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Tourism Management is defined as the supervision and handling of activities of the tourism sectors which mainly deals with providing the workers in the tourism sectors with skills and training that help them gain the necessary expertise required for obtaining management positions in accommodation and tourism (Inkson and Minnaert, 2022). Tourism management is significant because it works towards ensuring that all the fundamental elements related to the tourism experience are operating efficiently and smoothly and also provide the customers with a high level of satisfaction. This strategy aims to discuss and evaluate the CSR strategies of an organisation in this industry. It will also discuss about circular economy and how it is related to CSR. It will discuss organisations in this industry which embody the circular economy nine.
The chosen organisation is Marriott International Inc. It is an American Multinational organisation that franchises, licenses and operates lodging operations which is inclusive of timeshare properties, residential, and hotels (Marriott, 2023). The company has its headquarters in Bethesda, Markland. The organisation was founded by the Marriot family, by J. Willard Marriott and Alice Marriott (Marriott, 2023). The company has emerged as a Brand Leader which is known for providing a powerful portfolio in the hospitality industry. The organisation currently has over 30+ brands and over 8,000 properties in about 139 territories and countries across the globe under its brand name which offers more ways for tourists to experience, expand, and connect their world (Marriott, 2023). The company currently employs more than 377,000 employees as of 2022 (Stock Analysis, 2023). The organisation also generated an annual revenue of about $65,443 per employee (Stock Analysis, 2023). 
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What is the circular economy?
Circular Economy is defined as the strategic model of consumption and production that generally involves leasing, repairing, recycling, refurbishing, and sharing the existing products and materials for as long it is possible (Velenturf and Purnell, 2021).  The main goal or purpose of the circular economy is to make the most out of the resources and materials that are available in an industry by implementing three basic principles, thus heavily contributing towards waste reduction making it an important aspect of the industry. With the help of a circular economy, an organisation can reduce the consumption of raw materials, optimise its resources, and also reduce waste generation by reusing or recycling the waste products (Sherwood, 2020). This concept has come up from an imitating nature, in which everything seems to have values and the waste products become a new resource. The three main principles on which this model is based are the elimination of pollution and waste, circulation of materials and products at their highest values, and regeneration of nature, which builds a system that is resilient ensuring goodness for nature, the people, and the business (Sverko Grdic, Krstinic Nizic and Rudan, 2020). Thus, it also significantly balances sustainability with progress and maintains it. 
The circular economy also leads to a more sustainable consumption and production model where the resources are utilised in production cycles for a extended period of time and are made to be used repeatedly, thus reducing the rate of waste generation. The benefits associated with the adoption of the circular economy are as follows.
· It lowers the emission levels, reduces the generation of waste products, and minimises the overall consumption of natural raw materials.
· It also has the potential to benefit the local economy as it encourages its models that are based upon the recycling of home-grown waste as new natural possessions.
· It also stimulates the development and growth of innovation competitive, and new industrial models, more employment, and a higher growth in the economy. 
· As it leads to the recycling of local natural resources thus it simultaneously leads to lower dependency on foreign raw materials that need to be imported. 
 How does this fit into CSR?
Corporate Social Responsibility is defined self-regulating and strategic model of business management that supports an organisation to be socially accountable to its public, stakeholders, and itself (Carroll, 2021). The implementation of CSR allows businesses to be more conscious about the type of impact they have on every aspect of society, inclusive of environmental, social and economic  (Barnett, Henriques, and Husted, 2020). Engagement with CSR practices refers to operating in a way where the organisation enhances the environment and society and prevents any negative impact, which is the exact aim of the Circular economy. Reduction Waste generation can be referred to as one major practice of CSR, which makes the organisation take up sustainable measures of reusing and recycling waste products. This is how the circular economy fits in as an effective measure of CSR in the organisation. CSR and the Circular economy are individually two broad concepts. By the incorporation of CSRs and circular economy, businesses make such efforts which allows the businesses to benefit the society, and this also enhances its brand reputation in the industry. Environmental responsibility is the cornerstone of corporate social responsibility, which is predicated on preserving the environment. By maximizing efficiency and contributing to pertinent causes, a firm can ensure that it leaves natural resources in a better state than when it arrived. The business recycles materials and objects used in its operations and encourages its customers to follow suit. Negative effects can be mitigated by helping causes that can reduce the company's impact or by restoring natural resources. A manufacturer who engages in forest clearing, for example, may pledge to plant an equivalent or higher quantity. It can be said that creating product categories uphold these ideas. For example, a company selling gas lawnmowers might produce an electric model.
Critically analyse one hotel CSR policy
The relation between CSR concepts and the hotel industry is evidently in booming demand in the modern era. It is the CSR practices that when implemented in an effective manner enable a business in the hotel industry to gain a competitive advantage over the growing competition in the industry. Businesses in this industry that emphasise the significance of saving nature and emerge as eco-friendly companies tend to be socially responsible in the corporate world (Tulcanaza-Prieto et al., 2020). Thus, practices of CSR promote effective decision-making for solving problems across several aspects of the economy. The Serve 360 program at Marriott Hotels demonstrates the CSR initiatives of the company that provide much resources and attention to make improvements in sustainability (Moret, 2020). The main purpose of this mission is to excel in every direction. Presently, the hotel company is working towards four distinctive directions. 
Offering clients with high-quality options and sources is not the company’s only aim. The strongest trait of the company’s CSR practice is that it recognises the role of the local communities. By involving the communities, they develop a better understanding of developing better places for work and life according to their skills and needs. The brand also promotes a disaster relief program that raises awareness among people regarding disasters and how they restore their standards of living post-pandemic (Moret, 2020).
The selected initiative's next phase is to continue with ethical operations aimed at enhancing and expanding the environment. Marriott Hotels' core mission is to diminish its environmental influence by utilising Critical thinking and cutting-edge technology. Workers receive the necessary energy supervision training and are given the tools to use water and renewable energy sources sensibly. Water sub-metering for conserving fortifications can be used in sustainable hotel buildings to monitor water consumption in individual hotels. Posters promoting food waste reduction, reprocessing in guest rooms, and single-use toilet bottles teach individuals about their capacity to shield the environment. Lastly, the concept of accountable sourcing is enhanced by engagement with associates in a number of areas, such as seafood, cleaning materials, and coffee substances. 
Young people can participate in Marriott Hotels' activities through empowerment through opportunity, which includes applying for free training and education. Hotel supervisors who embrace diversity and equity because it is important to take other nations' experiences into account. Marriott Hotels encourages women to take on different leadership roles within their divisions. People with disabilities and veterans are routinely urged to apply for job roles in the hotel business in an effort to eliminate inequality. Marriott Hotels collaborates closely with immigrants to assist them in locating new residences and resources.
The necessity to respect cultural understanding and respecting human rights is included in Marriott’s CSR activities. Education in different methods like direct communication, lecturing, and artworks is promoted in hotels to enhance consciousness of forced labour and exploitation of human rights. This stage aims at recognising controversies and management mistakes and making amends as soon as possible. Cultural understanding is essential to remove unnecessary biases in human affairs, underline the worth of worldwide tourism, and identify the cultural exceptionality of every client and worker. When hotels demonstrate their respect for traditions, more individuals are enthusiastic to visit such places and spend their money.
Overall, corporate social responsibility (CSR) is a must for every hotel looking to raise the quality of its services and the workplace environment for its workforce. Marriott Hotels have formerly shown how to integrate such an attempt into their regular operations and lure in global brands and organisations. Serve360 is a step to enlightening management techniques, ecological preservation, and public involvement. A single hotel has the authority to create a high ecological and societal standard, and the hotel sector traces many significant facets of human life. This study delivers a synopsis of Marriott Hotels and its CSR practice, emphasising the significance of staff, natural resources, and communities. This verdict is an illustration of how a single organisation can bring individuals from all over the world together.
Evaluate Provide industry examples of companies embodying the circular economy 9
The 9r Model of the circular economy refers to Refuse, Rethink, Refurbish, Reuse, Recover, Rot, Recycle, and Redesigning which enables an organisation to covert the challenges that they face into opportunities to make alterations in their business activities (Тамбовцева et al., 2021). It is mainly dedicated towards the reduction of waste products through recycling and reuse of used resources. The Stow-Away Waterloo is one of the best examples of a circular economy that has incorporated the 9 Rs efficiently. It has been created by making use of 26 reusable containers used in shipping with solar panels fitted on its roof that transfer the surplus electricity back to the national grid that is not used by the hotel (Circular, 2023). The Hotel uses hydro units and air conditioning recycling and recirculating energy in between the hot water systems and the heating, with the help of which are able to generate real forms of energy in an efficient manner, reducing the generation of any unnecessary waste products (Circular, 2023).
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It can be concluded from the study that Circular economy and CSR initiatives if incorporated in an efficient manner can be quite beneficial for Marriott Hotels to enhance their competitive advantage to a growing competition in the industry. It has thoroughly discussed the role and concept of circular economy outlining the benefits associated with incorporating it in the business activities in the hospitality industry. It has also discussed the relation between circular economy and CSR and how it fits into CSR activities. As the hospitality industry has a dynamic business environment where new trends and challenging circumstances arrive quite frequently, thus it is recommended that Marriott Hotels incorporate effective CSR initiatives in its business activities. The current CSR initiatives incorporated by the company have been identified and evaluated outlining their effectiveness. The evaluation concludes that Marriott Hotels is a socially responsible hotel business and has adopted effective CSR practices which has allowed them to emerge as a leading brand in the industry. The 9rs of Circulars and their importance were discussed further along with a practical example of a brand operating in the same market which has incorporated these 9 principles. The example was of Stow-Away Waterloo, and the evaluation concluded that this hotel has incorporated excellent CSR measures that are sustainably very efficient and have enabled the business to expand its brand reputation in the industry.
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