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1.     INTRODUCTION
According to Popple (1996), community engagement can promote one's belief to bring around the change that will enhance perception towards self-efficacy and autonomy. Evidence from the academic literature shows that engaging in social work increases understanding of self-sufficiency (Michael, 2014; Khasanzyanova, 2017; Ellis, 2004). According to Scott (2017), community engagement not only does improve chances of finding a job but also provide support towards acquiring new knowledge, enhancing communication and interpersonal skills, developing leadership and management skills and making new social relationships that can help to access job opportunities and can facilitate the process to decide future career plan. All of the above factors point towards enhancing an individual's employability. Gibbs Reflective Cycle will provide me with an understanding of my experience throughout the journey of community engagement module and community engagement project on Tesla. Adopting the Gibbs Reflective Cycle makes one learn and plan things accordingly (Gibbs, 1988). The cycle will lead me to explore my experience through six stages: description, feelings, evaluation, analysis, action plan and conclusion (Gibbs, 1988). The report will reflect on best practices of community engagement as well as models and theories in context with the previous community engagement project on Tesla. A reflection will be made based on the Gibbs' reflective cycle towards on how community engagement will help me to promote personal development and how acquiring a set of new skills will support in doing things differently towards gaining employability. 
2.     REFLECTION ON PERSONAL EXPERIENCE WITH REFERENCE TO SOCIAL PROJECT (TESLA) USING GIBBS REFLECTIVE CYCLE
2.1.          DESCRIPTION
The report on the community engagement involving Tesla Motors shows the significance of carrying out social programs. The report shows how an organisation, community and an individual (employee) can benefit through social activities. Though Tesla has been involved in community programs, these programs do not aim at involving community or employees more effectively. From the report, it is clear why community engagement matters. An organisation can engage in a more meaningful way to understand different societal issues surrounding local communities and what role an organisation can play to solve these issues in an effective way (Hussey, 2019). It has been learnt that community engagement enables a better understanding between different parties at stake and helps in building interconnected communities (Hsu, Chiang and Huang, 2012).
Community engagement aims at strengthening communities and enriching learning. The real concept behind the process is to involve in an activity where both provider and recipient can benefit from each other (Attree et al., 2010).  According to Blomquist and Imel (2015), community engagement helps an organisation in deciding towards creating a social wealth that can deliver benefit to both organisation and communities in future. The report on Tesla's community engagement highlights the fact that communities must be informed with numerous social activities being undertaken by a company. According to Lewis and Cantor (2016), an organisation that has a high involvement within the community makes it easier for the company to incorporate public decisions into its corporate decisions to create a sustainable living. An effective relationship between an organisation and communities results in a greater sense of social values and norms (Blomquist and Imel, 2015). 
2.2.          FEELINGS
Community engagement also helps to increase an employee's engagement that supports an organisation to increase overall productivity and efficiency of the company (Slade, 2014). Involvement in community projects leads the way in forming better relations with employees. According to Hsu, Chiang and Huang (2012), community engagement increases an employee's skills, knowledge and provides an opportunity to build a strong relationship within the organisation and community. 
The community engagement module has taught me the fact that what I can do for the community by being part of an organisation and how I can involve myself in community works that can help me acquire new skills that I can benefit from; to seek opportunities for my future professional career (Clarke, 2019). The module made me learn that I can make a difference towards the society; previously I used to wonder on how it would ever be possible but with the knowledge, I gained from this course, helped me understood that I can go out and involve myself at a community level so that I can comprehend community's concerns in a better way. Engagement within the community will make me a better-informed person and eventually will benefit me towards achieving my personal development goals, intercultural competence and civic learning.
The scope of the subject made me feels that I am ready to go out and help the community with its needs. With the help of the knowledge that is gained by researching community engagement, I have developed some community skills such as on how to become a voice for those that find it hard to voice out; how to create a network and bring a change within the community; how to integrate planning into community issues and how to adopt strategies that can help towards keeping a sustainable relation within community members (Eyler and Giles, 1999).
2.3.          EVALUATION
The report also highlights the fact that community engagement can be used to drive social transformation. Social transformation can help an organisation to create awareness among communities and to provide a member of the local community to have their say so that they know they are not being ignored (Scott, 2017). The report discusses how Tesla can increase its community involvement and how creating strong communities will benefit the company. It is learnt from the research being carried out on Tesla's community engagement that employees' seem to be happier along with a high sense of job security and satisfaction for an organisation having strong Corporate Social Responsibility (CSR) strategies. An effective CSR strategy proves to be a key driver to increase employees' engagement and reduction in retention levels that can lead the way towards the formation of a healthy organisation (Hussey, 2019).
Companies can involve themselves to increase the level of their engagement with the community; this will boost employees' engagement that will ultimately boost the productivity of the organisation (Bassler et al., 2008). According to Deans, Wurr and Roswell (2010), employees' engagement is highly vital for an organisation as this provides an opportunity for the company to gain a competitive advantage. An organisation can benefit from better customer satisfaction, low retention levels, improved the company's culture, and financial gains, providing new skills to staff, increased profit margins and better employee's satisfaction (Hussey, 2019). Companies can achieve increased employees' engagement by providing them with better work-life balance, training and learning opportunities such as preparing them for engaging in community engagement activities, rewards and recognition, autonomy and organisational transparency (Popple, 1996).
2.4.          ANALYSIS
The module helped me to look through the range of models and frameworks involving community engagement. One such framework, known as Community Works analyses role plays by the community in influencing behavioural change. The framework helps organisations to move from consultative to a collaborative point while making sure relationships are prioritised (Attree et al., 2010). Another framework, community-based participatory research can help me to carry out a highly evolved collaborative approach. Using this approach, different issues within the community can be identified after which community activities can be carried out to eliminate these issues (Blomquist and Imel, 2015). 
Another model known as Community Engagement Model; is the most useful of all. The model works on four stages known as facilitating, supporting, resourcing and training (Michael, 2014). It works by raising awareness in the community, plummeting fear and denials, assessing requirements, promoting trust, enunciating needs, developing capacity and workforce, supporting engagement and spawning ownership (Michael, 2014). The above model helps me to understand a balanced environment that would be suitable for organisations, communities and stakeholders to work together to resolve mutual concerns. Successful implementation of the above model will include a facilitator, a community, a task, training of the community, support workers and funding.
Through research, I have learnt that the prospect of gaining career-related benefits act as motivation to carry out community engagement activities (Slade, 2014). In a theoretical model of the Volunteer Functions Inventory, career has been identified as a motivation for volunteering. Having acquired knowledge and new skills, candidates can increase their chances of being employed (Lewis and Cantor, 2016). According to Slade (2014), involvement in community activities will boost employee's confidence that can be further used to increase performance.  
2.5.          ACTION PLAN
This module offered me an experience compared with other subjects on how I can investigate on community aspirations and values that can further encouraged me to reflect on my understanding towards community engagement and the way I can enhance my practical experience in a community-engaged setting (Lewis and Cantor, 2016). I have developed knowledge that can support me to help a community in different ways to improve quality of life within members of the community by understanding their needs, rights and opportunities and developing activities that generate confidence and a feeling of aspiration in them (CABA, 2016). Best practices that I will adopt while carrying out community engagement include (Khasanzyanova, 2017; Paine, McKay and Moro, 2013):
· Recognising and exploiting different resources and resilience that exist with communities;
· Focusing on creating opportunities through available resources;
· Nurturing mutual partnerships within stakeholders to take maximum benefit;
· Collaborating with community partners to increase the benefits of the social program by engaging every stakeholder;
· Carrying out community engagement activities with a positive listening and learning attitude;
· Making sure that the activity drives change and improvement in the community and is sustainable by creating awareness among the member of the community. 
This module has also taught me that a community engagement approach can be tailored concerning the interests of the community and potential risks should be considered and mitigated before undertaking a community engagement initiative (Attree et al., 2010). At any point, all stakeholders should properly be communicated and community program must be evaluated (Bassler et al., 2008). Community engagement will help me to build new skills for my future career through:
· Meeting new people;
· Cultivating a professional relationship towards community members (Ellis, 2004);
· Developing new skills by engaging myself in a risk-free environment;
· Help in sharpening my existing skills (Hsu, Chiang and Huang, 201);
· Boosting performance by actively engaging in community activities (CABA, 2016).
Community engagement literature provides a clear understanding of how I will be benefited if I am looking for work or making a move towards my next step in life. Social programs can broaden one's experience by integrating real-life exposure (Ellis, 2004). With the help of this module, I can put my theoretical skills in the real world while I am looking for job opportunities (CABA, 2016). This will provide me with hands-on experience to enter into the career field I would like to. The case study of Tesla helped me understand the importance of social media and I have learnt the role being played by effectively engaging through social media to carry out community engagement activities. The ranges of skills I will acquire by engaging myself with social activities include (Clarke, 2019; Khasanzyanova, 2017):
· Teamwork;
· Problem-solving;
· Compliance;
· Time management;
· Communication skills;
· Industry-related skills;
· Leadership;
Above soft skills that I will learn are highly desirable to employers; acquiring these skills will provide me with an advantage over my peers (Paine, McKay and Moro, 2013). 
A study by Oxfam reveals that over 80% of organisations in the UK prefer candidates having voluntary experience (Hussey, 2019); similarly, a survey by the TimeBank shows that 73% of the employers will recruit a candidate having volunteering experience (Hussey, 2019). The above evidence further strengthens my views on the importance of community engagement. Community management has the potential to reshape lives. The module helps me understand different perspectives related to long-term and short-term community engagement activities; implications on an organisation for not involving in community programs are huge; companies having low involvement within the community usually do not get any appreciation from society.
2.6.          CONCLUSION
From the above reflective report, I have learnt the importance of community engagement on how community engagement can help increasing performances of companies and employees and how an individual can benefit from community engagement. Community engagement can provide a competitive advantage to both organisations and individuals. An individual can increase their employment chances by acquiring new skills, improving existing skills and gaining knowledge by involving in community engagement activities; organisations can increase their employees' engagement by increasing social programs which will enhance company's performance levels. Community's engagement approach is tailored to reflect community's interest that should be carefully executed by having all stakeholders on board; any risks such as cultural differences, funding issues, community's members' cooperation should be identified and treated accordingly. An effective community engagement gives birth to a strong relationship between an organisation and community. It is important for an organisation to actively keep monitoring activities to assess the effectiveness of their plans and evaluate results to make sure activities are working in a perfect way to strengthen communities. 
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