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[bookmark: _GoBack]1. Introduction 
This report will explore the concepts of commodification and commercialisation and how they impact upon the management of cultural and heritage sites around the world. Culture and heritage are two very important elements of the travel and tourism industry and are often the reasons why people visit different destinations and attractions. 


1.1 Definitions 
The terms culture and heritage are used as two separate meanings however they do overlap nicely and share similar values. Culture can be defined as “the activity which enables people to explore and experience a different way of life to their own” (Fladmark, 1994). Whereas heritage “encompasses a multitude of motives, resources and experiences which are different for every individual for every place visited” (Dallen, 2011), and heritage from Hewison’s (1989) point of view, comes from a past generation presenting a tangible link to present heritage to future generations. 
These definitions show that every destination around the world have different ways of living but also have different aspects of their destination that they want to protect and share with the world which intrigues people and tourists to visit and explore new experiences. 
There has been much discussion between theorists about whether or not history is the same as heritage. History can be defined as “the study of the past using evidence throughout a destination to tell a story” (Herbert, 1995). This shows that heritage although it displays historical features it has a purpose of preserving such history for the present and future.
The past is concerned with all that has ever happened, whereas history is the attempt to explain selected aspects of the past with heritage being defined as a view from the past and a look to the future (Graham et al, cited by Smith, 2003. P82).






2. Commercialisation & Commodification
The terms commercialisation and commodification have major influences on cultural and heritage sites around the world. Commercialisation very much links to tourism and MacCannel (1992) said “tourism is not just an aggregate of merely commercial activities, it is also an ideological framing of history, nature and tradition” (Herbert, 1995). 
Cultural heritage sites provide visitors with an increased growth in knowledge of the cultural happenings within a destination which has become one of the main reasons for an individual to travel to a new destination (Dallen, 2011). Although this is good economically for a destination, mass tourism could be the culprit for ecological and social damage. 
Commodification can be defined as the transformation of products or services into commodities in pursuit of profit (Chandler & Munday, 2011). The term commodification in cultural and heritage terms is used to refer to situations in which a price is placed on artefacts or experiences which were previously not for sale within a destination, so that cultural aspects become marketable as tourism products making the site more financially and sustainability stable (Fyall et al, p.136, 2008). 
An example of a tourism case study that has been commodified and also commercialised is the Statue of Liberty the National Monument of New York. The statue has been and will continue to be the iconic and growing image of the whole of the USA, and is one of the main reasons why people visit New York due to the huge commercial element it has had all over the world (UNESCO, 1992-2019).

3. Authenticity 
Several types of authenticity have been examined from different scholars to understand the tourism experience (Yi et al., 2018). The more generic view of authenticity can be defined as a desired experience associated with visits to certain types of destinations (Fyall et al, 2008) and according to Smith (1989) authenticity is presumed to be the result of an encounter with an uncommercialized environment as well as immersing oneself with a different culture to their own (Fyall et al, 2008). This shows that Individuals seek new experiences based upon personal interests of a particular destination with the desire to increase understanding of the culture.
MacCannell (1976) suggested that tourists have a desire for authentic experiences. Within the liminal tourism process, tourists’ experiences may help them achieve an authentic state of being (Wang 1999). Authenticity has been considered as the central attribute of a destination in the context of heritage tourism (Boyd, 2002 cited by Lu et al, 2015).
4. Case studies 
4.1 Big Pit National Coal Museum
Throughout this review of literature there will be a range of case study examples used of UNESCO world heritage sites, which have the aim of protecting and preserving heritage sites for future generations (Dallen, 2011). 
The first case study to be looked at will be the Big Pit National coal museum, which is a free entry museum and a world heritage site located in the area of Blaenavon in South Wales. The area is now a tourist attraction that reflects and educates visitors for being one of the world's major producer of iron and coal in the late 18th and in the early 19th century of the industrial era (UNESCO, 1992-2019). As a subset of the field of cultural tourism, industrial heritage refers to “the development of touristic activities and industries on man-made sites and landscapes that originated with industrial processes of earlier periods” (Edward & Llurdés, 1996, p. 342 cited by Xie, 2015).
The main heritage features at the site remain in good condition providing opportunities to understand the process of industrialisation through iron and coal production and the development of industrial society during the early formative years of the Industrial Revolution. The Big Pit in correspondence, concentrated on employing past miners to address the community regeneration following high levels of unemployment from closure of mines in the 1980’s with the intention to ensure product quality and authenticity (Conlin & Jolliffe, 2011). 
Today the site with the available safety equipment, provides an opportunity for visitors to understand what life was really like from an ex miner’s perspective with guided tours. However there will be a time at the Big Pit where the ex miner’s will move on from their positions and eventually retire from working, which begs the question; how will the attraction counteract the loss of this authentic experience by continuing to attract visitors and by keeping the history and learning alive for future generations. It could be suggested that as a result of this the attraction could become more commercialised with new guides coming in and dressing up as the ex miner’s and through educating themselves to provide the tours based on knowledge rather than real life time experiences; this could pose a threat to the future of the Big Pit’s heritage and history.



4.2 Acropolis of Athens
Another case study is the Acropolis of Athens which is a UNESCO world heritage ancient Greek monument situated on a hill overlooking the capital city of Athens in Greece. The Acropolis’ monuments, having survived for almost twenty-five centuries through wars, explosions, bombardments, fires, earthquakes, sackings, interventions and alterations, have adapted to different uses and the civilizations, myths and religions that have developed in Greece through time (UNESCO, 1992-2019). 
The Acropolis has been operating as an archaeological site since 1833, and these type of sites are among the most valued heritage sites around the world. With the awareness of the Acropolis worldwide as a UNESCO world heritage site, it has become very much commercialised over time attracting millions of visitors every year, which has resulted in elements of the attraction being commodified with visitors having to pay entrance fees into the site, other fees are required if the visitor is interested in increasing personal understanding and knowledge of the heritage site through a tour guide or by visiting the Acropolis museum (Dallen, 2011). 
In relation to the Acropolis and heritage tourism terms, authenticity is often related to toured objects, tourism sites, and tourist experiences (Boyd, 2012). The word Authentic’ is often described in terms of characteristics including being real, reliable and original, as opposed to copied, reproduced or done the same way as an original (Weidenfeld et al, 2016). The Acropolis of Athens links very well with this definition as the visitor to the site have the opportunity to witness traditional or historical artefacts for their own personal understanding and knowledge either at the site or at the museum (Jamal & Hill, 2002).

5. Culture and Heritage Management 
In the area of heritage management, it has been proposed “that the visitor experience should be placed at the center of any heritage management process” and that traditional management that has focused on the heritage resource is “deficient because it generally takes inadequate account of the human element in heritage management and especially the significance of visitors” (Hall & McArthur, 1993, cited by Moscardo, 1996). 
This shows that keeping heritage alive in the 21st century is down to the influence of staff involvement in protecting sites through identifying an appropriate management strategy, but also there would be the need of financial support to cover costs for preservation developments.


6. Heritage as Interpretation & Education 
Heritage interpretation can be defined as an “educational activity which aims to reveal meanings and relationships through the use of original objects, by first-hand experience, and by illustrative media, rather than simply to communicate factual information” (Tilden, 1977. Pg. 8). This shows that heritage attractions have the need to go down the interpretative route of educating the visitor, as it also forms an element of entertainment which increases the motivation for understanding the wider historical and cultural context of a subject or an object, and Moscardo (1996) believes that this technological way of learning will produce more mindful tourists.
Interpretation can also relieve pressure on heritage sites through the distribution of visitors at a site, for example, through the development of self-guiding walks at an historic site or through controlling access to a site, for example, by allowing access to an historic house only with a guided tour (McArthur & Hall 1993; Uzzell 1989, cited by Moscardo, 1996). This shows important elements of interpretation that heritage site managers should consider when looking to mitigate negative impacts and enhance positive ones.
Built heritage sites contain much information about the history and culture of a place, and successful interpretation at such sites can create visitors who not only appreciate the specific site but who have some understanding of the region or nation that the site is a part of (Moscardo, 1996). This shows interpretation in an effective management way which can have a contribution to the growth of tourism in a more sustainable way within a destination.


6.1 Big Pit’s Approach to Interpretation 
The Big Pit’s approach to interpretation is to provide visitors with the opportunity of seeing what life was like in the industrial revolution through a guided tour of the underground conditions but also with an interactive station away from the mines by having someone narrate a pre-recorded story to visitors with moving objects interpreting what the story is about. With this being an incentive for people to visit the Big Pit, the attraction have identified a system in which can handle large amounts of people; and that is a well organised queuing system, allowing visitors to sit patiently while they wait, but also with an innovative move with implemented footage playing showing the scenes for people working down the mines to keep people interested before they go for their tour.


There is little research evidence to demonstrate that guided tours or contact with interpretive staff can be effective in increasing visitor learning, although there is a widespread belief among interpreters that this is the case (McArthur & Hall 1993, cited by Moscardo, 1996). This shows that the guided tour is just as effective as technological innovation and is an excellent offering especially for educational school groups to witness the setting of the industrial revolution and to learn about the conditions and history of the through someone who had the full experience.

7. Conservation & Preservation
Prior to the 1970’s, the role of heritage sites were principally for conservation means. However with time, heritage sites have become increasingly popular and are visited for a number of other reasons rather than just for conservational aims, and those reasons include the calibre of attraction, weather can have an influence and the history and culture of the destination. 
The purpose of conservation is to preserve cultural heritage resources within designated sites for current and future generations to enjoy (McKercher & du Cros, 2002, cited by Leask & Fyall, 2006). With heritage becoming more part of motivating people to travel all around the world, it is important that conservation measures are put in place to protect that heritage and to keep the attractiveness of a destination. However maintaining heritage can be an expensive task, and a lack of financial resources supplied to the management team can have impacts upon the quality of conservation (Henson, 1989, cited by Dallen & Boyd, 2003).  

7.1 Conservation of the Acropolis of Athens
The Acropolis is under the jurisdiction of the Ministry of Culture, Education and Religious Affairs, through the ephorate of antiquities of Athens, a competent regional service, which is responsible for the security and protection of the site, as well as the implementation of an efficient site and visitor’s management system. In order to protect the sculptures of the Acropolis, over the years they have been transferred to the Acropolis museum (YSMA, 2018). 
The Acropolis museum was built in 2009, in which most of the original sculptural and architectural pieces of the monuments were conserved at, after being transferred from the old museum. There is a project called the unification of the Archaeological sites of Athens which alongside long term conservation works help enhance the protection and the presentation of the property through quality management (UNESCO, 1992-2019).
7.2 Glynn Vivian Art Gallery Redevelopment & Restoration Project
One case example of restoration project would be the Glynn Vivian Art Gallery. Restoration can be referred to as the act of returning a property to some previous condition (Dallen & Boyd, 2003) and back in October 2011, 100 years on from the opening of the art gallery, there was a £6m restoration and redevelopment project to make the attraction more of a 21st century visitor experience. 
Following the redevelopment, conservation for the original 1911 Grade II* listed building was made, alongside new galleries to preserve Glynn Vivian’s heritage as an artist keeping the history alive for future generations in Swansea to educate themselves about the heritage of Richard Glynn Vivian (Swansea Council, 2019).


8. Concluding Recommendations
To summarise this literature review, heritage sites around the world are distinctive due to the nature of culture and the meanings it has to each nation. With this is mind, this is when the meaning of authenticity comes into play; with tourists seeking that authentic experience that will complete their fulfilment for travelling to that destination.
The review has identified that the terms commercialisation and commodification have major influences on heritage, with tourism products being commodified to make a heritage attraction economically more stable and commercially marketing those products around the world which in turn creates more visitation.
This review explored many case studies to assess how heritage sites were managing commercial impacts and how authentic were the experiences they were offering. For the Big Pit with ex miners being at the full front of the main visitor experience the attraction has to strategically plan ahead for the future to keep the history alive and protect the heritage for future generations. Another example that was discussed was the Acropolis of Athens where deterioration has been an issue; with conservation being a major factor in protecting the heritage and storing parts of the attraction in the Acropolis museum for preservation.
Interpretation and the value of education was discussed within the case examples along with the conservation and restoration with the Glynn Vivian Art Galleries recent development in 2016 given it a new 21st century visitor experience alongside keeping Richard Glynn Vivian’s heritage alive in Swansea and for future generations to be educated about.
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