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	Evaluation
Respond to each question

	Section 1 – Usability

	Question 1a - How quickly and easily does the website load?

	Answer: The Yoga Reading UK site loads fairly fast, most of the pages load within a few seconds on a steady internet connection. The home page is responsive and smoothly shows information with very few major delays. Profiles and sections are loaded quickly and users can start browsing practically after loading. In general, the loading time helps to positively influence the first impression and promotes further user interaction.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?

	Answer: There are different sub-pages on the site, which include classes, timetable, pricing, workshops and contact details. It is easy to navigate using a clear top menu bar where one can easily get to various sections. The dropdown menus also help arrange the content, and so the potential customer can quickly navigate among the available information, e.g. booking options, classes and membership plans, not wasting time on searching and missing specific information.

	Question 1c - Can a customer make a booking via the webpage?

	Answer: Yes, the clients are able to book via the site. The website has prominent Book Now links that lead to an online reservation platform where trainees can pick classes, schedules, and their sessions. The booking process is not only efficient, user friendly and available to both new and returning customers; but also lean, without need of extra procedures since this is an integrated system.

	Question 1d - What improvements could be made to the usability of the website?

	Answer: The website would benefit with better usability through faster page loading with slower internet connections and some of the pages that are heavily content can be simplified. A more prominent search option would be added to enable users to find certain information in a short time. Moreover, the use of more transparent call-to-action buttons and better mobile responsiveness might contribute to better user experience and will make their navigation easier and more logical across various devices.

	Section 2 – Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer?

	Answer: The webpage is simple and relaxing in its design with a simplified design that indicates an attitude of wellness-based brand. Its visual appearance is pleasing and easy to read since it is organised into soft colours and sections. The layout fits the smaller screen on mobile devices, but there are areas where it might seem smaller, minimally protecting the readability of the version made on a larger screen.

	Question 2b - How does the website use imagery, video and colour?

	Answer: The site is rich in imagery, colour, and short in video material to provide a calming and professional feel. Good quality photos of yoga classes and the teachers enable the users to visualise the experience. The use of gentle neutral colours like whites and pastels associates with a peaceful appearance. The visual elements are consistent throughout, enhancing the overall brand identity and user engagement.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?

	Answer: The online chat facility as a real time enquiry feature is not significantly displayed on the site. Rather, it uses the services of contact forms and email contact. Although these ways are effective, the lack of a live chat option can pose a disadvantage in interacting with customers immediately. Responsiveness might be enhanced by adding a chat feature, as well as creating a better user experience through speedy queries.

	Question 2d – How effective are the social media links on the website?

	Answer: The site has social media links that lead the users to the platforms of the company to reach the website beyond the site. Such links are active and carry with them other contents like updates and communication. Yet, they are not very salient, and this is likely to lower their effectiveness. The increased visibility and integration would potentially promote more user interaction and connectivity to the brand.

	



	Section 3 – Perceived Value

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: The services are sufficiently represented using specific sections like classes, courses and workshops. There are concise descriptions in each section, so the customers can know what is on offer. It is important to have clear structuring of the service information to improve user comprehension and decision-making (Rijal, 2023). The structured design makes sure that users can easily find the relevant options depending on their needs and preferences.

	Question 3b - How are customer reviews made available? Are these up to date?

	Answer: The customer reviews are on the webpage and they are commonly shown in order to emphasise on customer satisfaction and experiences. These customer reviews contribute towards confidence and reliability by its prospective customers. Demonstrating customer feedback is another typical method of improving the perceived reliability and authenticity (Tsai et al. 2024). Though the reviews seem to be good and topical, there is no always clear information about how often they get updated, refreshed.

	Question 3c – How is the service presented as high quality? For what reasons would you
use the company’s service or recommend to a friend or family member?

	Answer: The high-quality of the service is displayed by the professional images, the detailed descriptions of classes offered and the focus on professional teachers. This brings about reliability and trust among users. Visual presentation and detailed information given to customers usually affect the perceived quality (Silaban et al. 2022). I would suggest this service as the offerings are organized, have a convenient booking system, and are preoccupied with wholesomeness.

	Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?

	Answer: Pricing is also raised to a relative level of clarification with a specific pricing section that defines the membership, group attendance, and even the drop-in rates. Such transparency assists in making infallible decisions by the customers. Ease of pricing workshops can be significant in building customer loyalty and a sense of fairness (Yang et al. 2024). The prices seem fair with the quality of services provided, which corresponds to the value of money in the realm of wellness.

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service?
	1. Yoga classes Reading

	
	2. Yoga studio Reading UK

	
	3. Pilates and yoga Reading

	Question 4b - When you type these words into google, does the company’s website
appear in the top ten websites?

	Answer: Yes

	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.

	Answer: Centrality of information, branding and customer interaction makes websites still highly relevant in contemporary UK business. Although there is the emergence of social media, a site is credible and has insights into the presentation of services. In modern business settings, websites can play a leading role as a point of digital interaction with customers (Sharabati et al. 2024). They enable companies to manage their image, provide direct bookings, and assure their availability and are crucial to remain competitive and be able to reach larger audiences. Overall, websites are still vital instruments in the development of the business and online presence.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?

	Answer: Among the key innovations would be the addition of a live chat feature in the site. This would enable customers to enquire and be attended to instantly enhancing interactions and satisfaction. Digital platforms customer experience is nowadays heavily dependent on the use of real-time communication tools (More, 2023). This is necessary since it would limit response time, assist in decision making, and make potential and existing customers experience more interactive and user friendly. The given change will greatly improve the levels of customer satisfaction and usability.
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