly shown in the reduction of single-use plastics, incorporation of recycling programs, awareness programs, and the encouragement of sustainable procurement practices, which prioritize locally sourced and ethically produced goods. Implementing new sustainable technologies and practices to minimize energy consumption within their hotels, including efficient lighting, HVAC (Heating, ventilation, and air conditioning) systems, and smart building technologies. Moreover, community engagement can turn it into a milestone in sustainable tourism sector, as businesses increasingly collaborate with local communities to ensure that economic benefits are equitably distributed (Fields & Simons, 2019). This includes programs such as community-based tourism, supporting local artisans, and investing in educational programs that enhance the socio-economic fabric of host destinations. Responsible tourism practices, such as wildlife conservation efforts and the promotion of cultural sensitivity, further underscore the commitment to minimizing negative impacts on ecosystems and local traditions. Within the transport sector, sustainable practices play a vital role in mitigating the environmental footprint associated with travel (Williams, 2008). Airlines, for instance, are investing in more fuel-efficient aircraft, optimizing flight routes, and exploring alternative fuels to reduce carbon emissions because they are one of the major contributors in resource consumption. Additionally, the promotion of eco-friendly options of transportation, such as electric or hybrid vehicles, within the hospitality industry and for guest transportation reflects a commitment to sustainable traveling (Gomez & Peter, 2024). In urban destinations, the encouragement of public transportation and the development of cycling and pedestrian-friendly infrastructure contribute to reducing the reliance on individual car travel which they often portray as to get the real essence of the place. Furthermore, the concept of "slow travel" has gained momentum by introducing the concept of feeling the nature, encouraging travellers to explore destinations at a more leisurely pace, fostering a deeper connection with local cultures and minimizing the carbon footprint associated with rapid transit.
In both sectors, the adoption of sustainable practices is often coming along with a commitment to corporate social responsibility (CSR). Many businesses now recognize the importance of collaborating CSR principles into their core management. This involves engaging with stakeholders, including employees, local communities, and guests, to ensure a collective effort towards sustainability (Harrington, 2013). Employee training programs, ethical labour practices, educational sessions, sourcing from local channels, and the creation of inclusive and diverse work environments are becoming integral components of CSR strategies (Marco-Fondevila et al., 2021). By incorporating sustainability into the organizational culture, businesses in the tourism and hospitality industry and transport sector focus not only to meet the expectations of conscious consumers but also to contribute positively to the communities they operate in.
However, a crucial lens is needed in evaluating the actual impact of these sustainable practices. Greenwashing which is the practice of exaggerating or falsely claiming environmental responsibility, remains a concern for people, emphasizing the need for transparent reporting and independent certifications (Moon, 2023). Moreover, maintaining a balance between economic interests and sustainable practices requires ongoing diligence and innovation. The holistic approach of emerging technologies, such as artificial intelligence and data analytics, presents opportunities for optimizing resource use, enhancing energy efficiency, and personalizing sustainable experiences for guests. In conclusion, the shift towards sustainable practices in the tourism and hospitality industry and the transport sector signifies a positive evolution in the way businesses engage with the environment and communities (Keller et al., 2024). From green building standards to community-based tourism initiatives, the commitment to sustainability reflects an awareness of the interconnectedness of economic, social, and environmental factors. As the industry continues to evolve, a commitment to transparent reporting, ongoing innovation, and collaborative efforts will be essential to ensure that the pursuit of sustainability remains at the forefront of these sectors.

Sustainability in tourism and hospitality is a collaborative concept that demands a holistic approach to address environmental, social, and economic dimensions working within the sector of travel. As the industry rapidly grows due to on-going trend or sometime to change the environment of a work-driven culture, the importance of adopting responsible and sustainable practices becomes increasingly evident. Initiatives to minimize the negative impacts of tourism, promote cultural respect, and contribute to local economies are essential for the long-term viability of the sector. This essay has evaluatively shown the impact of circular economy, its implementation in tourism and hospitality and how vital that is for travelers. The essay also highlights the impact travelers have on the travel spots. The locals are seeming to be pretty much disturbed and sometimes their privacy gets violated. Keeping all this in mind, this essay suggested many alternatives and initiatives that can help us amend the mistakes. It is important to wisely choose the travel agencies for any tour. Otherwise, the future generation is going to be at stake due to our mere recreation. While some success has been made, ongoing critical evaluation, transparency, and working together of many sectors are still necessary to ensure that the principles of sustainability are not merely rhetoric but integral components of the tourism and hospitality industry's ethos.
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